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Alfred Dunhill Fazmmez

Alfred Dunhil R SRISRIEFNS TEERR - /HEBR
ZIRMBTIRME “FOUNRPBE" - KEEEHN
SHIEEI S SRR MR8 - ARFR
HSX » EEERERRENIL « BilfR T B
iRE > 18 Alfred Dunhill 23R E TS REAMIAT -

Alfred Dunhill dedicated himself to creating the very finest men's
luxury goods, providing discerning men with "essential luxuries" that
were as elegant and functional as they were creative and innovative.
Today, over 100 years later, it is this commitment along with true
appreciation for culture, travel and craftsmanship that secures
dunbhill's status as the definitive global men's luxury brand.

BOTTEGAVENE SAFIBENETE

K38~ REBERN T2 H1966FEBOTTEGA VENETA
NEEAST EVER - BEEEAAHEEMKE
TERAMRBEREANBEREER  RERBER
[EfREEmiEC— - miERE [EMIEREEE
FEIRE D) REEETREEES -

Discretion, quality, and craftsmanship—BOTTEGA VENETA has created
a new standard of luxury since its founding in Vicenza in 1966.
Steeped in the traditions of Italy's master leather craftsmen and
long celebrated for its extraordinary leather goods, Bottega Veneta
has recently emerged as one of the world's premier luxury brands.
The company's famous motto, “When your own initials are enough,”
expresses a philosophy of individuality and confidence.
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borsalini Br&rmsiELEE

BITIRR19811F » KA mhEborsalinild & E
A1 RREER  BIRANEERMAARGRET
BN EASHRERME  EBEMNFIHRE 1]
EREmRNZTERNEFER Y  LREBEY
MRENELR » BIRBSIEARIK -

Founded in 1981, borsalini embodies the excellence in the high
leather products making. Based on the design concept of “exquisite
fashion and practicability”, all made with select high-end material
and exquisite craftsmanship. Its varietal materials and diverse designs
cater to satisfying the fashion-conscientious women'’s different needs
to show their personal unique styles.

ERNEFEITENRMEEE  LUBRIME -~ S8
HRFEZR - KSEBENES » REEHANE
) - EEEREE - BRE {18 - HBEEmIS
FEE > FR21924FBURBERRYM K RIIATHE £
RET IR RRISHIERE -

BURBERRY @ess:

T>°<

Ry ey EREE

The practical and trendy British brand Burberry continues to win the
favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and
white was once the liner of Burberry's raincoat series in 1924, and has
now become a classic icon.
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£S5 ' BVLGARIZIKE « SR ENEERD ;
HAZRWREEAREESEURZNEN - FH
BIRARE - EERM - FIFRBRIFEEBEHE A5
it RKIEEMERAR » SHENEE > AREERA
REENREREA -

ARIIEEEIEI’JK?FUIE’ |

In Rome, Bvlgari is synonymous to jewelry, excellence and fame; its
creative philosophy is originated from Greek and Rome as a time-
and space-surpassing art to bestow a touch of modernity. Precious
materials, clean lines, delicate and exquisite designs and boldness and
creativity have created the pure luxury and also bespoken style and
beauty.

Cartier EEmes

REZEZmRME o BIEEFE - B ZECartierfy
fEfm » BANRAVEERT  URMENTENERE
*IB - EREPRE > UEEESHENRIRSIA
EHA—BGEERANB - BRI T 245 EEA
SHEMER - RTHRZFNRE -

The renowned French brand projects elegance and opulence. By
examining closely every Cartier piece, there is a time-enduring classic
elegance, combined with innovative creativity, to awe and draw the
adoration from different generations of consumers with its refinement
and elegance in the realm of trendy fashion.




S35 =S5 A8EE2F
RFHESOGOBZEEIF
at Ht=matE4F

BREBPAE 3F
BREEREE2F
Sk EEBR2F

www.borsalini.com.tw

a8 M= HarEAith2F

St FEHERBYESIF (EWAE4F
EREESEE2F ot =t = E2F
EAEFCELB



= Boutique FifahG

012

Chloe BRI

BITIAR1952FAYChI0é » ERRI & LRIRL X mmhEIc)
ERINERSHREIBRIENRITE » ChloéBliELH™E
REE - IFMENRNSRFRREIES » lRE
FFRYS BRSTHE - BITIAZK » —ERAZERETEIERM -
TNETHELEAPIEEE - SREIREIDY -

Established in 1952, Chloé is in a traditional period of casual ready- to- wear
brand in order to challenge the noble, Haute Couture women clothing. The
sleek, really wearable design concept of Haute Couture clothing was the
pioneer of that time. Since it was founded, the brand has been steered by
well-known fashion designers, presenting bags that draw great attention,
initiating hot topics among the public and creating huge global sales that lead
Chloé to the peak again.

C()ACH e —

BITIR1941%F » 60E2RCOACHE IR ERS Y
RIEZ— ° 1962 » mhEEITI AMiles Cahafi{{&E
FRENERFERSIER  HERENRER
i » HEERENEIRTE - BMRRNENERN
B2 - B—ECOACHEREME -

COACH was founded in 1941 and it has become one of US symbols
in these 60 years. In 1962, the founder Miles Caha was inspired by
traditional American baseball gloves, with excellent manufacturing
skills, he turned the tough, hard baseball gloves into soft, sheer
leather goods, which was the birth of first COACH bag.




FENDI SRFNTETE

FENDI#5RIIR19255F » EfEdoardoKiAdele Fendi
HRESHRE—EFENDIRRE —FREETIRM
ERRESUMBERESEZEE » [LRFENDILUE
HARHE - ERMERE  IFNEIRIFER
N REEREEmEE -

The house of FENDI was established in Rome in 1925 with the opening
of the first FENDI boutique—a leather and fur workshop by Edoardo
and Adele Fendi. Immediately winning acclaim for the quality of its
products, FENDI quickly emerged as an internationally renowned
brand remarked for its elegance, practicality, innovation and style.

GUCCI srEZNSARIES

BITINR19215F » GUCCIIKIERIFTEEE AFBEST T &

mEBREEMER - EEHNSEHESR - SlmiE
FUA5IRRS - IRIERIFREEEBYIGUCCIZEREM

BRNEYLEN T2AE SRR - GUCCIEIE S
IAEENIRTE - BB SRVEIES -

Founded in 1921, Gucci has cultivated an immortal brand rooted in
bold innovation and the legendary quality of Italian craftsmanship and
symbolized in the company's distinctive horsebit buckle design. The
brand's current creative director is building on Gucci's strong traditions
and unmatched craftsmanship, taking the company into new territory
fusing past and present, history and trends and in the process further
cementing Gucci's place at the pinnacle of the fashion world.
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HERMES
PETEFS R EES/FIEFXIIHERMES » [BE R/
HWEHBEE Ao a0%E - BeifE N EEEE
B IREE R B s BX  FE O ARG
FHRSEIERYVBERERER » BRIREMGBE »
BINEERELSEE -

Starting out as an equestrian gear producer, Hermés continues to
expand with great diversity evolving with the changing time. At
present, the lebal has expanded to include neckties, apparel, leather
goods, silk scarves, fragrance, wristwatches, enamel accessories,
household goods of a full range of international luxury shops that
are distinctly differ from other brands to warrant a collectible and
keepsake value.

LT

Hugo Boss stz

FEEAEH mAEHUGO BOSSAITINR19235F » DL 143
MINATEEERL R | RICEER  £REFRH#
BREEESENML - ETHBERSRRE - &=
B Fik  REREKERZER > SmENAR
RIET » FEREHE RS -

The classic German brand HUGO BOSS was founded in 1923; its
theory of business is to create professional appearance for successful
individuals. The brand plays a significant role in the fashion industry,
products including high-fashion clothing, accessories, footwear,
watches, glasses and perfumes. The high quality material and
workmanship of their products are widely appreciated and admired
by fashion fans of all generations.
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LOEWEERAMTER miE - HEEEE150FRYFE
F o Biotiici » TREBEEMIER  HERARE
PEREIEENE - SMERERBSEREREE
T AR1905FREBEZERER NFTHER )
HRERE -

A royal Spanish brand, Loewe comes with more than a 150 years
of history, and has since the 19th century been incorporating
extraordinary craftsmanship, combining its long history and fine
leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as the
appointed royal supplier in 1905.

MCM =

GEE ST

MCMIR1976F K1l » [EERERRRDERNEE
FH - MCMIVBIRE REHE—HE AMEAVERR
B » SSZIR B E mAVE MR - EEEBE—1%
AMET TSR EBEMCMERISREMBZE - iEE
EREEEMEERE - PEEUER -

Founded in 1976 during the Golden Age of Munich. Each MCM piece
is personalised with a unique number engraved on the iconic brass
plate. Like a treasured heirloom, this signature detail is the finishing
touch to every MCM bag, making every item iconic.
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MICHAEL K()RS E£XETARNRE

Michael Kors73tHRE ZRYIFiEEETED - AE AT
HABIMNIIR19815 - [E FEMRYIBEMichael
Kors Collection2AXZMICHAEL Michael Kors ° Ef
BIEECET - B3 - Bisk - KB ~ BRE - RiEM
REMREBIRY -

Michael Kors is a world-renowned, award-winning designer of luxury
accessories and ready-to-wear. His namesake company, established
in 1981, currently produces a range of products under his signature
Michael Kors Collection and MICHAEL Michael Kors labels. These
products include accessories, footwear, watches, jewelry, men’s and
women’s ready-to-wear, eyewear and a full line of fragrance products.

i1 i

miu miu FEsERS

19931 » Miuccia PradasAEICRY/)\E » 83R T #Tmhé
miu miu » TERFEES SRR - BRIE X
AR 1EAImiu miu Girl » —ETRIEARTEESR - A
R RIES NVHARNERABIETE : miu miuFiE
BRI » —(EREERAIFEEIR

In 1993, Miuccia Prada launched a new brand miu miu with her
nickname. The brand suddenly became a hot topic in fashion industry.
The miu miu girls are chic and cute while particular and outlandish,
who soon refreshes the boredom look of runway. If Peter Pan signifies
the corner for men who never grow up; similarly, miu miu is dedicated
to women who look at her fashionable reflection as a little girl.




MONTRBLANC

MONTBILANC sazs1a

BEERANR—NONFNEEER - LREER
TEER - —N—=F&II# AZ—HIClaus-Johannes
VossIRiBRBRIERIEHRIRIER » IWERSRIKSERT
EiE BB TEEEERET2AMMEIFER - ER
B\ EEE » BERRSTEnl— g -

MONTBLANC has been known for generations as makers of high-
quality sophisticated writing instruments and recently established its
own leather and watch manufactures.Thus, Montblanc has become
purveyors of exclusive products which reflect today's high demand for
quality, design, tradition and master craftmanship.

IWWM

OMEGA

18485 » RS FIRIFEAIBREEIRINT S Louis Brandt
& FilsiEi%/N T » ERIIENIEEM TR RERIT =
AYRZINME - 18945 » [Louis Brandt & Fils | #HE®%43
FTOMEGA19T (19-ine) #4551 FIBRMET » BIRY
I TRVEERRSE » IET\E &% [OMEGA]

|EfRiEsR D @im

In 1848, Louis Brantdt founded "Louis Brabdt&Fils" company in La
Chaux-deFonds where was the core place that the watch industry
of Switzerland was developing at that time. Almost the greatest
inventions of watches were born here. In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line caliber" which shocked the watch
industry of Switzerland. Therefore, the company was officially named
"Omega".
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PRADA mﬁ%unuﬂaﬁza

PRADAEI## AMARIO PradaE1913F RIS EN
HERFRY » EUSRIMBEBEINT Tl
SThY - EmRVEFREREIEGLUBFERD\#IT @
B EMEINTEZ=NVER - FPRADATTRFEFREE
BRI ERIMHIATL -

The Prada founder Mario Prada had begun producing and selling
leather goods since 1913, all made with select high-end material and
exquisite craftsmanship. With its product creation and production
made in an independent mode to uphold the quality and a result of
perfection, its perseverance has put Prada in a foremost position in
the world of fashion.

Ralph Lauren #mzaEs

SEMETNERZAIRalph Lauren Boutique » 52 ETREN

B Ak ~ EEZ RIS FRISEIR » RIKS

RIEREETNESAVBYIITEE -

The American-style Ralph Lauren Boutique brings to tourists fashion
that combines American West elements, Indian Culture and Hollywood
Glamour, giving them the true blue American shopping experience.




Salvatore Ferragamo =xasTE

RESHTBRERNWFEER  HaERF IR
MEIRTRETEBMEIX - ERZREFHMA - IHEEE
SESHRIGHENSEK - #RES » &5 KK
UZBHMEEHN REEREFRSEHERNE
1% B REETE -

Drawing inspiration from its sound foundation starting out as a
shoemaking empire, Salvatore Ferragamo combines the traditional
craftsmanship innovative design to earn a fine reputation around
the global, and draws the patronage from the likes of the Hollywood
celebrities of Audrey Hepburn, Marilyn Monroe to name a few. As
the fashion house continues to evolve, it now offers a wide array of
fashion choices, offering practicality and a touch of refined elegance.

SWARGVS

=

SWAROVS

1895 » ZKEKRAH KN RBPROER - MERHS
(Daniel Swarovski) UELRR S - RBBEIVKEE
BRI LDEITTEEM RS - A EIE MR R RE N E S H
i - Bl - [eEE R HSFEAER RSN
FRERMAEINEE—EBREEINGRRIEE -

FEOJLCEERVPRIEET)

In 1895, Daniel Swarovski, a Bohemian inventor and visionary, moved
to the village of Wattens, Tyrol in Austria, with his newly-invented
machine for cutting and polishing crystal jewelry stones. From this
beginning that revolutionised the fashion world, Swarovski has grown
to be the world's leading producer of precision-cut crystal for fashion,
jewelry and more recently lighting, architecture and interiors.
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LONGCHAMP R

£1948F FJean Cassegrainft BREITIRVMRAE -
ESEEME CassegrainXEFTHEE - HFIAVITS
- FRRUREHEHESZESINNBEIR - H
AIEERAREt R AREHEE T MNKERIER -
BRI IREBBHIS00 A LRI °

BEETIK

The French fashion house Longchamp was founded by Jean Cassegrain
in Paris in 1948 and is still owned and run by the Cassegrain family today.
Longchamp handbags, luggage and accessories are renowned worldwide
for their style, craftsmanship and quality, a reputation that now extends
to its shoes and ready-to-wear collections.Longchamp is an international
brand that has maintained momentum and energy across the decades. It
epitomizes French elegance and inspires creativity, bringing a touch of luxury
into the lives of countless women and men the world over.contemporary
spirit of Longchamp, which now owns over 300 exclusive stores worldwide.

TIFFANY & Co. ttREHRRES

H—ETIFFANY&Co.RYsREHEGE A BT Sk -

%s A EE#TRYEE - Wmﬁﬂ*;ﬁmﬁamﬁm , T
—FISHER ISR - HES T ERRE=2N

*ﬁﬁ,\ﬂﬁﬁg EOETLIRAVERIRERE -

All products designed by TIFFANY&Co., including unforgettable diamond
and fluent and silver jewels, are all perfect and flawless.Each classic
designing reveals the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals and jewels.
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TOD'S @R

BHRHMERNEBE  EXEEHRIK > SARR
RYEit - BEERRALIZKTOD SHRIGIEHFIE -
ERFNETOD'SEINEREEANTERENRE -
TOD'SHTEMEREEHEAFNHIE » ECKENR
TOD'SSEARVENT] » fEZ LA EmEFRIRAEML

Refined, understated luxury, impeccable taste and enviable quality:
these are the elements that have always distinguished TOD'S, and
this is what has created the loyalty amongst the brand's fans around
the world.All TOD'S products are entirely Made in Italy. This strategy
has proven to be one of the greatest strengths of the company: a
peculiarity that distinguishes the brand and attracts customers who
truly appreciate Italian craftsmanship.

TOM FORDEHEEGUCCIRVAEZAMIES S BIFREE -
[R2005F4BEMEITITOM FORDSRAE » B2 Marcolin
EESFEEIBERIERY » HEMSHEEERT]
EEKF AL BRI - TOM FORDYERERIMEIX »
TEEREREEERERREEEHRSE -

TOM FORD

FSREEF ORI 2K

Fo—
i

Tom Ford gained international fame for his turnaround of the GUCCI
fashion house. In 2005, he announced the creation of the TOM FORD
brand; partnered with Marcolin Group to produce and distribute
eyewear, and established an alliance with Estée Launder to create a
fragrance and cosmetics collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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Yves Saint Laurent Zusszemss @i

BNIR19615 » BT REEMIFR RS — - B
@2 ERTStefano PilatiEfitAYves Saint Laurent®3l -
BiES LR HE TR V\EEERTE  REE
T\ e » NREINERZERIZSIRAGH » 58
Yves Saint Laurenti#ER 5 LB IEIR LAY RES -

Founded in 1961, is one of the most prominent fashion houses of
the 20th century.Under Creative Director Stefano Pilati, Yves Saint
Laurent's collections include men's and women's ready-to-wear,
shoes, handbags, small leather goods, jewelry, scarves, ties and
eyewear. Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to symbolize
modern fashion.

VALENTINO s

AR EESFEEAIRFE ARMValentino Garavani 131960
TFRITI - EFIFPier Paolo PiccioliiB{TEIEHEE: » 217
S VALENTINOX I ERERVFTREY » — 88— - #
E—EEIE - ZPMEBLUTENARE » TR EmRS
R e

Established in 1960 by legendary fashion icon Valentino Garavani.
Since October 2008, Pier Paolo Piccioli have been appointed Valentino
Creative Directors. Their collection expresses the new vision of the
Valentino woman.
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Dynamic red dial. Precise quartz engine.

New Pilota chronograph
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UEEESY)ELERIMTERETAINAESFIS - £1]
BRI - ERG - AREFAENR - EENER
ERIULFRFRREERE » TIRARRERE
IRREAIAEHR - NIERETRE THESRER © 8
REE= AT EIEHERVB Y2 -

|

The jewelry boutique shop offers a wide selection of Taiwan precious stone
such as coral, cat's eyes and other jewelry to represent the abundance of
Taiwan, along with the ridge of Mt. Jade as a main attraction. Also, the LED
screen shows the magnificent jewelry world on the outside wall and trading
desk inside makes customers feel like home.

VICTORIA'S SECRET xwwsns

19775 HRoy RaymondBl 1 THIEBLEH RS E
5 FEEEXTARAK - KK - BX - FKERF -
BEIREFHESHA X E MR ERATRRIEKAR
B - RESINIENER LIRSS EZEMIR
B SRES » FERRAIWoman's PowerfBHEEIX -

Founded in 1977, the U.S. Female Apparel Retail Chains that established by
Roy Raymond mainly sells woman's lingerie, clothes, pajamas, perfumes, etc.
Every season, its fashion show presents the latest lingerie and pajama apparel
by Victoria's Angels, which is always the global spotlight. The sexy image is
the main theme of the product line and brand advertisement. The woman's
power has swept the globe.
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Moisture _f_rbm the land lingering-in the air replaces artificial aroma. A journey outside a
concrete jungle is a delightful and enjoyable pursue of Nature. We cast fetters aside and step
fnsid_e mildly with curiosity. We look at and meticulously explore everything in front of our
eyes in the slow frame of time. Focusing on the land, air and tranquility, we extract the rhythm
and vitality of Nature for our journey.
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Vitality that Coexists
with the Mountains —

Sahale Glacier Camp

To camping lovers, natural scenery has already become

part of their lives. Campers pursue and obtain materials
for their stories from the original appearances of
landscapes, and this shows humans' praise for the land.
In the praise, Sahale Glacier Camp is the spotlight that
global campers extol.
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Heterogeneous
Dreamland of Lake —

[Lake Myvatn

2300 years ago, Lake Myvatn was created by a large basaltic
lava eruption. It is an ideal place to admire its landscapes,
explore unique natural phenomena or observe plants and
birds as it possesses rich natural resources that cannot be
neglected. With an immense hinterland consists mainly of
volcanic terrain, the lake is surrounded by numerous lava
columns, crater lakes, fumaroles of pseudo craters, hot
springs in caves and giant craters. Additionally, a delusional
and unique scene has been formed with adjacent snow-
capped mountains.
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To own "the courage of a mountain" is the courage you must possess to climb
Mount Everest. The Everest Base Camp of 5364m altitude is located at the bottom
of the highest peak of the world, above Khumbu Glacier, and surrounded by other
vast and magnificent mountains. For mountain climbers, the existence of EBC does
not serve the purposes of mountain climbing or camping, but of advancing and
challenging themselves.
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Sleep with the river
of stars

Wulan Butong

Grassland

The Wulan Butong Grassland is located in the North

East, and combines the elegance as well as magnificent

beauty of nature to present the view different from
regular greens. Not only does it contains plains, but
TRHSEENEEMRAER » BREC =R EE waves and layers of hills, even canyons; with the
EHEEHEE , EEeE , BREih BB =24 )it charming European landscape, it has become the well-
FiMEE B2 « NS IRV EERY: o SIS known location of film and drama shooting. At night,
MR AEEREEES T E » SENER—BEEE its perfect location of zero light pollution has made it
NED : NEEEE  EEEIEERNER « 215 - Y become a popular site of star observation. Just casually
RAPBNEERY » BiSBESEEN SR © RIREY bring your tents and camp on site for one night; the
EAVREHISNE - AEE 2 REVEFSHE » BEM s - curtain of night weaved by stars is what you long for.
IRZERE 1% » TR ZERNTAEE -
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towering mountains rise from the ground

surround the highlands to create the wavy and
maghnificent green view which embodies the soft
and strong images simultaneously, revealing the

organic energy. using the "green" as medium.
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ZERMMREREE - DUMMEXREVENRZE - 1 The Phong Nha-Ke Bang National Park in Viet Nam is

HERDKL - BOARE > [EthENEREENERRY verified by the World Heritage to own the largest cave

BETE EAEFRFAME  EFE—HAEERMMERES system in the world. Not only does it contain the largest
HRIRIERY BTSN o and most ancient karst area in the world, but it also owns

the well-known natural wonder Son Doong. Hundreds of

beautiful caves attract explorers, geologists, and experts

on biological diversities' attention profoundly.
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The tent on the
elephant back

Four Seasons Tented
Camp Golden Triangle

Sher Bagh is an innovative camp site located at the border of the
world-known Ranthambhore National Park in India. The twelve
hand-sewed canvas tents not only reflect the concepts of the
camp sites in the safari parks of the twenties, but also contain
high-end furniture of the nineteenth century; these luxurious
tents are set to match with the surrounding wilderness.

As the luxurious trend of camping style "Glamping"
rises, the unique way of incorporating high fashion into
camping also continues to overturn our imaginations of
camping. Hidden in the jungle of Chiang Rai, Thailand,
the Four Seasons Tented Camp Golden Triangle stands as
the real-life Utopia. It is known for the country hunting
style, and the limited fifteen tents preserve observations
of the primitive mysteries, sitting at the crossing point of
Myanmar, Laos, and Thailand in serenity.
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It's Time to Get Away
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Situated in a city that is full of people and buildings, we are looking for oases that are behind the walls of buildings
and hiding in corners of the city. It is also a lesson that nourishes our life: an unrestrained fun of walking.
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The department store garden that breathes

The Bangkok EmQuartier
Department Store

Due to insufficient green lands of Bangkok Garden, EmQuartier
Department Store that is designed based on the concept of combining the
nature with urban life has turned over the traditional image of department
store with thirty to forty percent of green space. It is especially so with
its fifth floor, where people can see a 30,000-meter-square sky garden
decorated with a flowing stream and various ferns, plants and flowers. This
interior space that has perfectly shown a forest-like relaxed atmosphere
has launched a revolution for people who live in this urban jungle.
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Walking above the city of Seoul

Seoullo’7017 The
elevated roadway of
Seoul Station

Completed in 1970, the elevated roadway of
Seoul Station is facing the challenge of aging as
time goes by. Instead of dismantling the elevated
roadway, the city has decided to reconstruct this
44-year-old roadway due to its historical value.
Successfully connected to cultural heritages and
the cultural facility “the elevated green park”, the
roadway has started out attain.
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The forever green fairyland of Tokyo

The Forest of Meiji Shrine

For every country in the 21st century, it is a task for every country to find
an unrestrained green land in cities. Nevertheless, while everyone is going
outside to recharge the life in an urban oasis, don’t forget the existence of
the hundred-year-old heritage in the city. Expanded from the center of Tokyo,
the Forest of Meiji Shrine is composed of 247 types of 170,000 trees offered
to the shrine as tribute. Despite of being a man-made forest, it has brought
the city a rarely seen peace as a curing force.
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Widely known for its bustling metropolis culture,
Hong Kong is actually surrounded by attractive
mountains and green lands. Mountain Yuen is

located in the west of Hong Kong Island and has a Fo | ek MR 4 ' __ E s i »
large area of green mountains and beaches that el g et T e ';_ e e it

have not yet been damaged by human. It is also a : ? T g e ; B P :

great location for camping, hiking and water sports. gk fery P £ # ==




An Ordlnary Day, From
Starry Night To Sunrlse
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Camping along the mountain ridge, we are having an ordinary day to
look at the mountainside; at this moment, we leave the hustle and
bustle behind, and get close to the purity of nature when the star lights
of the 1§/Iilky Way or sun beams are pouring down on us.
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The bubble in the city

Bubble WOW in
Bali, New Taipei City

The tents of bubble structure started becoming
popular abroad, then Taiwan has recently caught
up with the trend. These tents are the middle-
ground choices between regular camping and
luxurious glamping. Consistent with the concept
of "check-in with one bag" and provided with
shower and air-con, Bubble WOW has received
great feedbacks from beginners of camping, and
fulfilled contemporary people's desire to search for
a comforting oasis in the midst of city.

The path to the Milky Way

Xiao-xi Campsite on
Mount Hehuan

In Taiwan, it is the best thing to enjoy the diversity of the
natural environment of the land, especially when we walk
into the forests and mountains to experience the sceneries
of different altitude; this has also become the great fun of
travelling in Taiwan on foot. Xiao-xi Campsite located on the
North peak of Mount Hehuan is of 3200m altitude, known as
the most beautiful shooting spot of the Milky Way in Taiwan.
From the hills to slopes, on the path toward the site, what we
pursue is not just everything about nature in front of us, but
the profound, internal conversation with ourselves.
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The aesthetics of life between
humans and nature

CMP Village

When Taiwan starts catching the Glamping trend, what
would it be like? CMP Village has given the most aesthetic
answer. The micro-villages made of large tents are set
along the green and wavy lawn; every few steps away are
installation arts designed with bamboos. This is a place
which guides visitors to an aesthetic tribe of certain attitude
towards life.
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The observatory

EEREEERENLS  mE—gexEuEn®  adventure in Nan-Ao
= - DRERFHE [HNR) AREHIM THL .
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Hidden in the valley of Nan-Ao, Yilan, a story
of creeks and hills lies here. "Na-shan-na-gu"
(Mountains Camp in English), named after
the pronunciation of "My Home" in Atayal (A
language of an aboriginal tribe in Taiwan), is
full of primitive and organic vibe. Its vast space
is next to the Nan-Ao South River, providing
camping enthusiasts a great field to conquer.
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Hidden next to the Bishanyan
parking lot in Neihu, the Bai Shi
Lake Suspension Bridge is the
first suspension bridge with large
span range in Taipei. The bridge
stretches from Zhongyongshan

to Daluntoushan system; unlike
the towering abutments of
common suspension bridges, Bai

Shi Lake Suspension Bridge's non-
suspensory cable structure widens
our view and makes a statement of
its harmonious immersion into the
natural scenery.
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The smokes are curling upwards; in this
place, the water surface is never still.
Strings of bubbles are springing up from
underground, forming the unstable waves
and tension on the surface. Among them,
when sun lights shine through the steam
coming up from the hot spring, multiple
changing layers of lights and shadows
oftentimes mislead you to think that you are
in paradise; this feature has made it a well-
known special tourist site in Taipei.
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Junjian Yan Hiking Trail in Beitou

Looking Southward along the Datun Mountain

system, there is a mound no higher than 200m.
Here lies the Junjian Yan Hiking Trail, a hot spot
for climbing in Taipei City. With various entrances,
Junjian Yan provides the public with climbing
choices of different level of difficulty. People can
choose hiking along the trail, or conquer steeper
hills and ridges to advance forward.
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The U-Mkt Cultural Market
HERT (L%
BRRIR1935EMHENRNBNEME (R
B) o BREARBREBRTHINAEMHS » 8
BERZAARMBHERNREGEYE RE
BRERE - FEXVEHSNERE T BARK
KHRERS  BERENER T RBKIBHE -
ERE—REEREZRENFHERE © Originally
known as “Shintomicho Food Market” , U-Mkt
was a public market established in 1935, when
the Japanese authority was about to terminate

—— e r—

its domination in Taiwan. Comparing with
s / . - 4 BAIEHO BREEULBHESE

other public markets in Taiwan at the time, it )

had a great and rarely seen shopping space,

ventilation and lighting design. Not only has

U-Mkt preserved its original Japanese-style The gOOd Old party t|me

architectural characteristics, but also it has

| - — BRI
included elements such as fair-faced concrete %IR H\

and glasses to present the new structure while

keeping the temperature accumulated over time.

TS | 4 Leputing

—~ LLIHAT

LEINSRFRIHANES » BRIEAFSIHENEEEENER  BERER
HIREE » ZHAS : 2013FK  {EBSIMXILBREZT » ERE
BEEANEENZRE - BHIEEECEBFENR FREM - BiE—
FEMEE AESZEREAFRNMREZ T - LEIIEEBTVEED
BFERRERT - (RIS PR PRI E S -
Leputing was previously known as the Nishikich Boarding House and
was provided to officers of Forestry Bureau in early stages. However, due
to careless management, this Japanese-style building was falling apart.

In 2013, under the assistance of Department of Cultural Affairs of Taipei
City, a new life was given to this historical and cultural old house by the
hands of Lead Jade Life. After a year and half of repair works and under

Green House Space the premise of preserving the Japanese architectural characteristics
ﬁ%ﬁ% of this old house, Leputing started out from the dining culture and field

aesthetics to give this historical building a new life and memory.

FRUBE—RZER1949FRVEREY) - NMERZBEQEITEEFINE
SPHSEER - FERCEBRHRRTREFHEEEL - 2006
FEARELER  #RSNalthEEFILESREEE @ B
ENSXRIERETFHIT > RE—RERBEETHNEINE
ZE - Right in Zhongshan District, there lies a building established
in 1949. The old house not only witnessed the economy growth
of Taiwan, but also had the honor to be a part of it. Green House
Space was the residence of the former President of Central
Bank of Taiwan Hsu Po-Yuan and was registered as a historical
architecture in 2006. Through the Old House Culture Movement
Plan, HSQUARE Living Studio then turned it into a dining space.
It is also the first Japanese-style building that has been repaired
by non-public sector.
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Le Chat
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RINESAYMIBEEERE - BE —RBTSRAER - EREBEITER RREAK
B EBE—8%  BLRE - BEMRE—PTLEEEE - SHEEMTET
WERER AR —RTEMXERE > RRENTHE > BERENS
R E—HINEE - thEESZZE N HERI=ESS - Right on Wenzhou Road, there
lies an old and famous store. As the store owner ever picked up a cat on
the road, the store was called “Le Chat” , literally means “the cat” in
French. Just like a community library, all books and magazines are freely
placed in the store, showing a comfortable and relaxed atmosphere. Having
a cup of good coffee in a sunny afternoon, you will be overwhelmed with a
simple but great enjoyment of life.

i
k
1
i
|
H

Wistaria Tea House

SRR

ARG ~ TR  STINERS=RBEEENESE » &
BitLR - LIENNPAEEHXESTY - Hf » RBRESEHE
RE IWEZEMR ) WHRE > BARNEEHEHENAXZER -
The area formed between Wenzhou Street, Roosevelt Road and
Tingzhou Street is a rarely seen art and cultural area of books
and café. Among these stores, Wistaria Tea House is the most
characteristic one with the “old spirit of culture” and a cultural
space with free will.

Yin Hai Kuang Former

Residence Wenzhou Street, Roosevelt Road and
W —R Vi L K .
RUBREIE Tingzhou Street: time to recharge your life
EANBMNE ERNNEBRER > aAXE2 r

FHBRBH B S ERE S — LB %3 7]) gERE

W ERA CSEERNRSEY
DA—78 4 ¥ 28 IR 2 Bl 32 AR B Y i
E - EUREEHRIERUKENE
i EARRIKMEE > RB[EE
HERAMES—K « AREX—F1]
{ERY/\fEE - Walking into the end
of Wenzhou Street, you will see the
simple light blue-green door of Yin Hai
Kuang Former Residence decorate with
living green plants that welcomes all
guests. However, in the residence of
this master of liberalism, who was also
a professor of philosophy of National
Taiwan University, there is no imposing
decoration, but only simple articles and
a small garden built by Yin.
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How does a cat connect to the taste?
And exchange cultures? Finally, how does
it become the star among Taiwanese
dessert brands? Let the leading role of
"Nekoleine" tell you this fun and sincere
story of the brand.

"Nekoleine Cakes" feature a hand-drawn cat as the main
character to sketch out the pure and wonderful memories
inside everyone's heart. On top of the exquisite cakes are
the decorations of popular tourist sites of Taiwan, creating
the unique and delicious desserts of warmness among
competitors in the souvenir field. What surprising us is
that the creators of the Nekolaines, warm and full of local
flavors, are two middle-aged men in their fifties. Inspired
by the deep friendship between Taiwan and Japan over the
years, they forged a delicious relationship between culture
and local characteristics and led it beyond the desserts.

The Cat-dessert symbolizing the friendship
between Taiwan and Japan

A Japanese film producer who loves Taiwan and a native-born and raised
Taiwanese from south of Taiwan created the therapeutic cat-desserts
with their friendship. Starting from scratches, it took them two years to
go through strict surveys and field evaluations in both Taiwan and Japan;
finally, the two "old-boys" took the most popular Madelaine from Japan
and mangos from the Taiwanese creator's hometown, Yujing, Tainan.
Their goal was to incorporate the advantages of both things and create
a special dessert which not only takes over your palette, but grabs the
public's attention, to transmit the taste as well as philosophical message of
coexistence with culture. "Nekoleine Cakes" have become the bridge rather
than merely a product, to connect Taiwan with the world.

Edible culture, visible spirit

The reason why "Nekoleine" is popular is more than the eye-catching cat on
the packages, but also the production process inherited from the craftsmen's
spirit, which is also the secret why their Madeleine cakes are so soft, fluffy,
and tender. Take the classic Yujing Aiwen mangos as examples, during the
whole process there is no preservatives added, and the ingredients are the
classic Yujing Aiwen Mangos, imported Japanese flour of high quality, and
the CAS chicken eggs. Furthermore, they invited the professional cake maker
in Japan, “TAMAKI” to personally monitoring the production. It is because of
this high quality of ingredients and production that we are able to taste the
layers of fresh mango cubes and puree. It doesn't matter whether you eat
them alone or with Taiwanese tea, the cake itself can transform into another
kind of mesmerizing thoughts, planting the wonderful taste of Taiwan
through every picky tongue and in all corners.
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originated from local

conditions and customs of Taiwan

In Taiwan, tea is a prominent subject and history of humanities. However, a "teaist" not only inherits
the solid tea making skills, but learns from its metaphysical spirit of simplicity and warmth. "Yoshan
Tea" learns from the tea spirit and strictly follows the traditional tea making procedure to tell its own
"teaist story" among other manufacturers in the vast tea market. With a stream of clear water, it
awakens contemporary people's interest of Taiwanese tea.

A cup of tea is not a simple conclusion, but a series of profound
statement to make the tea tasteful inside out through farming,
collecting, fermentation, and rolling. This is of the longing "Yoshan
Tea" ponders on, and the Dong Ding oolong tea cultivation
business the founder built in Lugu Township, Nantou since 1880.

The tea power of sense and sensibility

No matter in the East or the West, our impression of tea is always
the elegant and yet atmosphere as if the time has stopped in
serenity. Furthermore, under the strict procedure of tea making,

the tea leaves rise above the form, inspiring people to rip off the
outside decorations and enrich their souls with the golden liquid
of tea. This spirit of inner concentration has grown more intense
ruing our visit to "Yoshan Tea".

Drink and taste the essence accumulated
over hundred years

Of course the traditional tea making technique is not "Yoshan

Tea's" exclusive skill, however, its "attitude" stands out from
others. For example, from the concept the Chairman Chen Chong
Chia often shares with staff: "the hand feel today is the taste in
the mouth tomorrow." We see how a brand honors its faith in
teaist. Furthermore, Yoshan grows the tea following the nature
farming, using organic fertilizers to maintain the filtration and
water retention of the soil in order to put the healthy taste of our
loving earth into the sweet, fragmented tea leaves. This is also why
the brand is beloved by both local and foreign consumers. The
cultivated rich and multivariant taste of high mountain tea allows

you to see "Yoshan Tea's" spirit of pursuing perfection in subtle

places for over hundred years.
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2017 Taoyuan Performing Arts
Touring:Culture 1s the soul of a
city, and it is making Taoyuan a
stage without walls

There will be 14 groups and total of 15 innovative
performances bringing music, dramas, and dances to the
2017 Taoyuan Performing Arts Touring. The locations of
the shows are very different from the previous artistic
performances making Taoyuan a stage without walls.

The city government is promoting the cultural equality, so
that there will be no cultural gap between urban and rural;
people can watch high level art performances in all places,
and the culture will become the soul of the city to show
cultural vitality.

This year, we carefully selected 14 performing groups,
including: the Open Theater Group, Children’s & Puppet

Theatre(SSSCPT), and ChiChiao Musical Theatre for parent-
child and children dramas; Taiwan Troupe of Jing Kun,
MingHuaYuan Tian Taiwanese Opera, YiShin Taiwanese
Opera Troupe, and MinKuan Taiwanese Opera Troupe for
innovated traditional operas; Ku & Dancers, and Dance
Works for cross-border art elements of dances; Sun Son
Theatre for musical and physical performance; LongTan
Philharmonic Orchestra, Conbello Symphonic Band,
Puente, and Taipei Philharmonic Chamber Music Society
for different musical performances. A total of 15 wonderful
performances will bring a rich variety of art feast to the
midsummer weekend of Taoyuan.
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2017 Taoyuan Land Art Festival

The Taoyuan Land Art Festival 2017 will be held in Guanyin and Bade,
Taoyuan from August 18th (Fri.) to September 3rd (Sun.), lasting 17
days. This festival combines the unique natural landscape of Taoyuan
such as ponds, the Paper-bark Tree Trail, and other natural habitats,
with cultures of local ethnic groups. With the concept of "searching

for the land art in clandestine locations", the attenders will search and
discover the intriguing secret land art, and simultan Iy nheriting
the three main themes of the festival—"local awakening", "community

pneumatics"”, "artistic piling", as well as the four core values—
"community participation", "local features", "sustainable environment",
and "circular economy." In order to let arts interfere the spaces to create
the refreshing e nmental arts.

Play the Land Art

Joining the Taoyuan Land Art Festival, one can not only see the art works
created with exquisite designs, but also attend various holiday featured
activities on weekends such as scarecrow competition, gigantic pumpkin
contest and the "pumpkin feast", the Paper-bark Tree Chinese Valentine's
Day Celebration—Thousand Layers of Sweet Secrets, Earth Oven Cooking,
and Land Art EDM Picnic Party. On site, there is a "Holiday Art Avenue" on
which vendors are selling cultural and creative merchandises, performances
of street artists, and DIY section of local farmers. We ardently invite you to
come to the lushly green Paper-bark Tree Trail which is bathed in sunbeam
and changing shadows and have a rich and wonderful memory!

We are looking forward to seeing you in the Taoyuan Land Art Festival 2017,

rch for the secret land arts as well as your own secret land of comforts!
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2017 Taipei Summer Universiade
City Tour

Join us on one of the amazing, immersive
and totally interactive tours,we promise to show you
an unforgettable time in Taipei!

a O 2
ey afn BRI tyTeiwanTour ¥




"Jump

in for Taipei |

201 7= B TH R E ks B H B

B TEIREHA S 2 IN2017= R ABEEIE MY
BE IEE - HH - 2EEF > LEREEVER > £8%
BE 2RISR = = Em S A0 A SR 1B B R g RE 7D -
SATHEUFE N EEFSHEE T "Jump in for Taipei
2017 K ERHHE N EE SR - FEBNUEHAESHR

EReRBGE i > RIEHER  IIRESILTRR
BoaRERSTXIEH

ER#F (Delicacy) * X1LAI#i(Design) » EHIEE
(Nostalgia) + B A& 2 (Nature) « AXEfii(Art) * 2%
EELANPREFOBE - SHAEIE—E AR
DNA + UL /TR 1 26t ASE B R B2 L R 2515
HRERHELTEERE  BERERE FF - BL B
W~ BB  5=1DNA—IBITR @ MiEEE;RE iR
B ZBEIGES-

"Jump in for laipet"

ek 25 e B st JEDNA

NREHAESERSHRETIESERUEIHAESE -
EHFRIERE ~ FFIEAKRE - GESER ¥ He— HAMRBEEE
B BEMTMEEIL  c BENAZBMNEREE —XEHE
it - FRLUSRIRR B E AL A BERYAS BLHAZ - anA 0101 ~ #
= FIERSEE ; B BESERAZ L EREREE
BAWREEY  SEEVHEREEEZR WKIR
BE - FTEYES -

25§ HAEH A EE RN AIEEEHEEN
BEANEE  BEHEERHE S FE AR EEERTT
2 85 &l EERZRLURSIEXLEEE
8 EEEIUMRBREREREEE  BHBEHARMIR
SE2RGHEHACENREREEREMER © B TRZIE
IFENS: o S¥RE:EN A £ "Jump In For Taipei; 201724kt
REHMHECEEEM © www.travels.2017.taipei

City

lours Invite

Universiade Visitors to Explore Core

Elements in Taipei

During The 29th Summer Universiade in Taipei, distinghished
guests, journalists, referees, athletes and audience will
participate in competitive sports events. Taipei ,being the
hosting city,will offer unique cultural and touristic experiences
to these international visitors through providing” Jump in
for Taipei” city tours,designed and organized by Department
of Information and Tourism,Taipei City Government.Every
Universiade attendant can enjoy and immerse in best
destinations and diverse cultures in Taipei, just like the
refreshing feeling when jumping into a swimming pool.
Delicacy, design, nostalgia, nature and art are some amazing
flavors in Taipei offered. They create a unique cityscape. In
12 distinguished guest itineraries and 25 city tours during
Universiade, Taipei invites participants to create their
unforgetable memories about tea, handcrafts, history, hiking
and theater.

The 12 distinguished guest itineraries include half-day or
one-day trips for Universiade VIPs, international journalists,
referees and delegates to have a quick look about Taipei. As
most of them are visiting Taipei for the first time, these trips
cover key landmarks, such as Taipei 101, National Palace
Museum, and Chiang Kai-shek Memorial Hall, as well as
unique tea culture and traditional theater experiences. They
could also choose to taste local foods, enjoy foot massages,
and try handcrafts.

For young and energetic athletes, 25 city tours select various
activities around Taiwan, including kayaking, hiking, local
food tasting and other cultural experiences, and wildlife
tours in mountain and underwater. These itineraries will offer
enriching experiences and great memories to Universiade
visitors and distinguished guests. For more information, visit
Jump in for Taipei website:www.travels.2017.taipei.
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Tasa Meng duty free collected used shoes for
people in Africa
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Last year, Tasa Meng duty free cooperated with Step30 “Used
shoes, save lives” which received enthusiastic response and
support by Taoyuan airport, airline and people. A ceremony to
mark the collection drive was held at the airport on 10th May,
2017. Abraham Samoei, CEO of Kenyan non-governmental
organization Joyful Women Organization came to Taiwan to attend
the event and thanked for love and care from Taiwan.

“Used shoes, save lives”, in 2017, Tasa Meng duty free invited
120 volunteers for collecting, organizing and bagging old shoes.
This campaign was held during 19th to 23rd May in terminal 2 of
Taoyuan airport.

The campaign aims to collect used shoes to help in the fight
against jiggers infection in Africa, especially for children. The bug
jiggers burrows under the skin and toenails laying eggs and leaving
painful sores. Some of people have died from excessive exposure
to the bug. Another meaning of this campaign is to cherish things,
so that used shoes could be effectively reused.

Tasa Meng duty free has become the first duty free shop in
Taiwan to receive verification for its corporate social responsibility
(CRS) report which confirms to Global Reporting Initiative (GRI)
Standards, In May. Nancy Ku, the chairman of the board of Tasa
Meng, and Jennifer Chen, the general manage, represented
to accept the verification from the general manager of British
Standards Institution (BSI) Taiwan, Petet Pu.
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Flo Marks on Chinese Brush Painting

/B Zheng-Zhi Chen Solo Exhibition

ZE ¥ RFlow Marks on Chinese Brush Painting
ERKEHEAEEM REHEBS LW KE
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Modern Chinese brush painting strives for the innovation and breakthrough of media, skills and concepts based
on traditional brush painting. It employs different skills to achieve the possibility of creating novel expressions of
brush painting. Zheng-Zhi Chen, who inherited the spirit of “transformation” of Li Shui Painting School, launches
multidimensional experiments on brush painting with the help of automatism focusing on “flow.” The art pieces,
maintaining their original appeals, are further transformed to a combination of new and old styles via the usage of the
diversity of supports, the compound applications of media, the presentations of techniques and forms, the utilization of
auxiliaries and tools, and the rendering of Chinese brush painting.

PR IE ;A8 7T Personal Profile of Zheng-Zhi Chen

196455 BYSEBMALESEMMARN > BELUK=ZAHEFE  BRKERNZER  BOIRBKEZREHE  RERKE
KEBEBHEER - PEEMHREEHRIEE ABEREMBIEIEEHIR - Born in 1964, Zheng-Zhi Chen graduated from the
Graduate School of Painting and Calligraphy Arts at National Taiwan University of Arts. Mr. Chen has engaged in landscape
painting for over three decades. Being a promising young painter in Li Shui Painting School, he is devoted to the instruction
of Li Shui painting skills.

Mr. Chen currently serves as board director of Taiwan Ink and Wash Painting Association, executive director of China Fine
Arts Association and professor at Da Meng Thatched Cottage Art School. ‘
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MADE WITH CARE TO BE ENJOYED RESPONSIBLY.
LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL

ZULEBELLHNBERE B

M

A



L% K B3]

i i L
OMAR &

Bt =AY —

—EFRLTR

PLE S — OMAR WHISKY

BEBBFREFEZH
SIRPLZETEREBERE L2

AR MmFEREROR
BERNMEEGRIRATIAZ®
B—OHFRBVHEENER ~ 25

=|= %n%
=i

HiE

al
CTED | : : S ATy
2016 ¥ kDAL
=i — & e : CATEGORY
; " e SILVER
B EEREINAAT BRIUELEE BEH EFEIEAN WWAHRE LTS AE
ShhsE ShasE SRRS % iRR%EE

EEE




B—ZFRHITROEATER)

Bourbon 46% Vol. 700 mL

E—FFETEFRE)
Sherry 46% Vol. 700 mL
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JUSTIN ROSE
Olympic & Major Champion,
Glenmorangie Ambassador
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1. Johnnie Walker® BXp#" $& B @RS R
Johnnie Walker® Blue Label™
The Casks Edition Scotch Whisky

CazZ—-9xr—h—" TIL—5R)L" ik

2. Johnnie Walker® B5h&" g5 3B RI =
Johnnie Walker® Blue Label™ Scotch Whisky
azZ—-or—Hh—" TL—3 )"

3.Johnnie Walker® ERIKTE &ikEET=
Johnnie Walker® Royal Route™ Scotch Whisky
CaZ—or—h—"O04Y)ILIL—}"

4. Johnnie Walker” B£KE HREERLR
Johnnie Walker® Gold Route™ Scotch Whisky
PazZ—-oF—h—d—)LFL—}

5.Johnnie Walker® Z&KE #FSERLTR
Johnnie Walker® Spice Road” Scotch Whisky

Taz—IF—h—" RNRARA—F"

meSINGLETON. ™

6. BT B—EFHRER LT REERT! - Master Art™
The Singleton™ of Glendullan Master Art”
UGN GLUTASY RAREZ=T—F

7. BT B—EHHREE LT RFEERS - Double Matured™
The Singleton™ of Glendullan Double Matured™
UGV GLYTaAZY ATIVRFaT—R

8. BT B—RIFHMEMRE LT TAERRT! - Classic”
The Singleton™ of Glendullan Classic™
VGV GLYTAZY 95T
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B W ORLD’S BEST
BLENDED SCOTCH WHISKY

d for a generous taste’
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& CHIVAS

LIVE WITH CHIVALRY
ol B+ B &



MARTELL

TRAVELLERS
L EXCLUSIVE
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CORDON BLEU
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MARTELL.COM
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RARE. PURE. UNIQUE.

THE NEW SINGLE CASK FORE BURN
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MAKE YOUR
NEXT WHISKEY
A TEQU [LA.

WE BARREL AGE PATRON ANEIO) s AND PATRON EEPDSAD_E} umm WE STRIKE THE PERFECT BALANCE
OF SMOOTHNESS, COMPLEXITY At lxa.BILl‘r‘f 1T % TIM Foa A DIFFERENT BROWNSPIRIT.
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SINGLE MALT

WHISKY
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IBIEH LABE RAR BERRE
KAVALAN SOLIST ex-BOURBON

IBIEH KEE SR AL RRE
KAVALAN SOLIST SHERRY

SINGLE CASK STRENGTH
SINGLE MALT WHISKY
RANE-HINT

YUZK N=R¥
IVTWHRIANL YT R

SINGLE CASK STRENGTH
SINGLE MALT WHISKY
AO00YyzU—hRY
NRVANLY T X
SVTIWEIRTARF—

BIEH et B—XFELR
KAVALAN CLASSIC
SINGLE MALT WHISKY
A%

9599 IV NELRIA Z%—

SIS0 S EBE R R RRE
KAVALAN SOLIST PORT CASK
SINGLE CASK STRENGTH
SINGLE MALT WHISKY
WER-ANSY VURK
R—KHZRY
IVTWHRIANL YT R

RWAY
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IBIEW L)IEE E—FFRLR
KAVALAN CONCERTMASTER
SINGLE MALT WHISKY
ANZY AVH—IIYREI—
YYTNEIN DA RE—
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Amontillado EFiff R RFE
KAVALAN SOLIST
AMOTILLADO SHERRY CASK

SINGLE CASK STRENGTH
SINGLE MALT WHISKY

Amontillado-#/\ZY YUK
FEVFAT—RKyzU—f
SYTNARIARLITR

AR
AR

SEREEE E-HFEHLTR
KING CAR CONDUCTOR
SINGLE MALT WHISKY
ANZy &BEIAVTVY—
YYTNEIN DA RE—

IBI5M fReamss

Moscatel SFERE BEREHE
KAVALAN SOLIST
MOSCATEL SHERRY CASK
SINGLE CASK STRENGTH
SINGLE MALT WHISKY
Moscatel-A/AZ5> Y UZX bk
EAAFLY U8
SVINHRIARL YT R
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£ 4
ROYAL SALUTE

32 YEARS OLD

— A TRIBUTE TO GREATNESS — o~
BB OK R R B
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A NEW RELEASE EXCLUSIVELY
FOR TRAVEL RETAIL
2= 3R % 8L N B SE W b

RIEBE 2 ARAHE R2AKE

CREATED FOR THE BRITISH CROWN IN 1953
MEH1953 4 » 0 0 o W 5t % 2w




EXCLUSIVE TO TRAVEL RETAIL
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Sherry cask \
MATURED N
o A 4612 4 % i Al

A deeply sherried dram, ripe of flavour.
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1. JNGEER125EBR RN 1=
Matisse 12 YO Blended Malt Scotch Whisky
?F4=R ZVYFYFENM RA9F T4 AF—12%E

2. MEICISEE R iR RRE 12
Matisse 15 Y0 Single Malt Scotch Whisky
RFIA4=R VYTV BWVD RAVF U4 AF -1

3. MGEHEC195E N — BB AR R R bk 1o 2
Matisse 19 Y0 Highland Single Malt Scotch Whisky
RFL=ANMIVE YV BNV R29F T4 XF 19

4. NGERERRER LS
Matisse 21 Y0 Scotch Whisky
RF4—R RAVF V4 AF-2E
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EASURE IN A SINGLE MOMENT

-i_rgleton ;)f Glendullan range of Single Malt Scotch Whiskies. Enjoy from the first sip.
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The SINGLETON and CLASSIC and MASTER’S ART words, the Fish & Gate device and associated logos are Trade Marks.
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REMY MARTIN

BET=AEETE
LOUIS XIIl GRANDE CHAMPAGNE COGNAC
A3t S5 N vy N—Zaazr v s

NEBBHZERY [ D8 1903 HEEETE
REMY MARTIN COUPE SHANGHAI COLLECTION
HERITAGE FINE

CHAMPAGNE COGNAC
LY—2)8> ¥ v N11903
Ty N—Z2 02w v D

Prime Cellor Selection ABBESX.0. EXCELLENCE $$BSETS
Leller N8 REMY MARTIN X.0. EXCELLENCE FINE
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SETSERT KBTI 285
REMY MARTIN CELLAR MASTER RESERVE
CELLAR No.28
I —v2RL— ¥ —=T+75—No.28

NEBSEREABNAYIEE165% NEBVS.OP HEEETE

REMY MARTIN CELLAR MASTER REMY MARTIN V.S.0.P. FINE
PRIME CELLAR No.16 CHAMPAGNE COGNAC
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. . Chabot Extra 0.7L

E + Yy R—IIZLT07L

Chabot Prestige N° 8 Armagnac
REDE/\ HE0.7L
Yy R—TLAT—YN'8TINY=v v 0TL

(NEW
REEDRVSOPHXE
Chabot VSOP Gold 1L
¥ R=VSOP I—/L FIL

REARIENS

Chabot XO Superior 0.7L/ 1L
¥4 F—X0. AN x—)b
0.7L/1L

BRUICHLADDICH

MARBREEBMT04.1hR
B TT0.7L
Bruichladdich Black Art
Edition 04.1 0.7L

TNy sITF TT
v 27—k 041 07L

RRSEE7 28— IR TR0.7L
Octomore 7.2 0.7L
T4 hET72 07L
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Bruichladdich Organic
Scottish Barley 1L
TNy 571 F—
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WEPC128—fIZEE 0.7
Port Charlotte PC12 0.7L
A—hrvr—Ov FPC12

HRBEREOAZE 2008812
EL=0.7L

Bruichladdich Bere Barley 2008 0.7L
TNy 5T 1 X7 N—LA
2008 0.7L
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