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Alfred Dunhill Fazmmez

Alfred Dunhil R SRISRIEFNS TEERR - /HEBR
ZIRMBTIRME “FOUNRPBE" - KEEEHN
SHIEEI S SRR MR8 - ARFR
HSX » EEERERRENIL « BilfR T B
iRE > 18 Alfred Dunhill 23R E TS REAMIAT -

Alfred Dunhill dedicated himself to creating the very finest men's
luxury goods, providing discerning men with "essential luxuries" that
were as elegant and functional as they were creative and innovative.
Today, over 100 years later, it is this commitment along with true
appreciation for culture, travel and craftsmanship that secures
dunbhill's status as the definitive global men's luxury brand.
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K38~ REBERN T2 H1966FEBOTTEGA VENETA
NEEAST EVER - BEEEAAHEEMKE
TERAMRBEREANBEREER  RERBER
[EfREEmiEC— - miERE [EMIEREEE
FEIRE D) REEETREEES -

BOTTEGVENETA %ﬂﬂ*%ﬁ&%l%

Discretion, quality, and craftsmanship—BOTTEGA VENETA has created
a new standard of luxury since its founding in Vicenza in 1966.
Steeped in the traditions of Italy's master leather craftsmen and
long celebrated for its extraordinary leather goods, Bottega Veneta
has recently emerged as one of the world's premier luxury brands.
The company's famous motto, “When your own initials are enough,”
expresses a philosophy of individuality and confidence.
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borsalini Br&rmsiELEE

BITIRR19811F » KA mhEborsalinild & E
A1 RREER  BIRANEERMAARGRET
BN EASHRERME  EBEMNFIHRE 1]
EREmRNZTERNEFER Y  LREBEY
MRENELR » BIRBSIEARIK -

Founded in 1981, borsalini embodies the excellence in the high
leather products making. Based on the design concept of “exquisite
fashion and practicability”, all made with select high-end material
and exquisite craftsmanship. Its varietal materials and diverse designs
cater to satisfying the fashion-conscientious women'’s different needs
to show their personal unique styles.
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ERNEFEITENRMEEE  LUBRIME -~ S8
HRFEZR - KSEBENES » REEHANE
) - EEEREE - BRE {18 - HBEEmIS
FEE > FR21924FBURBERRYM K RIIATHE £
RET IR RRISHIERE -

The practical and trendy British brand Burberry continues to win the
favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and
white was once the liner of Burberry's raincoat series in 1924, and has
now become a classic icon.
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£S5 ' BVLGARIZIKE « SR ENEERD ;
HAZRWREEAREESEURZNEN - FH
BIRARE - EERM - FIFRBRIFEEBEHE A5
it RKIEEMERAR » SHENEE > AREERA
REENREREA -

VLGARI IEE%I%*UIE '

In Rome, Bvlgari is synonymous to jewelry, excellence and fame; its
creative philosophy is originated from Greek and Rome as a time-
and space-surpassing art to bestow a touch of modernity. Precious
materials, clean lines, delicate and exquisite designs and boldness and
creativity have created the pure luxury and also bespoken style and
beauty.

Cartier EEmes

REZEZmRME o BIEEFE - B ZECartierfy
fEfm » BANRAVEERT  URMENTENERE
&~ EREWAE  UEEESHNRTKRSIA
At —EEBIEAVEY - BN T 25 REA R
SHEMER - RTHRZFNRE -

The renowned French brand projects elegance and opulence. By
examining closely every Cartier piece, there is a time-enduring classic
elegance, combined with innovative creativity, to awe and draw the
adoration from different generations of consumers with its refinement
and elegance in the realm of trendy fashion.
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Chloe BRI

BITIAR1952FAYChI0é » ERRI & LRIRL X mmhEIc)
ERIERSHRIEIERVSHITH - ChloéRIEHE
REE - IFMENRNSRFRREIES » lRE
FFRYS BRSTHE - BITIAZK » —ERAZERETEIERM -
TNETHELEAPIEEE - SREIREIDY -

Established in 1952, Chloé is in a traditional period of casual ready- to- wear
brand in order to challenge the noble, Haute Couture women clothing. The
sleek, really wearable design concept of Haute Couture clothing was the
pioneer of that time. Since it was founded, the brand has been steered by
well-known fashion designers, presenting bags that draw great attention,
initiating hot topics among the public and creating huge global sales that lead
Chloé to the peak again.

COACH

C()ACH T —

BITIR1941%F » 60E2RCOACHE IR ERS Y
RIEZ— ° 1962 » mhEEITI AMiles Cahafi{{&E
FRENERFERSIER  HERENRER
i » HEERENEIRTE - BMRRNENERN
B2 - B—ECOACHEREME -

L i

COACH was founded in 1941 and it has become one of US symbols
in these 60 years. In 1962, the founder Miles Caha was inspired by
traditional American baseball gloves, with excellent manufacturing
skills, he turned the tough, hard baseball gloves into soft, sheer
leather goods, which was the birth of first COACH bag.




FENDI EzspaTs

FENDI#5RIIR19255F » EfEdoardoKiAdele Fendi
HRESHRE—EFENDIRRE —FREETIRM
BRERESURERSEZREE  ILEFENDICUE
HARHE - ERMERE  IFNEIRIFER
N REEREEmEE -

The house of FENDI was established in Rome in 1925 with the opening
of the first FENDI boutique—a leather and fur workshop by Edoardo
and Adele Fendi. Immediately winning acclaim for the quality of its
products, FENDI quickly emerged as an internationally renowned
brand remarked for its elegance, practicality, innovation and style.

GUCCI srEZNSARIES

BITINR19215F » GUCCIIKIERIFTEEE AFBEST T &

mEBREEMER - EEHNSEHESR - SlmiE
FUA5IRRS - IRIERIFREEEBYIGUCCIZEREM

BRNEYLEN T2AE SRR - GUCCIEIE S
IAEENIRTE - BB SRVEIES -

Founded in 1921, Gucci has cultivated an immortal brand rooted in
bold innovation and the legendary quality of Italian craftsmanship and
symbolized in the company's distinctive horsebit buckle design. The
brand's current creative director is building on Gucci's strong traditions
and unmatched craftsmanship, taking the company into new territory
fusing past and present, history and trends and in the process further
cementing Gucci's place at the pinnacle of the fashion world.
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DETES RS ERFRKMIHERMES » BEE R
HWEHMRE » o3 OO%E - HrilE FEESR
o BRE S R R BX S TR TAERE
FAEMSERIIERIERER » BRIREMAR -
BNEEICEE -

HERMES m#zs=s

Starting out as an equestrian gear producer, Hermés continues to
expand with great diversity evolving with the changing time. At

present, the lebal has expanded to include neckties, apparel, leather
goods, silk scarves, fragrance, wristwatches, enamel accessories,
household goods of a full range of international luxury shops that
are distinctly differ from other brands to warrant a collectible and
keepsake value.
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Hugo Boss stz

FEEAEH mAEHUGO BOSSAITINR19235F » DL 143
MINATEEERTRRIEETE | » EREFRH#
BREEESENML - ETHBERSRRE - &=
B Fik  REREKERZER > SmENAR
RIET » FEREHE RS -

The classic German brand HUGO BOSS was founded in 1923; its
theory of business is to create professional appearance for successful
individuals. The brand plays significant role in the fashion industry,
products including high-fashion clothing, accessories, footwear,
watches, glasses and perfumes. The high quality material and
workmanship of their products are widely appreciated and admired
by fashion fans of all generations.




L()EWE AT EReE

LOEWEERAMTER miE - HEEEE150FRYFE
F o Biotiici » TREBEEMIER  HERARE
PEREIEENE - SMERERBSEREREE
T AR1905FREBEZERER NFTHER )

MRSHRE -

A royal Spanish brand, Loewe comes with more than a 150 years
of history, and has since the 19th century been incorporating
extraordinary craftsmanship, combining its long history and fine
leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as the
appointed royal supplier in 1905.

GEE ST

MCMR1976F 1] » EFEREERBRERNEE
FMN - MCMIEIEE mE S — R E A ERVBIFE
% BN ENERVEHRINE - - EEEH 1%
HHAENT R ESEMCMENEREHBZE - tiiFEE
EEEHEAEMEERE s BEEUER -

MCM =

Founded in 1976 during the Golden Age of Munich. Each MCM piece
is personalised with a unique number engraved on the iconic brass
plate. Like a treasured heirloom, this signature detail is the finishing
touch to every MCM bag, making every item iconic.

015



= Boutique FifahG

016

*!F.:

L1
-
A

G S,

! r +
J& | BN

MICHAEL K()RS E£XETARNRE

Michael Kors73tHRE ZRYIFiEEETED - AE AT
RABIRNIIR19815F » [E P EmMARYIBiEMichael
Kors Collection2AXZMICHAEL Michael Kors ° Ef
BIEECET - B3 - Bisk - KB ~ BRE - RiEM
REMREBIRY -

Michael Kors is a world-renowned, award-winning designer of luxury
accessories and ready-to-wear. His namesake company, established
in 1981, currently produces a range of products under his signature
Michael Kors Collection and MICHAEL Michael Kors labels. These
products include accessories, footwear, watches, jewelry, men’s and
women’s ready-to-wear, eyewear and a full line of fragrance products.

miu miu FEsERS

1993 » Miuccia PradalAB2RY/)\H » 355% T HTmhE

miu miu » ERFEESRHTEEERR - BRAE - X
MR EIEAYmIu miu Girl » —FETRIEARNTEESR - U
R RIES NVHARNERABIETE : miu miuFiE
BRI » —(EREERAIFEEIR

In 1993, Miuccia Prada launched a new brand miu miu with her
nickname. The brand suddenly became a hot topic in fashion industry.
The miu miu girls are chic and cute while particular and outlandish,
who soon refreshes the boredom look of runway. If Peter Pan signifies
the corner for men who never grow up; similarly, miu miu is dedicated
to women who look at her fashionable reflection as a little girl.




MONTRBLANC

MONTBILANC sazs1a

BEERANR—NONFNEEER - LREER
TEER - —N—=F&II# AZ—HIClaus-Johannes
VossIRiBRBRIERIEHRIRIER » IWERSRIKSERT
EiE BB TEEEERET2AMMEIFER - ER
B\ EEE » BERRSTEnl— g -

MONTBLANC has been known for generations as makers of high-
quality sophisticated writing instruments and recently established its
own leather and watch manufactures.Thus, Montblanc has become
purveyors of exclusive products which reflect today's high demand for
quality, design, tradition and master craftmanship.

IWWM

OMEGA

18485 » RS FIRIFEAIBREEIRINT S Louis Brandt
& FilsiEi%/N T » ERIIENIEEM TR RERIT =
AYRZINME - 18945 » [Louis Brandt & Fils | #HE®%43
FTOMEGA19T (19-ine) #4551 FIBRMET » BIRY
I TRVEERRSE » IET\E &% [OMEGA]

|EfRiEsR D @im

In 1848, Louis Brantdt founded "Louis Brabdt&Fils" company in La
Chaux-deFonds where was the core place that the watch industry
of Switzerland was developing at that time. Almost the greatest
inventions of watches were born here. In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line caliber" which shocked the watch
industry of Switzerland. Therefore, the company was officially named
"Omega".
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PRADA IR 2

PRADAEI## AMARIO PradaE1913F RIS EN
HERFRY » EUSRIMBEBEINT Tl
SThY - EmRVEFREREIEGLUBFERD\#IT @
B EMEINTEZ=NVER - FPRADATTRFEFREE
BRI ERIMHIATL -

The Prada founder Mario Prada had begun producing and selling
leather goods since 1913, all made with select high-end material and
exquisite craftsmanship. With its product creation and production
made in an independent mode to uphold the quality and a result of
perfection, its perseverance has put Prada in a foremost position in
the world of fashion.

Ralph Lauren #mzaEs

SEMETNERZAIRalph Lauren Boutique » 52 ETREN

B Ak ~ EEZ RIS FRISEIR » RIKS
RIEREETNESAVBYIITEE -

The American-style Ralph Lauren Boutique brings to tourists fashion
that combines American West elements, Indian Culture and Hollywood
Glamour, giving them the true blue American shopping experience.




Salvatore Ferragamo =xasTE

RESHTBRERNWFEER  HaERF IR
MEIRTRETEBMEIX - ERZREFHMA - IHEEE
SESHRIGHENSEK - #RES » &5 KK
UZBHMEEHN REEREFRSEHERNE
1% B REETE -

Drawing inspiration from its sound foundation starting out as a
shoemaking empire, Salvatore Ferragamo combines the traditional
craftsmanship innovative design to earn a fine reputation around
the global, and draws the patronage from the likes of the Hollywood
celebrities of Audrey Hepburn, Marilyn Monroe to name a few. As
the fashion house continues to evolve, it now offers a wide array of
fashion choices, offering practicality and a touch of refined elegance.

SWARGVS

=

SWAROVS

1895 » ZKEKRAH KN RBPROER - MERHS
(Daniel Swarovski) UELRR S - RBBEIVKEE
BRI LDEITTEEM RS - A EIE MR R RE N E S H
i - Bl - [eEE R HSFEAER RSN
FRERMAEINEE—EBREEINGRRIEE -

FEOJLCEERVPRIEET)

In 1895, Daniel Swarovski, a Bohemian inventor and visionary, moved
to the village of Wattens, Tyrol in Austria, with his newly-invented
machine for cutting and polishing crystal jewelry stones. From this
beginning that revolutionised the fashion world, Swarovski has grown
to be the world's leading producer of precision-cut crystal for fashion,
jewelry and more recently lighting, architecture and interiors.
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LONGCHAMP

£1948F FJean Cassegrainft BREITIRVMRAE -
ESEEME CassegrainXEFTHEE - HFIAVITS
- FRRUREHEHESZESINNBEIR - H
AIEERAREt R AREHEE T MNKERIER -
BRI IREBBHIS00 A LRI °

The French fashion house Longchamp was founded by Jean Cassegrain
in Paris in 1948 and is still owned and run by the Cassegrain family today.
Longchamp handbags, luggage and accessories are renowned worldwide
for their style, craftsmanship and quality, a reputation that now extends
to its shoes and ready-to-wear collections.Longchamp is an international
brand that has maintained momentum and energy across the decades. It
epitomizes French elegance and inspires creativity, bringing a touch of luxury
into the lives of countless women and men the world over.contemporary
spirit of Longchamp, which now owns over 300 exclusive stores worldwide.

TIFFANY & Co. ttREHRRES

H—ETIFFANY&Co.RYsREHEGE A BT Sk -

%s A EE#TRYEE - Wmﬁﬂ*;ﬁmﬁam“m , T
—FISHER ISR - HES T ERRE=2N

*ﬁﬁ,\ﬂﬁﬁg EOETLIRAVERIRERE -

All products designed by TIFFANY&Co., including unforgettable diamond
and fluent and silver jewels, are all perfect and flawless.Each classic
designing reveals the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals and jewels.
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BHMERNEE > EXETNAIK > SARR
RYEit - BEERRALIZKTOD SHRIGIEHFIE -
ERFNETOD'SEINEREEANTERENRE -
TOD'SHTEMEREEHEAFNHIE » ECKENR
TOD'SSEARVENT] » fEZ LA EmEFRIRAEML

Refined, understated luxury, impeccable taste and enviable quality:
these are the elements that have always distinguished TOD'S, and
this is what has created the loyalty amongst the brand's fans around
the world.All TOD'S products are entirely Made in Italy. This strategy
has proven to be one of the greatest strengths of the company: a
peculiarity that distinguishes the brand and attracts customers who
truly appreciate Italian craftsmanship.

=

TOMFORD

TOM FORD st

TOM FORDEIHEEGUCCIRVEZATMIES T BIFREE -
[R2005F45EREITITOM FORDARME » E2 Marcolin
EBSFEETFERIRERY » HEHSREERET]
SEEKIEHLRRT - TOM FORDFERIERMEK »
EEBEXBERECARBERERESHS -

Tom Ford gained international fame for his turnaround of the GUCCI
fashion house. In 2005, he announced the creation of the TOM FORD
brand; partnered with Marcolin Group to produce and distribute
eyewear, and established an alliance with Estée Launder to create a
fragrance and cosmetics collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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Yves Saint Laurent Zusszemss @i

BNIR19615 » BT REEMIFR RS — - B
@2 ERTStefano PilatiEfitAYves Saint Laurent®3l -
BiES LR HE TR V\EEERTE  REE
T\ e » NREINERZERIZSIRAGH » 58
Yves Saint Laurenti#ER 5 LB IEIR LAY RES -

Founded in 1961, is one of the most prominent fashion houses of
the 20th century.Under Creative Director Stefano Pilati, Yves Saint
Laurent's collections include men's and women's ready-to-wear,
shoes, handbags, small leather goods, jewelry, scarves, ties and
eyewear. Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to symbolize
modern fashion.

VALENTINO s

AR EESFEEAIRFE ARMValentino Garavani 131960
TFRITI - EFIFPier Paolo PiccioliiB{TEIEHEE: » 217
S VALENTINOX I ERERVFTREY » — 88— - #
E—EEIE - ZPMEBLUTENARE » TR EmRS
R e

Established in 1960 by legendary fashion icon Valentino Garavani.
Since October 2008, Pier Paolo Piccioli have been appointed Valentino
Creative Directors. Their collection expresses the new vision of the
Valentino woman.
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Dynamic red dial. Precise quartz engine.

New Pilota chronograph
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The jewelry boutique shop offers a wide selection of Taiwan precious stone
such as coral, cat's eyes and other jewelry to represent the abundance of
Taiwan, along with the ridge of Mt. Jade as a main attraction. Also, the LED
screen shows the magnificent jewelry world on the outside wall and trading
desk inside makes customers feel like home.

VICTORIA'S SECRET xwwsns

19775 HRoy RaymondBl 1 THIEBLEH RS E
5 FEEEXTARAK - KK - BX - FKERF -
BEIREFHESHA X E MR ERATRRIEKAR
B - RESINIENER LIRSS EZEMIR
B SRES » FERRAIWoman's PowerfBHEEIX -

Founded in 1977, the U.S. Female Apparel Retail Chains that established by
Roy Raymond mainly sells woman's lingerie, clothes, pajamas, perfumes, etc.
Every season, its fashion show presents the latest lingerie and pajama apparel
by Victoria's Angels, which is always the global spotlight. The sexy image is
the main theme of the product line and brand advertisement. The woman's
power has swept the globe.
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The green miracle within the green house

Royal Botanic Gardens

Royal Botanic Gardens a.k.a. Kew Gardens
is famous for its largest scale worldwide,
the most diverse species of plants, and
collection of fungus. It owns over thirty
thousand kinds of living plants and over
seven million specimens.

Dating back to 1749, the garden is
transferred from a royal asset to the

government for management in 1840;
The widow of Prince of Wales once built
a botanic garden covering 3.5 hectares,
which is the original Kew Gardens. It later
developed into a park which covers 121
hectares today, and was listed as a World
Heritage in 2003.
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The emerald at the harbor

Sydney Royal
Botanic Gardens

Sydney Royal Botanic Gardens locates at the edge
of one of the most beautiful natural harbour in the
world; known for its unadorned serenity, it is a rare
piece of peaceful oasis in the city. Tourists can easily
reach it from the nearby Sydney Opera House, Sydney
Harbour, and Sydney Harbour Bridge, and take a walk
inside to collect various layers of scenery into eyesight.
What is worth mentioning is that the natural
environment is a barren area which is difficult for
reclamation. Thanks to a 19th century botanist,
Charles Fraser's hard work, it has been rearranged into
beautiful green lands; Fraser then named thousands
of Australian plants and made this lost garden into a
world-known emerald. Among the rest, the Moreton
Bay trees which were planted and watered by Fraser
himself have become the main scenery of the park
due to the enormous size of the chunks through its

long time of being.
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The glamorous dance of
greenery and creativity

Montreal Botanical
Garden

Montréal Botanical Garden is the biggest botanic
garden in the North America; it is only minutes away
from the city center of Montréal; therefore, it is
never lacking streams of tourists.

Montréal Botanical Garden is founded in 1931, and
covers 75 hectares, standing across from the Olympic
Stadium (Montreal). There are 10 green houses and
30 outdoor exhibitions, which serve to promote
the preservation of species, researches on plant

taxonomy, and correct knowledges about gardens.
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development through time till today, the fields characterized with features such as "green-
ecology", and "substantial environmental protection" are not just piling up for the development
to change the future, but brewing the powerful green strength.

,Jffiél_/l_ Promunade Plantee

ER®ERT NN EIR
PREVEEZ#E Promunade
Plantee » HIRRNDHEESP
MEE : REKB—HEIUSET
= ERNET - BBREH
Rk S ARYERE
SC18E S (Before Sunrise)
(BEERERERER) Jesse
Ei Celine IS HEEN ? %
ey EnEtifEERESH
L2 - BEEMH 0 AfY
Promunade PIanteeiﬂE?\ﬂﬁ
RERR - E—BERMiRE

T NMEBEIEEIREEK
HYABEE - HEERKBERT - 1A
=T

Remember the classic reunion
of Jesse and Celine in the
film Before Sunrise? The
Promunade Plantee is where
they started their wandering
in Paris. Thanks to the film,
people started projecting all
sorts of romantic imaginations
to the Promunade Plantee.
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California Academy of Sciences
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California Academy of Sciences is located in San
Francisco as the first natural museum which
combines species from the land, ocean, and
air, and incorporates education, exhibition, and
researches into one; it is also widely known for

being a "green pioneer" in museum studies.
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Sky Garden
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Sky Garden London was opened in 2015, located
on the building of Walkie Talkie. Its market
orientation sets for "organic and environmental
friendly", which includes not only designs
focusing on green style, but exquisite restaurants

and bars.
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Berlin Hauptbahnhof

M FRINER IR AYSEENE - BRI AIGRESR ERIIN
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This train station is in crossing shape from top to the bottom; the
tall and complex tree structures provide visitors the illusion of
being in a multi-dimensioned place. Inside the huge space are all
kinds of catering businesses and other shops. Even if you have to
spend a long time waiting to catch next stage of your itinerary, you

can soak into the atmosphere.
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Seoul City Hall
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The City Hall located in Seoul is a reinterpretation of the
eco-designs of traditional Korean eaves in terms of the
form. The green wall extends from the first floor to the
seventh, following the direction of sustainable concept. Its
total area covers 1516 square meters which equals one-
third of a football field, and has created a Guinness World

Record as the biggest vertical garden in the world.
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PTT Green in the City

OHEBEXEIRR " ERERXIORENMNSE » ZEAT  "Green in the City" is only a part of the PTT Forest
SEBRIKEIR © PTT (Public Company Limited) —f&  Project (The forest project to increase the green space
REERCHAT  IFREBRFRBERE - OFEF Thailand); it combines three facilities: Environmental
PTTRIAERERRMESHIRL) : BN > 5—E > T Teaching Center, Sky Walk, and Ecological Observatory.
HBEERS: > FFIREBERERNE

042



IR E S ECE
Gardens by the Bay
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It looks like a giant installation art; in fact, it

combines the functions of collecting rainwater - —— T——
_-and,solar power; not only does it provide e =

cooling o own' greenhousesalt,is.not onl
¥ the demonstration of co-existence of tech
. and environment, but roots thes
concept in all corners of thecity.
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From the small plants to large landscapes, the green is not merely a style, but an ideological trend; who
says the Green Hobby is not a strength?! This time we will find our own green angle from the aesthetics

of the green, and go from inside towards outside, calm ourselves, and change imperceptibly.
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The Garden Edit
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The Garden EditHH— It B EEZFREEEZHJohn
Tebbs (¥V#-4510HT) FIRIR - MAVEPNEER =M
FHFLAFIRAETER » TebbsH RIBYFEEAVIER
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fEpfede] http:/thegardenedit.com |

The Garden Edit was founded by John Tebbs, who
is well known in the Gardening field in London. His
clients scatter all over private and public gardens
in London, and he writes a gardening related
article regularly for a column in the "Le Monde's

M' magazine" every two weeks.
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Green Fingers

Green FingersE AR EERRAVEISE Satoru Kawamoto
(&) FTEERY—KLifestyle Shop ° NER—M%
R~ RS » BEENE—BNE[AEY) - AR
Vintagem B E AR FENISWZHEE : MEWEFEAN
ARTEPINEIRA R SEEESNNRE6E -

fEpee e http://www.greenfingers.jp/

Green Fingers is a Lifestyle Shop managed by a
fashionable man from Tokyo, Satoru Kawamoto. Unlike
regular plant or floral shops, his shop focuses on the
cohesive correspondence between plants, furniture, and

vintage props in one space.
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Botanica Boutique
EEREN—EREZN - hRXREZEDIAELESNES
REFRNEMBRMARD - REBEIMAVERET TEE
Botanica Boutique » REAEH TR ~ RAFERERD

Z8 - REWGEYILARIFON - EFEIAZEA -

fENEfES = http://botanica.boutique/

When plantations become installation arts, anyone
can bring the artistic spirit of the natural world into
households. The designing studio, Botanica Boutique,
in Australia does not consider using traditional pots and
regular plants for their works, but use a innovative way

to guide the plants into the house.

{ Hr = B R EERV T 2C A }
Landet Jarna

EhREMHRmIBEERMRIIREE L - KETHE
T ESEEENILandet Jarna » (RS EREZEIEHERIT
o B3 TROBEHRZNAE - BIMAURE ~ /g5 -
BN ~ BZIRTERIEMIELRBEY) » —R— R
FIFSRIEAR » SR - SR TIERLHIKE
Maria Horn (IGEEZZ-ZER) FJohanna Uggla (#VE33
SHRA EHTTESTRENERVFRME MR

Emepcie  http:/hornuggla.se/LANDET-JARNA |

With the retro plant printed products and pressed
flower crafts on the wall, Landet Jdrna in Stockholm, the
capital of Finland, not only is a real floral shop, but has a
few touches of a laboratory. Comparing to the colors in
profusion from other floral shops, most of the products

here are in simple, modern green.
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Pistils Nursery

URRFRMEBRALDE FNENEE - B—REEE
EmEREAHNREBE  tSERENRFEY - £
EBNZA {LAE » BETillandsiaZZR1EY) » Pistils
NurseryT{& 2 (FXEEHIPRDIRTM - MRS EENRE

ERNEE - LERCERBNNRSAIRE -

el http:/pistilsnursery.com/ |

#HOE £

There is a gardening shop with abundant botanic
nurseries and chickens located on the river side in the
Old Town, Mississippi City. From prosperous tropical
plants to glamourous succulent plants and cactus, and
then Tillandsia, Pistils Nursery is like a window dresser of
the green; no matter you are an experienced gardener

or a beginner, you would fall for its lively charm.

FAISRAVZEZERE

Kaktus Kobenhavn

2015538 IAYKaktus Kgbenhavn » 2FIMaja ~ Gro
BRI RRENEFRRCilleFTEEFIE - FERK
—MREEE - Kaktus KebenhavnfIF BEREERILAE
NZAMEY) ; MERAINE TR FURFFERKE > RIRIU
PR s BR= ARIUAZERS

[ENEEs e http://www.kaktuskbh.dk/ |

Kaktus Kgbenhavn was founded in May, 2015; it is run
by Maja, Gro (sisters), and their closest friend since
childhood, Cille.
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Start from Nantou City and heads for Jiji through
Taiwan Provincial Highway 16, you will bypass County
Highway 152, which is also known as "the green
tunnel". There are hundreds of sixty or seventy-year-
old camphor here, expressing their exuberant vitality
in the prosperous posture to people passing by. You
will be conquered by the endless lively green sight
whether by walking or biking into it. With the trains
sliding through on the sightseeing railway aside,
the natural atmosphere of simple and relaxing tree
shades is further enhanced.
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This river course was once developed in order
to transport cargos such as salt, sugar, and other
living necessities in the early years. From the
old time to present, the charm of this primitive
mangrove park has never decreased. The
intertwining structure of branches and leaves
which sometimes covers the sky and sun adds
pleasure for people to go through it on bamboo
rafts; layers of green also allow the viewers to feel
the rhythm and changes between movements and
the space against objects. What is special is that
the sparkling reflections in the water also perfectly
reflects the platonic sight of "sky in the water". It
should also be noted that when you take the rafts
in different times, you would experience different
kinds of poetic atmosphere from the view.
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With the green spirit promoted, this trend is heating up

The utopia embodying sustainable d (
he Cihara:

BAIEHOS

all around the globe. Last year, a foreign medium, Green
Destination, selected 2016 Green Destinations Top 100 again.
Taiwan as a participating country for the first time was selected
with the Ciharaay Tribe in Hualien and Northeast and Yilan Coast
National Scenic Area. Hence, Hualien, a utopia which was rarely
known by outsiders finally revealed itself with river courses,
terraces, secondary forests, orchards, ponds, tribes, rivers, and
mountains to form a complete cultural ecological landscape.
What is worth mentioned is that the life and vulture of The
Ciharaay Tribe is connected by river courses; the river courses
are the veins which nurtures all lives. Including Shimen river
course, six hundred-year-old river courses bind the life and
culture of The Ciharaay Tribe.

lopment
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Located at the cross point of Taipei and Yilan, hidden deep in

Xue Mountain range and other mountains which surrounds a
basin, a piece of precious green land lies there. Even though it is

well known, it is still open for limited visitors. Due to the perfect
climate and local conditions, Fushan Botanic Garden still owns
natural broad-leaf forests which are typical in Taiwan. With
the matching conditions, it further develops diverse species of
plants and animals, making Fushan a great location for ecological
studies.

Following the climate change, the crimson orange leaves of
autumn fall into our sight, matching with the green lake to create
the poetic flow of autumn. Interestingly, Fushan Botanic Garden
is also a beloved spot for wild creatures; you can see muntjacs,
monkeys, boar, mandarin ducks, Tachybaptus ruficollis, and other
shy animals here. Certainly, with a green land which is cherished
for its ecological environment and a premise to protect its highly
natural surroundings, the garden not only has restrictions on
applications of entries, but close the park during every March
since it is the high peak of animal reproduction, in order to send
a respectful and friendly blessing to the circulation of life.
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The paradise of succulent plants in mountains

Bei Nong Cactus Garden

The popularity of the term "inspirational" is closely related to the
stress of the modern society. The terms such as "indie pop" and "a
little happiness" for the past few years are transitions traceable in
life as well. Interestingly, this trend has vastly spread toward the
planting field over the past few years; succulent plants and cactuses
have become the most popular "stress-relieving companions" at
hands. Now, the park also provides group tour service (of over
twenty people) with applications as well as activities such as DIY
cactus planting, plant-dye, and field teaching for toddlers.
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Bei Nohg Cactus arden-
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Extending the inspirational hobby in daily life, succulent plants start
to shine in humans' world with their emotion-triggering posture.
The Succulent & Gift locating in Daan District is a gift shop which
is themed in succulent plants and has pot designing brands on-
site. Any medium such as cement, books, stones, metal, can be the
residence of the succulent plants, providing customized installation
art for a corner in your house.

The aesthetic of succulent plants is to remind you to enjoy life by
simply slowing down the pace every day as well as live through
every day with full energy; that is the positive energy this small
green succulent plant brings you.
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While people are turning their attention to succulent plants,
Taiwan Phytoculture has reached out innovatively to transform
plants; in the form of Bio Bonsai, they have issued a series of
green projects fitting for modern needs. Among the clean,
power-saving, fashion forward advantages, what is most
surprising is that Bio Bonsai keeps the green close to daily
life but does not need the nurturing of dirt. Furthermore, the
unprecedented planting technique and acclimated production
allow the main stem to stay at the original length through time;
the plant only sprouts and grows leaves so that the viewers can
always enjoy the green sight.
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When you were just thinking the store is simple and neat, at the
same time you would be reminded by the green inside the store;
this space presented with layers of plants not only enhanced the
story-telling of the space, but increases the vivid sense of beauty
to your sight. Although Good Studio does not gain profits by
selling plants, but purely use "the green" to create an organized
space of its aesthetics, its bold and primitive layout is also a very
important power in contemporary interior design.

This space is themed on complex café, and is surrounded by
plants to create a new "connection between people and the
space". The existence of Good Studio also reclaims the sub-
consciousness of "the green can change the atmosphere".

(075 28R
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The Taste of Tea with a
Peaceful Mind: Evertea

A Good Tea from Taiwan

In the beginning of the 1980s, the two Evertea shops
located on Zhongxiao East Road and Renai Road were
crowded with customers almost everyday. Until today, the
fame of Evertea at the time is still widely discussed among
those who love and consider tea as great enjoyment.
Today, the brand new Evertea has been reborn from the
transformation of modern society. Despite so, motivated
by its will to have a sustainable development, Evertea
continues to develop all types of tea products that are
collected and beloved by gluttons.

The Authentic Taste of the Land

From the 1980s, Evertea has experienced different economic
stages of Taiwan and always listened to the land as a “guardian
of the island”. Apart from signing lease contracts with tea
farmers from Alishan, Lugu of Nantou, and Songboling of

e
wa
=1

Zhushan, Evertea also hires tea baking masters with more than thirty years of
experiences. Combining traditional technique and modern technology, Evertea
has delivered the authentic taste of the island to consumers. In the interview,
the Manager of Evertea Lin Po-Tsang expressed sincerely “As tea comes from
the land as a natural crop, the quality and mouthfeel of tea may be affected if
the weather is unstable. Our products are made by signing lease contracts with
tea famers from the mountain. Plus old tea masters’ unique fermentation and
baking technique, we are managed to stabilize the quality of tea. In this way,
consumers will be able to purchase tea products with a stable quality.”

The Elegant Oriental Beauty from Taiwan

Although the high quality of Taiwanese tea is known around the
world, most of Taiwanese people still have little knowledge about
“Oriental Beauty Tea”. Actually, oriental beauty tea is also known as
“Peng-Feng Tea” on the island. In the past, insect pests often attacked
tea plantations in summer. One of the tea farmers could not reconcile
himself to such loss, and therefore took the tea to downtown for
sale. Surprisingly, the tea was beloved by foreigners due to its unique
flavor, and all tea was purchased by a foreign firm. When he returned
to the village, the tea farmer told the neighborhood about this
and was teased by them as “being boasting” (“Peng-Feng” means
“boasting” in Taiwanese Hokkien).

Evertea considers itself as a unique and authentic Taiwanese tea.
Among all players in the country’s tea industry, it upholds the
traditional spirit of old farmers and professionals to pass on the classic
tea culture of oriental beauty...
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Where the sauce 1s, where the home 1s

Good Taste Passed Down

from Grandpa -

Hsiang Gi

A veteran from Hunan followed the KMT government to a military kindred village in Taoyuan
and settled down here; the vagrant wondering of the time and people accidentally brought the

authentic Hunan taste into Taiwan.

From the other side of the phone line comes a hearty and kind
voice; this is the owner of Hsiang Gi, Hsiang Yong. He originally
worked in the trading industry; one day, he suddenly got tired
of the life of no breakthrough in Taipei, and resolutely made the
decision to return to the military kindred village he grew up in, in
order to preserve the good taste representing the Hsiang family.
"We are actually just an ordinary family. It has become quite
difficult for me to eat something food from my hometown or even
just with the taste of it. This is also why inheriting the taste of my
family is my mission, my purpose which provides all my drive."

Later, he was fortunate enough to receive the instructions
from FIRDI (Food industry research & development institute)
in Hsinchu, and received shared feedbacks from fellow
manufacturers, and then massively improved the production
technology. "Food production is not my original occupation;
| have come through numerous times of adjustments to
accomplish this humble result. | started from nothing and worked

my way up, and had benefited a lot from the experience."

The good taste to share with family

During the interview, Hsiang Yong spent not much time talking
about the sauces, but gave most descriptions about his brand
to "home". "l am also in search of the meaning of the brand.
But 'sharing with your family' is our biggest original intention
to create a brand. Family is the most important thing to me.
Our standards and production are so strict because this sauce
is for the customers to bring back home and share with their
families." Hsiang Yong said firmly.

At the end of the interview, we talked about the classic
flavor of Hsiang Gi; Hsiang Yong recommended the "anchovy
xo sauce" without second thinking. Unlike other brands,
the Hsiang Gi XO sauce is filtered twice to take away the
greasiness; the anchovy of high nutrient value is chosen in
order to match the texture, taste soft, and be suitable for
family members of different ages to enjoy. Even a foreign
traveler will easily fall in love with this authentic local taste.
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A New Atmosphere of the Gate
of Nation: the e—Visa System

of Taoyuan Metro is Officially
lL.aunched

To facilitate passengers taking Taoyuan International Airport MRT, Taoyuan Metro Corporation

has been actively conducted multi-card e-ticketing business. In the future, all citizens will be able

to take the Taoyuan International Airport MRT using Easy Card, iPass, Taoyuan Citizen Card and

HappyCash Card (2nd generation). Besides, icash will also be added to the list before the end of the

year. By providing passengers various e-ticketing options, Taoyuan Metro Corporation expects that

all citizens will be benefited from this convent service.

To provide a better service of Taoyuan International Airport
MRT, and enable all citizens and foreign passengers see the
progress of Taiwan, the Corporation has launched various
brand new services, including advance check-in, baggage
check-in, free 4G Wi-Fi, and wireless charging service for
direct MRT. Besides, to enhance the service quality and save
passengers’ time spent on buying tickets, the multi-card
e-ticketing system (for 8 types of cards) is also adopted. This
convenience service enables passengers to have more options
on taking the MRT. Examples like Easy Card, iPass, Taoyuan
Citizen Card and HappyCash Card (2nd generation), they can

all be used to take the MRT, making people more flexible in
traveling.

There are four main characteristics of Taoyuan International
Airport MRT: It is an “intelligent MRT”. Not only has the MRT
adopted the multi-card e-ticketing system, but also it provides
passengers with the wireless charging and network; it is the
“Airport MRT” that connects Taiwan with the world; it is a
“commuting MRT” that forms a life circle between Taipei City,
New Taipei City and Toayuan City; and it is a “life MRT” that
brings people an even more convenient life.
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Send Love at the End of the Year
Have a Feast and Welcome the New Spring
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For many years, Tasa Meng Corporation (hereinafter referred to as Tasa Meng) has actively fulfilled
corporate social responsibility (CSR) by participating in various public welfare activities and relief and
encouraged its employees to serve as volunteers.
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It’s the pleasant moment for all the family members who could

reunite during Chinese New year, meanwhile, there are still some
of vulnerable families and elderly living alone who need our care

and companionship. Before this Chinese New Year Eve, Tasa Meng
Duty-Free had cooperated with Good119 for three consecutive
years, donating living materials such as, rice, milk powder, pork
flossing, fish can and red envelopes which were distributed to
vulnerable families and elderly people by Nancy Ku, the chairman
of the board of Tasa Meng Duty-Free and all of volunteers. They
wished they could have a good year.

Furthermore, for two consecutive years, Tasa Meng Duty-Free
invited old veterans who live alone in Taoyuan City to join Chinese
New Year Eve feast which was leaded by Gary Chau, the General
Manager of Tasa Meng Duty Free, and Jennifer Chen, the General
Manager of Taoyuan branch. Except having a treat for 26 tables
in Long He Hotel, in Chungli, the volunteers also arranged writing
spring festival couplet and singing for entertaining 168 veterans.
They also prepared cereal, floss and egg rolls as souvenirs.
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Loving the Beautiful Everyday - My Dream Airport
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National Taiwan Arts Education Center and Tasa Meng have collaborated again to hold an exhibition which is themed on "Love every day,
my dream airport", in order to present creations of Taiwanese students at the gateway of our country.

The creations demonstrate the differences of aspects from people of different ages to the personification of the third person; they get
close to the viewers in the way of telling a story. From grammars to illustrations, viewers can review the anecdotes and imaginations
happened at every corner of common living spaces.

Through their aesthetics in life the executers pass on the concepts of admiration of arts; by sharing their life experiences, successful
dreamers in different fields are allowed to tell everyone how they incorporate aesthetics into their dreams and believes.

The exhibition includes art works, graphic books, literature and art works, and calligraphy in multiple forms, which allows tourists to enjoy

the original works of Taiwanese children!
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Bourbon 46% Vol. 700 mL
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Sherry 46% Vol. 700 mL
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OHNNIE WALKER. *

"

1. Johnnie Walker® BXp#" $& B @RS R
Johnnie Walker® Blue Label™
The Casks Edition Scotch Whisky
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2. Johnnie Walker® B5h&" g5 3B RI =
Johnnie Walker® Blue Label™ Scotch Whisky
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3.Johnnie Walker® ERIKTE &ikEET=
Johnnie Walker® Royal Route™ Scotch Whisky
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4. Johnnie Walker” B£KE HREERLR
Johnnie Walker® Gold Route™ Scotch Whisky
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5.Johnnie Walker® Z&KE #FSERLTR
Johnnie Walker® Spice Road” Scotch Whisky
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6. BT B—EFHRER LT REERT! - Master Art™
The Singleton™ of Glendullan Master Art”
UGN GLUTASY RAREZ=T—F

7. BT B—EHHREE LT RFEERS - Double Matured™
The Singleton™ of Glendullan Double Matured™
UGV GLYTaAZY ATIVRFaT—R

8. BT B—RIFHMEMRE LT TAERRT! - Classic”
The Singleton™ of Glendullan Classic™
VGV GLYTAZY 95T
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Please Drink Regpﬂnsrbly JOHNNIE WALKER.
JOHNMIE WA L FR -"A.EIF ¢ Roosier Blended Scotch Whisky
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B W ORLD’S BEST
BLENDED SCOTCH WHISKY
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