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Tasa Meng Duty Free Shop

Offers Brand New Airport Shopping Experience
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Tasa Meng Free Duty Shop has chosen Taiwan Taoyuan
International Airport as its flagship duty free shop to create
® a comfortable shopping environment for you to enjoy whilst
selecting our high-quality products. We look forward to
enlightening your shopping experience.
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To provide you with a better shopping environment, Tasa Meng Duty Free Shop has created a
bright and comfortable shopping environment by coordinating contemporary seasonal themes
and ideas, and cleverly highlighting the overall visual and atmospheric effect.

Dazzling Luxury Fashion Boutiques

In Tasa Meng Duty Free Shop, you can fully enjoy the fashionable charms of duty free concessions
and brand cultures like PRADA, GUCCI, BVLGARI, and many more, as well as the classic French
jewelry brand, Van Cleef & Arpels that are created out of love. They are the connoisseur-class brands
embraced by many nobles and celebrities such as the Duchess of Windsor, Elizabeth Taylor, the
current French First Lady, and others. The Galaxy flagship store offers a wide selection of Taiwanese
jade including “cat’s eyes’, diamonds and other jewelry, and brand name watches. Tasa Meng Duty
Free Shop has combined numerous top international boutiques within its exquisite shop, which is
furnished with elegant display cases, allowing you to be in sync with international trends, and truly
experience the latest in fashion.

Exclusive Gift Store Offers Diversified Products Conveniently

The Taiwan specialty store offers a good selection of Taiwanese souvenirs; the iTravel Aviation
Supply Center has opened the sound, light, video and in-depth cultural journeys; and the children’
s hall offers all types of toys, dolls, and chocolates to allow families to enjoy themselves. It also
provides pre-order duty free goods and home pick-up services. The newly opened exclusive store
at D zone, Departure Area of Terminal 2 offers Taiwanese souvenirs, arts and crafts, tobacco, liquor,
chocolates, Taiwan's specialty fruits, as well as a full range of other products, and is decorated with
scenic images of a vast night sky. Please come and explore a new era of shopping fun!

Located near gate D6, a new Taiwan traditional craftsmanship boutique is just opened. It carries
hand-crafted and exclusive Taiwan art pieces, such as potteries, porcelains, Taiwan stones, jewelry
accessories and sculptures made of leather, bronze or bamboo. The design of the boutique
integrates the images of Taiwan old streets and the essences of local ateliers, which presents a new
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aesthetic look of Taiwan craftsmanship.

Professional and Intimate Cosmetic and Skin Care Consultation

The exclusive perfume and cosmetic store offers a wide selection of internationally-known brand
cosmetics and skin care products, with professional sales associates to help female customers to
select the best suited products. Professionally trained consultants are on hand to explain product
features and application procedures of renowned men’s skin care products such as Biotherm
Homme, Lab Series, and other brands. A considerate testing counter enables male customers to
gain a better knowledge and understanding of the products prior to purchasing. Alongside is a
professional red wine cellar, with a planned shopping area for tobacco, liquor, and chocolate to
meet the needs for convenience shopping.

Public Facilities Provide Considerate Services

Tasa Meng Free Duty Shop has wholeheartedly constructed a comfortable customer-oriented
airport shopping paradise that includes an Information Counter, Internet service area, digital home
audio-visual interactive experience area, nursery room, children’s playground, Alishan and East
Coast scenic recreation area, Aboriginal Cultural District, prayer room, and other functional public
service facilities. It also includes a cultural exhibition arena designed to hold various nonscheduled
small-scale art shows and topical performances throughout the year. To highlight the characteristics
of Taiwan, Tasa Meng Duty Free Shop has set up a “Pili Puppet Theme Museum” at the Departure
Area of Terminal 2 this year. Besides displaying the large-scale Pili Puppet characters, the museum
has also set up relevant cultural and creative products, as well as an experience corner and a touch-
screen monitor to watch a selection of Pili Puppet MVs, with the purpose of promoting Taiwan’
s unique cultural creations globally and to attract foreign attention. The public facility's “Airport
Self-Service Audio-Visual Tour Guide Area” at D Zone, Terminal 2 provides multilingual services in
Chinese, English, and Japanese, allowing visitors from all over the world to precisely understand
their current location, distances between destinations, and other information. This personal service
is to ensure foreign visitors to be able to get around the various facilities in the airport easily,
enabling them to enrich every stage of their exciting journey.
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Boutique Boulevard
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With Alfred Dunhill known for its classic design and
ample of creativity, the century-old Alfred Dunhill has
stood to witness the ever-changing fashion trends, and
what makes it persevere to remain unchanged lies in its
uncompromising workmanship and its traditional, classic
design, a main reason that Dunhill apparel is able to
attract men of different ages.
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Discretion, quality, and craftsmanship-Bottega Veneta
has created a new standard of luxury since its founding
in Vicenza in 1966. Steeped in the traditions of Italy”
s master leather craftsmen and long celebrated for its
extraordinary leather goods, Bottega Veneta has recently
emerged as one of the world’s premier luxury brands.
The company’s famous motto, “When your own initials
are enough,” expresses a philosophy of individuality and
confidence.

BN EEERROMERE - 120106
ARERRRBHIAR - hRagnesh
EEAERIGH L | Voyage ARSI M
IAEBRAE - A - BAMEREE
i = R s

B EECRE TR REITER
R~ BHIETEIRE |

Agnes.b, a famous brand originated from Paris, newly
open in 2010 at Taoyuan International Airport, which
is also the first time for Agnes.b to launch a branch in
the Taiwanese airport. The classic design of Voyage
series, which accompanied with the bright and simple
decoration, is the significant element to build the casual
fashion kingdom, and to provide you a fresh and relaxing
journey.

Q?WJ:—@
VOYAGE

BURBERRY

B A S 0 S R SR e - DUBZRE)
R A SRA R T B A B IS
o AT EBANEL  EEREEE

Re e HefHakNETEZR R
= 19244 BURBERRY MK R 3 #1258
51 R AR R

The practical and trendy British brand Burberry continues
to win the favoritism of many with its unique fabric, classic
check design and elegant cutting. The check pattern
comprising of camel, black, red and white was once the

liner of Burberry’s raincoat series in 1924, and has now
become a classic icon.
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In Rome, Bvlgari is synonymous to jewelry, excellence
and fame; its creative philosophy is originated from Greek
and Rome as a time-and space-surpassing art to bestow
a touch of modernity. Precious materials, clean lines,
delicate and exquisite designs and bold and creative
have created the pure luxury and also bespoken style and
beauty.
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The renowned French brand projects elegance and
opulence. By examining closely every Cartier piece,
there is a time-enduring classic elegant, combined wuth
innovative creativity, to awe and draw the adoration from
different generations of consumers with its refinement
and elegance in the realm of trendy fashion.
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TAIWAN TAOYUAN INTERNATIONAL AIRPORT TERMINAL 2
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At the end of WWI, Fendi starts out as a furrier, and has
now evolved into producing wristwatches, leather goods,
with leather goods particularly drawing the attention
of women, apparel, accessories that come with the
distinct double-F logo continue to be fetching, and its
varietal materials and diverse designs cater to satisfying
the fashion-conscientious women's different needs,
coordinating perfectly with the apparel.
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Founded in 1945, Celine is synonymous to excellent
quality and exquisite fashion, and continues to capture
the hearts of refined and elegant ladies. It continues to
integrate new design, combining fashion.
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Founded in 1921 Italy, Gucci is synonymous to excellent
quality and exquisite fashion, and continues to capture

the hearts of refined and elegant ladies. It continues to
integrate new design, combining fashion.

RIRZIRT19414E » 60FZRCOACHE B3
BIREIH R Z— 219974 Reed Krakoff
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Coach was founded in 1941 and it has become one of US
symbols in these 60 years. In 1997, a design team led by
Reed Krakoff created another summit for Coach. It was
also at that time, when Coach was approved by Council
of Fashion Designers of America (CFDA) and won the
Accessory designers of The Year. Since then, the Couch
time is coming, and nothing can beat it.
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Starting out as an equestrian gear producer, Hermes
continues to expand with great diversity evolving with
the changing time. At present, the lebal has expanded
to include neckties, apparel, leather goods, silk scarves,
fragrance, wristwatches, enamel accessories, household
goods of a full range of international luxury shops that are
distinctly differ from other brands to warrant a collectible
ad keepsake value.
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A royal Spanish brand, Loewe comes with more than a
150 years of history, and has since the 19th century been
incorporating extraordinary craftsmanship, combining
its long history and fine leather materials, to create the
legend of an unparalleled luxury brand, which earned it
the highet honor of a royal appointment as the appointed
royal supplier in 1905.

DEeA"AEHRTERY
MONTBLANC: ZFR—EUER S RE
MERXABERR BEKRELLL
RiBENES T EEGEERBS
HEAR 28 0 g 2 B A - HEAS AR AL PIEY
BT A B MONTBLANC /3 B %
TREVRE o

Captivating the world with its distinct hexagon star,
Montblanc is renowned worldwide for the high-end
writing instruments of the fine German craftsmanship
to extend its product line to wristwatches and leather
goods that are favored by the fashion conscientious who

take pride in owning a piee of Montblanc as a symbol of
refined taste.

OMEGA
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The world-renowned Swiss luxury watch brand Omega
rounds up a comprehensive range of its famous
collections, jewelry, ornaments and wristwatches, which
keen Omega fans would not want to miss as a rare,
limited collection; Precious Time shop gathers the world-
renowned famous brands of Corum, IWC, Zenith, Chopard
and Piaget to delight you with the ultimate in luxury craft.
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The Prada founder Mario Prada had begun producing
and selling leather goods since 1913, all made with select
high-end material amd exquisite craftsmanship. With its
product creation and production made in an independent
mode to uphold the quality and a result of perfection, its
perseverance has put Prada in a foremost position in the
world of fashion.

RALPH LAUREN

SlEMEARAKEMRalph Lauren
Boutique » #ATRIETY FESIATT  ENMbZR
XA RFFIGEE RIRERMEEASE
AR HRIE

The American-style Ralph Lauren Boutique brings to
tourists fashion that combines American West elements,
Indian Culture and Hollywood Glamour, giving them the
true blue American shopping experience.

AEEE TRERNREER  B5E
BFTRMMAF R BRDIR R
= e Y
FREFMH A BRESESITIIEHN
ENTHR -BRES 87 RELEH
MERCHh  REEMEFRSEMREN
B B ISR E A o

Drawing inspiration from its sound foundation starting out
as a shoemaking empire, Salvatore Ferragamo combines
the traditional craftsmanship innovative design to earn a
fine reputation around the global, and draws the patronage
from the likes of the Hollywood celebrities of Audrey
Hepburn, Marilyn Monroe to name a few. As the fashion
house continues to evolve, it now offers a wide array of
fashion choices, including shoes, apparel, or even down to
silk scarves and other accessories offering practicality and a
touch of refined elegance, well sought after worldwide.
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Originating from Austria, the glamorous, eye-catching
and poetic designs of Swarovski crystals will be brought
to Taiwan for the first time in a flagship duty-free store.
Its latest 2009 Spring/Summer series is inspired by the
concept of “Paradise”, combing nature design elements to
create exquisite, captivating crystal accessories. Swarovski
will also display its “GINSENG"series, its bold and dazzling
designs will definitely make it this season’s most wanted
large accessories!

SWAROVSKI
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All products designed by TIFFANY&Co., including
unforgettable diamond and fluent and silver jewels, are
all perfect and flawless.Each classic designing reveals
the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals
and jewels.

TIFFANY & CO.
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VALENTINO
Coming Soon
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The Italy-based Tod's is famous for its comfortable
loafers, and its shoes and handbags are the icon of low-
key elegance and understated opulence; its refined,
modernistic, elegant and trendy quality continues to
capture the heart of world elite and Hollywood celebrities,
and its elegant design, and unique Italian study is best to
accentuate your elegant and supple taste in fashion!
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Van Cleef & Arpels, founded in 1906 in France, embodies
the excellence in the high jewellery and watch making. It is
recognized by everyone as the House of the connoisseur.
Because of its unique style - glamour and gracefulness, its
exceptional stones and an unchallenged craftsmanship,
it creates the most inspirational pieces of jewellery and
distinctive timepieces.
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Founded in 1961, is one of the most prominent fashion
houses of the 20th century.Under Creative Director
Stefano Pilati, Yves Saint Laurent's collections include
men's and women's ready-to-wear, shoes, handbags,
small leather goods, jewelry, scarves, ties and eyewear.
Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to
symbolize modern fashion.

29



DiityFree

% RS

i 78 8 A R S Wk 24 R

P IS B L o012 AR EmEE  FiEEER

e =l = EB30RA—REEERETA3,0007T@) L E » BIRI¥E1S Nino 18811782 R
EERS=LI ZER30RA—ACEEREHRA1,0007T@) L E @ BIRIEE LynxiBRISEZME -
NN 2R AERI— RN AT A R BB R AR E IS Jurlique BRI D€ F7E40ml ©

() air=msET 250 sui00 e
: i EIEIER; ERHER

rose

JEWELLERY

WATCH

ACCESSORIES

BMEREIF 0225

SOCOMMEET 02 2731
O800-001-699

ERAHMRREE A

wwWwW. OQrosse

al

0-6655

2991



Cover Story simE#E

8 AR A NG MBI 3 5
82 KRR SR 2 FA%%WAH%
wﬁﬁfi?‘“ﬂ’lﬁftﬁ@mﬂﬂmuﬂ EEHE AT I izt

2 HRRERKSZ ‘IUMMI‘I‘J(&'LH&ZTW
A" E‘ﬁﬁﬂiﬁ’uﬁ.{ gt - T A BT ~ AR sl
A R E VIR » SRR AR A -
JHIRURE R HLIG AV - B i 5L Al -

T OJHURSE o ME TR HE O R o

AT T~ R S -

International visitors to Taiwan often remark that what touches and gladdens
them most about the'island is the friendliness of the people and their readiness and
sincerity to lend a helping hand. Let us listen now to the story of the passion and
spice of life in Taiwan as told by its people. Feel the warmth of Taiwan through the
eyes the owner of a B&B. Experience Taiwan's creativity in its unique shops. And
discover the spice of Taiwan in its carefully

prepared culinary creations.

Savor the flavor of Taiwan, straight from the heart!

FAMHIZ Our home
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The Story of a Home Stay Owner

A purple building standing on the coast, a
house hidden away in a narrow alley, a window
with an embroidery-like iron grille, a carefully
prepared cup of coffee, and more touching yet,
the many stories of the lodgers at an inn. In these
things one can deeply experience the passion
and unadorned beauty of Taiwan.

Adobe: Listening to the Song of the Wind

The completion of this inn marked a line
dividing the first and second half of life for two
women. Situation in the middle of eastern
Taiwan on the seam of the mountains and
sea, Adobe occupies a space that is central,
transitional and exceptional at once. Two good
friends built this inn on the coast of Changbin
Township in Taitung County, its thick black walls

FaJ 43k Adobe
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embracing their ideals and inviting travelers into
a dream-like world.

Changbin: A Picture Perfect Coastline

The blackness of Adobe is interrupted by two
violet staircases projecting on either side of the
main building. To view it, is to recall the stepped
ascent of a Mayan temple.

Meiling is a professional travel photographer
who has visited over 40 countries in the course
of her twenty-some-year career. In Adobe, one
can see the trail of this journey. The entrance
area is planted with sisal, agave and other plants.
Inside, the walls are set with photographs taken
by Meiling. Yet among the many coasts she
has seen around the world, Meiling still finds
Taiwan's East Coast to be the most beautiful. She
first visited Changbin seven or eight years ago,
and her heart never left.

On the East Coast, Meiling and Mengjuan are
the only B&B owners to have been bold enough
to build their inn so close to the sea. The black
structure is interspersed with warming splashes
of purple. "Violet is the crown chakra and the
color representing meditation and the spirit," the
owner notes. Adobe's mystique is not limited to
the exterior. Both inside and around the building
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one can find fascinating touches. There are five
tables set in the kitchen, one for each room. The
table for the single room suggests an isolated
island, while a table for two nestles close to the
wall where diners can hear the sound of the sea.
And next to the four-person table is a window
with a view of the sea. Even the faucets were
specially designed by Meiling. In fact, the owners
of Adobe have put care into making special all
of the particulars of daily life to create an inviting
destination for travelers. Enjoy a cup of coffee
made by the owners, sit back, and the let story
begin.

Our Home: A Secluded Escape on the
Edge of the Sea

Hidden away in the Jinguashi Valley, Our
Home is an island of white in a verdant hillside
expanse, the clear sky and embracing hills

01 fa4iE Adobe
02 FAMAIZR Our home
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FMHIR Our home
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adding to its charm and warmth. Oval stones
pave the ground and a low white terrazzo wall
serves in place of a wooden fence to define
space without dampening the B&B's rustic
getaway feel. Home stay owner Mr. Kuo notes
that, "A lot of people come here to re-charge and
find inspiration." A native of Keelung, Kuo was
once a special education teacher at a junior high
school. To close acquaintances, he is therefore
known as "Teacher Kuo!" But one can't help be
surprised at the very un-teacher-like elegance
of style that greets one at Our Home following
painstaking renovations. The ingenuity and
beauty that went into the finer detail of the
design has resulted in an effect of consummate
beauty, inside and out.

Our Home is a three-floor building covering an
area of about 1,652 square meters, leaving plenty.
of space for each of the five rooms. The B&B is

FAHAIZR Our home
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#B1k Web : odobe.pixnet.net/blog
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built on a slope that puts the reception area on
the third floor. This area has a vaulted ceiling with
skylights that generously admit the sun, saving
energy and nurturing the plants inside.

"Interacting with people is central to a B&B,"
Kuo says. The former teacher knows the Jinguashi
area well and on clear days often takes guests to
visit the Golden Waterfall, Yin Yang Sea and other
nearby sites. For guests with a love for art and
culture, he also can arrange a "art and culture
tour," including visits to local artists' homes, an
old miner's home, the 13-Layer Remains (on
old copper refinery) and other places of historic
interest. He also can arrange for a guide to
accompany visitors for an even more intimate
experience of the local culture. "One needs to
truly understand a thing to truly love it," Kuo says,
showing yet another side of his passion.

Perfectly Content, Running a B&B

“There are no televisions at Our Home,” Kuo
notes. ‘I hope to give guests a space where they
can relax, listen to music, drink tea, read a book or
enjoy the view! Kuo says that many of his guests
come from central and southern Taiwan, and some
stay for over a week. When free time permits, he
likes to chat with guests. And many lodgers often
thank him later with a fruit basket sent from home,
call to check in with him on typhoon days, or stop
in when passing through the area. “‘Running a B&B
is all I need,Kuo concludes.
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It is like a scene from a movie: An old wooden
door set on a high sill, stone urns potted with
plants, and everywhere the scent of books. Or a
café washed in light from the windows and the
tapping sound of a manuscript in the making,
a story infused with idealism and local passion.
Among the small shops in the out-of-the-way
corners, one can find traces of the past washed
by time, their story told through the truth of
feeling with which they are run.

O'rip and Café Jade: Carefree in Hualien

Beneath the afternoon sun of Hualien, Café
Jade is the cradle of a new culture in Hualien and
the birthplace of “O'rip," a bimonthly magazine
presenting local life in Hualien with accounts on
its people and scenic attractions. The café and
magazine are the creations of Wang Yuping and
the O'rip Travelers Studio.

Wang and her husband Tang Wu-hsun gave
up the bustle of the city to move to Hualien and
open Café Jade. “Hualien didn't have beautiful
magazine at that time, so | started one with
Café Jade, Wang says. At that time, there were
no spaces for art and culture in Hualien. So
Wang held events at Café Jade and the event
handbills gradually gained a growing audience.
Jade Cafe has become the birthplace of the
stories of Hualien. When Wang founded “O'rip,”
she saw it as a way to get to know Hualien. In
December 2005, she wrote a business plan and
gathered friends together at Café Jade to create
the magazine. The first issue was published
in a handbill style in April 2006, its content
an extension of the feeling of Café Jade. With

BEEMIDHE Café Jade
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time, the talent of the magazine staff increased.
“People who couldn't write learned to write
and everyone can take photos!” In keeping with
the spirit of Taiwan, Café Jade also sells local
agricultural products and handcrafted art, in
the process recording the story of Hualien and
ensuring it lives on.

Moungar Traces of Books: A Pause in Time

When people hear the name “Moungar
Traces of Books," most are a bit perplexed.
“Moungar,” it turns out, is an old name for
Wanhua District, appearing first in 1697, while
the rest of the shop name indicates the second-
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BEERMIBEEE Café Jade

Hitik Add : fEEETRERtERE85R No: 8, Mingli Rd.,
Huallen City

E854 el : 03-834-5968

#8ht Web : 'blog.yam.com/cafejade

hand books and antiques one finds inside.
This yesteryear name, chosen by the deeply
idealistic proprietor, is perfectly suited for a
store housed in a century-old southern Fujian
building.

The owner, “Mr. Bookworm,’ opened the shop
both to help the environment through recycling,
as well to add to the cultural spirit of historic
Wanhua as one of the few retro bookshops in
this Taipei district. In addition to a wide selection
of second-hand books, the shop also has a
collection of items related to Wanhua, each item
seeming to recall a forgotten past.

At the entrance there is a cleverly designed
area where customers can enjoy a tea and coffee
along with their books, adding to the leisurely
browsing ambiance of the store.

FEES5¥518 Moungar Traces of Books

itk Add = &JbFREINET152845% 118 1F No.
4, Ln: 152, Guangzhou St,; Taipei City

EERE el 1 02-2336-2181 » 02-2336-2717
Mk Web : www.rbc.idv.tw
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The time for a cup of coffee can also be the
time for a story, especially in the resurgent tea
and coffee culture of Taiwan. The flavor of Taiwan
can be deeply enjoyed, along with the music of
the island, in a cup of coffee or pot of tea. With
the help of a caring café owner, a traveler can
quench the thirst of the road for an intimate
exchange with a different culture, finding in
these places a kind of private tourist service
center where visitors are greeted with simple
refreshments.

Taipei Tea Café: An Outpost of Culture
in the City

Opened at the end of 2010, Taipei Tea Café
serves up a human warmth to balance the city's
side.

Tucked away in a quiet alley off Shida Road,
the café is entered through the elegant entry.
Passing through this, one discovers tables laid
out with brochures and walls adorned with black
and white photos. True to its traveler theme, the
brochures provide information on airports, hotels
and other tourism themes to help international
visitors find their way around. During a stop over
at this quiet café, customers can enjoy authentic
Taiwanese cuisine (including a sour plum drink,
wax gourd tea, grass tea, and walnut pastries) as
well as get a wealth of information for planning
the next stage of the journey. All of the brochures
in the café are free to take. With creative content,
they emphasize the daily life art and pulse of the

Savoring the Story of a Brewed Culture g A
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01 IRAZFE Taipei Tea Café
02 WIEMLE Forro Café

local community, inviting visitors to explore, at a
walking pace, the lanes and alleys of the "Kang
Qing Long" area (Yongkang Street, Qingtian
Street, and Longqguan Street).

Forro Café: Rock for All

A friendly café “For All" Forro was founded
by accordionist Wang Yan-meng and Open
Eye lead singer A-mi. The café got its English
name from "Forrd," a kind of Brazilian accordion
music style that was first played by workers on
a railway built by the British in Brazil. It is said
that an Englishman asked the musicians what
they were playing, to which they responded in
thick Portuguese accents "For all," which was
heard as "Forrd!" The café owner notes that, "This
is the spirit we wanted to have in this space: a
welcome for all: adults, pets and children.

In renovating the 1973 circa building housing
Forro ‘Café, the owners tried to remain faithful
to the past, while also giving it new life. Most
of the café décor was dreamed up by A-mi and
includes displays of accordions, an old Japanese
foot organ, and other items collected by the
owners, each decorative touch also telling a
different story!
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Lokah Su (Hello) ! SRBEHIE
Ulay is blessed with rich resources of people,
culture, lands, products and landscape. Itis not only
an aboriginal feast of foods,
but you can also enjoy stays,
visits and pleasures in aboriginal way !
Welcome to Ulay !

segesh - 98 bR () pEEmESROERAD
EINEBAT ¢ FHE BT R R TEUS

BUTEB | )j( B EEEEIERAD

RIHEBNT ¢ FIhRREAR Tllmmmssnze DitjFree
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TUlay. is Atayal language , meaning “hot spring”. Ulay hot spring is neutral carbonated spring. As it
helps facilitate the metabolism, skin whitening and exfoliating, also called as the “Beauty Hot Spring”.
Ulay has natural forest ecology with mountain, ravine and plentiful rain that create the wonderful
scenery of waterfall. The moist environment makes Ulay a paradise for frogs. The luxuriant forest in
the valley is the habitat for birds, insects and flying squirrels. Home to the tribe that is the nearest to
the metropolitan area in Northen Taiwan, Ulay is blessed with rich natural ecological
resources and Atayal cultures.

U2 EMBRNRERGITRBIIEN "20118E SRERE , HEEH !
JAFERE 1 (02)2713-8661*263 #R/NVH  HWTEM  XEEXEEBBAMRAT EFBHEM : www.go-ulay.com.tw



M ;iﬂ--:}'_ iil.'f-—. 2l '.

e e

and modern, are on display. Visitors are encouraged
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National Center for Traditional Arts e | 2 S
The National Center for Traditional Arts (NCTA) is a Y@ g ° o Bk
BT R b Lo — D B ARt g = S L AR RE R - RS ~ =g one-of-a-kind cultural center which showcases i}éﬁ ;H O 1 5; %

~
PRI~ LB R R B B migm gt » ADRS B LAY o BRSE B2 ot R stunning performances from all over the world, e %

| :

AR A TR B E5E R TR 0 — A SR T R RS S B SR, > including theater, music, dance, acrobatics, and much N\ ﬂ -.3& v TUE‘
BB RV SORIO TSI A, + LUBRAEE TR S S TR - more: The spacious center consits of red-brick |5 L
black roof-tile buildings constructed with traditional ﬁé £ 1 O b
architectural features, as well as historical buildings {5 g ° %
which have been relocated from distant parts of S ;ﬁ,ﬁ & 3 l %

Taiwan and preserved by the Center. Within these 3 L,E ;]

beautiful buildings Taiwan’s arts, both traditional / '3 % é

to take in a performance at one of the theaters,

browse the numerous shops filled with unique,
quality souvenirs, and even try their own hand at
making various folk crafts. In the National Center for
Traditional Arts, every visitor can enjoy the rich

cultural heritage of Taiwan.

# Visitor Information

ERIHAERY | 09:00~18:00 » 24K
Hours | Mon. to Sun. 09:00~18:00

it | 26841 E S AL A BSEETN FUBRE —FR2015% : e it
@)DMEB!MQ{SEBE"AE e

EiEPhone | +886 800868676 o

Address | 201, Wubin Road, Sec. 2, Wuijie, Yilan County

BEFAX | +886 39501177 Az ERARERALEGR O

Bt Website | httpy//www.neftagov.tw 700 823 DiityFree

| #a#Ef / brought by |

- — - — . . 1R R AL T
A FR7K## Waterfront Boulevard A %58 Dock A Z=E A\ Scholar Huang’s Residence Taiwan Tradional Ats Promotion Foundation
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Sanxia Indigo Dying
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Among the townhouses lining the yesteryear Sanxia Old Street, one
can frequently see buildings with Chinese characters identifying
them as a "dyehouse." And Jin Lian Chun, once the biggest of

the dyehouses here, still bears on its second-floor facade a sign
announcing that, "This dyehouse is unstinting in its selection of raw
materials and strictly supervises manufacturing and sale"—a claim
that brings a smile and speaks to the earlier glory days of Sanxia's
dye industry.
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Formerly known as “Sanjiaoyong,” Sanxia is
located by the confluence of the Dahan, Sanxia
and Heng rivers. The district's clear river water
is well suited for rinsing cloth, its riverbanks
provide areas for drying dyed cloth, and the
surrounding mountain areas have an abundance
of the field asters used for making indigo dyes.
These natural endowments propelled Sanxia's
rise, from the mid-Qing period, as a major dye
center in northern Taiwan. During the heydays
of river transport, dyed cloth from Sanxia was
transported to Wanhua by river and then
shipped onward to Xiamen, Fuzhou, Zhangzhov,
and other areas. Each business had unique dying
skills and was supported by major customers.
One could ascertain the wealth of each business
by the elaborateness of the sculpted shop
facades, which have endured as vestiges of the
local dye industry in the Old Street area today.

Taiwan's dyeing industry fell into decline after
western and Japanese clothing were introduced
to the island. Recently, however, a group of
people in Sanxia has worked to restore this
traditional craft to its former glory, giving rise to a
new breed of dyehouses. The local government
has supported this trend by arranging the Sanxia
Indigo Dying Festival. Held every August, the
festival brings together indigo dying experience
activities, demonstration exhibits of indigo dye
products, a fashion design competition, and
other activities aimed at promoting indigo dying
culture and heightening global awareness of this
traditional craft in Taiwan.
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Patterns can be made on hand : &I ° Dip dying: Place the cloth : [P
dyed cloth by tying the cloth with into the dye vat and make sure
tongue depressors, clothes clips, ¢ thatitis fully immersed. :

P e

and rubber bands.
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¢ that the cloth is in direct sunlight.
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moisten. to ensure even oxidization. process.
KT £ So what is the process of indigo dying? First,
s go out at dawn before the morning dew settles
R T to collect field asters. Then sift and sun-dry the
IRy 5 flowers and soak them for about 36 hours. When
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the indigotin has seeped from the leaves, add
lime, mix, and then allow the mixture to settle
and precipitate. Then filter the mixture and add
alkaline water and nutrients. After performing
a few other complex procedures, the liquid
indigo dye is ready. To dye a pattern, you can
bundle the cloth with sticks, clips, rubber bands
and other tools using tie-dying, clip dying, and
twist dying techniques. Then soak the cloth in
water with the liquid dye and sun dry to create
beautifully patterned indigo dyed cloth. Towels,
scarves, backpacks, and clothes can also be
transformed this way with the down-to-earth
beauty of indigo patterns.

Quality Australian Macadamias in
the worlds finest Milk Chocolate.
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Taiwan

\P/@ providing an enjoyable & lasting experience for your travelling customers.
Quality chocolate and nut confectionery in unique destination specific packaging.
www.patons.com.au




PREE YA T F LB saving sight worldwide

PR EL Y BB F B saving sight worldwide

rmzﬁﬁ*ﬁ

i ¥ F "

J BEREERERE

MRAUBZZANRB? B 2 —XE2-—EF7
ERIRELCHTRBER RIS ARE « BIRBICHTRELERTR - K8
BMAZHITARIE - RRLEREHENRN/) ARE—FIREZT]
BRERER  TRRBEZER  BEIHER  REEMMBE - 2

THFIRE - BEMANEERE - @EMEEREFR . BBBRE
ARSHEFELENARBERD - RAMERBBIERZT » —BER - LHEHE
IREK - TLUB R FIRYRIRAS EINEREE -

M“Jf}??_%ﬁ’réé "B

ﬁffi@@‘
Y N Bk £ 18 45 U 5

J)F/Jg’;%f@@,go
2/25 L/"#Opm

R2ERTARRXBRRIF - RIREEXNEEREMARE  REEEER  SEIR
NZEEEKRE > BEIBERIVE - HBE » BERTHRERNE - #HRSAHER

BEFHEAR  TREIAZTE-HHLE » AERELNZNREFR—EFTRAAIN
o RIRARE [—DE @’féaj » BIMEFIBERXHE  ERARRK !

RIEAEBARE HER

i

BRI

ORBIS 7
B Ll Hi f%”@‘“‘“??%gé
F—4r % B{AAkE | ~ 77" rTnassmng.
2/26 6.
HYRARESEREL 8 6:33 pm
BRI T HT L LR
AR 2 19683657
Fa B (02) 2846 5046
& 3% # > www.orbis.org.tw

SNBSS  75% 25 DIFERSHY | ‘
EEBRELY  BIRERSEEEE - al

A Lk Hr
@i www.orbis.org.tw BFRERE 02 2546 5046  ZEIRSE 19683551 ;’l_l( ‘:a\:

P21 57509907037 1158

%z Mﬂfnw&ﬁ%f@%iﬂwz’z ) j’ﬁz 9

i ) AR AR
4 b 78 78 WA R 3%

" 2127 2:/5 pm

7!

a4




GEN Chombskre Crplbn HY, kdghn

B Z AR5 00 18 LW IR
a3 M L) B LA A
P A E A 4k eE G R |

‘ L) 4

-

[ i ki
P -:.“_t'_-' i = L
b ~T : .__-;.-\.-" r
s r e e =

e

Origiral Balgian Chocclais L Trrflire Cpom fawcried Gudian's Tamptstions, wispped
San Shalls Ealgisn Tnoffle Eslgian Pralines Ewlgian chooclis ishorea

Discover Guylian's finest Belgian Chocolakes.
Premium and lusarious, rich and tasteful, our esortment offers you a unique chaoslabe experience.

P

P A B ERE s RS

HHEEFHS t.T*}ﬁ?Ea“??;ﬁéﬁ

wwwiguylian.com



Cultural Delicatessen a#xit

By KRERE
Bird’s Nest with Rock Sugar

@ iﬁ Jen Yuan
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Swallow’s nest, abalone, shark fin, and sea cucumber are four important

traditional Chinese delicacies that have been a favorite of culinary

connoisseurs for thousands of years. Jen Yuan has its origin in the shop

“Lao Hseh Jen,” which first opened on Taipei’s Dihua Street in 1928;

it’s philosophy of quality ingredients, and honest and fair trade, quickly

made it a must-have for wealthy gift-giving merchants. To give the new

generation the chance to enjoy these traditional-recipe delicacies, Jen
Yuan has developed a line of convenient frozen cuisine.
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Lao Hseh Jen began as a general trading
company that, having garnered a reputation
for a staunch insistance on quality, eventually
became a Dihua Street institution. As times
changed and health-conscious modernists
came to view traditional delicacies as simply too
rich to be healthy, Jen Yuan has worked hard to
develop traditional dishes that are natural and
healthy, without sacrificing flavor. Their “New
Concept Clean-room Factory” in the Bali district
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Expert Abalone—South African Abalone

fisto) o)==k
Abalone and Scallop Porridge

of Xinbei City has packaged these rare flavors
into convenient and reasonably-priced gift boxes
that are 1SO 9001:2000 and HACCP certified for
safe manufacturing and consumption.

Using expert techniques, tireless experimentation,
and strict control to ensure freshness and cleanliness,
Jen Yuan has created the “Expert Abalone—South
African Abalone”; every bite is rich and exquisite.
Created by famous chefs from Hong Kong, Jen Yuan'
s"Buddha Jumps Over the Wall"is a dish of shark fin,
abalone, and scallops slowly simmered to aromatic

perfection. The “Abalone and Scallop Porridge”

contains a whole abalone paired with premium
Chihshang-brand rice.

Jen Yuan’s candied swallow’s nest soups are
made with 100% premium swallow's nest, whose
quality, taste, and pleasantly thick texture are
undeniable. Ingredients in the “Bird's Nest with Rock
Sugar”gift box (75g each, box of three) go through
both high-pressure and temperature sterilization
processes, as well as strict washing, selection, and
soaking processes, before the traditional recipe
is applied for an uncompromised flavor. These
delicious and healthy traditional dishes are the
perfect choice for health-conscious modernists.
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Calm your heart and truly taste a cup of tea—it’s just such a simple gesture that will reintroduce peace and
humanity into your hectic lifestyle. Wang De Chuan Tea Company, a purveyor of fine teas, promotes this
philosophy of melding tea culture and lifestyle. Every Wang De Chuan tea begins with visits to tea farms
island-wide; the unique characters of top quality tea leaves selected are then revealed through an original
roasting process for your tasting pleasure.
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Steeped in nearly 150 years of history, Wang
De Chuan Tea Company had its origins in the
first tea company ever opened in Tainan City
(then capital of Taiwan) by ancestor Wang An-
shang in 1862, upon his arrival from China’
s Fujian Province. Since then, each generation
has put its heart and soul into the family
business in an effort to contribute to tea culture
through creating a truly excellent cup of tea.
Using professional techniques, Wang De Chuan
expertly controls temperature, time, and roast to
bring out the unique taste and texture of each
tea, whose pure and elegant aroma allows its
taster to understand its quality.

Wang De Chuan storefront bespeaks its long
history through atmosphere, professionalism,
and hospitality; the aroma and flavor of every
tea, true to its region of origin, will also transport
to its taster. Wang De Chuan “Lightly Roasted
Oolong” is made using a century-old family
recipe, which reduces caffeine and theophylline
content while maintaining amino acid levels
to allow a smooth and strong flavor. “Jinsyuan
Oolong," a very popular endemic variety, emits a
fresh floral bouquet throughout the room when
brewed, while those present fall immediately in
love with its vibrant and lively character.

A blend of fruits and honey, the “Beipu White
Tip Oolong” has a silky, almost melodic texture.
“Rose Oolong," a favorite among women, fuses
the aromas of organic food-grade roses from Puli
Township with Wang De Chuan-select Oolong
sprouts through a skill of scenting process.
Grown in organically-fertilized in abundant
sunshine and cold nighttime temperatures, the
“Lishan Oolong" has a unique and subtle floral
aroma that is especially pleasing.

In Wang De Chuan’s Hand-wrapped tea bags
Selection, original tea leafs are put in delicate cotton
bags by hands and make them easy to enjoy on
the go. “Osmanthus Puer Hand-wrapped tea bags”
are especially popular with recommendation.

Stop by anytime to discover how simple it is
to meet with a good cup of tea.
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Liquor iB@En®

. MBERERFEEELR

Johnnie Walker Blue Label Scotch Whisky 1L
VazZ—-oAx—Hh—-TIL—3~) 1L
HIMEREBR 2EFRBEELE

Johnnie Walker Black Label Scotch Whisky 1L
JaZ—-Ir—N— TIvIINL 1L
WEER SR SEFEEELR

Johnnie Walker Gold Label Scotch Whisky 1L
YazZ—-ox—HhH— JI=ILRINLIL
NHERER SEREEELR

Johnnie Walker Green Label Scotch Whisky 1L
JazZ—-ox—h— TU=YINLIL
MRERIRREERLIE

Johnnie Walker Premier Scotch Whisky 0.75L
Y3zZ—-9x—HhHh— TJLIFO0T5L

N

w

>

b

Old Parr

8. 6 BB NEE—EFHREERLIR
Singleton 12YO. Scotch Whisky 0.7L
Yy7I)Lhky 12Y0 0.7L

. FIRB 18 FE R HEBEALR
Singleton 18 YO. Scotch Whisky 0.7L
YyvJI)Lh>y 18Y0 0.7L

8. EEN2FHRFEEELR

°
6 Sln leton Old Parr 12YO. Deluxe Scotch Whisky 1L
’ A—JLR/X—= 12Y0 1L

~

B = g B



BLACK BLACKER

INTTRODUCING

-~ JOHNNIE WALKER®
~ . DOUBLE BLACK™

A RICH, INTENSE, SMOKY
. BLEND CONTAINING WHISKY
‘ MATURED IN DEEP CHARRED
OLD OAK CASKS.

o

e R
T — 1 R R X m
; ) .._- : .,_ 4 ..-'.| .
ot g g ~ .- JOHNNIE WALKER,

DOUBLE BLACK.?*

r B =

JOHNNIE WALKER REMINDS YOU TO DRINK RESPONSIBLY 3
THE JOHNNIE WALKER, BLACK LABEL, DOUBLE BLACK, THE STRIDING FIGURE,DEVICE %
AND ASSOCIATED LOGOS ARE TRADE MARKS, © JOHN-WALKER & SONS 2010 ¢’y
o 5 -
il

B '

¥
\,

JOHNNIE WALKER.

BlueLabel

BLENDED Scorcn WHIsKY

Unrivalled.

A
>

B

(2

JOHNNIE WALKER,
KEEP WALKING .f

=

Drink Responsibly

www.johnniewalker.com The JOHNNIE WALKER, BLUE LABEL, the striding figure device and associated logos are trade marks © John Walker & Sons 2010
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1. BEE2IEFRERLE
Ballantine's 21Yrs. Old Scotch Whisky 0.7L
NZYEAV21E RAYF - A XF—
. BREOFEHREME LTS
Ballantine's 30Yrs. Old Scotch Whisky 0.7L
NZY5A> 30 RAYF + 1A RAF¥—
. BB 2FREHEELTE
Ballantine's 12Yrs. Old Scotch Whisky 0.7L
NZYGA V12 RAYF - T4 XF—

. BRI FERE—MEELTR
The Glenlivet 21 Year Old Archive Single Malt Scotch Whisky
P TLYURY R21E P—hA4T
YTV EINRDYFIARF—
. BRI 2 FE—MEELTE
The Glenlivet 12 Year Old Single Malt Scotch Whisky
P TLYURY N2E VTV EILRRIYFIARF—
. ARBRIR S A A SRR E — M ER LR
The Glenlivet 15 Year Old French Oak Reserve Single Malt Scotch Whisky
Y TLYURYNBE TLYFA—Y UY-T
YYTIEINRDAYFIARF—
. BRI EE—MERLR
The Glenlivet 18 Year Old Single Malt Scotch Whisky
WLy URY M8
JUTIEILNRDYFUARF—

A

I I

ENLIV
_‘_ -
l_ = 2
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B B E B EF @B F

JOAI[USLD) Y],

Drink Responsibly

g STET S

BLENDED SCOTCH WHISKY
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Royal
Salute

1. ERBENEREERLTE
Royal Salute 21YO Scotch Whisky 1L
Ayl - Yib—k - 215

Chivas

2. BET 125FEHERLTE
Chivas Regal 12Yrs. Scotch Whisky 1L
V=R Y —=HI - 125

. BRT 18 FEHEMELTE

Chivas Regal 18Yrs. Scotch Whisky 0.75L

=N - Y—HI - 185

4. FBETRevolveRF G MR &
1801 Chivas Revolve Scotch Whisky
¥—/)XR 1801

5. ERREFNTEamt

Martell Cognac Cordon Blue 1L

N=FII Ry - T—-A=v vV - TSVF
. BEFIVsoPT 2Bt

Martell Cognac VSOP 1L

N—=FI)+VSOP: A=y v ¥ - TSVF

8. FEEMGERE
Kahlua Coffee Liquor 1L

. BEFIXoBMMt
Martell Cognac Cordon Blue 1L a I e
N—=F) X0 )Ry -2=v vy HIL—7 A—ke—UFxa-)L

Kahlua

ROYAL SALUTE

FTHE ULTIMATE 1 | I'k

|
it
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\ e ~ :
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V]
r

B’ ANHE T =




Liquor ;BN

5. FRITHEXTRA

Camus Extra Elegance
6. FEIE#HX0

Camus XO Elegance Luxury Pack
7. FTRESBETE

Camus lle de Re Fine Island Cognac

AW N o

. VINISSIMES CHAT ANGUILLERES

. VINISSIMES CHAT ARRAS

. VINISSIMES CHAT PEYRAGUE

. VINISSIMES CHAT ROCS MARCHAND

VINISSIMES

EREARA

18 VAR 200007CE#8 ey 1 Srarg
200X | yopzoa i 25X A5 BE DINRR0 T e
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400 so0ax 100z 1PPELEI00 mm ememArw
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Chabot

1. BEBEEAEMHE
Chabot First Frost
JeR 77—~ 7AOXN
. BEEFRXoRMHt
Chabot XO Superior Armagnac 0.7L
IR - X0
. HEHMHEXES
Chabot Extra 70 cl

MATISSE

R19FE—HEFRESHELTE
isse 19YO Highland Single Malt Scotch Whisky
RTA—RANAZYR YY)l BILh RAYF 710 XF— 19

R21VEHEERLE
isse 21YO Scotch Whisky
RTA4—R RAVF - V1 AF— 215
. BRK SFE—MEREMEELR
Matisse 15YO Single Malt Scotch Whisky
RFA—R ¥ FEL ROAYF - V4 XF— 15F
. BEK 2EMERENEELTRE
Matisse 12YO Blended Malt Scotch Whisky
NT14—R TJLYFYRELLN ROAvF - U4 RF— 128
RER12FHFEMELR
e 12YO Scotch Whisky
RT4—R RAVF - 74 XF— 125

MATISSE 19 £ EE—5i%

MATISSE

it

EAREEER 19 F 46 EAVTRFEEE 1

%

®EBE B ERE [ F =

86 — O
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88

. HRFE—MZEFREMEALE

SPEY 25 Years Old Single Malt Scotch Whisky 0.5L
ARA -V IV - AAYF T AF— 265 |

. HRISFE—MEREEELTE

SPEY 18 Years Old Single Malt Scotch Whisky 0.5L
ANRA -2V ELL - XAV F U4 XAF— 18F

. BRAFE—MZEFEEELE

SPEY 21 Years Old Single Malt Scotch Whisky 0.7L
ARA -V B - RAYF T AF— 214

- BERFE-MEFEREELTE

SPEY 12 Years Old Single Malt Scotch Whisky 0.7L
ANRA -2V EFILL - ZAAVF U4 XAF— 125
RIsFE—MZEFEMALE

SPEY 15 Years Old Single Malt Scotch Whisky 0.7L

ARA -y |V - RAYF U4 AF— 165

MINGLE MALT

BT WY

VRPN YEARS LD '

- -

_

23

192046178 16H - XEMEM [RES] - #ARE - REJEHEREHEZTL SAEREVR
SEF - BREEMEBENES  ENFAREH2RHABHNEE - THBABEE - FEhi
B EP@RBSPEYE—MERHTISERERRATENRRER - MPEYE—MF BN

RERTE - BILHmAORE] -

i
N H

19335 12ASHAMMB T REBEN [FBS] G WREERS  ERERABMNERTZEREL
R [ BREEALBRHEROEN  765KMSH - SPEY Single Malt [RAEEKE] -
FEARGER  KEKBEIFNERRE  FTHERENISERE [HREBARKH] @ URER
ERHBELERES  ERHEE > ER120FEKER [RERT  Bib#mmE] |

www. spey. net
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WORLD'S MOST

AWARDED

wGlenﬁddICh SoaiRs L

<o
/I{ EVMERYYEAR GO IENES i

)

|-

Glenﬁddich

HNGLE MAL

BX RF BH AT 52 58 i

RERISSIEZUEARNEE

EEARERREEERESSE T ENEHE L

B REE SRR A
BS 0% BN RS

P mrmEEERARN S TR SRR E

KAVALAN WHISKY IBISRERI L=
POREE E RIS LKA £ &
EREETHREFEABREHER

SKILFULLY CRAFTED. ENJOY RESPONSIBLY.

. - 5 g : Glenfiddich® Single Malt Scotch Whisky is
vvvvw.kavalanvvhlskycom Y a registered trademark of William Grant & Sons Ltd.
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MACALLA

- BR824 AERNE—MBELR

Macallan 1824 Select Oak single malt whisky

. BFRI1824EBHBMRE—MERLE

Macallan 1824 Whisky Maker's Edition single malt whisky

. BR824 EREERE—MEHLIR

Macallan 1824 Estate Reserve single malt whisky

. BFR1824RERTRE—MBELR

Macallan 1824 Limited Release single malt whisky

Suntory

FIEITERLTR
Suntory Hibiki 17Yrs. Old Whisky 0.7L
YN —EITEY«ZXF— 07L
B/RLEG12FE—EFRER
Suntory Yamazaki 12Yrs. Old Single Malt Whisky 0.7L
Y RU—LB1 252> 7))L - B D« RF— 071

A K F

éo‘*(' SCOTCy s,
53;“ . — .%—@
“SPIRITS BUSINESS -
GOLD
7008

b,

H, P
-

7
MACALLAN

HELECT 0O

| HIGHLAND SINGLE MALT

SCOTCH WHISEY
R A e B T
‘ L% O

|

alll

ALL OUR EXPERIENCE,
DISTILLED INTO

ONE QUINTESSENTIAL
COLLECTION.

The 1824 Collection is a quintessential range of The Macallan,
created by those craftsmen at the heart of this great Single Malt.
Each expression has its own character and together showcases its
Mastery of Spirit and Wood. To craft the collection we gave our
‘Whisky Maker unprecedented freedom, unfettered by age or cost, to
select only those casks att their ‘ripest’ and most flavoursome. The
collection fittingly takes its name from the year in which the distillery
was legally licensed and is exclusive to Global Travel Retail.

Select Oak is a wonderful balance of Spanish and American
oak casks seasoned with sherry and American oak casks
seasoned with bourbon. Each cask has been hand selected
under the supervision of George Espie,The Macallan’s Master of
Wood, to deliver a Single Malt of extraordinary smoothness,
remarkable sweetness and depth. Such is its quality that
renowned whisky expert Jim Murray, author of the Whisky
Bible,scored it 94.5 out of a possible 100.

Whisky Maker’s Edition is an exceptionally elegant Single
Malt with a lingering finish, crafted by the Macallan Whisky
Maker, Bob Dalgarno. Bob has selected some of The Macallan’s
most interesting casks, some containing whisky distilled from
barley grown on The Macallan Estate. It has taken many years
of experience, from apprentice to Whisky Makers, for Bob to
perfect this, his own personal whisky. Paul Pacult writing in
the Spirit Journal thought it “stunningly sophisticated” and well
worthy of its rare and coveted 5 star ‘highest commendation’ .

Estate Reserve is dram of real character, intense and rich.
Drawing on casks selected for maximum depth of flavour, it is
non-chill filtered and bottled at the traditional ‘20 under’
strength. Paul Pacult described it as “a bow tie and roaring fire
dram” and awarded it the 5 ‘highest commendation’ .

The 1824 Limied Release, is one of only 1,824 decanters
released each year and is drawn from some of the oldest and
rarest casks on The Macallan Estate. This is a sublime Single
Malt drawn exclusively from Spanish oak casks seasoned
with sherry. Jim Murray scored it an amazing 97.5 out of 100
saying “Unquestionably my favourite Macallan of all time:
indeed one of the greatest whiskies ever created”.

- SINGLE MALT

Advertisement feature

7/
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THE DALMORE

1. REE1263 T BIL A SR E —MEFEME LT
THE DALMORE 1263 King Alexander 11

2. XKE1SFE—MEREHRNLE
THE DALMORE 15 Years Old

3. RENRFE—ZHFEEALTRE
THE DALMORE 12 Years Old

. RENRFE-EFHEEERERHLIR

Bowmore 12yo

ROEFI2EYVYSI - BEIWNTATBRAAVF U1 RF
. RESFE-EFHEEEESHTR

Bowmore 15yo

RYEFISEYYSIL - EWNTFTATBRAYF V1 AF
. RESURFE—XFHEEEESHLR

Bowmore SURF Si Malt Islay Scotch Whisky

RUEFSURFYYFIL - BEILNTAZBRAAYF U« RF

A LﬁEOR

IATUSALE!
HERRY FINES:
NGLE HIGHLAN
SCOTCH Wi

- -'_:]:.'..I f

L T S

THE
N1l IRA N —
SINGLE HIGHLAND MALT SCOTCH WHISKY

[ SHINE | NOT BURN

THEDALMORE.COM

x K F W 4 W
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Worlt’s Best dasting Mac
-

'i‘ i

:';i Fﬂ‘

Liquor iBEn4

b

Dewar's

1. FEHEFEEELTE
Dewar's Signature

2. FEIBFHIEMALE
Dewar's Founder's Reserve 18YO

3. BENRFHEBELR
Dewar's Special Reserve 12YO

Aberfeldy

4. XHEIFE—MER LR
ABERFELDY 21YO

5. Yt 12EE—MERTR
ABERFELDY 12YO

. GREY
Ol s D KDL 1 GOOSE

OTRAD VSOP COGNAC 1L BACARDI CARTA BLANCA

v ¢ 9. RFEMMER4FIN
A5%—R VSOP dZpv?¥ | GREY GOOSE L'ORANGE
- J 10. JRFERERREFIN

{ 11 GREY GOOSE ORIGINAL

BACARDI iﬁ
Bl

.'i . — k. - S BT o oD
- & g "
8. '-P- ] : ; FRANCE
s VO KA - ;

i -
svna::;:.-!
BOMBAY d
7 REEWEE =i
T. BOMBAY SAPPHIRE v
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¢
RI ARTI

FINE NE COGN L

LY

Remy Martin

. REMY MARTIN CENTAURE DE DIAMANT FINE CHAMPAGNE COGNAC
ABEECENTAURE DE DIAMANT 3 BEETE

. REMY MARTIN X.0. PREMIER CRU GRANDE CHAMPAGNE COGNAC
AZEEX.0. PREMIER CRUAERTE

. REMY MARTIN X.0. EXCELLENCE FINE CHAMPAGNE COGNAC

AZEEX.0. EXCELLENCE ¥ BERTE

REMY MARTIN VINTAGE 1988 PREMIER CRU GRANDE CHAMPAGNE COGNAC

ABEE1988KERBTE

. REMY MARTIN V.S.0.P. FINE CHAMPAGNE COGNAC
ABEEVSOP. HEFRTE

> w0

o

s

=
i,

| PIPER 17

PIPER

6. PIPER-HEIDSIECK BRUT ROSE SAUVAGE CHAMPAGNE
EERENRERE

7. PIPER HEIDSIECK CHAMPAGNE
EEREERE
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Liquor &
THERE ARE soME CONVERSATIONS vou can onwy

wave with A reaty CLOSE FRIEND, uike

it MARE
YON'T IMIARR I

r THE GLENROTHES our

5 |

R’ “IT's TIME TO STEP DOWN"

™

AND *

1. 1&EAEE ERobur Reserve
Glenrothes Robur Reserve Scotch Whisky

2. MEBHEEE 19885
Glenrothes Vintage 1988 Scotch Whisky

3. HEERR R 255
Glenrothes 25Y0 Scotch Whisky

The Glenrothes

6. IEHIERAME
Glenmorangie Original
TLYE—LYY AUIFI
7. WEBARENERE
Glenmorangie Lasanta
TLYE-—LYY FHVH
8. IREREHRIE R
Glenmorangie Nectar D'Or
TLYE—LYY RIIT—R—-)
9. KRR EES
Glenmorangie Quinta Ruban
TLYE—LYY FUHIILNY

: S : THE
Likeminded people share GLENROTHES
g, ESTRCTIBT o
M' Spgyaint w
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