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Tasa Meng Duty Free Shop

Offers Brand New
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Tasa Meng Free Duty Shop has chosen Taiwan Taoyuan
International Airport as its flagship duty free shop to create
a comfortable shopping environment for you to enjoy whilst
selecting our high-quality products. We look forward to
enlightening your shopping experience.
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To provide you with a better shopping environment, Tasa Meng Duty Free Shop has created a
bright and comfortable shopping environment by coordinating contemporary seasonal themes
and ideas, and cleverly highlighting the overall visual and atmospheric effect.

Dazzling Luxury Fashion Boutiques

In Tasa Meng Duty Free Shop, you can fully enjoy the fashionable charms of duty free concessions
and brand cultures like PRADA, GUCCI, BVLGARI, and many more, as well as the classic French
jewelry brand, Van Cleef & Arpels that are created out of love. They are the connoisseur-class brands
embraced by many nobles and celebrities such as the Duchess of Windsor, Elizabeth Taylor, the
current French First Lady, and others. The Galaxy flagship store offers a wide selection of Taiwanese
jade including “cat’s eyes’, diamonds and other jewelry, and brand name watches. The newly-
opened Valentino boutique shop at the Terminal 2 Departure Hall presents high fashion from
the legendary Italian brand established by fashion designer Valentino Garavani in 1960. The latest
Valentino bags combine soft hues with an elegance, sex appeal, and luxury steeped in female
charm. Tasa Meng Duty Free Shop has combined numerous top international boutiques within
its exquisite shop, which is furnished with elegant display cases, allowing you to be in sync with
international trends, and truly experience the latest in fashion.

Exclusive Gift Store Offers Diversified Products Conveniently

The Taiwan specialty store offers a good selection of Taiwanese souvenirs; the iTravel Aviation
Supply Center has opened the sound, light, video and in-depth cultural journeys; and the children’
s hall offers all types of toys, dolls, and chocolates to allow families to enjoy themselves. It also
provides pre-order duty free goods and home pick-up services. The newly opened exclusive store
at D zone, Departure Area of Terminal 2 offers Taiwanese souvenirs, arts and crafts, tobacco, liquor,
chocolates, Taiwan's specialty fruits, as well as a full range of other products, and is decorated with
scenic images of a vast night sky. Please come and explore a new era of shopping fun!

Located near gate D6, a new Taiwan traditional craftsmanship boutique is just opened. It carries
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hand-crafted and exclusive Taiwan art pieces, such as potteries, porcelains, Taiwan stones, jewelry
accessories and sculptures made of leather, bronze or bamboo. The design of the boutique
integrates the images of Taiwan old streets and the essences of local ateliers, which presents a new
aesthetic look of Taiwan craftsmanship.

Professional and Intimate Cosmetic and Skin Care Consultation

The exclusive perfume and cosmetic store offers a wide selection of internationally-known brand
cosmetics and skin care products, with professional sales associates to help female customers to
select the best suited products. Professionally trained consultants are on hand to explain product
features and application procedures of renowned men’s skin care products such as Biotherm
Homme, Lab Series, and other brands. A considerate testing counter enables male customers to
gain a better knowledge and understanding of the products prior to purchasing. Alongside is a
professional red wine cellar, with a planned shopping area for tobacco, liquor, and chocolate to
meet the needs for convenience shopping.

Public Facilities Provide Considerate Services

Tasa Meng Free Duty Shop has wholeheartedly constructed a comfortable customer-oriented
airport shopping paradise that includes an Information Counter, Internet service area, digital home
audio-visual interactive experience area, nursery room, children’s playground, Alishan and East
Coast scenic recreation area, Aboriginal Cultural District, prayer room, and other functional public
service facilities. It also includes a cultural exhibition arena designed to hold various nonscheduled
small-scale art shows and topical performances throughout the year. To highlight the characteristics
of Taiwan, Tasa Meng Duty Free Shop has set up a “Pili Puppet Theme Museum” at the Departure
Area of Terminal 2 this year. Besides displaying the large-scale Pili Puppet characters, the museum
has also set up relevant cultural and creative products, as well as an experience corner and a touch-
screen monitor to watch a selection of Pili Puppet MVs, with the purpose of promoting Taiwan’
s unique cultural creations globally and to attract foreign attention. The public facility's “Airport
Self-Service Audio-Visual Tour Guide Area” at D Zone, Terminal 2 provides multilingual services in
Chinese, English, and Japanese, allowing visitors from all over the world to precisely understand
their current location, distances between destinations, and other information. This personal service
is to ensure foreign visitors to be able to get around the various facilities in the airport easily,
enabling them to enrich every stage of their exciting journey.
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With Alfred Dunhill known for its classic design and ample of creativity, the century-old Alfred Dunhill has stood to witness the
ever-changing fashion trends, and what makes it persevere to remain unchanged lies in its uncompromising workmanship and its
traditional, classic design, a main reason that Dunhill apparel is able to attract men of different ages.
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Agnes.b, a famous brand originated from Paris, newly open in 2010 at Taoyuan International Airport, which is also the first time for

Agnes.b to launch a branch in the Taiwanese airport. The classic design of Voyage series, which accompanied with the bright and
simple decoration, is the significant element to build the casual fashion kingdom, and to provide you a fresh and relaxing journey.
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Discretion, quality, and craftsmanship-Bottega Veneta has created a new standard of luxury since its founding in Vicenza in 1966.
Steeped in the traditions of Italy’s master leather craftsmen and long celebrated for its extraordinary leather goods, Bottega

Veneta has recently emerged as one of the world’s premier luxury brands. The company’s famous motto, “When your own initials
are enough,” expresses a philosophy of individuality and confidence.

BURBERRY

B R M BB RV MRS - DUBZRMR R RERIR FEIZ  RTTE AR S ERA
HED - EEHREE  RE e  ARAARNKFESR  RR21924FBURBERRYIAR
FIRIBER T B R ARRT

The practical and trendy British brand Burberry continues to win the favoritism of many with its unique fabric, classic check design

and elegant cutting. The check pattern comprising of camel, black, red and white was once the liner of Burberry’s raincoat series
in 1924, and has now become a classic icon.
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In Rome, Bvlgari is synonymous to jewelry, excellence and fame; its creative philosophy is originated from Greek and Rome as a

time-and space-surpassing art to bestow a touch of modernity. Precious materials, clean lines, delicate and exquisite designs and
bold and creative have created the pure luxury and also bespoken style and beauty.
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The renowned French brand projects elegance and opulence. By examining closely every Cartier piece, there is a time-enduring

classic elegant, combined wuth innovative creativity, to awe and draw the adoration from different generations of consumers with
its refinement and elegance in the realm of trendy fashion.
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Founded in 1945, Celine is synonymous to excellent quality and exquisite fashion, and continues to capture the hearts of refined
and elegant ladies. It continues to integrate new design, combining fashion.
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Coach was founded in 1941 and it has become one of US symbols in these 60 years. In 1997, a design team led by Reed Krakoff

created another summit for Coach. It was also at that time, when Coach was approved by Council of Fashion Designers of America
(CFDA) and won the Accessory designers of The Year. Since then, the Couch time is coming, and nothing can beat it.
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At the end of WWI, Fendi starts out as a furrier, and has now evolved into producing wristwatches, leather goods, with leather
goods particularly drawing the attention of women, apparel, accessories that come with the distinct double-F logo continue to

be fetching, and its varietal materials and diverse designs cater to satisfying the fashion-conscientious women'’s different needs,
coordinating perfectly with the apparel.

GuCCl

IRET12TEMNEAMN R GUCARE BREEBBEHAELH BESREKRAZER KM
HERVRLMNRE - NEEBNREES R B MBS - BT HEE
FENTROBEREERTZ

Founded in 1921 Italy, Gucci is synonymous to excellent quality and exquisite fashion, and continues to capture the hearts of
refined and elegant ladies. It continues to integrate new design, combining fashion.

HERMES
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Starting out as an equestrian gear producer, Hermes continues to expand with great diversity evolving with the changing time.
At present, the lebal has expanded to include neckties, apparel, leather goods, silk scarves, fragrance, wristwatches, enamel

accessories, household goods of a full range of international luxury shops that are distinctly differ from other brands to warrant a
collectible ad keepsake value.
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A royal Spanish brand, Loewe comes with more than a 150 years of history, and has since the 19th century been incorporating
extraordinary craftsmanship, combining its long history and fine leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as the appointed royal supplier in 1905.

MOMNTBLANC™

PaeAZ#ETHERIIMONTBLANG. ZER—ENERSRENEB XA LRI
F A LURRENBE T2 A L ERBATMENSE R - EFmIRALF
AT > A LUZEE MONTBLANC 2 B BUR PRV SR

Captivating the world with its distinct hexagon star, Montblanc is renowned worldwide for the high-end writing instruments
of the fine German craftsmanship to extend its product line to wristwatches and leather goods that are favored by the fashion
conscientious who take pride in owning a piee of Montblanc as a symbol of refined taste.

OMEGA

iy 3p @

FERRIHTTERERBEOMEGA TERERRRAT KB -HhnEFES BUHE
OMEGAKAREHBHIREL M DN IEHKAEERCORUM ~ IWC Zenith ~ Chopard
BEPIAGETHRAERIE  EERZMHNEETZ -

The world-renowned Swiss luxury watch brand Omega rounds up a comprehensive range of its famous collections, jewelry,
ornaments and wristwatches, which keen Omega fans would not want to miss as a rare, limited collection; Precious Time shop
gathers the world-renowned famous brands of Corum, IWC, Zenith, Chopard and Piaget to delight you with the ultimate in luxury
craft.
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The Prada founder Mario Prada had begun producing and selling leather goods since 1913, all made with select high-end material
amd exquisite craftsmanship. With its product creation and production made in an independent mode to uphold the quality and
aresult of perfection, its perseverance has put Prada in a foremost position in the world of fashion.

RALPH LAUREN

S|#E4EEREKRAIRalph Lauren Boutique » FRETEIA Y FU Bl A T  ENth 22 Xk M T3S 15
B RIRERHERAXKRENBYTEE-

The American-style Ralph Lauren Boutique brings to tourists fashion that combines American West elements, Indian Culture and
Hollywood Glamour, giving them the true blue American shopping experience.

AEEHETEERWREER - BEERFTIEMANRN R 2R IR - R REFH
A BEESESFISHENTR - BRES BT  REUEHMERMN REEH
SR EMARNERRE BHERSE%-

Drawing inspiration from its sound foundation starting out as a shoemaking empire, Salvatore Ferragamo combines the traditional craftsmanship
innovative design to earn a fine reputation around the global, and draws the patronage from the likes of the Hollywood celebrities of Audrey
Hepburn, Marilyn Monroe to name a few. As the fashion house continues to evolve, it now offers a wide array of fashion choices, including shoes,
apparel, or even down to silk scarves and other accessories offering practicality and a touch of refined elegance, well sought after worldwide.
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SWAROVSKI
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Originating from Austria, the glamorous, eye-catching and poetic designs of Swarovski crystals will be brought to Taiwan for
the first time in a flagship duty-free store. Its latest 2009 Spring/Summer series is inspired by the concept of “Paradise”, combing

nature design elements to create exquisite, captivating crystal accessories. Swarovski will also display its “GINSENG”series, its bold
and dazzling designs will definitely make it this season’s most wanted large accessories!

TIFFANY & CO.

VALENTING

VALENTINO

M EEE B F R AR Valentino Garavani 11960483z - BAIMMaria Grazia Chiuri
2 Pier Paolo PiccioliftFHEERIZARES - b 2R T VALENTINOS 2 S REHORTIR ET : 155
—AERTHZERE K5 —BH2RNEREK — B 5 —RAK - XH
M IRRNAE  FIDBTHRR MM R A — -

Established in 1960 by legendary fashion icon Valentino Garavani. Since October 2008, Maria Grazia Chiuri and Pier Paolo Piccioli have been appointed Valentino

Creative Directors. Their collection expresses the new vision of the Valentino woman: an unusual version of femininity and a concept of extreme elegance that
affects her entire way of being. Fragile and d: nature i d with a cult of uni and distinction, are all elements captured for their creations.

Van Cleefl & Arpels

F—ETIFFANY&Co AVRRFT R R AR Bk S - SRR R A R HSHIRE - SRBRERBH
RE - EE—CHERNER - AT EAREZ2NEEUNESE  BAZILH
HOBRIGERAE ©

All products designed by TIFFANY&Co., including unforgettable diamond and fluent and silver jewels, are all perfect and flawless.

Each classic designing reveals the essence of modern designing aesthetics and never compromises in the strict selection of
expensive metals and jewels.

IRE1906F W EREARAKE RIERLTIE  LUSEN SRR E RERTE  RIFZEALHN
SRR - BN RIRE RIEFR AR - RETHBRERE —FERAs ERE B
RERRX hERFRER LEBHABTNIIFiER e kBEAFR—X—4E3A
DRIBRES o

Van Cleef & Arpels, founded in 1906 in France, embodies the excellence in the high jewellery and watch making. It is recognized

by everyone as the House of the connoisseur. Because of its unique style - glamour and gracefulness, its exceptional stones and an
unchallenged craftsmanship, it creates the most inspirational pieces of jewellery and distinctive timepieces.

WESSAINT/AURENT

REZARFIMTOD'S  LEFEFFMNE SEEANE - ER2EEN RS PR ETHES
WEERE BT BB B M ERZUA LR RFIISHENEE - B8R
EOBEMBERNRE - TR E MA@ |

The Italy-based Tod’s is famous for its comfortable loafers, and its shoes and handbags are the icon of low-key elegance and
understated opulence; its refined, modernistic, elegant and trendy quality continues to capture the heart of world elite and
Hollywood celebrities, and its elegant design, and unique Italian study is best to accentuate your elegant and supple taste in
fashion!

RISZIN9614F - R HEC RERMF IR S ke — BB RATATStefano PilatiZAEAYYves Saint
LaurentR 7! EFE5E 20K B » FR NEEER B A EERRERED MEBERN
R ELERTE - AMRRINSEREA RS  BYSLEET OB BRI -

Founded in 1961, is one of the most prominent fashion houses of the 20th century.Under Creative Director Stefano Pilati, Yves
Saint Laurent's collections include men's and women's ready-to-wear, shoes, handbags, small leather goods, jewelry, scarves, ties

and eyewear. Defined by elegance and French chic, unparalleled luxury and a contemporary spirit, the house of YSL continues to
symbolize modern fashion.
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The Fragrance of
Early Spring

Lugu | Dongding Oolong Tea
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Early spring tea refers to the first green
shoots that appear in spring after
weathering the long, cold winter. The
earliest fruit of the tea tree is rich in tea
polyphenols and catechins, with a clear,
golden color perfectly complimented by its
fragrant aroma and smooth, sweet flavor on
the tongue, making Lugu Township perfect
springtime tea-tasting destination.
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olong is Taiwan’s most common tea
Ovariety, and spring is the best time for

Taiwan's legions of oolong lovers to
sample the Dongding Oolong. Lugu Township's
Dongding Mountain, at 700 to 800 meters above
sea level, produces Taiwan's most famous oolong.
The oolong leaf produces a brew that is honey
yellow to golden in color, with a sweet taste and
finish.

Your first stop in Lugu Township should be
the scenic Ginkgo Forest of the Lugu Dalunshan
Tourist Tea Plantation. The beautiful yellow
ginko trees are scattered among the tea trees,
quietly helping to maintain the delicate balance
required for soil and water conservation that
allows the growth of quality teas.

The scenic Ginko Forest is Tienjiahsiang Tea
Plantation’s open-air tasting room; it also serves
coffee and light refreshments. Whether you're

looking down from a scenic lookout or up
towards a tea plantation at the end of a beautiful
hike, you'll be treated to the sight of mountains
ranges as far as the eye can see. From the heights
of Lugu Township you'll also see where Yunlin,
Changhua, Taichung, and Nantou counties
converge, as well as witness scenic wonders such
as the sea of clouds, brilliant cloud-top sunrises
and sunsets, and the mysterious mountain mists.

No visit to Lugu is complete without tasting
the area’s unique tea cuisine. Proprietor Chong-li
Liou makes an excellent brew at Lu Ding Manor.
Visitors can also sample the famous oolong milk
tea and oolong honey nectar here. The nectar
is an orange brew of winter oolong pollen and
honey, served separated in a tall glass with
boiling water, and stirred to release the fragrant
aroma of the tea flower.

Liou’s “Fragrant Tea Tofu,” marinated in tea
then fried until cracked, is drizzled with vinegar
and garnished with bonito flakes, presenting a
clash of textures and flavors that will whet your
appetite. The tea trout and mountain celery in
tea sauce are also very popular.

$R257x M Ginkgo Forest

Hhfibadd - PR R B M F EE800:Z21 5%
No. 800-1 Yangwan Lane, Lugu
Township, Nantou County

ERE tel 1 049-267-6918

FEES3E Lu Ding Manor

Hullk add - EERBESPEHNREE10-18
8% No. 10-18 Dongding Lane, Zhangya
Village, Lugu Township, Nantou County

&E5E tel 1 049-275-0098
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Breathing Tea in an
Ocean of Clouds

Alishan | High-Mountain Oolong
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Alishan's high-mountain oolong is a heavy-
roast tea with the aroma of ripe fruit. In
the early days, Shizhuo residents farmed

tea only for personal use. Today, with
convenient transportation to the high-
mountains and much effort in marketing,
many more Taiwanese are able to enjoy the
fragrant sweetness of Shizhuo's teas, born in
a sea of clouds.
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aiwan is home to a great variety of high-

I mountain teas, which are any teas grown

above 1,000 meters in the Alishan,

Shanlinshi, and Lishan regions. The most famous

of these is Alishan Oolong, known for its robust

aroma and flavor, and long-lasting brew strength
and after-taste.

Enveloped in the clouds, the tea plantations of
Shizhou produce the signature high-mountain
oolong of Alishan. This area is also an excellent
destination to learn about high quality tea.

Our journey to Shizhuo begins at Xin Xie Long:
a tea maker dating back to 1917. The company
is located in an old-style residential complex
building made of Formosan michelia wood and
steeped in the simple charm of an earlier time.
In the courtyard, tea leaves dry under the sun.
The process from sunned wilting to rolling and
first drying takes an entire day and continues
into the night. Ball-rolling begins early the next
morning. The string-shaped tea then undergoes

repeated stages of deblocking and ball rolling to
produce leaf balls shaped to retain the fragrance
of the tea: a process requiring considerable effort.
Company owner Hung Yin-sheng notes that the
key to tea-making is “stability” so that each bag of
tea presents the same pleasing taste and quality.
This attention to quality has earned Hung renown
as an expert of fine tea. Hung also uses natural
farming methods without chemical fertilizers. He
also joins the family’s traditional tea processing
techniques with innovative ideas to continue
lifting high-mountain oolong to new heights.
When visiting Shizhou make sure to save
time for a trip to nearby Fengihu. Among the
attractions at this mountain town is the Fenchihu
Catholic Church. The church was built by German
missionary Fr. Arnold Janssen and is accessed by
a small, unassuming door. The elegant white-
painted wood structure is topped by a red roof
and paved with green stone. Among the other
big draws in Fengihu are the town's boxed

lunches. Indeed, no visit to the town is complete
without a visit to A Lang Branch Line Boxed
Lunches. Tucked away in the woods, this shop
serves up a nostalgic railway lunch box taste that
attracts a steady stream of customers. You can
enjoy your food in the refreshing forest air amidst
the greenery and tranquility of the woods,
teleporting back to an early time in Taiwan.

FrimEE SIS EE Xin Xie Long Tea Company

Holk add © BRI IBA P EE22-315%
No. 22-31, Shizhuo, Zhonghe Village,
Zhugi Township, Chiayi County

EERE tel 1 05-256-1147

MREZEES

A Lang Branch Line Boxed Lunches

Hiftadd : ERBRITIFM P AMASEREM117
8% No. 117, Fengihu, Zhonghe Village,
Zhugi Township, Chiayi County

EERE tel 1 05-256-1809/256-1609
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A Green, Earth-friendly

Tea Community
Pinglin | Wenshan Baozhong Tea
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Located in the verdant embrace of Tsengwen
Reservoir, Pinglin has largely preserved its
natural charm thanks to carefully planned

development. This area has long been
associated with Baozhong Tea, which finds
here the perfect conditions for cultivation.

Spring is the best time to experience the eco-
friendly tea farms of Pinglin and purchase

some locally-grown Baozhong Tea.
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inglin is situated off the Taipei-Yilan
PH'ghway. The topography and elevation

here are well suited for the cultivation of
Wenshan Baozhong Tea. In fact, Pinglin Wenshan
Baozhong took the top prize at the first Taiwan
Area High Quality Tea Competition in 1975. The
floral fragrance of Baozhong Tea can be best
appreciated when the blooms are fresh. The
fragrances of orchid, magnolia, ginger lily, and
sweet osmanthus blooms are all among the
possible discoveries, and most frequent of the
aromas are those of orchid, sweet osmanthus,
jasmine, and ginger lily blooms. The steeped tea
has a honey green to yellow color and a clear
fragrant taste.

Pinglin has been promoting eco-tourism
since 2008 and is today an excellent choice for
an earth-friendly excursion. In keeping with this
theme, visitors are encouraged to use the MRT
and bus system or travel by electric scooter,
bicycle or foot. So leave those CO2 producing
cars and motorbikes at home! If you live in the

greater Taipei area, you are likely to already have
some knowledge and impressions of Pinglin,
and a professional guide can further open the
window to the charms of this area on low-
carbon tours to this scenic escape. For example,
visitors participating in these tours can visit the
tea farm of Chen Shih-yi and listen to the folk
songs that were sung by the local tea farmers
in earlier times but today are rarely heard. You
can also sample high-quality tea and learn
more about the distinctive qualities of Pinglin
Baozhong Tea, ensuring a richly rewarding stay.

PEMMECBR Z ik

Pinglin Low-carbon Tours

Mk add : FrAETREEMEEMET 10158 (CFEME
AFRt) No. 101, Pinglin St Pinglin Dist,,
New Taipei City (Pinglin District Office)

&4 tel © 02-2665-7251
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High-mountain Tea in

the Mist

Dayuling | High-mountain Tea
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Dayuling is another area of Taiwan that
cultivates high-mountain tea. This area,
situated at 2,500 meters above sea level,
has a year-round average temperature
of 20 degrees centigrade and winter
temperatures often falling below zero. These
conditions have made Dayuling an ideal
spot for cultivating high-mountain tea. The
spring tea of Dayuling is only harvested
in late spring and in limited quantities,
contributing to the variety's exceptionally
high price.
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erched high at elevation of 2,500 meters,
PDayuIimg grows what is considered one

of the best varieties of high-mountain
tea in Taiwan. This area has sharp diurnal
fluctuations in temperature and mineral-
rich soil. The spring tea here grows slowly
and commands a high price due to the small
quantities harvested. The brewed tea has a clear

fragrance, sweet taste, and bold finish, placing
this variety among the top of Taiwan's high-
mountain teas.

Among the scenic attractions en route
to Dayuling is Wuling on Hehuan Mountain.
Wuling sits at an elevation of 3,275 meters and
is reached by the highest highway in Southeast
Asia. It also marks the highest point in Taiwan's
highway system. The sign announcing one's
arrival in Wuling is a popular spot for a souvenir
snapshot. Facilities here include a parking lot
and restrooms. The entrance to the
main peak of Hehuan Mountain
is located on the right side of the
parking lot, resulting in a steady
stream of visitors through this area.
While on Hehuan Mountain, you
can also challenge yourself with an ascent
of one of Taiwan's 100 highest peaks: the
3,237-meter-high Shimen Mountain. In fact,
among Taiwan's top-100 peaks, this is the
easiest one to climb, making it suitable for
hikers of all ages. The entire route is gently
sloped and can be easily walked in just 20
minutes. The stone-stepped trail passes by
fields of arrow bamboo, with flowers on one
side and the mighty Central Range on the
other. Shimen Mountain is located on the
crest-line of the Central Range. At the peak,
there is a triangulation point and spots to
enjoy the expansive view. This is an excellent
place to watch the sunrise. There are also signs
introducing the surrounding peaks. For travelers
new to the alpine heights, this hike will more
than satisfy your expectations!
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To ask the Old Man under the Moon for help,
one must present the following offerings: six
boxes of wedding candy and two sets of red-
string-bound joss paper. The first rhymes with
the Taiwanese words for “fishing for a good
match,” as well as satisfies the Old Man's sweet
tooth. The second rhymes with “leading a good
match!” Petitioners leave one set of red-string-
bound joss paper behind on their first visit
to allow the Old Man to bind a pair of lovers
together with either ends of the string. On
subsequent visits, only incense and joss paper
are required.

The Taiwanese believe that one's marriage is a
matter of fate dictated by Heaven, and that this
heavenly mandate is carried out by the Old Man
under the Moon. In Taiwanese folklore, the Old
Man, the god of marriage, has a long, flowing
white beard, and carries the book of fate in his
left hand and a cane in his right. The Old Man
numbers young Taiwanese singles
seeking a good match among his
faithful, and is often also visited
by travelers to Taiwan.

While Taipei's Longshan (Dragon Mountain)
Temple is dedicated primarily to the
Avalokitesvara Bodhisattva, its back alter to the
Old Man under the Moon is extremely popular—
even Japanese pop star Kuraki Mai made a
special trip to it during her visit to Taiwan.
Petitioners can visit the temple at any time, but
experts say that prayers to the Old Man on his
birthday (August 15 on the lunar calendar) are
especially potent. Other good visiting dates
include western and Chinese valentine days.
The Old Man not only helps lonely singles, but
also those with relationship problems and those
wishing for a proposal.

Upon one's arrival at Longshan Temple,
we suggest praying first to the Avalokitesvara
Bodhisattva, then lighting incense and praying
at the temple's seven iron furnaces in succession.
When coming before the Old Man, the petitioner
must report his/her name, birth date, address,
and the characteristics they seek in an ideal
partner, then toss the bamboo divination rods
three times before they can receive the blessed
red string from the Old Man's alter to keep on
their person, usually tied around the wrist.

In addition to Longshan Temple, the alter at
Taipei Xiahai City God Temple on Dihua Street
is also famous for its special potency; Taichung
City's Wuji Shengfeng Temple is popular with

foreign visitors for all the matches it has made;

Kaohsiung City’s Guangdi Temple, which
boasts of once making 180 matches within ten
months, is also very popular with petitioners.

Quality Australian Macadamias in
the worlds finest Milk Chocolate.
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Quality chocolate and nut confectionery in unique destination specific packaging.
www.patons.com.au
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Tasa Meng Foundation Children Art Festival
Taiwan Taoyuan International Airport 2012
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Support Organization

“Dragon” is an important cultural symbol in the Chinese world. It is the most popular magic animal in

religious faiths, annual celebrations, customs, and mythological legends. The theme of the 4" Tasa

Meng Foundation Children Art Festival at Terminal II, Taiwan Taoyuan International Airport is “Flying

Dragon Shining upon Taiwan.” The activity promotes Taiwan through students' paintings and introduces

traditional Chinese culture with the themes of huge dragon kites and traditional painting lantern.

The contest was guided by Taoyuan County
Government and Taiwan Taoyuan International
Airport. It was held by Education Bureau and
Tasa Meng Foundation. The total amount of
submitted works reached 8475 and created a
new record. The leader of the board of examiners
was Mr. Zhang Yu-teng, Director of National
Museum of History. 57 works were awarded.
These children's paintings displayed the infinite
imagination and had audiences touched through
the topics of historical relics in Taiwan, economic
construction, customs, landscapes, local
delicacies, natural ecology, rural landscape,

fairy world, and comics.

The huge dragon kite created by artist
Huang Ming-can and traditional painting
lanterns created by Mr. Wu Tai-he were
also displayed in this festival. The huge
kite was longer than 104 meters. It was
the king of dragons in Taiwan. The painting
lanterns revealed the originality of the
artist from all steps, including bamboo
selecting, cutting, embellishing, weaving,
papering, and painting. These works are
displayed at Terminal II, Taiwan Taoyuan

InternationalBAirport. You can appreciate

the naive and imteresting artist creations

¥

of children and the delicate arts of two

masters.
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Lin’s Ceramics Studio
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Water and teaware are the mother and father
of tea culture. The right infuser makes brewing
a good pot much simpler. Established in 1983,
Lin's Ceramics Studio believes in “creating every
piece of work with artistic mood, professional
know-how and practical consideration”, and
utilizes different materials to bring out the unique
characteristics of each tea to allow its audience

to experience the subtle differences between
degrees of fermentation.
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Ju-Ware Style Celadon Flower Tea Set
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Tea drinking has a long and illustrious
tradition in Chinese culture, and serving tea is an
essential part of hospitality. Through nearly 30
years of teaware development, the now famous
Lin's Ceramics Studio has created everything
from its first small infuser to its classic kettles, and
to today's more novel pieces. With the goal of
“bringing tea into everyday life through design,’
The Lin's award-winning pieces, nostalgic yet
modern, and artistic despite being practically
suited to the art of modern living,
are extremely popular with both
consumers and judges’ panels. The
Lin's Ceramics Studio sponsored
the Taiwan pavilion’s tea art
demonstration at the 2010 Shanghai
World Expo, and promoted the idea
of the “Tea Party” at the 2011Taipei World

REFAL T EmRSE-2%
Purion Year-of-the-Dragon Collection “Fortune”

=

Design Expo.

The Lin's simple, artistic lines and attention to
human factors engineering allows for maximum
compatibility between teaware and its users, and
each tea is paired with its most complementary
material. The Ju Ware (Porcelain) Series utilizes
the techniques of the Song dynasty’s famed
Ruyao (Ju kiln). Fired at 1,270 degrees centigrade
to render smooth, pale greens and blues, Ju
Ware embodies elegance and dignity, and is best
suited to unfermented or lightly fermented teas
such as green tea and high-mountain oolong.
The award-winning Ju-Ware Style Celadon
Flower Tea Set is a representative series.

The Pottery Series is best suited to semi and
other partially-fermented teas such as oolong,
ching (semi-fermented) oolong, and Pouchong
(a lightly fermented oolong). Pots in this series
are simple and retain heat well, satisfying the
senses f touch, taste, and aroma. The Purion
Series, developed in conjunction with Taiwanese
ceramic artist Gu Chuan Tz, is created through
the oxidization, reduction, and repeat firing of a
mineral and clay mixture. Its'rough texture has a
filtering effect that promotes aroma and poetry,
and is best suited to heavily and fully-fermented
teas. The award-winning Easy-Steep Pot Set in
this series conveys both a sense of

boldness and nature, and the Purion

Year-of-the-Dragon Collection

“Fortune’, decorated with images of

dragons both inside and outside of

the cup, and handles displaying the
head of the dragon, make perfect gifts

=5 for the coming new year.
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Taiwan was once called the “Kingdom of Fruits.”
Today, HungYu Agriculture Biotech is devoted to
a new way to enjoy the island's superior fruits
and other agricultural products, with its motto

of: “food safety, customer satisfaction, and
innovative cuisine.” In an effort to revive Taiwan's
international reputation for quality fruit products,
HungYu selects only quality, seasonal fruits from
their places of origin, and uses strict harvesting,
production, and storage controls in its production
of dried fruits, vegetable chips, fiber-rich konjac
Jjelly, and real fruit pastries.
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HungYu Agriculture Biotech Enterprise Lid.
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“If raisins can be marketed internationally,
why not Taiwanese agricultural products?” This
thought struck HungYu President Hung-yu
Chang during a visit to a foreign expo. Chang,
whose family has been in the traditional candied
preserved fruits business for decades, has long
dreamed of innovating on and revolutionizing
the family business, considering the changing
times and the lack of international interest in
its products. To that end, he dedicated energy
developing to preservation and production
technology, the selection of only the freshest
fruits from their place of origin, as well as the
use of a ISO 22000:2005 and HACCP food
safety system compliant standard operating
procedures to create delicious, healthy, sanitary,
high-fiber, and low-calorie snacks.

“Our fruit jerkies are made from fruit that
is 80% ripe. It takes 10 kg of fruit to make just
1 kg of jerky,” said Chang, smiling. Making
jerky from near-ripe fruit negates the need for

artificial flavoring, coloring, and preservatives.
The resulting mango and guava jerkies have
an addicting al dente texture. The dried giant
Taiwanese black date, smoked with longan
wood, smells delicious and can be eaten as a
snack or used in soups. HungYu's pineapple
cakes are made entirely by hand. The filling is
100% pineapple, not made with the Chinese
winter squash like most, and tastes fresh and
sweet. “You're really tasting the soul of it Chang
says.

In addition to I'Tmﬁ,-'- o

business success, "_a_:_r_.-fg ,’ e, |

diligent R&D, an "’!?‘ !
insistence on‘quaIiFy, IL‘m ’! . '.;'!
and trust in his . 5O | =®/
locally-developed = i"'____[
brand has brought

Chang some unexpected rewards. Since joining
the WTO, Taiwanese agribusinesses have been
experiencing some tough times. Making snack
foods not only alleviates the problem of excess
produce, it also creates job opportunities for
older workers who can again contribute to
family finances, and thereby regain dignity and
self-worth. These added benefits have given
HungYu the drive to continue developing new
products for both domestic and international
consumption, so that foreigners, too, can
experience the delicious flavors of Taiwan.
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- MBERERFEER LTS

Johnnie Walker Blue Label Scotch Whisky 1L
JazZ—-UA—Hh—-TIL—3X) 1L
HMEREBE 2EFEERELTE

Johnnie Walker Black Label Scotch Whisky 1L
VaZ—-UA—h— TIvIIN)L IL
WBER SR SEREERLR

Johnnie Walker Gold Label Scotch Whisky 1L
YaZ—-U4—Hh— T-LRSINILIL
HMERER  SEFEMRLE

Johnnie Walker Green Label Scotch Whisky 1L
J3Z—-IA—h— JU-YINILIL
HBERSBHEERLE

Johnnie Walker Premier Scotch Whisky 0.75L
yazZ—-o4—h— TJLIF075L

N

w

>

bl

Old Parr

8. 6 HEBNEE—EFREERLIR
Singleton 12YO. Scotch Whisky 0.7L
Yy ky 12Y0 0.7L

7. R SFE—EFHEBEELIE
Singleton 18 YO. Scotch Whisky 0.7L
YyvZI)Lh>y 18Y0 0.7L

8. EEN2FEHRFRHELE
Old Parr 12YO. Deluxe Scotch Whisky 1L

A—JLR/X—= 12Y0 1L

AR ZE 4G UL
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samsus € Travel mrE:s 0836-22099



BLACK BLACKER

‘www.DRINKiQ.com" i
JOHNNIE WALKER REMINDS ¥OU TO DRINK RESPONSIBLY
THE JOHNNIE WALKER, LACKERBEL, DOUBLE BLACK, THE STRIDING FIGURE DEVICE »

e

AND ASSOCIATED LOGOS.ARE TRADE MARKS. © JOHN WALKER & SONS 2012

for the facts

AWARD WINNING

-DOUBLE
“BLACK

. OAK CASKS.
F ¥ uai

JOHNNIE WALKER,

D

OUBLE BLACK. ¢

LA ARICH, INTENSE, SMOKY BLEND CONTAINING
1 WHISKY MATURED IN DEEP CHARRED OLD

@

*

A

ENJOY JOHNNIE WALKER® RESPONSIBLY DRINKIQ.COM

THE JOHNNIE WALKER, BLUE LABEL AND KEEP WALKING WORDS, THE STRIDING FIGURE DEVICE AND ASSOCIAT

JOHNNIE WALKER.

BlueTabel

A BLEND OF OUR RAREST WHISKIES

ED LOGOS ARE TRADE MARKS © JOHN WALKER & SONS 2012
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1. ERE 2 EREER LR WS>
Ballantine's 12Yrs. Old Scotch Whisky 0.7L ‘m}g\ ; —
NRSYGAVI2E RAYF - 91 RF— e
. BRBAEHFEER TR
Ballantine's 21Yrs. Old Scotch Whisky 0.7L
INSYIAY214E RAYF - DA XF—
. BRIBEHFIEER LR

Ballantine's 30Yrs. Old Scotch Whisky 0.7L
RSV 30% RAYF - IA AF—

Bullonitn

BUNTAD $COTOR WY

Actn ;f veurs

o
o
—
o
-
-
i @
-
w«
N

The Scotch Whisky Masters
Gold 2011

. EEFR  EEEE—MERLTR
The Glenlivet 21 Year Old Archive Single Malt Scotch Whisky
Y TLYURY R21E 7—ha47
YYTIEINIAYFIARF—
. ARER AR AEE MR TR
The Glenlivet Master Distiller Reserve Single Malt Scotch Whisky
P TLYIRY N - XRI—F A AT 7=V -7
G LETN"LFIFFI' . ARBRIR S AES AR E — M ER TR
3 W The Glenlivet 15 Year Old French Oak Reserve Single Malt Scotch Whisky
bl Y TLYURY NBE TLYFA—Y UH-T
SVTIWEINRRIYFIA RF—
. R s FEE—MERLR
The Glenlivet 18 Year Old Single Malt Scotch Whisky
YLy URY N8
YYTIEINRDAYFIARF—

TWSC* 2011 Silver
Best In Class

JOANUILD) dY .

IWSC* — International Wine & Spirit Competition Enjoy The Glenlivet Responsibly
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Royal
Salute

. ER@E I FHEEELR
Royal Salute 21YO Scotch Whisky 1L
O vL-YIL—k - 215

- ERBIEsFHIEHEA LR
Royal Salute 38YO Scotch Whisky 1L
O4¥IL - $)L—h - 385

. RENERTEamHE

Martell Cognac Cordon Blue 1L
N—=F) IRy - TI— - A=¥ v - TIVT

. BEFIXOQMH

/8

Martell Cognac Cordon Blue 1L
X—7)-XO- )Ry -A=Zv vy

. RENEHETFE

Martell Creation Grand Extra Cognac
N=FTI - OVI—y3Y - JSYRIVALZ - AZv vy

Martell

Chivas

3. BET 12EHEERLTE
Chivas Regal 12Yrs. Scotch Whisky 1L
V=R Y —=HI - 125
. BRT 18 EHEMELTE
Chivas Regal 18Yrs. Scotch Whisky 0.75L
V=N - Y—FHI - 185

ABSOLUT

8. ABEHR4FIN
ABSOLUT VODKA
FIVI—h OAYAH

B EAREE

8T

Y]
OYAL SALUTE

THE ULTIMATE TRIBUTE

Enjoy Royal Salute Respons

z2 8% 8B
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. FRAGHMEXTRA

. VINISSIMES CHAT ANGUILLERES

. VINISSIMES CHAT ARRAS

. VINISSIMES CHAT PEYRAGUE

. VINISSIMES CHAT ROCS MARCHAND

VINISSIMES

AW N o

CAMUS

Camus Extra Elegance
FHUEHXO

Camus XO Elegance Luxury Pack
FTRESEETE

Camus lle de Re Fine Island Cognac

TR
s 20,0007 &1 s
e 15 ERBIA K 208 S
Taiwan 2003 (#943535) 25% 1AF aR Li(gq ooig}—iﬁéog S
- . R EINR
i 00x soonm 00k PRLO0 mm  CgiemARw
= 50007t
&5 30%LE - . 18RI EH AR
Hong Kong 193 2505 1% 1AFH ak HHOH
B VAFEUE B RIBHEEAT
Macao R R B L [ " EPIEI00007EAY
ST . 200 338 B 200,000 208 F5TTHE
y=| A * = i BE L 1k
Japan %mﬁiﬁéiﬁs’gg 25027 50% 750=F 2887 A gy
vt
: s 1980 5 AT
S 2008 250A% 50% | VBNEB L omm mmaommbi 4% 20mLLE
Korea 1AFE e
AR
ﬁ:ﬁ?ﬁ 200% 225A% 50% 1AF : 20075 EHIUA -
FER DEAEB | 188LE
Philippines 400%  [250A%; 50% 1AF BE ) FAET R
B B 1 .
%ﬁz‘u*& FHt FHt FHt N ~ b3 =N _ ]87:—;EJ//{J:
Singapore 5E e 25 E&%%g%%ﬁ HE SEEE
B - S &L
% N X sEpmpE: N, LIRS
) , o EEE: =
L 200 250A% 50 1A% Fot ) 1oooo%ﬁsﬁz SR
BF 8=k16mm
2BAEAK
e ik o 178
- 200 250A%. 50 2AF zsogfa 6000TEEMMEZ . o LELa
22%BLE1 52 SEHEMEEL .
RN 4003 S00A® 1003 F20%lT2. EmE paEsAm.  ISBALL
Vietnam AH YN FAEEFSE
DR RATHEE
YE  600%  S00A%. 100% s BE BRAK  EERY- 2.
Arabia FAMED TR
BREAER . 50 AREM RAA0TET .
220 £1a7 20 AF S paslpEl 178
Eul;gi;:)e:n 200 i250Q%: 50% D26 TFIAF 25%;?‘6 LJ@@@;%%L%—F R A
meEx AE 4R JFER-607TM | 18EE
@YY 200% [2004% 50X iromig oz WA AR
50% T EER00%E. 21 BLLE
REU.S.A. e R I o il 2LIp AT
M SEEEO00T . 18BLLE
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e ARPE

s ER BT

@ RAFNREH-EHNE  EREEBAREERHER RASITEA

wEHRER -




Liquor @Ene

Chabot

. BREBERYE
Chabot Extra 0.7L
. RIIFRXOHENE
Chabot XO Superior 1L/0.7L
. BW20FHIE
Chabot 20 Years Old 0.7L

MATISSE

R19FE—HEFRESHELTE
isse 19YO Highland Single Malt Scotch Whisky
RTA—RANAZYR YY)l BILh RAYF 710 XF— 19

R21VEHEERLE
isse 21YO Scotch Whisky
RTA4—R RAVF - V1 AF— 215
. BRK SFE—MEREMEELR
Matisse 15YO Single Malt Scotch Whisky
RFA—R ¥ FEL ROAYF - V4 XF— 15F
. BER2EMEFEEELR
Matisse 12YO Blended Malt Scotch Whisky
NT14—R TJLYFYRELLN ROAvF - U4 RF— 128
RER12FHFEMELR
e 12YO Scotch Whisky
RT4—R RAVF - 74 XF— 125

MATISSE 19 FE—H%

MATISSE

F B D R E

EAREEER 19 F 46 EAVTRFEEE 1
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. FRFE—MEREMALE

SPEY 25 Years Old Single Malt Scotch Whisky 0.7L
ARA - YY) BN - RAVF U4 RAF— 258

. B5R18 MEFEER LTS

SPEY 18 Years Old Single Malt Scotch Whisky 0.7L
ARA IV EBILS - RAVF T4 RF— 185

. BRAFE—MERENEALE

SPEY 21 Years Old Single Malt Scotch Whisky 0.7L
ARA -7 BN - RAAVF U4 RF— 2148

. BERFE—MEREERLTS

SPEY 12 Years Old Single Malt Scotch Whisky 0.7L
ANA =27 IS - ROvF U0 2F— 128

. BRISFE—MZEREMNALE

SPEY 15 Years Old Single Malt Scotch Whisky 0.7L
ARA -V FBILS - RAYF T4 AF— 1645
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Shh...

Keep the secret!
ERBE RLEH

72
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\Y Glelﬂiddlch

SINGLE MALT
SCOTCH WHISKY

RERE
BRfIZREEE

mErE—R

RHFELTRRS

BRERHERE
EXEAFRERRSEEREENSE T ETEHEL

B RE SIS IIRE TR A
BS =—ms10% B ERE RS

5 mmmEE R AR S E R R e — —4 ¥ E%EESESDT
KAVALAN WHISKY BISm@EILR N T R | s e BTCH WHIBH
PREERBLS AT &N : . E \-__ __.--”'
SRAE TN BRAERE R

SKILFULLY CRAFTED. ENJOY RESPONSIBLY.

© 2010 WILLIAM GRANT & SONS LTD. GLENFIDDICH® SINGLE MALT SCOTCH WHISKY IS A REGISTERED TRADEMARK OF WILLIAM GRANT & SONS LTD.

/N BRI HE ZE28BRES

www.kavalanwhisky.com
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MACALL,

. BRR1824 8 AR E—MEELT R
Macallan 1824 Select Oak single malt whisky
. BERfR1824EEHEMRE-—MERLR
Macallan 1824 Whisky Maker's Edition single malt whisky
. BFfR1824EHERRE—MBELR
Macallan 1824 Estate Reserve single malt whisky
. BEMI24REBRITRE—MBALE
Macallan 1824 Limited Release single malt whisky

17

BB @ 8

|

- SCOTgy
«0‘%‘ i,

= g /&h'@
* SPIRITSBUSINESS -~

?8)&0

IIGHLAND SINGLE MALT

SCOTCH WHISEY
R A e B T
‘ L% O

|

A K F

pal]
1

ALL OUR EXPERIENCE,
DISTILLED INTO

ONE QUINTESSENTIAL
COLLECTION.

The 1824 Collection is a quintessential range of The Macallan,
created by those craftsmen at the heart of this great Single Malt.
Each expression has its own character and together showcases its
Mastery of Spirit and Wood. To craft the collection we gave our
‘Whisky Maker unprecedented freedom, unfettered by age or cost, to
select only those casks att their ‘ripest’ and most flavoursome. The
collection fittingly takes its name from the year in which the distillery
was legally licensed and is exclusive to Global Travel Retail.

\ 1

Select Oak is a wonderful balance of Spanish and American
oak casks seasoned with sherry and American oak casks
seasoned with bourbon. Each cask has been hand selected
under the supervision of George Espie,The Macallan’s Master of
Wood, to deliver a Single Malt of extraordinary smoothness,
remarkable sweetness and depth. Such is its quality that
renowned whisky expert Jim Murray, author of the Whisky
Bible,scored it 94.5 out of a possible 100.

Whisky Maker’s Edition is an exceptionally elegant Single
Malt with a lingering finish, crafted by the Macallan Whisky
Maker, Bob Dalgarno. Bob has selected some of The Macallan’s
most interesting casks, some containing whisky distilled from
barley grown on The Macallan Estate. It has taken many years
of experience, from apprentice to Whisky Makers, for Bob to
perfect this, his own personal whisky. Paul Pacult writing in
the Spirit Journal thought it “stunningly sophisticated” and well
worthy of its rare and coveted 5 star ‘highest commendation’ .

Estate Reserve is dram of real character, intense and rich.
Drawing on casks selected for maximum depth of flavour, it is
non-chill filtered and bottled at the traditional ‘20 under’
strength. Paul Pacult described it as “a bow tie and roaring fire
dram” and awarded it the 5 ‘highest commendation’ .

The 1824 Limied Release, is one of only 1,824 decanters
released each year and is drawn from some of the oldest and
rarest casks on The Macallan Estate. This is a sublime Single
Malt drawn exclusively from Spanish oak casks seasoned
with sherry. Jim Murray scored it an amazing 97.5 out of 100
saying “Unquestionably my favourite Macallan of all time:
indeed one of the greatest whiskies ever created”.

- SINGLE MALT

Advertisement feature

7/
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- RE1263TR BRI SHRE—MEHFEENLT

THE DALMORE 1263 King Alexander |11

. RESFE—MEREEELTE

THE DALMORE 15 Years Old

. RENFE—MERERELTE

THE DALMORE 12 Years Old

- RE18FE—MERFEREELTE

THE Dalmore 18 years old

. KE40F ETERENR E—MZEFEHERLE

THE Dalmore Astrum 40 years old

-

)A LF&OR

[ATUSALE!
HERERY FINEss
NGLE HIGHLAN

COTCH WH
e 42%
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TiERE

DALMORE

HLAND MALT SCOTCH WHISK?Y
[ SHINE | NOT BURN

THEDALMORE.COM
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Remy Martin

. REMY MARTIN CENTAURE DE DIAMANT FINE CHAMPAGNE COGNAC
ABEECENTAURE DE DIAMANT 3 BEETE

. REMY MARTIN X.0. PREMIER CRU GRANDE CHAMPAGNE COGNAC
AZEEX.0. PREMIER CRUAERTE

. REMY MARTIN X.0. EXCELLENCE FINE CHAMPAGNE COGNAC
AZEEX.0. EXCELLENCE ¥ BERTE

N

w

4 RENRFE-BFHEEZESHLT P I P E R

Bowmore 12yo _ 7. REMY MARTIN V.S.0.P. FINE CHAMPAGNE COGNAC
RUEFI2EVYSIL - BILNTFATBRAVF U4 XF ATEEVSOP. SEEIBETE

. RESFE—XFHEEEESRLE

Bowmore 15yo

RUEFISEYVYFIL - BEILNTFAIZEBRAVF U1 ¥
6. RESURFE—XFHEMEESHLR
Bowmore SURF Single Malt Islay Scotch Whisky
RYEIFSURFY VIl - BEILNFAZHRAYF U1 AF

=/ R = &8 R X B &£ ® 7&K
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. & EAEE B Robur Reserve

Glenrothes Robur Reserve Scotch Whisky
. MRS B 19885

Glenrothes Vintage 1988 Scotch Whisky
. IR 25 F

Glenrothes 25Y0 Scotch Whisky

The Glenrothes

N}

w

o

©

—
. =8 =

Glenmorangie

©

. REERERE-EFHLR

Glenmorangie Original
TLYE—LYY AUIFI
HMGHREE-RFHLIR
Glenmorangie Lasanta

TLYE-—LYY FHVH

. REERRERE-EFETR

Glenmorangie Nectar D'Or

TLYE—LYY RIIT—R—)

. REREEEAE-ZFHLR

Glenmorangie Quinta Ruban

TLYE—LYY FUHIILNY

- ARE soME CONVERSATIONS vou can onwy
reaLly CLOSE FRIEND, uike
“poNT MARRY .-.E.:{';" 'S TIME TO STEP DOWN"

aND “LET'S GET | HE GLENROTHES ocut~

F THE
Likeminded fﬂﬁlpf.f fwtre GLENROTHES
2 ESTR 2 1879 &
M' Spgyaint “

.




