1 .‘ o ; i : T N B y . ";"_-I,'_".'. “r: . No. 40

==
.é-.

it Hennessy v-s-OP
For more information, scan QR «code %’0@& Q//é&é’ﬂ/z ;| N\/X

orvisit www.hennessy.com/privilege collection

X B F & 7 KA

et | B E RAER
R TR SR A

: Bz T TSR 7
IVERLE R
| EmE




@Weoluldalier.

BLENDED ScoTen WHisky

BLUE LABEL, and THE JOHN WALKER words, the Striding Figure device and associated logos are trade marks. © John Walker & Sons 2009.

NK RESPONSIBLY

.g

Chd

2

A TRIBUTE TO JOHN WALKER
NGL BARREL BATCHES L%

1551

H &' A~ B OE ﬁ‘:ﬁ’fﬁ[‘%




Z.Travel

TRAVEL MAGAZINE

WINTER No. 40

04 Jewelry ZRE8
06 Service S ERfRuEARTES
10 Trend Event #iiisEE

Fashion {75

12 BAG MHIRMEEGEE AT

16 FRAGRANCE BFfE A& it NFFI
17 COSMETICS #iRrEEERR A ER
20 WATCH #uzt BRERIR VB R
22 3C R BmEN A TR R
24 Boutique & RAE

Cover Story HEHE
25
"4 H - DasEk
N = Y —
R W)
Winter
A Warming Socak, with a Poetic Note

Special Report $§5IiRE
54 8EBHR3L

i

SEAEEE Yuanli Woven Rush Industry
58 ¢~ & it ~ E Light, Color, Fashion

Cultural Delicatessen SE31t
64 ERRRBTIFE
Yeh Fa-yuan Leathercraft Studio

66 EIRFEHHIE Jiu Zhen Nan Bakery

72 Map & Directory #35finuhs5 iEtar
79 Liquor JBEN 48

R 81T Published | 5 8l 43 R /A TASA MENG CORPORATION

%517 Publisher | 7% Su-ChinKu  $RBIESE Supervisory Managers | 58 3 Amily Yang  fi & 5% Lawrence Ho

Hutik Address | £t i1E ELEEE5 758312 21 3F-1, No.57, Fu-Hsing North Road, Taipei, Taiwan

EFHRFEERE Service Line| 0800-001-699  #8HE Website | www.tasameng.com.tw

TBIBUE Producer | 2% ik B3 BR/ATIMOOK Publications Inc.  4%#8 Editor | 221 kit 4R 48 &8 MOOK Publications Inc.

HHEE Translator | ] 3E Kristian  #24ik Address | & 3bATR A B EE T EX 1415299 9F, No.141, Mingsheng E. Rd., Sec.2, Taipei, Taiwan
E5E Tel| 2500-7008

AR REASZIRERFTIFREG  FERSTSEEARN < HHER -

Use of editorial content without permission is strictly prohibited. All Rights Reserv




Jewelry zx&

SRR AN
L PIGRTIE )
T3S — R
R E A A

mah e D 18KISEEAG-EATE 3. 18KIERIEH-KE 4. 18KIEZE-59D.104 5. 18KERIEHR-SHFE



Service BiikRRTS

S EH A5 R
BB G

Tasa Meng Duty Free Shop

Offers Brand New

irport Shopplng Experience
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Tasa Meng Free Duty Shop has chosen Taiwan Taoyuan
International Airport as its flagship duty free shop to create
® a comfortable shopping environment for you to enjoy whilst
selecting our high-quality products. We look forward to
enlightening your shopping experience.
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To provide you with a better shopping environment, Tasa Meng Duty Free Shop has created a
bright and comfortable shopping environment by coordinating contemporary seasonal themes
and ideas, and cleverly highlighting the overall visual and atmospheric effect.

Dazzling Luxury Fashion Boutiques

In Tasa Meng Duty Free Shop, you can fully enjoy the fashionable charms of duty free concessions
and brand cultures like PRADA, GUCCI, BVLGARI, and many more, as well as the classic French
jewelry brand, Van Cleef & Arpels that are created out of love. They are the connoisseur-class brands
embraced by many nobles and celebrities such as the Duchess of Windsor, Elizabeth Taylor, the
current French First Lady, and others. The Galaxy flagship store offers a wide selection of Taiwanese
jade including “cat’s eyes’, diamonds and other jewelry, and brand name watches. Tasa Meng Duty
Free Shop has combined numerous top international boutiques within its exquisite shop, which is
furnished with elegant display cases, allowing you to be in sync with international trends, and truly
experience the latest in fashion.

Exclusive Gift Store Offers Diversified Products Conveniently

The Taiwan specialty store offers a good selection of Taiwanese souvenirs; the iTravel Aviation
Supply Center has opened the sound, light, video and in-depth cultural journeys; and the children’
s hall offers all types of toys, dolls, and chocolates to allow families to enjoy themselves. It also
provides pre-order duty free goods and home pick-up services. The newly opened exclusive store
at D zone, Departure Area of Terminal 2 offers Taiwanese souvenirs, arts and crafts, tobacco, liquor,
chocolates, Taiwan's specialty fruits, as well as a full range of other products, and is decorated with
scenic images of a vast night sky. Please come and explore a new era of shopping fun!

Located near gate D6, a new Taiwan traditional craftsmanship boutique is just opened. It carries
hand-crafted and exclusive Taiwan art pieces, such as potteries, porcelains, Taiwan stones, jewelry
accessories and sculptures made of leather, bronze or bamboo. The design of the boutique
integrates the images of Taiwan old streets and the essences of local ateliers, which presents a new
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aesthetic look of Taiwan craftsmanship.

Professional and Intimate Cosmetic and Skin Care Consultation

The exclusive perfume and cosmetic store offers a wide selection of internationally-known brand
cosmetics and skin care products, with professional sales associates to help female customers to
select the best suited products. Professionally trained consultants are on hand to explain product
features and application procedures of renowned men's skin care products such as Biotherm
Homme, Lab Series, and other brands. A considerate testing counter enables male customers to
gain a better knowledge and understanding of the products prior to purchasing. Alongside is a
professional red wine cellar, with a planned shopping area for tobacco, liquor, and chocolate to
meet the needs for convenience shopping.

Public Facilities Provide Considerate Services

Tasa Meng Free Duty Shop has wholeheartedly constructed a comfortable customer-oriented
airport shopping paradise that includes an Information Counter, Internet service area, digital home
audio-visual interactive experience area, nursery room, children’s playground, Alishan and East
Coast scenic recreation area, Aboriginal Cultural District, prayer room, and other functional public
service facilities. It also includes a cultural exhibition arena designed to hold various nonscheduled
small-scale art shows and topical performances throughout the year. To highlight the characteristics
of Taiwan, Tasa Meng Duty Free Shop has set up a “Pili Puppet Theme Museum” at the Departure
Area of Terminal 2 this year. Besides displaying the large-scale Pili Puppet characters, the museum
has also set up relevant cultural and creative products, as well as an experience corner and a touch-
screen monitor to watch a selection of Pili Puppet MVs, with the purpose of promoting Taiwan’
s unique cultural creations globally and to attract foreign attention. The public facility’s “Airport
Self-Service Audio-Visual Tour Guide Area” at D Zone, Terminal 2 provides multilingual services in
Chinese, English, and Japanese, allowing visitors from all over the world to precisely understand
their current location, distances between destinations, and other information. This personal service
is to ensure foreign visitors to be able to get around the various facilities in the airport easily,
enabling them to enrich every stage of their exciting journey.
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Uniquely Taiwanese Tastes

The Taiwan specialty store located near Gate D4 of the Taiwan Taoyuan International Airport
incorporated a sense of bountifulness and plenty into their interior design. Inspired by the image
of the country barn, the outlets are divided into three different, yet coherent sections: OTOP
(one-town-one-product), Taiwanese Specialties & Chocolates, and liquor & tobacco. Visitors are
invited to seek their own harvests among the warm and relaxing wooden shelves.

In addition to a third of the new outlet space being set aside for the promotion and sale
of OTOP goods, Gate D4 has been designated a theme gate which will host periodic displays
of OTOP award winners. Before boarding, visitors are welcome to sample premium teas and
snacks, browse the specialty Taiwanese goods at hand, and enjoy, once more, the joys of
Taiwanese hospitality.
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The Beauty of Taiwanese Handicrafts

Located at Gate D6 of the Taiwan Taoyuan International Airport, San Cai Tang is the purveyor
of exquisite Taiwanese handicrafts. The outlet conveys the ambiance of old-fashioned trading
depots through simple contemporary design. Nostalgic construction elements such as
polished pebble-laid floors, smooth cement walls, and red brick are installed alongside large,
neat panes of glass, softly and warmly lit to showcase a commercial display space that is
common in contemporary handicraft workshops.

In addition to the international award-winning works of Yingge-District ceramic master
Su Cheng Li and Daxi Township artist and leather sculptor Yeh Fa-yuan, the outlet showcases
works by local artists in glass, ceramics, stone, copper, jade, mineral ore, and other materials.
The specialty outlet also features periodic themed exhibits from Taiwanese craft masters.

#ENote 1: EBRIEXEMMN2010FL TSR BT, LB ARG H =
1M AR R AT R KBRS R M43 E | © Su Cheng Li's award-winning “gold
and blue-glazed bottle vase” at the National Art Center, Tokyo's 2010 Art
Future Exhibition.

sENote 2: BEZREMBI MR "B, - R2009FHEERERR
IRHELERTEBEERMEMES  ERARIETHE 2 EE - Yeh
" Fa-yuan's “Feng Shou” (meaning “good harvest") is officially presented by
Chairman Pin-kung Chiang of the Straits Exchange Foundation (SEF) to
Chairman Yunlin Chen of the Association for Relations Across the Taiwan
Straits (ARATS) in 2009.
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With Alfred Dunhill known for its classic design and
ample of creativity, the century-old Alfred Dunhill has
stood to witness the ever-changing fashion trends, and
what makes it persevere to remain unchanged lies in its
uncompromising workmanship and its traditional, classic
design, a main reason that Dunhill apparel is able to
attract men of different ages.

1B ~ B K T E—H19664F4E Bottega
Veneta REFEANE T —EHER  [BERER
PRI A 57 % T ER A S R SRS
BEREES RN AR ERSES
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e ST =
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Discretion, quality, and craftsmanship-Bottega Veneta
has created a new standard of luxury since its founding
in Vicenza in 1966. Steeped in the traditions of Italy”
s master leather craftsmen and long celebrated for its
extraordinary leather goods, Bottega Veneta has recently
emerged as one of the world’s premier luxury brands.
The company’s famous motto, “When your own initials
are enough,” expresses a philosophy of individuality and
confidence.
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Agnes.b, a famous brand originated from Paris, newly
open in 2010 at Taoyuan International Airport, which
is also the first time for Agnes.b to launch a branch in
the Taiwanese airport. The classic design of Voyage
series, which accompanied with the bright and simple
decoration, is the significant element to build the casual
fashion kingdom, and to provide you a fresh and relaxing
journey.
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The practical and trendy British brand Burberry continues
to win the favoritism of many with its unique fabric, classic
check design and elegant cutting. The check pattern
comprising of camel, black, red and white was once the

liner of Burberry’s raincoat series in 1924, and has now
become a classic icon.
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In Rome, Bvlgari is synonymous to jewelry, excellence
and fame; its creative philosophy is originated from Greek
and Rome as a time-and space-surpassing art to bestow
a touch of modernity. Precious materials, clean lines,
delicate and exquisite designs and bold and creative
have created the pure luxury and also bespoken style and
beauty.
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The renowned French brand projects elegance and
opulence. By examining closely every Cartier piece,
there is a time-enduring classic elegant, combined wuth
innovative creativity, to awe and draw the adoration from
different generations of consumers with its refinement
and elegance in the realm of trendy fashion.
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At the end of WWI, Fendi starts out as a furrier, and has
now evolved into producing wristwatches, leather goods,
with leather goods particularly drawing the attention
of women, apparel, accessories that come with the
distinct double-F logo continue to be fetching, and its
varietal materials and diverse designs cater to satisfying
the fashion-conscientious women's different needs,
coordinating perfectly with the apparel.
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Founded in 1945, Celine is synonymous to excellent
quality and exquisite fashion, and continues to capture

the hearts of refined and elegant ladies. It continues to
integrate new design, combining fashion.
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Founded in 1921 Italy, Gucci is synonymous to excellent
quality and exquisite fashion, and continues to capture

the hearts of refined and elegant ladies. It continues to
integrate new design, combining fashion.
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Coach was founded in 1941 and it has become one of US
symbols in these 60 years. In 1997, a design team led by
Reed Krakoff created another summit for Coach. It was
also at that time, when Coach was approved by Council
of Fashion Designers of America (CFDA) and won the
Accessory designers of The Year. Since then, the Couch
time is coming, and nothing can beat it.
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Starting out as an equestrian gear producer, Hermes
continues to expand with great diversity evolving with
the changing time. At present, the lebal has expanded
to include neckties, apparel, leather goods, silk scarves,
fragrance, wristwatches, enamel accessories, household
goods of a full range of international luxury shops that are
distinctly differ from other brands to warrant a collectible
ad keepsake value.
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A royal Spanish brand, Loewe comes with more than a
150 years of history, and has since the 19th century been
incorporating extraordinary craftsmanship, combining
its long history and fine leather materials, to create the
legend of an unparalleled luxury brand, which earned it
the highet honor of a royal appointment as the appointed
royal supplier in 1905.
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Captivating the world with its distinct hexagon star,
Montblanc is renowned worldwide for the high-end
writing instruments of the fine German craftsmanship
to extend its product line to wristwatches and leather
goods that are favored by the fashion conscientious who

take pride in owning a piee of Montblanc as a symbol of
refined taste.
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The Prada founder Mario Prada had begun producing
and selling leather goods since 1913, all made with select
high-end material amd exquisite craftsmanship. With its
product creation and production made in an independent
mode to uphold the quality and a result of perfection, its
perseverance has put Prada in a foremost position in the
world of fashion.
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The American-style Ralph Lauren Boutique brings to
tourists fashion that combines American West elements,
Indian Culture and Hollywood Glamour, giving them the
true blue American shopping experience.

OMEGA %% Orecious Time
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The world-renowned Swiss luxury watch brand Omega
rounds up a comprehensive range of its famous
collections, jewelry, ornaments and wristwatches, which
keen Omega fans would not want to miss as a rare,
limited collection; Precious Time shop gathers the world-
renowned famous brands of Corum, IWC, Zenith, Chopard
and Piaget to delight you with the ultimate in luxury craft.
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Drawing inspiration from its sound foundation starting out
as a shoemaking empire, Salvatore Ferragamo combines
the traditional craftsmanship innovative design to earn a
fine reputation around the global, and draws the patronage
from the likes of the Hollywood celebrities of Audrey
Hepburn, Marilyn Monroe to name a few. As the fashion
house continues to evolve, it now offers a wide array of
fashion choices, including shoes, apparel, or even down to
silk scarves and other accessories offering practicality and a
touch of refined elegance, well sought after worldwide.
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Originating from Austria, the glamorous, eye-catching
and poetic designs of Swarovski crystals will be brought
to Taiwan for the first time in a flagship duty-free store.
Its latest 2009 Spring/Summer series is inspired by the
concept of “Paradise”, combing nature design elements to
create exquisite, captivating crystal accessories. Swarovski
will also display its “GINSENG"series, its bold and dazzling
designs will definitely make it this season’s most wanted
large accessories!
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All products designed by TIFFANY&Co., including
unforgettable diamond and fluent and silver jewels, are
all perfect and flawless.Each classic designing reveals
the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals
and jewels.

TIFFANY & CO.
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The Italy-based Tod's is famous for its comfortable
loafers, and its shoes and handbags are the icon of low-
key elegance and understated opulence; its refined,
modernistic, elegant and trendy quality continues to
capture the heart of world elite and Hollywood celebrities,
and its elegant design, and unique Italian study is best to
accentuate your elegant and supple taste in fashion!

SWAROVSKI VALENTINO
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Established in 1960 by legendary fashion icon Valentino
Garavani. Since October 2008, Maria Grazia Chiuri and Pier Paolo
Piccioli have been appointed Valentino Creative Directors. Their
collection expresses the new vision of the Valentino woman:
an unusual version of femininity and a concept of extreme
elegance that affects her entire way of being. Fragile and
dangerous nature interweaved with a cult of uniqueness and
distinction, are all elements captured for their creations.
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Van Cleef & Arpels, founded in 1906 in France, embodies
the excellence in the high jewellery and watch making. Itis
recognized by everyone as the House of the connoisseur.
Because of its unique style - glamour and gracefulness, its
exceptional stones and an unchallenged craftsmanship,
it creates the most inspirational pieces of jewellery and
distinctive timepieces.
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Founded in 1961, is one of the most prominent fashion
houses of the 20th century.Under Creative Director
Stefano Pilati, Yves Saint Laurent's collections include
men's and women's ready-to-wear, shoes, handbags,
small leather goods, jewelry, scarves, ties and eyewear.
Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to
symbolize modern fashion.
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Before you know it,
it’s time to take out

the warm clothes.
Winter has arrived,

bringing a cold

dampness and

%H - Dlassis
Remiet s

A Warming Soak, with a Poetic Note
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the warmth of a
winter bath into
richly connotative
verse on “washing
dreams of clouds in
my heart.”

In addition to
bathing, Su Shi ofteﬁ
wove the theme of
food into his poems
on the warmth.of
springs, turning the
experience of bathing
and eating into a
sublimely poetic
affair. This winter,
join us on clzjourney
to the hot spring
areas of Taiwan,
where the seasonal
chill bows to the
warmth of spring
water, fine cuisine,
friendly smiles and
a poetic ambiance to

infuse it all.
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Warm Winter Memories at the Hot Springs
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The Song poet Su Shi once described the
experience of a hot spring bath with a poem
evoking coils of steam rising from spring water
like a fleeting view of a rainbow. This image
captures the warm embrace of a hot spring bath,
felt body and mind, and highlights the truth that
there is no season like winter for a hot spring
rendezvous!

Nature has generously endowed Taiwan with
numerous hot spring areas of different types:
Jinshan, Beitou, Yangmingshan, Wulai, and Jiaoxi
in the north; Tai'an, Guguan, Lushan, and Dongpu
in central area; Guanziling, Baolai, Bulao and
Sichongxi in the south; and Ruisui, Hongye, and
Zhiben in the east. Each of these areas combines
excellent bathing facilities and accommodations
with scenic settings to create the perfect setting
for a warm and relaxing escape in nature’s arms.

[Northern Taiwan]
Beitou: Hot Springs and Warm Smiles

If you are looking for a scenic and romantic
hot spring getaway in Taipei, you can do no
better than the Beitou Hot Springs. Ever since
Hirata Gengo opened the first hot spring hotel
here—Tenguan— in 1896, Beitou has been a
byword for hot springs, welcoming visitors, both
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domestic and foreign, with a tranquility and Zen-"

like ambiance that have made this area a popular
bathing destination.

The mountainous setting in Beitou further
adds to this area’s elegance and paradisiacal
ambiance: a place of quiet and calm that invites
one to stop and appreciate a poetic moment in
nature’s embrace. This feeling is captured well by
contemporary poet Cheng Chou-yu in his poem
“Beitou Valley”:

The moon casts shadows across the land,
Retrieved by the clouds’ fine hands.

The night is deep and warm like a tuft of hair.
The Milky Way spills like a waterfall,

Its star scattered across the sky.

Beitou, like a moss-covered wine gourd,

A small intoxicating valley, where the sun never
rises.

In this poem, Cheng portrays in words
the charm of the Beitou Hot Springs at night
in words evoking the brilliance of the stars,
comparing this area to the softness of the clouds
and capturing its picturesque charms.

Beyond its natural allures, the Beitou Hot
Springs also welcome visitors with smiling

HB4mEE Radium Kagaya
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hotel services that add a warming touch to one’
s visit. Japan's Kagaya opened a hotel at the
site of Beitou’s first hot spring hotel, bringing
its century-old brand history and culture to
Taipei. The hotel blends seamlessly with the
scenic mountain setting, fusing the elements of
architecture, management, and cuisine to create
a warm and inviting experience.

Kagaya's glass-walled elevator carries one to
the fourth-floor group baths, named “Distant
Mountains” and “Gazing'at the Moon. The hotel’
s exquisite and friendly service adds to the
ambiance of the baths, whose large windows
admit the surrounding view of this “intoxicating
valley” with its star-filled skies.

[Central Taiwan]
Soaking in Mountain Seclusion

In recent years, hot spring bathing has
become a hugely popular past time in Taiwan.
The romance and elegance of the spring

a
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experience is further heightened by the
landscapes that surround the springs in nature’s
beauty.

Hot Spring Poem by Li Bai

A divine dragon dying in seclusion, a spring pool
flowing into a great river;

Fire from the ground emits white smoke from the
side of the sand.

The moonlight leaping in the bubbling water, a
clear mirror holding the sky;

A clarity and calm in the thickly rising steam.

A hot spring can be as impressive as a celestial
dragon or as clear and tranquil as a mirror. To
enjoy a hot spring in the stillness of a mountain
forest, is to feel one's body and mind to be
suddenly as clear and pure as the moonlight.

The hot springs in Tai‘an Township, Miaoli
County are ensconced by the tranquility and
beauty of the natural forests, creating a unique

RLZHIE Onsen Papawaga
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mountain ambiance for a warm winter soak.
Open-air hot spring pools are made from
natural incense cedar that adds a light woody
fragrance to the bathing experience. Japanese-
style landscape design, the babble of the creek,
bamboo woods and mountain mist further set
the stage for the moon’s ascent and a spring
bath in the poetry of it all.

[Southern Taiwan]
Beauty Springs of the South

For poetic, Zen-like charm, the hot springs
of southern Taiwan more than hold their own
against Beitou in the north. Hot spring hotels
with scenic environs, a service focus, and spring
water known for its beautifying effects come
together to create an intoxicating bathing
experience. Su Shi once described the beneficial
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effects of hot springs, writing “hot spring water
to wash one’s skin to beauty and bathe one back
to eternal spring.’ One of the southern Taiwan
hot springs sites where you can experience
this effect is Spring Hill Hotel in Kaohsiung.
This spa hotel is home to southern Taiwan's
only cold springs. The springs have an average
temperature of 22 degrees centigrade and when
mixed with hot spring water combine to form a
unigue beauty bath. Since 1938, the springs here
have produced over 400 tons of spring water
each day. The water is clear, odorless, slightly
alkaline and rich in ferrous carbonate, potassium,
chloride, carbonic acid, silicate and other
minerals. The Ph neutral, sodium bicarbonate
water moisturizes the skin, earning it the name
of “beauty spring!”

The restorative properties described in Li Bai's
poem are well embodied by the “beauty springs”
at the Spring Hill Hotel. The hotel’s “lzumo Bath”
is a spacious facility of over 330 square meters,
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with a semi-open design and the surrounding
greenery of a garden. A soak in the warm and
skin-pampering springs here will make you
forget the chill of winter, restore your spirits, and
revitalize your skin to the suppleness of youth,
true to Li Bai's words.

HE4INE E Radium Kagaya
ik add : BdbTRICIRIESLEARE2365%
, Guangming Rd., Beitou Dist,, Taipei City

ZB:E tel : 02-2898-5555
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andun, Jinshui Village; Tai'an Township,

Miaoli County

B85 tel : (037)941-777

TEZE=E/ERIE Spring Hill Hotel

ik add : HEHHEEERZEREIEE11155
No. 111, Gangbei Rd., Nan‘an Village, Tianliao Dist,,
Kaohsiung City

EERE tel : 07-636-2288 43
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A Warm Winter Remedy in a Bowl and Verse
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In Record of Mengjia Age, the modern
poet and novelist Wang Shih-lang describes a
fortifying tonic for winter warmth:”On the winter
solstice, some use chicken and ‘eight treasures’
herbs to make stew, some use lamb and black
dates, and the poor use dry longan meat with
sticky rice and sugar to make rice cake. People
believe eating nourishing foods on this day is
particularly beneficial to health” It is a direct
account of an early Pingpu recipe for nourishing
the body in winter. Today, one need not go the
lengths of using “eight treasure” spices,” but the
remedy of hot soup is still certain to fortify the
body.against the cold.

Winter Soup with Local Flavor

For chasing off the winter cold, a hot
spring meal makes the perfect companion
to a warm spring soak. Soup plays a central
role in Cantonese cuisine, and one of the best
places to enjoy this dish is at Yen at the hotel
W Taipei. The executive chef at Yen brings his
gastronomic magic to the soups at Yen, fusing
Cantonese cuisine and a local flavor conjured
from ingredients sourced from Taiwan: small
abalone, bluefin tuna, and Alishan chicken
among them. In his hands, this traditional dish
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has been transformed with flavors that have won
over diners in Taiwan, in the process creating an
entirely new and distinctively Taiwanese culinary
experience.

One of Yen's signature soups is fish maw
and tiger prawn soup with almonds and fish
cartilage. This hearty dish begins with a stock
made of shark cartilage, chicken, chicken feet,
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Stewing soft-shell turtles in ceramic pots

5% 128 The Guest House

and almonds. To this are added tender 300-gram
Japanese spiny lobster and high-grade fish maw,
giving this highly fortifying concoction a rich
seafood flavor with a delicious hint of almond.

Chuanyang Cuisine:
Taking Fine Soup to the Limit
Chuanyang cuisine is a style of cooking that
fuses the culinary traditions of Yangzhou and
Sichuan. Yangzhou cuisine is made primarily
through slow cooking over low heat, while
Sichuan cuisine joins a diversity of culinary arts
with a generous infusion of chili oil. The union
of these two gastronomic traditions produces
exquisite results, including stewed soups that
offer a tasty and fortifying winter treat. One style
of Chuanyang soup is made by stewing soft-
shell turtles in ceramic pots. The turtles
are caught in the wild by aboriginals in
Taitung, washed, and deep fried. They are
then stewed for an hour with Angelica
sinensis, Chinese red dates, tomatoes,
abalone mushroom, Chinese yam, ham,
pork ribs, and other ingredients. Soft-shell
turtle has the soft texture of chicken, which,
along with the fragrance of the Chinese herbs,
make for highly addictive results. The Guest
House is one of the best places to experience
soft-shell turtle soup in its full splendor, with
expert preparation and beautiful arrangement
presenting this dish in a whole new light.
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ZimE - M1UBFBE Cui Man Yuan « Shenxian pork rib stew

Chaozhou Soup:
A Winter Tonic to Warm the Heart

Hailing from Guangdong Province in China,
Chaozhou cuisine is one of the three main schools

of Cantonese cooking. This culinary school is”

known for its master knife-work, stocks, and cold-
cut dishes, with clean, light flavor and a host of
condiments contributing to its unigue taste.
Chaozhou-style cuisine is also fastidious about its
soups: a concoction of slow stewed ingredients
and flavor combinations that will warm you
through the winter, both body and heart.

One such soup is shenxian pork rib stew,
made with agaric, chestnuts, Chinese red dates,
mushrooms, plant collagen, and oil-free pork
ribs and chicken. Though no Chinese herbs are
used, the soup is highly fortifying and makes an
especially effective cure for the winter chills.

LELEEE(SIEW Hotel) Yen (W Hotel Taipei)
Hitik add : B BZEREES5EZ 10513148 31F No. 10, Sec, 5, Zhongxiao East Road, Taipei City

E;:E tel : 02-7703-8768

A=E(E1L=REAKERIE) The Guest House (Sheraton Taipei Hotel)
Hitlk add @ AR EBERE—EE125%17 ~ 1848 17F & 18F, No. 12, Sec. 1, Zhongxiao East Road, Taipei City

B tel 1 02-2321-1818

22558 Cui Man Yuan

Hudit add : BAbh AR ELES #52725% 148 1F, No. 272, Yanji St, Da‘an Dist,, Taipei City

EE:E tel 1 02-2708-6850

2i%E Cui Man Yuan
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TAIWAN DESIGNERS’ EXHIBITION
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3 groups of designers brought 21 clothes to the
exhibition whose scene is set in a primeval forest to
create an atmosphere of seeing a fashion show inside
a jungle. We expect the spectators to appreciate the
harmonious coexistence between humans and
nature as well as the perfect combination of fashion
and environmental awareness. We further hope that
domestic and international passengers will stop for a
moment in front of the exhibition to enjoy the
resonance between primitive and fashion.

The original concept of the design came from the
true comprehension of the relationship between
mankind and nature. Elements such as grass, wood,
wind and light are transformed into materials and
inspirations of creation through reflection and
conception. By means of the interpretation of human
body, the interaction between clothes and natural
elements exhibit vivid imaginary space and enriched
connotations and meanings of life.

In order to respond to the dialogue between
Nature and humans, natural materials exist in all the
works as a keynote to fabricate the most stylish
clothes according to their own features. Except for
leaf vein, bamboo leaf loofah, reed, cotton shell, ear of
rice sorghum, there are other unique materials such
as lingzhi, cajeput tree, lichen longlingzhi and raffia.

The ideas of our design echo the spirit of LOHAS,
Lifestyles of Health and Sustainability. Unlike the
fashion shows in the past, this exhibition uses
primitive power to create unceasing vitality. We
believe that only by regaining this vitality can we
attain to a fashion style that is both contemporary
and eternal. We insist on dreaming and hope to share
this new ideas and clothes with all the spectators.
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Yuanli Woven Rush Industry
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Chinese culture has
traditionally valued
boys over girls, but

in Yuanli Township,
Miaoli County, the
tables have been
turned. This owes to the
township’s early role

as a major supplier of
woven hats and mats to
Japan. Exports reached
16 million units a year
at one time, putting
these products among
Taiwan’s top-five
specialty items after
sugar and rice. After
Taiwan’s liberation
from Japanese rule, the
township’s main export
destination shifted to
mainland China. This
represented a golden
period for woven rush
hats and mats in Yuanli.
The weaving work was
limited to women and
the trade gave women
a way to support their
families. This not only
elevated the status of
women in the area, but
also created an export
miracle.
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The woven rush industry in Yuanli dates back to
the Qing period. It is said that in 1727, two Pingpu
(flatland) aboriginal women began to make straw
mats from sun-dried soft rush growing in the
marshy downstream delta areas of the Da‘an River.
In 1773, a woman named Jialujiaman took this craft
to a higher level by splitting the rush into thinner
strips and plaiting them into fine finished products.
She also domesticated the wild rushes and passed
on the cultivation methods to other local women,
setting the stage for the woven rush craft industry
to take wing. At the time, Han Chinese people took
notice of the aboriginal rush weaving and began
to copy and improve on the craft with the addition
of beautiful patterns. These “patterned mats,”
called “dragon beard mats,” in Beijing, are well
known today as “Yuanlilin.”

Soft rush is strong and highly water absorbent.
Itis good at removing moisture and odors, making
it an excellent material not only for mats, but hats
and other products. The history of woven rush

hats in Yuanli dates back to 1897, when a women
named Hong Yuan, an expert weaver, wove a
hat to protect her son from bug stings

and bites. She styled the hat after a

western fedora. Exports of woven
rush hats from Yuanli peaked during the

period of Japanese occupation

to 1945. At that time, nearly
every woman in the area was
engaged in hat weaving to
support their families. This
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BRI T — TR \ the higher value attached to women rather

¥ ¥ than men: “Yuanli women work hard each day,
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4 weaving with their ten fingers to earn
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. = value the women, not the men. The men
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leave like floating roof beams, while the
EREEFRE £ E women receive sweetness...”

Yuanli's woven rush industry began a
steady decline after 1955 due to tension
with mainland China. Today only a few
woven hat and mat companies remain
in Yuanli Township. In recent years, however, the
government and a committed group of people
have worked to bring the industry back to life.
Today, the industry produces not only traditional
hats and mats, but also cell phone bags, handbags,
pillows, and other daily life goods. Made with
exacting skill, these items have the light fragrance
of rush and elegant designs that give them an
irresistible yesteryear appeal.
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Quality Australian Macadamias in
the worlds finest Milk Chocolate.
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Rush Weaving
Process
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LR RIEK BREBTET | ST EEE © Weaving: Weave
i {EEBRH - Stick softening: : the rush into the desired designs.

¢ Bundle the rush together, spray :

¢ with water, and hit with a stick to

: soften the rush. :
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the rush: Divide each rush stem :
into two or three pieces.
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Hand softening: Bundle the :

i rush by feet, spray with water, and :

* soften the rush by hand.
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Forming: After weaving the rush,
use tree seeds to polish and shape.
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Light Color Fashion

The 2nd Tasa Meng Makeup Competition
Closes after a Dazzling Display

RNEEEH R

58

KB SE JESRICREE 1 HHS FEE B R TS
AN e SR
AR SR E AT
TS S ETHA AR EI’JEE)'J H
DACreRE ) 1o s B — 58 5ae L
Fﬁﬁﬂﬁjbﬁaﬁﬁﬁé@%ﬁ ’

SRR M ARSI -
Each o_f the 11 teams competing in the 2nd Tasa Meng Makeup
Competition presented a dazzling show of expert skill. The
winner this year was Hsieh Hsin-you, a newcomer who joined
the Tasa Meng team just this July. Hsieh's creation, " Jumping
for Joy," won over the jury with its expert use of color to present
the beauty of a peacock. Hsieh hopes in future to grow with Tasa

Meng.
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The second Tasa Meng Makeup Competition
was hold in NOVOTEL Hotel on 9th September,
2011. Programs were arrayed from a pre-
competition cocktail party at a venue colorfully
adorned with deep purples and splashes of
gold, infusing the ambiance with a lush autumn
theme. The guests, all in formal dress, enjoyed
hor d'oeuvres and drinks as the contestants
treated them to a display of consummate skill.

Professional-level Competition,
Exquisite Skill

This year's Makeup Competition continued
the spirit of healthy competition and mutual
learning that characterized the last event. The
competition was professional level in terms of
both standards and system. The teams were
scored not only based on the skill of the makeup
artists, but also the hairstyling and overall
modeling.

Each of the 11 teams had 50 minutes
to complete their work. Exacting care and
professional skill went into each stage from
putting on the foundation and makeup design

to eye makeup and lipstick. The jury members
were equally cautious, shuttling from team to
team, as they scored the results.

The competition was followed by a model
show. Each of the models strode down the
catwalk in step with the music displaying the
spirit of the cosmetic design with graceful
movement, confident expressions, and classic
couture, all to thunderous applause. The
fashions, from ornate Baroque to sweet prom,
transfixed the audience. After the runway show,
the makeup artists took the stage to describe
their creative concepts so the jury could further
understand the unique quality of their work.

Hsieh Hsin-you Takes First Place with
Originality

All of the teams at this year's competition gave
a strong showing that left only a small margin of
difference between each team'’s score. The top
three places went to Hsieh Hsin-you, Chen Chia-
ling, and Chen Pi-hui. First-place winner Hsieh
Hsin-you graduated from university this year and
joined the Tasa Meng team as recently as this
July. She registered for the contest in
hopes of sharing her ideas with
more people. Hsieh began to
study cosmetic design and
hairstyling as a high school
student, showing an
early passion for this
art. She often took part
in contests outside
school to hone her skills.
For this competition,
Hsieh personally
designed the clothes,
hairstyle and accessories,
all under a peacock-
theme called “Jumping
for Joy!" Hsieh Hsin-you
said that, “The peacock
presents a brilliant array
of color. But | wanted
to do something
untraditional, so |
used a single color to
display the beauty of
the peacock!

After registering for

the contest, Hsieh spent the next two months
sketching her design and finding people to
make the clothes, all during after-work hours.
With little sleep, she sewed each sequin on to
the pants to give them a shimmering effect and
capture the rhythm and beauty of a peacock. “For
the makeup part, | drew on painting concepts
to create a linear effect from eye to forehead.
Deep eye shadowing and shading conveyed
the unfolding and folding of the peacock’s tail!
Hsieh Hsin-you said that she also wanted an
unconventional makeup effect and therefore
chose to work entirely with shades of purple.

"

Shining on the Stage, Growing with the
Company

After receiving the first-place award from
Tasa Meng Chairman Nancy Ku, Hsieh Hsin-you
said emotionally, “l want to thank Tasa Meng
for giving me this opportunity to shine. | am
also grateful to my division manager and the
store staff for their support. Most of all, | would
like to thank my mom for accompanying me
on the difficult road to studying cosmetic and

hair design so that | could realize my
dreams!

Since her work involves frequent
contact with foreigners, Hsieh
Hsin-you also hopes, in addition
to building on her professional
makeup skills, to strengthen her
. foreign language abilities by
learning English and Japanese
50 as to become an even more
successful salesperson at the
Tasa Meng DutyFree Shop.
This aspiration echoes the spirit
of encouragement that Tasa
Meng Vice President Amily
Yang and President Gary
Chau aimed to impart to
contestants and colleagues
through this competition,
hoping that the entire Tasa
Meng team can work and
advance together in the
"happy enterprise” of Tasa
Meng.
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Ants crawling on a lifelike watermelon, enjoying
its sweet juice; an amusing scene of two praying
mantises concentrating on a game of Go,

like gentlemen in swallow-tailed coats; crabs
scurrying over a bamboo basket, symbolizing

the sentiments of gratitude (duoxie: many crabs
sounds like duoxie: many thanks) in the popular
culture of Taiwan; and a man carrying vegetables
and fruit to sell at market: an expression of

a plentiful harvest. All of these depictions are
steeped in meaning and life in the leathercraft art
of Yeh Fa-yuan.
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Yeh Fa-yuan Leathercraft Studio
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Yeh Fa-yuan showed a talent for art and
handicrafts as a child. As a young boy, he would
shape bamboo, wood, clay and other materials
into lanterns, windmills, cars, insects and other toys
inspired by a strong imagination. As an adult, fate
brought him into contact with a guitar-shaped
leather train sign. The sight gave him the idea
to make a leather guitar. Through self trial and
instruction from a mentor, Yeh went on to develop
as a leathercraft artist. His series “Bountiful Harvest”
depicts rural life and the hardships of farmers. At the
third Chiang-Chen Talks in 2009, the Straits Exchange
Foundation presented a work of Yeh's from this series
to the Association for Relations Across the Taiwan
Straits to express the sentiments of “mutual
benefit and joint celebration of a bountiful
harvest” Yeh's work has even been collected
by Microsoft founder Bill Gates.

“Leather has a warmth and vitality,’
says Yeh. "It can be shaped into an
animal, insect, or person and bring
them to life!" After working in two-
dimensional leathercraft early on,
Yeh advanced his skills to leather
sculpture and three-dimensional
objects, in course developing
his own style. Over the years,
Yeh has also explored the

3

malleability and unique characteristics of leather
and pioneered new techniques to achieve lifelike
effects working with different types of leather.
He has even observed the habits and attitudes of
animals and closely examined the particulars oft h e
crabs and ants he raises at home in order
to bring his sculptures to life, sometimes
anthropomorphizing them reading, reciting
the sutras, getting married, playing
chess, and in other interesting scenes
that bring a smile to one’s face. His
works are also closely linked with
traditional culture and express
the sentiments of human
warmth, appreciation,
and the mutual
understanding between
friends.

In 1994, Yeh Fa-yuan was presented the first

EHEHRK

~ ‘A{‘;\‘\ place Ethnic Handicraft Award by the Council

for Cultural Affairs, becoming the first person

in Taiwan to win this honor. In 1999, he

won first place in the leather sculpture
category at the 33rd International
Joint Leather Exhibition in the US.

Looking back over his more than
20 years of creative work, Yeh says
with a smile: “Through leather, |

can give full play to my talent and

potential and present my
unique values!'
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“Your Wedding is a Big Event to Jiu Zhen Nan.” This saying encapsulates the history and business culture of
Jiu Zhen Nan, a maker of Chinese-style wedding cakes. Founded over a century ago in 1890, the 122-year-
old bakery has witnessed many couples coming together for a lifetime of matrimonial love, and it has also
left many people with sweet memories. Its handmade cakes convey the spirit of joy and trust. Jiu Zhen Nan
products are low in sugar/ fat and preservative free, which makes it a healthy and delicious treat.
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Jiu Zhen Nan was founded in
Tainan as Zheng Li Xuan and it has
established a well-known reputation
for handmade cakes. After the liberation of Taiwan
in 1945, the bakery relocated to Kaohsiung and
was renamed as the “Zhen Nan Bakery." It was
only after a subsequent move that the business
assumed its current name as the Jiu Zhen Nan
Bakery. The company’s logo has a central red banner
representing the joyful time of a Chinese wedding. To
the left and right are wave-like patterns representing
the voyage made by the bakery founder to Taiwan
from Shantou, mainland China. The logo is inspired
by the shape of traditional Chinese cakes and
further emphasizes the bakery’s pledge to hand-
made cakes. The company has remained true to its
principles: “Hand kneading, ample filling, even-heat
baking, and no preservatives! It also continues to
embody the lessons of the early founders in each of
its lovingly crafted cakes.

Z8) Chinese-style cakes

[BIZ4ER Pineapple Shortcake

[t is a tradition in Taiwan when a woman who is
about to be married to give Chinese-style cakes to
relatives and friends. Jiu Zhen Nan built its name
on these cakes early on. Today it offers fine cakes
in 15 delicious flavors, including dried shrimp floss,
mushroom and soy sauce braised meats, lotus paste
and pine seed, almond, “five nuts;'and red date paste
walnut. Its top quality cake gift boxes can be custom
ordered to meet the needs of any type of wedding
and are always sure to impress the guests.

One of Jiu Zhen Nan's best selling items is the
Mung Bean Moon Cake. These
traditional cakes have a filling
made through a complex process
involving soaking, washing, straining,
steaming, pressing, boiling, and
sautéing. They are then ensconced
in a fragrant and clearly layered
hand-made outer pastry. The cakes

come in four flavors: original flavor, soy sauce braised
meats, egg yolk, and mandarin orange. They are also
named after famous Chinese poets, such as Li Bai
and Su Tung-po, adding a literary note for enjoying
these treats during the Moon Festival.

The custom of giving souvenir gifts has endured
in Chinese culture since early times. Jiu Zhen Nan's
“Pineapple Shortcake Gift Box” continues in this
tradition. The cake filling is made with Guanmiao
Pineapples from Tainan. And the pastry shell is made
with high quality eggs and butter, giving the cakes
a rich buttery fragrance. No wonder they are one of
the most popular souvenir gifts for visitors to Taiwan!
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Liquor iB@En®

1. MBERERFEERLE
Johnnie Walker Blue Label Scotch Whisky 1L
VazZ—-UA—Hh—-TIL—3X) 1L

2. ¥IMERBR 2EFRBELE
Johnnie Walker Black Label Scotch Whisky 1L
JaZ—-Ir—N— TIvIINL 1L
. WBERSE1SERIEER LR
Johnnie Walker Gold Label Scotch Whisky 1L
VazZ—-ox—H— I—ILRINIL
. WBERBE SEFKERLIE
Johnnie Walker Green Label Scotch Whisky 1L
JazZ—-ox—h— TU=YINLIL
. MBERERFEMEELR
Johnnie Walker Premier Scotch Whisky 0.75L
Y3zZ—-9x—hHh— TJLIFO0T5L
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nie Walker

Old Parr

8. 6 BEBNEE—EFHREERLIR
Singleton 12YO. Scotch Whisky 0.7L
oyJ) k> 12Y0 0.7L

. FRB 18 FE KRG HEHALR

Singleton 18 YO. Scotch Whisky 0.7L

YvJI)Lh>y 18Y0 0.7L
B12FEREEHEELR

Old Parr 12YO. Deluxe Scotch Whisky 1L

A—JLR/X—= 12Y0 1L
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JOHNNIE WALKER REMINDS YOU TO DRINK RESPONSIBLY A
THE JOHNNIE WALKER, BLACK LABEL, DOUBLE BLACK, THE STRIDING FIGURE DEVICE %
AND ASSOCIATED LOGOS ARE TRADE MARKS, © JOHN-WALKER & SONS 2010 ¢y
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BLACKER

S INTRODUCING

"NEW

-~ JOHNNIE WALKER®
~ - DOUBLE BLACK™

A RICH, INTENSE, SMOKY
[. BLEND CONTAINING WHISKY

MATURED IN DEEP CHARRED
OLD OAK CASKS.

<

¥
\,

JOHNNIE WALKER,
DOUBLE BLACK. ¢

r B =

JOHNNIE WALKER.

Blue Label

BLENDED Scorcn WHIsSKY

Unrivalled.

A

Drink Responsibly

. 4 f
b4 e cannl e bea

www.johnniewalker.com The JOHNNIE WALKER, BLUE LABEL, the striding figure device and associated logos are trade marks © John Walker & Sons 2010
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Liquor iBEn4

1. BEE2IEFEERLE
Ballantine's 21Yrs. Old Scotch Whisky 0.7L
NZYEAV21E RAYF - T4 XF—
. BREOFHEME LTS
Ballantine's 30Yrs. Old Scotch Whisky 0.7L -
NZYEA 30 RAYF + 1A RAF¥—
. BB 2FREHELTE
Ballantine's 12Yrs. Old Scotch Whisky 0.7L
NZYEAVI2E RAYF - T4 XF—

o
&
—
o
-
-
i @
-
CTE.
N

e

\ BLENDED SCOTCH WHISKY

. BRI FERE—MEELTR
The Glenlivet 21 Year Old Archive Single Malt Scotch Whisky
P TLYURY R21E P—hA4T
IYTIEINZDYFIARF—

. BRI 2 FE—MEELTE
The Glenlivet 12 Year Old Single Malt Scotch Whisky
P TLYURY N2E VYTV EILRRIYFOA RF—

= . R S A M B — BRI R
GLEMLIVET The Glenlivet 15 Year Old French Oak Reserve Single Malt Scotch Whisky

Y- TLYURY NBE TLYFA—Y UH-T
YYTIEINRDAYFIARF—

. AR 8 FE—MEHLR
The Glenlivet 18 Year Old Single Malt Scotch Whisky
B TLYURY M8
JUTIEILNRTAYFUARF—
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Drink Responsibly
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Liquor iBsEn4

Royal
Salute

1. ERBENERFEERLTE
Royal Salute 21YO Scotch Whisky 1L
aAvIL - Yb—k - 215

Chivas

2. BET 12FFEHERLTE
Chivas Regal 12Yrs. Scotch Whisky 1L
V—=NZ Y —=HI - 125

. BRT 18 FEHEMELTE

Chivas Regal 18Yrs. Scotch Whisky 0.75L

=N - Y—FHI - 185

. #EELtRevolveFFiZMR LT
1801 Chivas Revolve Scotch Whisky
¥—/)XR 1801

5. ERREFNTEaMmt

Martell Cognac Cordon Blue 1L

N=FI - Ry - T—-A=Zv vy - TSVF
. BEFIVsoPTE Bt

Martell Cognac VSOP 1L

X—7)-VSOP-A=Zv vy - TS5VF

8. FEEMSEHE
Kahlua Coffee Liquor 1L

. BEFIXoRMH
Martell Cognac Cordon Blue 1L a I e
N—=F) X0 ARy -=Zv vy HI—=7 dA—k—UFxa-)L

Kahlua

ROYAL SALL
MATE TRIBI

THE ULTIMA

2




Liquor iBsEn4

5. FRITHMEXTRA

Camus Extra Elegance
6. FEIEHX0

Camus XO Elegance Luxury Pack
7. FTRESBETE

Camus lle de Re Fine Island Cognac

1. VINISSIMES CHAT ANGUILLERES

2. VINISSIMES CHAT ARRAS
3. VINISSIMES CHAT PEYRAGUE

4. VINISSIMES CHAT ROCS MARCHAND

VINISSIMES
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Liquor iBsEn4

Chabot

1. BEBEAEMHE
Chabot First Frost
PR 77—~ 7AOZN

. BEEFHRXoRMHt
Chabot XO Superior Armagnac 0.7L
IR - X0

. HEHMHEXES
Chabot Extra 70 cl

MATISSE

R19FE—HEFRES AT
isse 19YO Highland Single Malt Scotch Whisky
RTA—RANAZYR YY) BILh RAYF 714 XF— 19

K21 FHEHELTE
isse 21YO Scotch Whisky
NTA4—R RAVF - V1 AFx— 215
. BRI EE—MEHEBEELIR
Matisse 15YO Single Malt Scotch Whisky
RTFA—R YU EFIL RAYF - T1ZXF— 155
. BRR2ENEFREBEELE
Matisse 12YO Blended Malt Scotch Whisky
RTFA—R TLYFYRELN RAVF -0 RF— 125
RER2FHEMELR
e 12YO Scotch Whisky
NT4—R RAVF - 74 XF— 125

MATISSE 19 £ EE—3i%

MATISSE

B OE B B B F B E . o == BR

88 — O

EAREEER 19 F 46 EAVTRFEEE 1




Liquor iBEn4

SPEY

_

. HRFE—MZEREMEALE
SPEY 25 Years Old Single Malt Scotch Whisky 0.5L

AnA - SYTN TR ZIAVF TAAX-25FIE . ' e 19205 1A16F » EEEH [HES] - BANE  BELTHBREBEATA  HARTTRL
SR EE—MERREALE : : oo SRR SRk i

SPEY 18 Years Old Single Malt Scotch Whisky 0.5L B s SGEZ - BABRNUBRNZES  BFABBEFHARHEIENEE  FME9RAHEG  ERRZEE

ANA -V T ES - RDYF T4 RF— 18F g . 1 G EhREMSPEYE— SR I ZERENSATENERSSE > MSPeVE— A S MM TERER
. HENEE—MERRERLR

SPEY 21 Years Old Single Malt Scotch Whisky 0.7L s 9 (RERE  REHmORE] -
ARA YV EK - RAYF Y4 ZF— 214 :

- BRIZEE—AEREBELE _ : = 1 19335 12ASAMB T REBEN [2BS ] B3 HBEHY > SREAVEMERTEEREL
SPEY 12 Years Old Single Malt Scotch Whisky 0.7L N P 1B 457 5 38 4 . . , S X - -
ZNA - YV ELS - RAVF Y4 RE— 124 Ko [k EREEERLTRABKNER  765FEEMSH > SPEY Single Malt [RXEFEKIE]

. FEISFE—MEHEREELR HRERER - KEKPEIFNEREE FEERZMIFHEEE (REBELE] > URER
PEY 15 Y Id Single Mal h Whisky 0.7L o = . e [ AE R A KA AL G
g S e A e 16 : - ERMELERES : TEHYEEE - BRI0FRER (REET  ZEHROBE] |

www. spey. net
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WORLD’S MOST

AWARDED

SINGLE MALT

W Clenfdd
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EVERY YEAR COUNTS gL L
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KAVALAN WHISKY IBISHERI L=
POEE E RIS LK E & E
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SKILFULLY CRAFTED. ENJOY RESPONSIBLY.

. - Glenfiddich® Single Malt Scotch Whisky is
wvvw.kavalanvvhlsky.com g a registered trademark of William Grant & Sons Ltd.
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ALL OUR EXPERIENCE,
DISTILLED INTO
B oo, ONE QUINTESSENTIAL

e o~ COLLECTION.
“SPRISBISNESS

GOLD
700

The 1824 Collection is a quintessential range of The Macallan,
created by those craftsmen at the heart of this great Single Malt.
Each expression has its own character and together showcases its
Mastery of Spirit and Wood. To craft the collection we gave our
‘Whisky Maker unprecedented freedom, unfettered by age or cost, to
select only those casks att their ‘ripest’ and most flavoursome. The
collection fittingly takes its name from the year in which the distillery
was legally licensed and is exclusive to Global Travel Retail.

O, ¢
“tuy,
L an,
““-"- =

MACALLAN

HELECT Oax

Select Oak is a wonderful balance of Spanish and American
oak casks seasoned with sherry and American oak casks
seasoned with bourbon. Each cask has been hand selected
under the supervision of George Espie,The Macallan’s Master of
Wood, to deliver a Single Malt of extraordinary smoothness,
remarkable sweetness and depth. Such is its quality that
renowned whisky expert Jim Murray, author of the Whisky
Bible,scored it 94.5 out of a possible 100.

Whisky Maker’s Edition is an exceptionally elegant Single
Malt with a lingering finish, crafted by the Macallan Whisky
Maker, Bob Dalgarno. Bob has selected some of The Macallan’s
most interesting casks, some containing whisky distilled from
barley grown on The Macallan Estate. It has taken many years
of experience, from apprentice to Whisky Makers, for Bob to
perfect this, his own personal whisky. Paul Pacult writing in
the Spirit Journal thought it “stunningly sophisticated” and well
worthy of its rare and coveted 5 star ‘highest commendation’ .

| HIGHLAMD SIMGLE MALT
SCOTCH WHISKEY

Estate Reserve is dram of real character, intense and rich.

L T L Drawing on casks selected for maximum depth of flavour, it is

- T = - non-chill filtered and bottled at the traditional ‘20 under’

strength. Paul Pacult described it as “a bow tie and roaring fire
dram” and awarded it the 5 ‘highest commendation’ .

I s

. BRR1824 8 AR E—MEELT R
Macallan 1824 Select Oak single malt whisky
. BERfR1824EEHEMRE-—MERNLR
Macallan 1824 Whisky Maker's Edition single malt whisky
. BFfR1824EHERRE—MBELR
Macallan 1824 Estate Reserve single malt whisky
. BEmI824REBRITRE—MBALE
Macallan 1824 Limited Release single malt whisky

The 1824 Limied Release, is one of only 1,824 decanters
released each year and is drawn from some of the oldest and
rarest casks on The Macallan Estate. This is a sublime Single
LI L | Malt drawn exclusively from Spanish oak casks seasoned
‘ with sherry. Jim Murray scored it an amazing 97.5 out of 100

YEE MaTALAAY

saying “Unquestionably my favourite Macallan of all time:
indeed one of the greatest whiskies ever created”.

- SINGLE MALT

Advertisement feature
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THE DALMORE

1. REE1263 T BIL A SR E —MEFEME LT
THE DALMORE 1263 King Alexander 11

2. XKE1SFE—MERENELE
THE DALMORE 15 Years Old

3. RENRFE—ZHFEEALTRE
THE DALMORE 12 Years Old

4 RENRFE-ZFHEEERERHTR

Bowmore 12yo

RUVEFI2EYYTIL - BIWNFTASBRAYF I 1 AF
. RESFE—EFHEEEESELTRE

Bowmore 15yo

RYEFISEYYSIL - EWNTFTASTBRAYF V1 AF
. RESURFE—XFHEMEESNLR

Bowmore SURF S Malt Islay Scotch Whisky

RUEFSURFYYFIL - BEILNTFAZBRAAYF U RF
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Worltl's Bestdasting -'ﬁg&:
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Dewar's

1. FEHEFEEELTE
Dewar's Signature

2. FEISFRHIEMALE
Dewar's Founder's Reserve 18YO

3. BENRFHEBELR
Dewar's Special Reserve 12YO

Aberfeldy

4. XHEIFE—MERLTR
ABERFELDY 21YO

5. Yt 12EE—MERTR
ABERFELDY 12YO

. GREY
A PASARDL 3 GOOSE

OTRAD VSOP COGNAC 1L BACARDI CARTA BLANCA s
v e 9. JRMEMMRREFM
AY—K VSOPA=wv? J GREY GOOSE L'ORANGE
y: 10. JRFERBRR4FIN

‘. _ GREY GOOSE ORIGINAL

BACARDI iﬁ =l : : _ ! .'-I - z : :
: 5 guma B T L T VODKA—
e 'y = - o = : -._".;"ﬂu.l;ua\nmm’

|i 2 - v L -
| - P I FRANCE
L N S IGREY GCOSE A i

L
"u"""-:."l VYODEA—
REY GOOH st
BOMBAY o
7 REEWMEE N P
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Remy Martin

. REMY MARTIN CENTAURE DE DIAMANT FINE CHAMPAGNE COGNAC
ABEECENTAURE DE DIAMANT 3 EBEETE
. REMY MARTIN X.0. PREMIER CRU GRANDE CHAMPAGNE COGNAC
ABEEX.0. PREMIER CRUAERTE
. REMY MARTIN X.0. EXCELLENCE FINE CHAMPAGNE COGNAC
AZEEX.0. EXCELLENCE #BERTE
4. REMY MARTIN VINTAGE 1988 PREMIER CRU GRANDE CHAMPAGNE COGNAC
ABEE1988KERBTE
5. REMY MARTIN V.S.0.P. FINE CHAMPAGNE COGNAC
ABEEVSOP. HEFRTE

N
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1| PIPER %7~
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6. PIPER-HEIDSIECK BRUT ROSE SAUVAGE CHAMPAGNE
EERENRERE
5 7. PIPER HEIDSIECK CHAMPAGNE
EEREERE
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THERE ARE soME CONVERSATIONS vou can onwy
HAVE WITH CLOSE FRIEND, uke

ont MARRY HER’, “IT's TIME TO STEP DOWN"

anp “LET's GET [HE GLENROTHES our

THE GLENROTHES

[

1. 1&HEAEE ERobur Reserve

Glenrothes Robur Reserve Scotch Whisky
2. MEBHEEE 19885

Glenrothes Vintage 1988 Scotch Whisky

3. HEERR R 255
Glenrothes 25Y0 Scotch Whisky

The Glenrothes

[N 3
Glenmorangie Original
TLYE—LYY AUIFI
|aEsacwaE 7. IEEREENSRE
Glenmorangie Lasanta
TLYE-—LYY FHVH
| 8. HEEHMIER

- Glenmorangie Nectar D'Or
- TLYE-LYY #55—K—)l
9. HEERREES
Likeminded people share GLEHHUTHES

o
Glenmorangle i




