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Alfred Dunhill Fazmmez

Alired Dunhil X GRS EREFIIETEZERR » [BE

SRMBLEE “TOIWBRMEE" - HESEHE
éﬁ_ﬁlﬂﬁbﬁﬂ ERISRERGTRNRIR 2 - BRER
HSX » EREBESRENIL  SER TEEIMHY

RE » ¥EEAlfred Dunhill £ BRI B T2 GRREAIHIAT

Alfred Dunhill dedicated himself to creating the very finest men's
luxury goods, providing discerning men with "essential luxuries" that
were as elegant and functional as they were creative and innovative.
Today, over 100 years later, it is this commitment along with true
appreciation for culture, travel and craftsmanship that secures
dunbhill's status as the definitive global men's luxury brand.

K38~ REBERN T2 H1966FEBOTTEGA VENETA
NEEAST EVER - BEEEAAHEEMKE
TERAMRBEREANBEREER  RERBER
[EfREEmiEC— - miERE [EMIEREEE
FEIRE D) REEETREEES -

BOTTEGA VENETA sxcrsamzrs

Discretion, quality, and craftsmanship—BOTTEGA VENETA has created
a new standard of luxury since its founding in Vicenza in 1966.
Steeped in the traditions of Italy's master leather craftsmen and
long celebrated for its extraordinary leather goods, Bottega Veneta
has recently emerged as one of the world's premier luxury brands.
The company's famous motto, “When your own initials are enough,”
expresses a philosophy of individuality and confidence.
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Founded in 1981, borsalini embodies the excellence in the high
leather products making. Based on the design concept of “exquisite
fashion and practicability”, all made with select high-end material
and exquisite craftsmanship. Its varietal materials and diverse designs
cater to satisfying the fashion-conscientious women'’s different needs
to show their personal unique styles.

ERNEFEITENRMEEE  LUBRIME -~ S8
HRFEZR - KSEBENES » REEHANE
) - EEEREE - BRE {18 - HBEEmIS
FEE > FR21924FBURBERRYM K RIIATHE £
RET IR RRISHIERE -

BURBERRY @sticengussiteass

The practical and trendy British brand Burberry continues to win the
favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and
white was once the liner of Burberry's raincoat series in 1924, and has
now become a classic icon.
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BVLGARI mexThscfiseE

In Rome, Bvlgari is synonymous to jewelry, excellence and fame; its
creative philosophy is originated from Greek and Rome as a time-
and space-surpassing art to bestow a touch of modernity. Precious
materials, clean lines, delicate and exquisite designs and boldness and
creativity have created the pure luxury and also bespoken style and
beauty.

Cartier EEmes

REZEZmRME o BIEEFE - B ZECartierfy
fEfm » BANRAVEERT  URMENTENERE
*IB - EREPRE > UEEESHENRIRSIA
EHA—BGEERANB - BRI T 245 EEA
SHEMER - RTHRZFNRE -

The renowned French brand projects elegance and opulence. By
examining closely every Cartier piece, there is a time-enduring classic
elegance, combined with innovative creativity, to awe and draw the
adoration from different generations of consumers with its refinement
and elegance in the realm of trendy fashion.
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BITIHR1952FFAYChIoé » IERRARETEILAVA X M0
ERTERSHREIERVIEMIFH - ChloéRliSHE
REE  IFMEIRASRFEREES - BRE
IRFAYS BRSTHS - BILILAZE » —ERM=REEIER -
TNETHELEAPSREEE - SREIREID -

Established in 1952, Chloé is in a traditional period of casual ready- to- wear
brand in order to challenge the noble, Haute Couture women clothing. The
sleek, really wearable design concept of Haute Couture clothing was the
pioneer of that time. Since it was founded, the brand has been steered by
well-known fashion designers, presenting bags that draw great attention,
initiating hot topics among the public and creating huge global sales that lead
Chloé to the peak again.

C()ACH E#T DS

BITI/R19415F » 60FERCOACHE R A ERSEHY
RFTRZ— ° 19621 > uuHEFJ_L)\MHes Cahafitd

MAVEIVEIRFERSIER  HERBENRER
7 IR REREIRTFE ﬁﬁi%iﬂﬂ”ﬁ"éﬁ'ﬂ
BERM » 5—ECOACHBRERE -
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COACH was founded in 1941 and it has become one of US symbols
in these 60 years. In 1962, the founder Miles Caha was inspired by
traditional American baseball gloves, with excellent manufacturing
skills, he turned the tough, hard baseball gloves into soft, sheer
leather goods, which was the birth of first COACH bag.




FENDI esgspe1s

FENDIZREINR19255F » ERfEdoardoKiAdele Fendi
TSR E—EFENDIRE —FREETRM
ERERESUMERSEZEE » ILEFENDIZUE
HARHAE - ERMRET  AIFTHERRIF &R
N BREREZmAE -

The house of FENDI was established in Rome in 1925 with the opening
of the first FENDI boutique—a leather and fur workshop by Edoardo
and Adele Fendi. Immediately winning acclaim for the quality of its
products, FENDI quickly emerged as an internationally renowned
brand remarked for its elegance, practicality, innovation and style.

GUCCI srEZNSARIES

BESE)  BWEEZIEH - Gucc Eff =B — @2 HAVRLEE
€ EBRIEEEEAlessandro MichelelVE{{1REF » EFESE _+—

HICHEE - E—PEEHSIREZEUMRES —HU - TRE
£ B RE - GuedRBBEREANMN=STE « BERELEE

RRE EECAR AR tH VI
B LA -

ERSEIEAED - Gueci FRBIRESRE -
RIEE ) SHERHTHFERITERSEDm

Influential, innovative and progressive, Gucci is reinventing a wholly
modern approach to fashion. Under the new vision of creative director
Alessandro Michele, the House has redefined luxury for the 21st century,
further reinforcing its position as one of the world’s most desirable
fashion houses. Eclectic, contemporary, romantic—Gucci products
represent the pinnacle of Italian craftsmanship and are unsurpassed for
their quality and attention to detail. Gucci is part of the Kering Group, a
world leader in apparel and accessories that owns a portfolio of powerful
luxury and sport and lifestyle brands.
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Starting out as an equestrian gear producer, Hermeés continues to
expand with great diversity evolving with the changing time. At
present, the lebal has expanded to include neckties, apparel, leather
goods, silk scarves, fragrance, wristwatches, enamel accessories,
household goods of a full range of international luxury shops that
are distinctly differ from other brands to warrant a collectible and
keepsake value.
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Hugo Boss wistirsiesd

RS HEmEHUGO BOSSAITINR19235F » DL 43
INATEEERT R | RICEER  ERR7HE
BREEEENMLU - ETHEBE LSRR © &
B~ Fik REREKERZEm  SmENAR
RIGT » FRERNE R BER o

The classic German brand HUGO BOSS was founded in 1923; its
theory of business is to create professional appearance for successful
individuals. The brand plays a significant role in the fashion industry,
products including high-fashion clothing, accessories, footwear,
watches, glasses and perfumes. The high quality material and
workmanship of their products are widely appreciated and admired
by fashion fans of all generations.
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A royal Spanish brand, Loewe comes with more than a 150 years
of history, and has since the 19th century been incorporating
extraordinary craftsmanship, combining its long history and fine
leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as the
appointed royal supplier in 1905.

MCM zisEs7msis

MCMIR1976F K1l » [EERERRRPERNEE
T - MCMIVBIRE mE R —HE A LRVE R
% SRZ R EBRERVCERE - - SEBE—%
AHET TSR EBEMCMERERERHB R - tHiES
EEHREEMEERE  BPERUER -

Founded in 1976 during the Golden Age of Munich. Each MCM piece
is personalised with a unique number engraved on the iconic brass
plate. Like a treasured heirloom, this signature detail is the finishing
touch to every MCM bag, making every item iconic.
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Michael Kors73ttREZRYIFERETED » DAEAT =
HABIMNIIR19815F - [E FEmRYIBEMichael
Kors Collection2AMICHAEL Michael Kors ° Ef
BIEECHET - 3 - Bidk  IKE ~ BERE - REMU
REMREIRRIY -

Michael Kors is a world-renowned, award-winning designer of luxury
accessories and ready-to-wear. His namesake company, established
in 1981, currently produces a range of products under his signature
Michael Kors Collection and MICHAEL Michael Kors labels. These
products include accessories, footwear, watches, jewelry, men’s and
women’s ready-to-wear, eyewear and a full line of fragrance products.
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miu miu FEsEEy

1993 » Miuccia PradalAECAY/\E » 85R T#HmhE
miu miu » TERFEESIFMEERRE - BRIE X
MR IRAImiu miu Girl » —FETIRIEARITERSR - U
iR/ RIEEBENWERERARIESE : miu miuglE
B TNERANLS - —EREER IR AR -

In 1993, Miuccia Prada launched a new brand miu miu with her
nickname. The brand suddenly became a hot topic in fashion industry.
The miu miu girls are chic and cute while particular and outlandish,
who soon refreshes the boredom look of runway. If Peter Pan signifies
the corner for men who never grow up; similarly, miu miu is dedicated
to women who look at her fashionable reflection as a little girl.




MONTBLANCO

EERERUR—NONENERES » LIEEER
TEER - —H—Eﬁﬁﬂ¥B¥)\2—E’90Iaus-Johannes
VossRBARAIENEFBIRET - WENRIKSERT

R BRI REEERETIZEAMMAVREIFER -
B EER - EENRBIIERI—EEE -

HH

MONTBLANC has been known for generations as makers of high-
quality sophisticated writing instruments and recently established its
own leather and watch manufactures.Thus, Montblanc has become
purveyors of exclusive products which reflect today's high demand for
quality, design, tradition and master craftmanship.

OMEGA

18485 » ERZFIRIFEAIBIEEVRINL S Louis Brandt
& FilsiZ#x/A 8 » ERNItENIEER TRREERT X
AURZINME - 18944F » TLouis Brandt & Fils ) #H®E%A
FTOMEGA19 (19-ine) #4551 RIBRMEDYY » BB Y
InTAViEsRSE - IIET\E =4S TOMEGA]

IBiRkiER D i

In 1848, Louis Brantdt founded "Louis Brabdt&Fils" company in La
Chaux-deFonds where was the core place that the watch industry
of Switzerland was developing at that time. Almost the greatest
inventions of watches were born here. In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line caliber" which shocked the watch
industry of Switzerland. Therefore, the company was officially named
"Omega".
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PRADAZEI## AMARIO PradaE1913FMIBEE
HEREFRY » BELASRAV BEEREHAY S Tl
SR ERMEFEEEIILUBITFETS TR &
B EMEFTENVR - (FPRADAEREREE
SRR ERIMIATL -

PRADA i@ssmkt g

The Prada founder Mario Prada had begun producing and selling
leather goods since 1913, all made with select high-end material and
exquisite craftsmanship. With its product creation and production
made in an independent mode to uphold the quality and a result of
perfection, its perseverance has put Prada in a foremost position in
the world of fashion.

Ralph Lauren #tmzaEs

SEMETNESAIRalph Lauren Boutique » %515
B I AEMET - EE X ERIFFEISIBER - Bk
EHREENRBIEBYIFEE -

The American-style Ralph Lauren Boutique brings to tourists fashion
that combines American West elements, Indian Culture and Hollywood
Glamour, giving them the true blue American shopping experience.




Salvatore Ferragamo R TE

HREGSHTEEFRNNFEER  S58RFIREM Drawing inspiration from its sound foundation starting out as a

shoemaking empire, Salvatore Ferragamo combines the traditional

= ] mm T
MRIFTREIBREIR - BR z!ﬁiﬁjrﬁﬁK FINEE craftsmanship innovative design to earn a fine reputation around
%"E%Q%%t’%ﬁﬂgﬁg 5K - BERES » ﬁi% s IREE the global, and draws the patronage from the likes of the Hollywood
. [ —_ celebrities of Audrey Hepburn, Marilyn Monroe to name a few. As
DIERMFE0E  REEFEFHESERHENE . Yoo " )
the fashion house continues to evolve, it now offers a wide array of
T% ’ ﬁ{ﬁﬁ%%%% ° fashion choices, offering practicality and a touch of refined elegance.

Ihhﬂ"l[;ﬁ»
B | | |ﬂu|n'

S WAR() V SKI ,.Jtmaimﬁax%ﬂ
1895 » KENGKIHVEPERIER - BESHST In 1895, Daniel Swarovski, a Bohemian inventor and visionary, moved

. . . Zan , to the village of Wattens, Tyrol in Austria, with his newly-invented
(Damel SwarOVSkl) Q{Hﬁﬁéa“k ’ &éé*ﬁﬁﬁ'}]ﬂ\%ﬁ machine for cutting and polishing crystal jewelry stones. From this
AfﬁEt)JEJﬂ-Fﬂ%%E @EEI @iﬁjﬂ ,JﬁIJ;"'PEEBE’QE”é‘Eﬁ beginning that revolutionised the fashion world, Swarovski has grown

R P NNy to be the world's leading producer of precision-cut crystal for fashion,
I:E Elﬂ: ’ ﬁﬁﬁ/%ﬁﬁfﬁﬁ%&ﬂ%ﬁﬁﬁqlﬁéi)\fb ’ jewelry and more recently lighting, architecture and interiors.
FERNREIREE—TEnERE IR RS -

021



= Boutique FifahG

022

?‘1948EEEIJean Cassegrainft BR2EITIAY A -
R EHECassegrainXEATHEE - HFIVITS
G %T RUREHECRSZELIRABELIEZ - H
RIEERAIERET KB HEE T M KE mAE -
BRI IREBEKI300E A CrEmiE

N ER o ~ f -
m Erﬁ lf.h%.'?;& g&

E L
o= s a3

The French fashion house Longchamp was founded by Jean Cassegrain
in Paris in 1948 and is still owned and run by the Cassegrain family today.
Longchamp handbags, luggage and accessories are renowned worldwide
for their style, craftsmanship and quality, a reputation that now extends
to its shoes and ready-to-wear collections.Longchamp is an international
brand that has maintained momentum and energy across the decades. It
epitomizes French elegance and inspires creativity, bringing a touch of luxury
into the lives of countless women and men the world over.contemporary
spirit of Longchamp, which now owns over 300 exclusive stores worldwide.

TIFFANY & Co. ttREHRES

B—{ETIFFANY&Co.FIZETEE AT HES) -

zeé%/\ﬁi%ﬁuﬁ']xia ' BREHR /ﬁﬁzﬁﬂfﬁﬁ’rﬁ 7‘
—IEHERETIVER » #IE2 T ENREIE2M
*ﬁﬁ, HHESEE EAETLHARISENE

All products designed by TIFFANY&Co., including unforgettable diamond
and fluent and silver jewels, are all perfect and flawless.Each classic
designing reveals the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals and jewels.
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TOD'S mEmmkmeEsR

BHMERNEE > EXETNAIK > SARR
RYEit - BEERRALIZKTOD SHRIGIEHFIE -
ERFNETOD'SEINEREEANTERENRE -
TOD'SHTEMEREEHEAFNHIE » ECKENR
TOD'SSEARVENT] » fEZ LA EmEFRIRAEML

Refined, understated luxury, impeccable taste and enviable quality:
these are the elements that have always distinguished TOD'S, and
this is what has created the loyalty amongst the brand's fans around
the world.All TOD'S products are entirely Made in Italy. This strategy
has proven to be one of the greatest strengths of the company: a
peculiarity that distinguishes the brand and attracts customers who
truly appreciate Italian craftsmanship.

_ TOMFORD
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TOM FORDEHIEGUCCIRVAERR MBS T EIFFEE -
[R2005F4BEMEITITOM FORDSRAE » B2 Marcolin
SESFEENIRERERY - thEEMFSREEERT]
EEKA AL RARS! - TOM FORDIERIERBIMEIK -
TEEREREEERERREEEHRSE -

| 3 ,
TOM FORD sasstimx

At

Tom Ford gained international fame for his turnaround of the GUCCI
fashion house. In 2005, he announced the creation of the TOM FORD
brand; partnered with Marcolin Group to produce and distribute
eyewear, and established an alliance with Estée Launder to create a
fragrance and cosmetics collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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Yves Saint Laurent Zssszemss g

BITIR19615E » R THicREEMIFREEC— - B
[EE%EtEMStefano PilatiZAtAYYves Saint Laurent®3! »
BIEE Wk HE - FR Y )HEERTE  RBL
TR B » NREINSRZERIZSIRAEH - 58
Yves Saint LaurentfiEH. 5 LEEIR CHYFFER RS o

Founded in 1961, is one of the most prominent fashion houses of
the 20th century.Under Creative Director Stefano Pilati, Yves Saint
Laurent's collections include men's and women's ready-to-wear,
shoes, handbags, small leather goods, jewelry, scarves, ties and
eyewear. Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to symbolize
modern fashion.

AR EESEEAIFIE ARMValentino Garavani 131960
TFEITT - EHIFPier Paolo PicciolifE{TRIEEE: » 217
S VALENTINOX ' SERERVATIREY » —8—X2f - &
T 1ERE - XPMELUEENAE » TR ERA
R -

VALENTINO %L%ﬁ%?ﬁ% |

\ALENTINO

Established in 1960 by legendary fashion icon Valentino Garavani.
Since October 2008, Pier Paolo Piccioli have been appointed Valentino
Creative Directors. Their collection expresses the new vision of the
Valentino woman.
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The jewelry boutique shop offers a wide selection of Taiwan precious stone
such as coral, cat's eyes and other jewelry to represent the abundance of
Taiwan, along with the ridge of Mt. Jade as a main attraction. Also, the LED
screen shows the magnificent jewelry world on the outside wall and trading
desk inside makes customers feel like home.
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Founded in 1977, the U.S. Female Apparel Retail Chains that established by
Roy Raymond mainly sells woman's lingerie, clothes, pajamas, perfumes, etc.
Every season, its fashion show presents the latest lingerie and pajama apparel
by Victoria's Angels, which is always the global spotlight. The sexy image is
the main theme of the product line and brand advertisement. The woman's
power has swept the globe.
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Skin Caviar Absolute Filler
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The Wind blows not only the yellowish-
orange rice paddy, but the season of harvest.
When the rice tassels plump up and straws
fall down, we will follow the paddy waves to
bath our spirit in this beautiful season, and to
feel the changes and tranquility of autumn.
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Niigata, Japan

The Hidden Arts:

The Waves of Golden
Rice Paddy

The beauty of humanity and Mother Earth is the most
precious landscape of the family villages. When the
autumn arrives, the yellowish-orange rice paddy covers
the entire Niigata, a place known for Koshihikari (a
popular variety of rice). The massive golden landscape
not only enables people to feel the primitive force
of Mother Earth, but also reveals the incomparable
vigor of the homeland of rice. If you stand among
crops during the harvest season, your heart will be
touched with the simplicity of countryside. Apart
from the waves of golden rice paddy, Echigo-Tsumari
Art Triennale is also the world's largest international
outdoor art festival destinations here at Niigata.

Two hours away from Tokyo by driving, Niigata has
a vast land called Echigo-Tsumari in the south. This
triennale has taken the farms as its stage and arts as its
bridge to have people connected with the nature. Not
only has this event brought vigor to this aging village,
but also most of people can be connected to arts
without any cost. There is no need to wear fine clothes
to attend this event: You only need to open your
sense organs and let the artworks among the farms
and houses give you the ordinary but yet impressive
answer. Who says country roads shall rely only on the
traditions? With the techniques of nature and our
Mother Earth, you will not only feel the temperature
of paddy waves, but also find artworks that heal you in
the harvest season.
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Mu Cang Chai, Vietham
Exploring the Golden Spirit

As the world's second largest rice importing country, Vietnams is a country
where you see unadorned rural scenery in countryside. Among them, Mu
Cang Chai located within Yen Bai Province and 360 km away from Ha Noi
is the most unique one. The stepped fields developed along the mountain
ridges have different atmosphere and colors in four seasons. From the
middle September to the end of October, it is the most poetic moment of
Mu Cang Chai: The plump rice tassels, up-and-down slopes, and rhythmic
steps have composed a lively painting of harvest season. The rice paddy,
light or dark gold, like the fireworks that bloom on this extensive land.
At this moment, not only can the slow-moving and unadorned style be
observed from the landscape, but also farmers’ effort is also poured into
the paddy, giving them a calm and introverted spirit.

Lying next to mountains and rivers, the 700 hectare stepped fields of
Mu Cang Chai not only provide stable rice supply, but also contribute
greatly to deforestation. The beauty of this faming culture has been
well-preserved and showed a great importance. One thing to mention is
that, Mu Can Chai is not only the homeland of Vietnamese rice, but also
the residence of diverse minority groups with extensive tea plantations
in surrounding areas. If you have the opportunity to visit Mu Can Chai
next time, let’s empty your mind and let the unadorned and simple
countryside life satisfy your desire deep inside.
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Bapengbin, Chiang Mai
The Art of Sky and Landin. ~ S
the Harvest Season. =~ =" * "

The stepped fields of Ban Pa Bong Piang of Mae Chaemin
Chiang Mai lay next to Doi pO-Inthanon National Park; Thailand.
The layers of farms and paths crossed on the land have formed “#&
a woven cloth like natural pattern. The paddy waves that change :
the color as seasons shift have turned this place |nt g
scenic spot. It is especially so after th i
the low-lying are often fLIIeGkW{
mirror-like puddles,
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We follow the paces of farmers and walk into the towns, villages, streets and lanes. We keep
our heart and pace in step with our taste-goblet. It is happiness.of harvest in autumn. When the
cool wind blows, let's follow the pace of iTravel to look for the purest and fairest taste.
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Raspail Organic Market

"It is a journey of culture to visit the markets" This sentence
has enhanced the charm of Paris during our stay in this city.
Paris not only features a romantic atmosphere, but also has
diverse delicacies as the indispensable soul of this city. Unlike
conventional farmers market, Marché Biologique Raspail
located in 6th arrondissement, the superior residential district
of Paris, sells only the agricultural products with organic
certification. However, the market is temporarily set up by
farmers who carry a truck of fresh agricultural products with
the use of the extra space of street. Such healthy and LOHAS
appeal has made this organic market popular among celebrities
and rich people. Sometimes, it is also possible to find food
ingredients that are rarely seen in other markets. Decorated by
waterproof canopies and different types of food ingredients,
the ease of Paris of the day also started in the market that is
full of colors, noises and smells.
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BioBazar Organic Market

When the organic and slow food trend sweeps the world, the
slow-living lifestyle belongs to Poland also extended from green
markets and village organic farmers in the city. But, "organic
markets in the factory" sounds a bit interesting? BioBazar
Organic Market takes place in a factory every Wednesday,
Friday and Saturday to provide Poles who love cooking and
pay great attention to health with a "trip to the ecological
environment". Not only shall all organic farmers and producers
pass the "organic certification", BioBazar Market is also one
of the few organic markets certified by the world's most
creditable UL (product safety standards and certification body).
From dairy products, meat, vegetable, fruit, bread, olive oil to
cosmetic and cleaning products, BioBazar provides the most

friendly and sustainable environment to consumers.
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Havels' Market

Located in the center of Prague, Havel's Market established

in 1232 is one of the oldest markets and was established
originally for selling products. However, as tourists crowded
into Prague, it then started to sell traditional Czech souvenirs
and diverse delicacies. In recent years, the number of booths
that sell agricultural products has increased due to their
popularity among local people. This also brings vitality and
energy to this market located nearby the old city of Prague,
making it crowded every day. Apart from fruits, vegetables,
leather product, flowers, toys and ceramics, this open-
air market is also known for its sense of the times that has
attracted lots of visitors.
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Kollwitzplatz
Organic Market

German people's lifestyle is awesomely regular and strict; such
attitude can even be observed from an organic market. Based
on the principle "harvest in the morning, sell in at noon", fruits
and vegetables sold at the Kollwitzplatz Organic Market are
all fresh products directly transported by the farmers from
the place of production. Instead of following the city's style of
simplicity, Kollwitzplatz Organic Market is located in one of the
most attractive and leisure Berliner streets, and has attracted
lots of visitors with the verdant, relaxing and charming
atmosphere. As one of the oldest organic markets in Berlin, the
market has over 50 BIO or fair-trades certified booths. From
cheese, egg, meat, hand-made pizza, waffle, tea to alcohol,
each product has a charm of simplicity that attracts people
who are looking for quality.
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Alemany Farmers' Market

Established in 1943, Alemany Farmer's Market is the first
farmers market in California. Back to the WWII, as the logistic
system supplied wartime needs at priority, markets were one
of the channels that famers living in suburban districts of San
Francisco sold their agricultural surplus. Over the last 70 years,
the market's doctrine "Buy fresh, Buy local" heavily impacted
on local residents and many families across the generations
all purchased their daily food here. Due to the increasing
importance of "green economy" around the world, farmers
market also has a prosperous development in this green effect
to provide everyone with fresh agricultural products. The
existence of Alemany Farmer's Market also created a friendly
and mutual benefit for farmers and consumers.
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United Nations University
Farmers Market

After seeing farmers markets of Europe and the U.S., let's turn
back to Asia. Japan, a country that pays great attention to every
detail, is also admirable in regard to its farmers market plan.
United Nations University Farmers Market, where we neatly
placed dining-cars, white canopies and wooden boxes, gives
people a sense of refreshing. The vibrantly colorful fruits and
vegetables, and the home-made pickles, miso and sauce, all
of them are showing the lifestyle of Aoyama (Blue Mountain).
Some dining-cars even sell cuisines made by food ingredients
that farmers are selling. This has not only bridged the gap
between the place of production and customers, but also
shows the original intention of this farmers market. This market,
which perfectly merges the landscape with life aesthetics, not
only attracts local people, but also foreign tourists, making it a

"relaxing place" that is worth visiting during the holidays.
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Bangkok Farmers' Market

Bangkok Farmers Market is not only a market, but also an
organization that has united organic farmers from all corners
of Thailand. They have established a platform in Bangkok and,
oriented on "healthy" life", gathered people altogether in
order to feed all communities back through the educational,
charity and community plans of Thailand. On the first and
third weekend of every month, they arrange farmers markets
in specific locations or shopping centers, enabling farmers,
food producers and artists to voice for "life". From organic food
ingredients, hand-made food, tools, groceries and all types of
hand-made objects, the markets have shown the beauty and
safety of living in Thailand.
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Outcast Farmers' Market

Similar to farmers markets in Bangkok, the Outcast Farmers'
Market of Ho Chi Minh City is also an organization that cares
about health and fair trade. Oriented on "the authentic taste
of city", the market delivers fresh ingredients to urbanites who
need safe food. Different from ordinary picture of Vietnam, the
market has tables decorated with check pattern cloth, pots of
honey, and jars of coffee beans. Here you will be amazed by the
beautiful smell of freshly cooked coffee and chili sauce from
India with no conflict at all. Such smell that is full of a sense of
living has not only balanced the stiffness of the city, but also
brings food ingredients, which are closely connected to this
land, to everyone who pays attention to health and food safety
through the farmers market.
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PasarBella

PasarBella is made of two word: "pasar"”, which means
"market" in Malay and and "bella", which means "beauty"
in Italian. The market has over 30 stores featuring different
styles to create a characteristic and exotic leisure area. Unlike
ordinary market, exotic atmosphere is more like a fashionable
location that enables people to experience culture and life.
From the freshest seafood, meat, dairy products, agricultural
products, wine, beer to entertainment and daily necessities,
the market enables tourists to explore their sense organs with
various products. Designed with storage-like configuration, the
indoor space is also interesting. It not only makes people feel
like if they were walking through renowned European markets,
but also, unlike crowded traditional market, makes the visit

pleasant due to the spacious passages.
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Central Farmers Market

Central Farmers Market, which is based on Star Ferry Pier
in Central of Hong Kong, does not have brilliant decoration.
Nevertheless, it upholds the doctrine of "sustainable
agriculture". With fresh, local, seasonal and organic food
ingredients that do not have unnecessary package, the market
looks for fair-trade opportunities for local farmers by preventing
regrets such as price increase or exploitation of farmers'
income due to complicated sales procedures. Apart from
farmers, social enterprises, non-profit Organization, charities
and self-employed artists are also invited to the market to
implement the low-carbon and healthy green economy from
the start to the end, and from inside to outside. Confronted
by environmental and social problems under the globalization,
Central Farmers Market expects that everyone will, with their
physical contribution and effort, purchase products of eco-
friendly farmers to protect the environment.
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Beijing Organic
Farmers Market

Beijing Organic Farmers Market is formed by a group of
consumers who pay great attention to agricultural problems
and, like the nomads, deliver the idea of small farmer to every
corner. At the moment, the market mainly takes place at
Sanyuangiao, Chongwenmen and Sanlitun in Beijing. Whenever
the market is "open", it always attracts a group of fans. It is
now one of the most successful organic markets in mainland
China. As farmers market around the world start to pay
attention to the "third party certification mechanism", Beijing
Organic Farmers Market also started to establish a participant
protection system in 2013. It is its expectation to, through
the participation of farmers, consumers, market workers and
experts, form a surveillance system in order to reach its goal of
sustainable agriculture.
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Stories of Farmers' Life
The Cooperative and
Unadorned Farmers Market

In 2006, a group of people who care about the environment,
agriculture and community support created "Cooperative and
Unadorned Farmers Market" based on the objectives of "good
farming, good reading, good eating and good living". Not only
have farmers who set booths in the market to sell crop that
adopted organic agricultural technique, but also the market
has set a concept area and invited farmers to deliver a speech
on their farming experiences and belief of organic farming,
helping consumers understand how the food is produced. In
the meantime, the market also organized culinary workshops,
teaching consumers how to turn agricultural products of the
season into unique and delicious dishes, enabling consumers to

understand the true essence of agriculture.
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Presentation of the Natural and
Fresh Food

248 Farmers Market

Aiming to re-connect producers and consumers, 248 Market
was established by Yang Ru-Men, who was known as the “rice
bomber” many years ago. The vacant land located on Lane 248
of Zhongxiao East Road was selected by Yang not only to start
the business, but also to enable famers to set up booths on the
weekend to deliver their idea of eco-friendly production. As the
market has been created for almost a decade, it is quite often
to see routine customers shop here, and farmers using their
products to make cuisines for foretasting. Having something
connected and shared, the relationship between the farmers
and customers is like a big family. Here in this space, we see
less estrangement among people and this is exactly the charm
of this market.
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Knowing the Good Tastes
in Fields

The Three Small Market

Li I-Chien, who ever participated in the space activation project
of the old Civil Defense Control Centre established during the
Japanese domination, created the "Three Small Market" in
this small space with partners. Based on the core values of
this market "small people, small land, and small satisfaction",
farmers of the market aim to connect with other people
through sharing. Here at the Three Small Market, you will find
not only organic, environmental and safe food ingredients, but
also a variety of activities, such as lecture, site visit, farming
experience sharing and farm adoption program. These activities
provide opportunities which let consumers understand how
toilsome it is to be a farmer, and enable local people to know
more about this land. It is our expectation that Yunlin will
become an eco-friendly agricultural base for promoting food

and agricultural education.
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The Carnival of Vegetables
and Fruit

The Taipei Expo Park
Farmers Market

The Taipei Expo Park Farmers Market that takes place at Taipei
Expo Park every weekend is an exhibition and sales activity
organized by the Taipei City Government in order to increase
farmers' income. With the farmers’ love and insistence
towards this land, nationwide farmers are gathered here to let
consumers enjoy the fresh ingredients directly that delivered
from the place of production. Besides, the market not only
holds series of activity based on different themes, but also
cooperates with local government to introduce seasonal
agricultural products and hold holiday agricultural course,
knowledge gallery, and afternoon music feast, etc. All of these
activities are educational and entertaining, enabling people to
experience the extraordinary holiday life in Taipei.




[z osis4E —3E4M
IR PNLYTES

RREHMBEERAPN "THARD-BROTE, - &Y
BRRHBEEAHELCLETHZHMEER - FiL
BYEHREE  FAREEXA  ARKRY RE R
% RB|FEEAFLR  BeAMEREFR—EH
EmmE  ARESEFHHEREFERRAMEE—
B2 DtATE  EFERDNTRY T2
LI EZ AEBR ; MAENF—EEEHE  —FER
RAERERBGEN - USRI #ERERM
RUFR - ERABFEOMERNEFOIE -

Eating, Playing and Entertaining
All in One

The Market with Good
People and Fine Things

"Good People and Fine Things: The Market of Food" was
founded by Designer Huang Yi-Chieh with an expectation
of managing the relations of this land through the market.
"Food" is therefore the theme of this market and, with the
farming, cultural and innovation elements, the market has
then extended the network to food education, food traveling
and food tools. Not only are other stores and residents invited
to hold closed-street event, but also urban farmers and
food creators are invited to join this platform, enabling good
agricultural products and good skills be seen by more people.
Nevertheless, the market only takes place during specific
periods in a year. Therefore, whenever it takes place, the
warmth within the crowds is surely a beautiful memory for all
who participated.
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Experience the Food Design
Capacity

Taoyuan Creative Farmers
Market

Injected with vitality and innovations for shaping culture,
Taoyuan Creative Farmers Market is launched by design
students of Chung Yuan Christian University to rebuild
the image and design the products for the small farmers.
Successfully presented an integration of “creativity” and
“farming”, the market offers around 80 booths for exhibiting
and selling fruit, flowers, agricultural products, meat, fishing
products and cooked food. The market has adopted the
traditional trading pattern, which is "sold by the place of
production", so that the consumers will be affirmative to and
trust the Taiwan's agriculture. Besides, it also holds irregular
promotional activities and performances in the exhibition
area. To farmers of Taoyuan Creative Farmers Market, every
visitor is a force that supports them to create an eco-friendly
environment and to do the best for a bumper harvest.
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An Art Exhibition among Farms

ToGo Rural Village Art
Museum

Houbi is the barn of Taiwan. It not only feeds its economy, but
also irrigates aesthetics with unique rural village art museum.
The contemporary art exhibition held every year from autumn
or winter to next spring has become indispensable to local
villagers' life, production and ecology. Examples like grandma
and grandpa's wedding photos, the old rice jar, and red cloth
with flower pattern, which have turned farming houses into
exhibition venues, paddy into the most beautiful canvas, and
villagers become one of the elements of action art. Creators
from all over the world are also invited to become an artist-
in-residence or hold an exhibition in the village. Walking into
this art museum without space frame, you will see bus stops
like "The Elegant Farmers Station" and "Beauties’ Dream
Station", which lead people towards a creative life. ToGo Rural
Village Cultural Classroom was transformed from abandoned
pigsty; the hoe, spatula and old bicycle on the wooden shelf

of "Countryside Store" are ingeniously transformed into i i!!
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The Warmth of Hand Painting
Sanshing Four Seasons

Blue and White Pottery

Li Che-Jung, who just received the Cultural & Creative Award
recently, is an artist who returned from Taipei to his homeland.
When teaching in Yilan, he noticed that local young people
did not really know how to enjoy life. As it is also his belief
that ceramic workmanship is an industry that can be further
developed in the region, he therefore entered the field of
blue and white porcelain in order to deliver his emotions
and experiences of living on this land. He also collects source
materials from the natural environment of Sanshing. Examples
like white-breasted waterhen, Sanshing scallion, and Black
Drongo, have all transformed into his elements for creation. On
the perfectly white and clean porcelain, he paints the landscape
of life to deliver its temperature. He also offers handmade
ceramic experience course, inviting all of us to feel the charm of
this land and to exhibit the aesthetics of our life memory.
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A New Base of Eco-Friendly Agriculture
Cheng Gong Hostel and Farmers'

Book Store

\ £4 By
its prosperity 'taded as Taiwanp-Sugar:
Corporation moved away. Thirty years after

The two-floor'wooden b_ﬁngalio'
Zhongshah‘Road, the most bustling raadtin

. Xizhou, of Changhua, shows ithe charm. of
the old time. This most perfectly preserved
old building in the region carries hundred
years of memory: hospital, department
store, and Cheng Gong Hostel. Today, it has
transformed into a platform of eco-friendly
agriculture base. By visiting this place, you
will be'able not only to know about local
ecological and agricultural development, but

| alsoito look at the past boisterousness and

\ prdsperity of this old hostel. Xizhou was once

1@ place of strategic impoftance for the sugar

. lindustry. Taiwan'Sugar Corporation played

an\important role/in promoting economic

\\“growth |and prosperity: of iit, \where hostels
and restaurants\were flourished one after
another.\Not only, were many businessmen

| stayed:in ‘hostels, but alsajlocal people held

‘wedding Iceremon'y: inIXizh"ou-; Neverthéll'e,_ss,

.Cheng.Gong.Hostel.closed business, a group

of young people and farmers who love this
land formed a team called, "l love Xizhou". By
accident, they found this abandoned building
and then cooperated with its owner, who had

'a fond relationship with this old building, to

transform it into an agricultural bookstore
with an expectation that this composite space
will become a medium that helps to connect
people and this land. The first floor not only
exhibits and sells'books of mainly agricultural
technology, but'also sells' ShangshuiRice and
other agricultural products produced by local
farmers with' eco-friendly technique. The
second floor has well preserved the original
mien of the hdst¢l: Old furniture, small
partitioned room/ and bridaldecarations,
which tell the local qqlture, history and
changes over time.\ || | I (I :
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The Road Leads to Farming
Sweet Rice Studio

Wau Chia-Ling, who was born in a rural village, planned to stay
in the city for her career after obtaining her master degree.
Nevertheless, affected by the rice bomber incident, she
decided to drop out and return to the rural village. Later, she
joined the agricultural project "Yilan Small Small Farm", and
learned farming techniques from Lai Qing-Song, a member
of Rice Shareholder Club. From this learning, she not only
witnessed the friendliness of the mutual aid pattern of rural
village, but also experienced the pure happiness of labor work
and got to know the true values of land. Thus, she established
a studio with Grandpa Chen Jung-Chang, who changed the
career to plant eco-friendly rice, and partner Hsieh Chia-Ling.
They aim not only to plant healthy crops that enable them
to communicate with the consumers, but also to, for young
farmers who want to return their homeland, find a road

towards eco-friendly agriculture in the future.
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The Natural Flavor in the
Mountains

lan's Table

With a good prospect for life, lan and Sabine migrated from
Taipei to Hualien with their daughter, and settled down in a
farm house. Surrounded by the beautiful landscape of Central
Mountain Range and Coastal Mountain Range, they started
their new life in the rural village. However, lan, who is good at
cooking, loves to eat and cook. Therefore, their kitchen is also
open to visitors who have the same concept to dine in their
house. To support local farmers, they have adopted fresh and
pesticide-free food ingredients that are produced and directly
transported from corners of the country. Together with their
abundant traveling experiences around the world, they offer
Mediterranean Sea menu-free cuisines, especially Moroccan
cuisine, which is their main product. It is their expectation to
treat the gourmands with the great taste of authentic food and
exquisite technique that brings out the freshness of food.
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Good Nature Nourishes
Good Rice

Luoshan Organic Village

With three sides surrounded by mountains and independent
water resource, the village is located in the plain of Huatung
Valley and has a wonderful natural environment. Encouraged
by Hualien District Agricultural Research and Extension Station
since 1994, the village started to plant organic rice and became
Taiwan's first organic rural village. Based on the success of
Germany and Japan, it then created the brand "Fuli Rice" and
export it to Japan.The village has organized a series of rural
village experience activities based on its natural ecology,
agriculture, humanity and history. Besides, it also uses mud
volcano brine and organic soy beans which produced by local
farmers to make mud volcano tofu. All of these enable visitors
to, while eating, purchasing, playing, and reactivating the depth

of conversations with the land.
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Weaving a Dream for the

Future of Yuanli
Yuanli Hi Home

A group of young people who met each other at the "Yuanli
Anti-Wind Turbine" motion created "Yuanli Hi Home" to
come to stay on this land. It is their expectation that this new
industry chain of agriculture will create more opportunities
for the region. Because of its natural environment, Yuanli has
two specialties: straw hats and rice. Therefore, this group
of people has encouraged old farmers to adopt eco-friendly
farming techniques; assisted eco-friendly farmers in promoting
agricultural products; proactively promoted straw hats woven
products; and summoned young people to join enter the
agriculture industry. Their effort has not only created a trend
that encourages young people to return to their homeland for
farming, but also injected endless passion and vitality into the
rural village.
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Mational Taiwan University-Roosevelt Road-Hakka Cultural Park

Let’s Not Sleep Tonight

ARERTERS

Aventure artistique au coeur de Taipei
Artistic adventure at the heart of Taipei
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Tasa Meng and YOSHANTEA Open Pop-up Promotion at

Taiwan Taoyuan Airporl
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http://dutyfree.?asameng.com.tw

HE%%EP%E : 0800-001-699 n RERMIE Tasa Meng Duty Free Shop
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The Glamour of Authentie
KY Food

Taiwanese Snaeks

Remove the peanut shell that is covered
with soil, you will see the plump peanut
kernels inside. These crunchy local
products, which are the roots of KY Food,
show the accomplishment of Taiwan's
agriculture. When their roots go deep into
the land, let's follow the steps of KY Food
to experience the glamour of Taiwan's
most authentic snacks with our mouth.

Those who know about KY FOOD have all heard of a witty
manifesto from it "One peanut everyday will bring you
good luck." It is expected that everyone who eats the
peanuts, which are full of energy, will feel be connected
to this land and will push this simple, delicious and
authentic Taiwanese snack to the world stage.

Our Mother Earth: The Original
Intention

There was a time that agriculture was the backbone of
Taiwan's economy and the foundation of this nation. Due
to a big investment in agriculture, Taiwan also suffered
from overproduction in the middle of 1981, which then
resulted in problems such as unsatisfactory income
among farmers and wastes of agricultural resources. KY
Food therefore entered the field of agricultural processing
with its own strength. It was its original intention to
sincerely and beautiful preserve local agricultural
products and to cherish the gifts from our Mother Earth
with a new agricultural circulation pattern.

Therefore, a peanut has started a story about Taiwan's
Souvenirs, and opened a bright road for KY Food in the
following 26 years. The diverse product chain extended
from pelanuts does not.merely expoupd the spirit of a
traditional taste of Taiwan. KY FoPd ha progresswely
enhanced and upgraded the product téxture, péckage
and production process, whil&setting a sérres str';rct food
safety standards: From checking the food ingredients s
producing products, and tracking finished product all
of these processes have to:pass the examination of the

_professi onalISOZZOOO ACCP foodisafety system.

: Because of its insistence on produc ‘quality and bran’l

mIefgrlty, KY Food not nly won the trust a(consumers

p; but also showed a br||||ant performance in the salﬁs at 1

0

r.. %

%

the duty free shops of the airport. Just like what its brand deputy
manager said in the interview, "If our products do not pass our own
examinations, how can we provide consumers with a trustworthy
taste?"

The Peanut Philosophy: Stand firmly and
fight steadily

Established in 1991, KY Food started the business with peanut
snacks. From then till now, it has always followed the traditional
recipe; and, to provide peanuts of the best size, it also selects the
most quality species and place of production. By paying attention
to every detail, KY Food shows its great passion in every procedure.
This is also the reason that, despite it started from the market of
military men, government employees and teachers, it has gradually
extended its network to major distributors. Now KY Food products
can be seen in major convenience stores, wholesale stores and
supermarkets, as well as at the airport and around the world.

Changes of the time has not only enriched KY Food's peanut
philosophy, but also made the company even more creative in
peanut flavors. Apart from the ordinary taste, KY Food also offers

"fried-chicken peanuts", "spicy and chili peanuts" and “bamboo
charcoal peanuts” that show their “creativity in food”.

Now, apart from peanuts, other authentic Taiwanese snacks like
broad bean, green soybean, sesame candy and Sachima are also
quite popular among consumers.

KY Food's extraordinary product portfolio therefore continues to

extend and write pure and beautiful pages for Taiwan's food craft.
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The Hundred-Ye
Art in Tatwan

As time progresses, a small pastry shop founde
international pastry brand today. On the wings o
craftsman" with the traditions to, in the Taiwan p

the nostalgic taste. It also opens a new page for
taste-goblet from new to old.

The light yellowish-brown pastry is stuffed with lots of fillings.
The pastry of "Jiu Zhen Nan" is produced with inherited
technique. Just like its pastry, the brand has its uniqueness
and strength built on down-to-earth procedures. It has
followed its original intention to explore the simplicity and

beauty that lie under each of its concept.

Revalization of Han Pastry Culture

"Kneading shall be made with hands; ingredients of filling shall be
authentic; the baking fire shall be evenly spread; no preservative
shall be added." From the fillings to the pastry, Jiu Zhen Nan
not only shows the excellence of its hundred-year-old hand
technique, but also tells its story over time. This old brand that
has been the first one to put the pastry baking procedures in
ancestors' preaching uprose with the "Han Pastry Culture" with an
expectation continuing ancestors' "food crafts" to modern times.
With the mild and moist texture, authentic technique, and sweet
and rich mouthfeel, the brand succeed in delivering the good
taste inherited from its ancestors. The taste that delivers from
the fingertips can be found in its gift set products and traditional
wedding cakes. Apart from its signature Taiwanese moon cake
(mung bean pastry), the hot-selling pineapple cake, the exquisite
almond cake and jujube walnut nougat, it now offers the al-dental
Azuki mochi cake, sesame mocha cake and nougat, successfully
bringing the prosperity of Taiwan pastry culture back to today.

To revitalize the Taiwan pastry culture, Jiu Zhen Nan, Taiwan's
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Cultural Experience of Taoyuan’ S
multifaceted features

Early in autumn, an activity with the melody of indigenous people singing took place in Taoyuan Art
Center Plaza. The musical event not only invited around thirty groups of performers that are domestic
and international Indigenous musicians, but also famous celebrities to celebrate joyfully together. It was
expected to add new vitality into indigenous culture in Taoyuan through creative events.

There are over 70 thousands of indigenous people in
Taoyuan, which is the third largest group after Hualien and
Taitung, and the group is still growing. With the growth,
it aroused their attention to unite, and together perform
their clear and melodious singing in Taoyuan. “Taoyuan
International Indigenous Music Festival” aims to build
up friendships through Taiwanese indigenous people’s
orotund and hearty singing. There were many creative
events that help one to learn the culture of Taiwanese
indigenous people, and to promote the multicultural
features of Taoyuan City. In addition to silvery music
performances, Taiwan indigenous market took place
near the plaza during the festival. There were indigenous
handcrafts, featured cuisines, and outdoor movies. One
also had chance to play indigenous instruments for an
unforgettable experience. There were plenty of cultural
events for citizens to experience with five senses not only
the beauty and passion of indigenous people, but also
their wonderful living style.

As the window of Taiwanese multiethnic society, Taoyuan

has strong commitment to ethnic integration, dedicating
to promote each ethnic group’s culture through cultural
events, including Longgang Rice Noodle Festival, Minnan
Festival, Military Dependents’ Villages Festival, Hakka Yimin
Festival, Taoyuan Hakka Culture Festival, Taiwan Indigenous
People’s Ceremony, as well as Indonesia, Philippines,
Vietnam and Thailand Cultural Events, etc. Through various
kinds of cultural events, Taoyuan wishes to facilitate mutual
understanding and respect among society and ethnic groups.
In future, Taoyuan will not only continue to support
multiplicity and development of local culture, but also
introduce Taiwanese cultural landscape to the world.
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Tasa Meng Duty Free Shop
Cheers for Taipei 2017 Universiade!
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This year, Taiwanese athletes accomplished outstanding
performances in Taipei 2017 Universiade which not only proved
the competitiveness of Taiwanese athletes, but also wrote a
new page in history. Former Olympic medalist Chi Cheng, as an
ambassador-at-large for Universiade, said devotedly, “We had to
hold a grand and phenomenal Universiade to let the world see
this beautiful country, Taiwan!” She acknowledged with thanks in
particular Taoyuan International Airport and Tasa Meng Duty Free
for delivering the appealing spirits of Taiwan to the world and their
dedications to tourist promotion.

In addition to the athletics track-inspired decorations in Taoyuan
International Airport, there are Universiade-themed installment
displayed and City travel guides provided by iTravel magazine as
well. The elements brought Taoyuan International Airport vigorous
confidence and also echoed to the excellent achievements of
Taiwanese athletes this year.

As Su-Chin, Ku, the chairman of Tasa Meng Duty Free, said, “Taipei
2017 Universiade was the first time Taiwan has ever held such
a prestigious international sports event. It was only second to
Olympic Games in terms of its scale and importance. As one of the
Taiwanese corporations, we earnestly supported this event. It was
our pleasure to promote Taiwan to international visitors, including
athletes from all corners of the world through the platform of
Taoyuan international airport.”
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RAISED IN SCOTLAND
ROUSED BY THE CARIBBEAN




L% K B3]

i i L
OMAR &

Bl = AAY—

—EFRLTR

PLE S —OMAR WHISKY

BEBBFERFEZH
SIRPDZETEREBERE L2

ARMmEFREROR
BERNMEEGRIRATIAZ®
B—OHFRBVHEENER - 25

=|= %n%
=i

HiE

CATEGORY
SILVER
EffREAZEIUEAE BIFRZUEDER BEW FHFIEA WWA R+ 2T
e EHREE Eiglied RHREE

EEE




e ————
N (AE WHIBKY'
—

B—ZFRHITROEATER)

Bourbon 46% Vol. 700 mL

B—ZFR T REFRE)
Sherry 46% Vol. 700 mL




JOHNNIE WALKER. *

"

1. Johnnie Walker® BXp#" $& B @RS R
Johnnie Walker® Blue Label™
The Casks Edition Scotch Whisky

CazZ—-9xr—h—" TIL—5R)L" ik

2. Johnnie Walker® B5h&" g5 3B RI =
Johnnie Walker® Blue Label™ Scotch Whisky
azZ—-or—h—" TL—3X)°

3.Johnnie Walker® ERIKTE &ikEET=
Johnnie Walker® Royal Route™ Scotch Whisky
CaZ—or—h—"O04Y)ILIL—}"

4. Johnnie Walker” B£KE HREERLR
Johnnie Walker® Gold Route™ Scotch Whisky
PazZ—-oF—h—d—)LFL—}

5.Johnnie Walker® Z&KE #FSERLTR
Johnnie Walker® Spice Road” Scotch Whisky

? meSINGLETON. ™

- \ 6. BT B—EFHRER LT REERT! - Master Art™
The Singleton™ of Glendullan Master Art”
UGN GLUTASY RAREZ=T—F

/ 7. BRE BE—EFHRERE L REERS - Double Matured”™
N The Singleton™ of Glendullan Double Matured™
VI Ly TaATY AT FaT—F
8. BT E—EFHRERE LT RIERRT - Classic”
The Singleton™ of Glendullan Classic™
VGV GLryTaSy 93y

ZFLEBEEQQBRARE T8 RFRE
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JOHNNIE WALKER

THE GIFT TO GIVE
SINCE 18200
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MAKE YOUR
NEXT WHISKEY
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SIMPLY PERFECT.

patrontequila.com
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DISTILLER'S
RESERVE
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SINGLE MALT

WHISKY

C
c

B B RAR BEIREE
KAVALAN SOLIST ex-BOURBON
SINGLE CASK STRENGTH

SINGLE MALT WHISKY
BARRE-DINS >

YUZKN =Ry
YVINARTANLY TR

KAVALAN SOLIST SHERRY
SINGLE CASK STRENGTH
SINGLE MALT WHISKY
AoovyzY—HhRY
NRYGZANLYTR
IYTNEILRIARF—

S ame

YOLIST ==

aRmwmALE

B KRR TR AERRE

B Rt BE-EFELR
KAVALAN CLASSIC
SINGLE MALT WHISKY
HINZ

DIV IV TINEINTA ZF—

B L)IEF E-EFRETR
KAVALAN CONCERTMASTER
SINGLE MALT WHISKY
ANZYy AVY—KVYRY—
SVTIEILRTA RF—

B REEE KSR BT RRE
KAVALAN SOLIST PORT CASK
SINGLE CASK STRENGTH

SINGLE MALT WHISKY
BRE-NNTY VU
R—hHZRY

YVTNARIANLY TR

IS5 iamsE

Amontillado BFitH BT REE
KAVALAN SOLIST
AMOTILLADO SHERRY CASK
SINGLE CASK STRENGTH
SINGLE MALT WHISKY
Amontillado-#A/tZY YV UZX K
FEVFAF—RYU—

IVTNWHARI ALY TR

SHEMEE E-EFRLR
KING CAR CONDUCTOR
SINGLE MALT WHISKY
HNZYy EIAVTIY—
YVINEILTARF—

2) & 6

BT g

Moscatel SFTER Bt RRE
KAVALAN SOLIST
MOSCATEL SHERRY CASK

SINGLE CASK STRENGTH
SINGLE MALT WHISKY
Moscatel-h/\Z> YVUZR K
EZNTFAY Y18
SVINARGARLY TR
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SINGLE MALT

WHISKY
Prye Faiwar

BAM L BRE
KAVALAN SOLIST
ex-BOURBON CASK

700ml 55-59.9% Vol.
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B 55 ] 525K 0 ROYAL SALUTE

q" joy Ro;al Salute LCspon51bly | ~ SCOTCH WHISKY
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122 :
ROYAL SALUTE

32 YEARS OLD

— A TRIBUTE TO GREATNESS -
b K B B

A N it o

—E 4

A NEW RELEASE EXCLUSIVELY |
FOR TRAVEL RETAIL
2 3K % BN B8 W

RIEBERE Y BRIFAHE R2FHFRE

CREATED FOR THE BRITISH CROWN IN 1953
MH19534F - BRI R X Z




MATISSE

1. MR R MR 12
Matisse 12 Y0 Blended Malt Scotch Whisky
R¥4=A2 FV/FYFERNE R2A9F D4 AF-126

2. IGERICISSE I — BB RN 1o 2
Matisse 15 YO Single Malt Scotch Whisky
RFAL=RA Y/ BV RAVF T4 AF 158

3. HERC195ER —biEG RS R LR
Matisse 19 YO Highland Single Malt Scotch Whisky
RFA=ANIVE VYTV BNV ATVF T4 AF 194

4. ISR LER R 1=
Matisse 21 YO Scotch Whisky
IF4 =R RAVF U4 AF-2UE

Z B EQKm I8 B B 7 B8
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CLASSIC

& WINTICLE N MATUARE AN TREM |}
| INTENSE, FRESHLY FRUITY & 5
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ingleton :)f Glendullan range of Single Malt Scotch Whiskies. Enjoy from the first sip.
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The SINGLETON and CLASSIC and MASTER’S ART words, the Fish & Gate device and associated logos are Trade Marks.
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REMY MARTIN

BET=AEETE
LOUIS XIIl GRANDE CHAMPAGNE COGNAC
A3t S5 N vy N—Zaazv v s

CEERHEZRERYI [ EE. 1903) HESETS
REMY MARTIN COUPE SHANGHAI COLLECTION
HERITAGE FINE
CHAMPAGNE COGNAC
LI—2I&> ¥+ /11903
Ty /N—ZadZ v v s

Y MARTIN

BEFSX.0. EXCELLENCE {$ESIET S
REMY MARTIN X.0. EXCELLENCE FINE
CHAMPAGNE COGNAC
LY—2)&ay XO 7NVIToa
STV Ry /N—ZaedZ v v Y

SRS BRI 28R
REMY MARTIN CELLAR MASTER RESERVE
CELLAR No.28

€7 —v2&— ¥ —=7+75—No28

NEBSEEARMRSIER165% SEFSVS.OP FHHEEETE

REMY MARTIN CELLAR MASTER REMY MARTIN V.S.0.P. FINE
PRIME CELLAR No.16 CHAMPAGNE COGNAC
€5—V2RE— T4 At5—No16

LI—2)b&> VSOP 71>
Yy /N—Za.ed= v vy

SUES RN 218§




REMY MAR N

THE CELLAR MASTER’ S S
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REMY MARTIN=
PrimeCellar Selecti;
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b Chabot Extra 0.7L
Yy R—IJXMZ0T7L

Chabot Prestige N* 8 Armagnac
REDE N\ EXE0.7L
Yy R—TLAT—YN 8T7INT=+ v 07L

REEDLRVSOPHNE
Chabot VSOP Gold 1L
¥ A= VSOP. I—/L FiL

EERARIEXS
Chabot XO Superior 0.7L/ 1L
29 RA—X0. AN +—)b
0.7L/1L

RSEE7 28 —HUZSE TR0.7L

Octomore 7.2 0.7L

T2 bET72 07L .
HFE 1990/25TF1E B—HT

EFLTR07L

Bruichladdich 1990/25 Sherry

Cask 0.7L

TNy 0T T 1 — 1990/255F

Yxl)—HhRI 07L

HFBFEN\F E—H
EETRIL
Bruichladdich Laddie
8y00.7L

TNy 5T 1 —
#5371 —8%F 07L

m
-
=
(=]
z
(=]
=
R

JXEPC 2007 CC:01E—fIZE T R0.7L §
Port Charlotte PC 2007 CC:01 0.7L
KR—b>+v—0Ov b P C 2007 CC:010.7L

MFHEROUAZE 20098 —H
EETR0.7L

Bruichladdich Bere Barley 2009 0.7L
TNy 5T 1— R7N—LA
2009 0.7L
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THE GLENLIVET

RARE. PURE. UNIQUE.

THE NEW SINGLE CASK FORE BURN
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TAOYUAN AIRPORT EXCLUSIVE
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FINEST RESERVE

AGED I9 Y EARS

TRAVELLER’S EXCLUSIVE
HIRE

Matured for 19 Years in
Superior Ex-Bourbon Casks

FREEN B AR AP IEI9F

GLENMORANGIE

SINGLE MALT SCOTCH WHISKY
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FREMREE

A123 EHERIHEHE

A123  Taiwan Faience Waiting Lounge

A4 BRIRE TR

A4 Blue and White Butterflies Waiting Lounge

A5 EE/ZEHE

A5 Taiwanese Local Cuisine Waiting Lounge

A6 [RIPEITIREE

A6 Taiwan Aboriginal Arts Waiting Lounge

AT EEEREHE

A7 Taiwan Alpine Waiting Lounge

A8 EEIFSIRME

A8 Taiwan Tea Waiting Lounge

7] A EERFEERE

A9 Taiwan Opera Waiting Lounge

DNHPRFEENE

() axme

Public telephon

[#4) =58
BRIRBIT, < i
B HERE

Breastfeeding Room

@ EREEDMRAR

GPS Service

&5 78 R 755 o iy

Information

BRETEER

E-Library

BRI

Outdoor Smoking Area

=

DEES
L | Spiritual Plaza

Hith

BEPD
Medical Clinic
/AT
Bank

o & BRI

ATM

Mobile Phone Charging Station

SR MRS Pl

Duty free Service Counter

68 50 .
= e

53

B123 BITEIREE

B123 MIT Bike Waiting Lounge

B4 fESEi BARIZHEE

B4 Saxophone AR Waiting Lounge

H B5 XX ESERE

B5 Formosa Painting Waiting Lounge

B6 EEKRREE

B6 Taiwan Fruit Waiting Lounge

@ B7 RikfeiBEm=E

B7 The Glory of High-tech Waiting Lounge

B8 BICHEEIRIEE

B8 Glamorous Textile Art Waiting Lounge

B9 BB ZAIEHE

B9 Glory of Sports Waiting Lounge

RRBRGE

7] REEAT R (hscimm )

=8 Massage Service

[V SENEE

J Landscape Relaxing Area
R B E
Children playground

BYRE

£
e
ﬁ\%«/ga%{ﬁr%gﬁmca
a BB S

Taiwan Museum Shop

SEEIERRIS - F—MELIRE

48 46

49 47

S EERRE

01

02

03

04

05

06

07

08

09

10

11

12

bt mm/&KE

Cosmetic & Fragrance

REEEE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

Liquor

BEZE

Taiwan Specialty

HimEEE

Accessories Shop

VALENTINO

Boutique

BEREAE]

TTL

REREB/ThRA

Tobacco & Liquor & Chocolate

A/ MIThik
International Boutiques & Watches
BE8E

Taiwan Specialty
FIESKE

Ever Rich Jewelry

HiBE5AREESHEIE Departure Immigration Desk

20

21

22

23

HiEsEAREES KEE Departure Immigration Hall

SALVATORE FERRAGAMO

Boutique

RALPH LAUREN

Boutique

MICHAEL KORS

Boutique

FHRIEHE

Watches Shop

et/ EKE

Cosmetic & Fragrance

BEYLUEE
Bistro:D Restaurant
BEGE
Taiwan Specialty

REREB/T9%N

Tobacco & Liquor & Chocolate

IR EE S

Beauty & Health Care

ESPRESSAMENTE ILLY

Café

£

Book Store

BOTTEGA VENETA

Boutique

25

26

27

28

29

30

31

32

33

34

35

36

GUCCI

Boutique

HERMES

Boutique

MONCLER

Boutique

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

OMEGA

Boutique

BVLGARI

Boutique

MONTBLANC

Boutique

ST RIS

Victoria's Secret

JO MALONE

Fragrance

TUMI

Boutique

05

37

38

39

40

41

42

43

44

45

46

47

48

BALLY

Boutique

DUNHILL

Boutique

3CEEE

Digital Plaza

S

Book Store

FEERE

homee KITCHEN Restaurant

BLiR

Kidsland

BEFRE

Taiwan Impression

=gy

Tobacco & Liquor

LINDT

Chocolate / Pick & Mix

fetm/&KE

Cosmetic & Fragrance

RBEEE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

49

50

51

52

53

54

55

56

57

58

59

60

Liquor

SWAROVSKI

Boutique

LR e

Accessories Shop

AGNES B

Boutique

BEREAT
TTL

RiB/T55 N

Tobacco & Liquor & Chocolate

BEZE
Taiwan Specialty
FIESKE
Ever Rich Jewelry

REYEm/MIThR

International Boutiques & Watches

ERFEREEE

Watches Shop

et/ &KE

Cosmetic & Fragrance

BEASHEE

Bistro:D Restaurant

61

62

63

64

65

66

67

68

69

70

71

72

REEEE
Tobacco & Liquor

HRIEEEEAG TG

Beauty & Health Care

BOHR

Kidsland

ESPRESSAMENTE ILLY

Café

3CHEE

Digital Plaza

S

Book Store

MCM

Boutique

SALVATORE FERRAGAMO

Boutique

BOTTEGA VENETA

Boutique

GUCCI

Boutique

HERMES

Boutique

CARTIER

Boutique

73

74

75

76

77

78

79

80

81

82

83

84

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

JO MALONE

Fragrance

OMEGA

Boutique

BVLGARI

Boutique

ERFHREEE

Watches Shop

MONTBLANC

Boutique

FEERE

homee KITCHEN Restaurant

3CHEE

Digital Plaza

=
Book Store
aEEReE

Taiwan Impression
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Cas [[:]] - 51 50 48 16 17 18 15 E]

49 05

Step
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rell] ¢
valifc]+

B0
L] €

47 01 02 0304 E[:::]

ERRER
@ 20 21

BEEEmBEE Departure Hall

EB B -

HIRERERAE

24

Departure Immigration Ha‘II

1@

S SREI K EE Departure Check-in Hall

RBRKEE FIESRREE

DHARIEERbE

HEEE

SHIEmIRRE

HRARRE Bu= S5 _ t o rs ,
K FEREERE . TR hs) R R 01 Lk BIEKE 16 BVLGARI 31 SCHEE 16 PWEILBRBER 61 FEMTEN 76 VICTORIA'S SECRET
Dﬁ% L Hello K|‘H‘y Cosmetic & Fragrance Boutique Digital Plaza Tobacco & Liquor & Tastes Tobacco & Liquor & Chocolate Boutique
1—}??}&@ ] —?7 ;f“; i N of Taiwan
- preesedng e T 02 HESHE 17 FENDI 32 BEEME 47 LiRIEK 62 {LirmIEK 77 SCIEAIERE
4 R 4 == . = Ever Rich Jewelry Boutique Lohas Shop Cosmetic & Fragrance Cosmetic & Fragrance Digital Plaza & Sound
;\ﬁeﬁfézﬂﬂﬁﬂﬁﬁ‘% %3&%@{@ g’l:/\d\ﬁ . L VIS\\OI:\ & Book\Shop
Charity Store 03 =EE 18 CHLOE 33 PWBEHEE 48 CARTIER 63 JOHNNIE WALKER 78 BERENITRN
iztg&%%g s Igré'\jﬁla}?i%?% I:Fl /D\ E/j%;z¥ Liquor Boutique Tobacco & Liquor Boutique Boutique [?qiuwoarn&S;():i%iCagtlééz
e ——- rRERE 04 GODIVA 19 ABREIEMRN 34 cegkEssmELE 49 FiR 64 HRBEESE 79 FER/HE
Pray?rﬁ:om E?czlbd %Ilery EjPZri;r:vgzr}\re:a Chocolate [aq\woarn&S%i%lcao\t‘);tit Tastes of Taiwan & Boutiques Chocolate / Icecream Hennessy Watches & Jewelry
W) FEfRE BESEE & 05 COACH 20 1L RE 35 GUCCI 50 BURBERRY 65 MREFEEL 80 EIMNERIE
Resting Area Children Playground %] [=) /%?éf@f@ Boutique Cosmetic & Fragrance Boutique Liquor Beauty & Health care International Boutiques
Formosan Aborigines
[ =essraE BRRHE 06 RESAHERBHEDL 21 THEEE 36 BURBERRY 51 VALENTINO 66 1Lz RIEK 81 BORSALINI
Lighting Experience Zone [gﬁrfg":“’“ Waiting Duty Free Service Counter Watches Shop Boutique Boutique Cosmetic & Fragrance Boutique
o e 2h =] . - - N
BllolEsE R 07 HERMES 22 BRFHEEE 37 HROBREES 52 OMEGA 67 JB/T55e 82 COACH
ipel p — Lofmeé_é rary Waiting K’ﬂjﬁjﬁﬁ Boutique Watches Shop International Boutiques Boutique Liguor & Chocolate Boutique
— S =) S5 A &7 = s o e . N
B E B CEREERE ==l A allery 08 TIFFANY & CO. 23 OMEGA 38 SCHEE 53 LOEWE 68 BEBZENE/GEH 83 BVLGARI
Lounge Boutique Boutique Digital Plaza Boutique Iaiwan&S%icialtlyl& Boutique
iquor ocolate
=4 Z8 (@ /\j:té'§ NPV SN
ﬁﬁ&ﬁ}gma [E’ Public Telephone Hith 09 SAINT LAURENT 24 BOTTEGA VENETA 39 IRIFEEMIE 54 GUCCI 69 HMEEEIS 84 HUGO BOSS
Boutique Boutique Beauty & Health Care Boutique Taiwan Museum Shop Boutique
—pNsE —HE o \ =t
- i ) s m o 10 MIUMIU 25 VICTORIA'S SECRET 40 AMAE/E/I5%RA 55 PRADA 70 EHAE 85 MCM
%r}sv;-g'\v;] One Product fﬁ/, Boutique Boutique [?&marn&sgi%lcagtlétg Boutique The Fu-Cha Village Boutique
(7] BERYER iy 11 TOD'S 26 #FefEm  MITHR 41 BERE 56 SALVATORE FERRAGAMO 71 BETZRE 86 MICHAEL KORS
1/'a\iwan Indigenous Boutique Boutiques / Watches Tobacco & Liquor Boutique Taiwan Craft Shop Boutique
“ Cultural Park Artistic Experience Center "
N B, 12 MONTBLANC 27 EBE 42 SONY/EFEREIEPIE 57 TOM FORD 72 EEMMAE 87 LONGCHAMP
ﬁgﬁ:g?ﬁXﬁﬂ E Zéigj%"\ {%@; *ﬁ]ﬂ&% Boutique Boutique Digital Plaza/ Specialty Shop Boutique Sports Store Boutique
iHakka Creative Park ports Parl H E’Véza
AW ETEE . ,E] Health care Services 13 RALPH LAUREN 28 FEHEE 43 Hello Kitty BFEITE 58 BOTTEGA VENETA 73 NESEE 88 3CIRBAKIEE
EIW?N/E\'/B‘(;;( BeerAdvocas; E?'{F EEE;RRE*%MCEt %gqﬂltﬁ Boutique Tobacco & Liquor Hello Kitty Gift Gate Boutique Tobacco & Liquor Digital 8Fz‘\aza &SSound
o~ e-Sports Experience Center Med/ic\al climie Vision & Book Shop
= o (R s P 14 DUNHILL 29 EHRATRESIE 44 IEER/IRELE 59 ¥H 74 APPLESEE 89 EiBE
f TEE h HIFE}{%%:EE %?J ﬁgg\ﬁﬁ{@%% Ail? AED Boutique Travel Light Concept Store Hakka & Aborigines Culture Jewelry Apple Store Wonderland
aiwan The Heart of Asia ounge AED
=y B e 15 TORY BURCH 30 EE 45 &5 60 BERE 75 EEMAMAIE 90 BERE/E/TIRT
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