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Alfred Dunhill Fazmmez

Alired Dunhil X GRS EREFIIETEZERR » [BE

EEETJ%i}zEL\ “TOXBRNEE" - HESEHE
éﬂlﬂﬁb ERISRERGTRNRIR 2 - BRER
HSX IEEEETEE\EZ;*SBU b~ BER TERMIAY

RE » ¥EEAlfred Dunhill £ BRI B T2 GRREAIHIAT

Alfred Dunhill dedicated himself to creating the very finest men's
luxury goods, providing discerning men with "essential luxuries" that
were as elegant and functional as they were creative and innovative.
Today, over 100 years later, it is this commitment along with true
appreciation for culture, travel and craftsmanship that secures
dunbhill's status as the definitive global men's luxury brand.

BOTTEGAVENETA SAFIBENETE

K38~ REBERN T2 H1966FEBOTTEGA VENETA
NEEAST EVER - BEEEAAHEEMKE
TERAMRBEREANBEREER  RERBER
[EfREEmiEC— - miERE [EMIEREEE
FEIRE D) REEETREEES -

Discretion, quality, and craftsmanship—BOTTEGA VENETA has created
a new standard of luxury since its founding in Vicenza in 1966.
Steeped in the traditions of Italy's master leather craftsmen and
long celebrated for its extraordinary leather goods, Bottega Veneta
has recently emerged as one of the world's premier luxury brands.
The company's famous motto, “When your own initials are enough,”
expresses a philosophy of individuality and confidence.
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borsalini Br&rmsiELEE

BITIRR19811F » KA mhEborsalinild & E
A1 RREER  BIRANEERMAARGRET
BN EASHRERME  EBEMNFIHRE 1]
EREmRNZTERNEFER Y  LREBEY
MRENELR » BIRBSIEARIK -

Founded in 1981, borsalini embodies the excellence in the high
leather products making. Based on the design concept of “exquisite
fashion and practicability”, all made with select high-end material
and exquisite craftsmanship. Its varietal materials and diverse designs
cater to satisfying the fashion-conscientious women'’s different needs
to show their personal unique styles.
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BURBERRY &nicsanopsiseass

ERNEFEITENRMEEE  LUBRIME -~ S8
HRFEZR - KSEBENES » REEHANE
) - EEEREE - BRE {18 - HBEEmIS
FEE > FR21924FBURBERRYM K RIIATHE £
RET IR RRISHIERE -

The practical and trendy British brand Burberry continues to win the
favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and
white was once the liner of Burberry's raincoat series in 1924, and has
now become a classic icon.
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£7& 55 » BVLGARIZIKRE  SHIEHZENEE :
HEE R EE SRR S BRIl » FH

BRAR - PERM » fIZRGREREEM AR
5 KIEMEARE > SMAEENEE  ARERR
IRERERIRENEA ©

In Rome, Bvlgari is synonymous to jewelry, excellence and fame; its
creative philosophy is originated from Greek and Rome as a time-
and space-surpassing art to bestow a touch of modernity. Precious
materials, clean lines, delicate and exquisite designs and boldness and
creativity have created the pure luxury and also bespoken style and
beauty.

Cartier EEmes

REZEZmRME o BIEEFE - B ZECartierfy
fEfm » BANRAVEERT  URMENTENERE
&~ EREWAE  UEEESHNRTKRSIA
At —EEBIEAVEY - BN T 25 REA R
SHEMER - RTHRZFNRE -

The renowned French brand projects elegance and opulence. By
examining closely every Cartier piece, there is a time-enduring classic
elegance, combined with innovative creativity, to awe and draw the
adoration from different generations of consumers with its refinement
and elegance in the realm of trendy fashion.




FENDIZREINR19255F » ERfEdoardoKiAdele Fendi
TSR E—EFENDIEE - FREETRR »
ERERESUMERSEZEE » ILEFENDIZUE
HARHAE - ERMRET  AIFTHERRIF &R
N BREREZmAE -

FENDI EgzspasTs

The house of FENDI was established in Rome in 1925 with the opening
of the first FENDI boutique—a leather and fur workshop by Edoardo
and Adele Fendi. Immediately winning acclaim for the quality of its
products, FENDI quickly emerged as an internationally renowned
brand remarked for its elegance, practicality, innovation and style.

GUCCI srEZNSARIES

BESEY)  BIfF/IEENTER - Gued EEEE—ESHIIRAHRE
€ EBRIEEEEAlessandro MichelelVE{{1REF » EFESE _+—
HHICHIEE » E—PEERESIRGZENNMEZ—RINL - TRE
% BN~ R8- GucHEZANNSUTE « BEGENESE
ERSESEHEN - Gueci FRBRFAESE » RRRERLAMBENC ERIE
KRB SIERNEHEERSERZERMm  EEREEME -

Influential, innovative and progressive, Gucci is reinventing a wholly
modern approach to fashion. Under the new vision of creative director
Alessandro Michele, the House has redefined luxury for the 21st century,
further reinforcing its position as one of the world’s most desirable
fashion houses. Eclectic, contemporary, romantic—Gucci products
represent the pinnacle of Italian craftsmanship and are unsurpassed for
their quality and attention to detail. Gucci is part of the Kering Group, a
world leader in apparel and accessories that owns a portfolio of powerful
luxury and sport and lifestyle brands.
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RITIAR1952FFAYChI0é » IEERHSE B LRYR X mhE T
ERTERSHREIERVIEMIFH - ChloéRliSHE
REE  IFMEIRASRFEREES - BRE
IFRYS SRR - RITILAZK » —ERAZREEIERM -
TNETHELEAPSREEE - SREIREID -

Established in 1952, Chloé is in a traditional period of casual ready- to- wear
brand in order to challenge the noble, Haute Couture women clothing. The
sleek, really wearable design concept of Haute Couture clothing was the
pioneer of that time. Since it was founded, the brand has been steered by
well-known fashion designers, presenting bags that draw great attention,
initiating hot topics among the public and creating huge global sales that lead
Chloé to the peak again.

C(E)AC H

NEW";YORK

C()ACH T —

BITI/R19415F » 60FERCOACHE R A ERSEHY
RI_Z— 2 19621 - unHEFJ_L)\MHes Cahafitd

MAVEIVEIRFERSIER  HERBENRER
7 IR REREIRTFE ﬁﬁi%iﬂﬂ FEER
BERH - £—ECOACHBRZEME -

-

COACH was founded in 1941 and it has become one of US symbols
in these 60 years. In 1962, the founder Miles Caha was inspired by
traditional American baseball gloves, with excellent manufacturing
skills, he turned the tough, hard baseball gloves into soft, sheer
leather goods, which was the birth of first COACH bag.
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DEIFE RS ERFERIWHERMES » BBERA
REMAE » DX HO%E - HRllE TEEER

o BRE R R BX S TR TAEE R
FAmFERIIERIERBER - BRIREMAE
BINESEICSEE -

Starting out as an equestrian gear producer, Hermeés continues to
expand with great diversity evolving with the changing time. At
present, the lebal has expanded to include neckties, apparel, leather
goods, silk scarves, fragrance, wristwatches, enamel accessories,
household goods of a full range of international luxury shops that
are distinctly differ from other brands to warrant a collectible and
keepsake value.
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Hugo Boss wistirsiesd

RS HEmEHUGO BOSSAITINR19235F » DL 43
INATEEERT R | RICEER  ERR7HE
BREEEENMLU - ETHEBE LSRR © &
B~ Fik REREKERZEm  SmENAR
RIGT » FRERNE R BER o

The classic German brand HUGO BOSS was founded in 1923; its
theory of business is to create professional appearance for successful
individuals. The brand plays a significant role in the fashion industry,
products including high-fashion clothing, accessories, footwear,
watches, glasses and perfumes. The high quality material and
workmanship of their products are widely appreciated and admired
by fashion fans of all generations.
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LOEWEERAENTER mE - HEBEBE150FAYE
P B1otiici » TEHFBEMSR » HERARE
PERREENE » SHMEREREERERESE
T AR1905F R EBEZEEZAR MFTHER )

MERSRE -

1LOEWE mnge=ss

A royal Spanish brand, Loewe comes with more than a 150 years
of history, and has since the 19th century been incorporating
extraordinary craftsmanship, combining its long history and fine
leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as the
appointed royal supplier in 1905.

MCMfR1976F 5211 » EEREERRERNEE
FMX - MCMHEIEE mEwE—RE A LAV
% ISLRENERIEHINE - - EEEE—K
HHBENT R EFEMCMERNEZEEBZE - IFE
EREEAMBEARE - BEEMUER -

Founded in 1976 during the Golden Age of Munich. Each MCM piece
is personalised with a unique number engraved on the iconic brass
plate. Like a treasured heirloom, this signature detail is the finishing
touch to every MCM bag, making every item iconic.
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Michael Kors73ttREZRYIFERETED » DAEAT =
HABIMNIIR19815F - [E FEmRYIBEMichael
Kors Collection2AMICHAEL Michael Kors ° Ef
BIEECHET - 3 - Bidk  IKE ~ BERE - REMU
REMREIRRIY -

Michael Kors is a world-renowned, award-winning designer of luxury
accessories and ready-to-wear. His namesake company, established
in 1981, currently produces a range of products under his signature
Michael Kors Collection and MICHAEL Michael Kors labels. These
products include accessories, footwear, watches, jewelry, men’s and
women’s ready-to-wear, eyewear and a full line of fragrance products.
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miu miu FEsEEy

1993 » Miuccia PradalAECAY/\E » 85R T#HmhE
miu miu » TERFEESIFMEERRE - BRIE X
MR IRAImiu miu Girl » —FETIRIEARITERSR - U
iR/ RIEEBENWERERARIESE : miu miuglE
B TNERANLS - —EREER IR AR -

In 1993, Miuccia Prada launched a new brand miu miu with her
nickname. The brand suddenly became a hot topic in fashion industry.
The miu miu girls are chic and cute while particular and outlandish,
who soon refreshes the boredom look of runway. If Peter Pan signifies
the corner for men who never grow up; similarly, miu miu is dedicated
to women who look at her fashionable reflection as a little girl.




MONTBLA_HCO
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BERANR—NONFHNEEEZESR  LREER
THRER - —N—=%FFIIH AZ—HIClaus-Johannes
VossiRHBERAIENEFBIRER » WENRIKSERT
EiE » BRI EHEEE T2 MMNEIFER - ER
B EEET BB IR —EEE -

MONTBLANC s@esTa

MONTBLANC has been known for generations as makers of high-
quality sophisticated writing instruments and recently established its
own leather and watch manufactures.Thus, Montblanc has become
purveyors of exclusive products which reflect today's high demand for
quality, design, tradition and master craftmanship.
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OMEGA ptrEgsEsrEs

18485 » ERZFIRIFEAIBIEEVRINL S Louis Brandt
& FilsiZ#x/A 8 » ERNItENIEER TRREERT X
AURZINME - 18944F » TLouis Brandt & Fils ) #H®E%A
FTOMEGA19 (19-ine) #4551 RIBRMEDYY » BB Y
InTAViEsRSE - IIET\E =4S TOMEGA]

In 1848, Louis Brantdt founded "Louis Brabdt&Fils" company in La
Chaux-deFonds where was the core place that the watch industry
of Switzerland was developing at that time. Almost the greatest
inventions of watches were born here. In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line caliber" which shocked the watch
industry of Switzerland. Therefore, the company was officially named
"Omega".
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PRADAZEI## AMARIO PradaE1913FMIBEE
HEREFRY » BELASRAV BEEREHAY S Tl
SR ERMEFEEEIILUBITFETS TR &
B EMEFTENVR - (FPRADAEREREE
SRR ERIMIATL -

The Prada founder Mario Prada had begun producing and selling
leather goods since 1913, all made with select high-end material and
exquisite craftsmanship. With its product creation and production
made in an independent mode to uphold the quality and a result of
perfection, its perseverance has put Prada in a foremost position in
the world of fashion.

Ralph Lauren #tmzaEs

SEMETNESAIRalph Lauren Boutique » %515

B TR « L XERIGRIGEIE -
IR BEETNESHBYITEE -

RIRE

The American-style Ralph Lauren Boutique brings to tourists fashion
that combines American West elements, Indian Culture and Hollywood
Glamour, giving them the true blue American shopping experience.




Salvatore Ferragamo R TE

HREGSHTEEFRNNFEER  S58RFIREM Drawing inspiration from its sound foundation starting out as a

shoemaking empire, Salvatore Ferragamo combines the traditional

= ] mm T
MRIFTREIBREIR - BR z!ﬁiﬁjrﬁﬁK FINEE craftsmanship innovative design to earn a fine reputation around
%"E%Q%%t’%ﬁﬂgﬁg 5K - BERES » ﬁi% s IREE the global, and draws the patronage from the likes of the Hollywood
. [ —_ celebrities of Audrey Hepburn, Marilyn Monroe to name a few. As
DIERMFE0E  REEFEFHESERHENE . Yoo " )
the fashion house continues to evolve, it now offers a wide array of
T% ’ ﬁ{ﬁﬁ%%%% ° fashion choices, offering practicality and a touch of refined elegance.

Ihhﬂ"l[;ﬁ»
B | | |ﬂu|n'

S WAR() V SKI ,.Jtmaimﬁax%ﬂ
1895 » KENGKIHVEPERIER - BESHST In 1895, Daniel Swarovski, a Bohemian inventor and visionary, moved

. . . Zan , to the village of Wattens, Tyrol in Austria, with his newly-invented
(Damel SwarOVSkl) Q{Hﬁﬁéa“k ’ &éé*ﬁﬁﬁ'}]ﬂ\%ﬁ machine for cutting and polishing crystal jewelry stones. From this
AfﬁEt)JEJﬂ-Fﬂ%%E @EEI @iﬁjﬂ ,JﬁIJ;"'PEEBE’QE”é‘Eﬁ beginning that revolutionised the fashion world, Swarovski has grown

R P NNy to be the world's leading producer of precision-cut crystal for fashion,
I:E Elﬂ: ’ ﬁﬁﬁ/%ﬁﬁfﬁﬁ%&ﬂ%ﬁﬁﬁqlﬁéi)\fb ’ jewelry and more recently lighting, architecture and interiors.
FERNREIREE—TEnERE IR RS -
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LONGCHAMP s

7£1948%F FHJean Cassegrainft B2RRITIAV MR »

SiEeMECassegrainX EATHEE - FHFIFITE
8 FIERUREHEESZEZIRNBEIZ - H
RIEERAIERET KB HEE T M KE mAE -
BRI ZIREBEKI300E A CFEmIE °

The French fashion house Longchamp was founded by Jean Cassegrain
in Paris in 1948 and is still owned and run by the Cassegrain family today.
Longchamp handbags, luggage and accessories are renowned worldwide
for their style, craftsmanship and quality, a reputation that now extends
to its shoes and ready-to-wear collections.Longchamp is an international
brand that has maintained momentum and energy across the decades. It
epitomizes French elegance and inspires creativity, bringing a touch of luxury
into the lives of countless women and men the world over.contemporary
spirit of Longchamp, which now owns over 300 exclusive stores worldwide.

' =T

IF‘FEANY & Co. tRERFER

F—{ETIFFANY&Co.RVEREH &R AR T - HiR
EEANEH#HTH=E - VERIFRIBAIRE - &
F—USHEEINER - MESTERRE =20
BERNETRE ERETLHAVERIRERHE -

All products designed by TIFFANY&Co., including unforgettable diamond
and fluent and silver jewels, are all perfect and flawless.Each classic
designing reveals the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals and jewels.
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TOD'S mEmmkmeEsR

BHRHMERNEBE  EXEEHRIK > SARR
RYEit - BEERRALIZKTOD SHRIGIEHFIE -
ERFNETOD'SEINEREEANTERENRE -
TOD'SHTEMEREEHEAFNHIE » ECKENR
TOD'SSEARVENT] » fEZ LA EmEFRIRAEML

Refined, understated luxury, impeccable taste and enviable quality:
these are the elements that have always distinguished TOD'S, and
this is what has created the loyalty amongst the brand's fans around
the world.All TOD'S products are entirely Made in Italy. This strategy
has proven to be one of the greatest strengths of the company: a
peculiarity that distinguishes the brand and attracts customers who
truly appreciate Italian craftsmanship.

TOM FORD

TOM FORDE#EGUCCIRVFERAMESR 3 EfFEE -

1200545 E/AITITOM FORDSRES » B2 Marcolin

%lafﬁiéifﬁﬁﬁﬁ 53R%I - B ESRE EEE ]
BIKIUEAZRRS! - TOM FORDfSMRIEREIMEIK -

%ﬁ“’é%ann EARBEEREREHRS -

PSRBT ORI 2K

o~

Tom Ford gained international fame for his turnaround of the GUCCI
fashion house. In 2005, he announced the creation of the TOM FORD
brand; partnered with Marcolin Group to produce and distribute
eyewear, and established an alliance with Estée Launder to create a
fragrance and cosmetics collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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Founded in 1961, is one of the most prominent fashion houses of
the 20th century.Under Creative Director Stefano Pilati, Yves Saint
Laurent's collections include men's and women's ready-to-wear,
shoes, handbags, small leather goods, jewelry, scarves, ties and
eyewear. Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to symbolize
modern fashion.

B EES AR AGMValentino Garavani 131960
TFRITI - EFiIFPier Paolo PicciolilB(TRIEHEE: » 217
JVALENTINOXI'EERERVFTRES » — 88— - &
E—EREIE - ZPMELUTENARE » TR FmA
R e

VALENTINO s

WLENTINO

Established in 1960 by legendary fashion icon Valentino Garavani.
Since October 2008, Pier Paolo Piccioli have been appointed Valentino
Creative Directors. Their collection expresses the new vision of the
Valentino woman.
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The jewelry boutique shop offers a wide selection of Taiwan precious stone
such as coral, cat's eyes and other jewelry to represent the abundance of
Taiwan, along with the ridge of Mt. Jade as a main attraction. Also, the LED
screen shows the magnificent jewelry world on the outside wall and trading
desk inside makes customers feel like home.
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Founded in 1977, the U.S. Female Apparel Retail Chains that established by
Roy Raymond mainly sells woman's lingerie, clothes, pajamas, perfumes, etc.
Every season, its fashion show presents the latest lingerie and pajama apparel
by Victoria's Angels, which is always the global spotlight. The sexy image is
the main theme of the product line and brand advertisement. The woman's
power has swept the globe.
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ZENITH

1.PIAGET

Piaget Limelight Gala 32mm

ZEMMR - PENELRIERE > HES
Limelight Galaffiske 88BN ITIE R DAVEE
SEIEINE -

2.PIAGET

Piaget Limelight Gala 26mm

HRRRAY KA TS IO & Limelight Galaffiska)
FEGIERhiRANSE B INRI S —RAVELAERE S -

3.ZENITH

Pilot Type 20 Extra Special 40Xk
BHNEARIGEILSEMLLHI - fEEHEER
MEEET - RIRRRGIESITR -

4. ZENITH

Pilot Type 20 Extra Special Ton-UpX
=Ethusk

ELRIBIERER - BIoERENaNEE
8 B ENESEMERERE -

5.TAG HEUER

Carrera Heuer-O1#I 4B/ RIRRE B ek
PUIFEBRARNREERAIBRTEHR - 5
HRETE F1 BRIEHEA e EEER -
6.CITIZEN

1BIEIR Bk

MUK RIFIE IR RERE - P TItNER
REERTSOmEE L

7.BREITLING

Superocean Heritage Il 465t fii%

IR0 FEREMIELEMER « NUEEHE
REVERERET » ERERERIRHEE -
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1.Bang & Olufsen Play ESEEFE &
ERERAENER > #EBang & Olufsen
Signature SoundiZFHIERIZENES  TJLAEERR
e RENESIED - RRBEERAS - I
NERETAER » FEROLUEFALRE -
2.BOSE SoundLink MicroEEF 152588
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3.GoPro HERO6
EEETNEEREEBHERR/BED
QuikStories » BERFHETIAEDMN - iR
GP1 BF ~ FT—REIRIEEIVEER S REREE -
N CEE=PEHItm A pIKERET - HERO6EDZ
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4.SPHERO STAR WARS DROIDS
BB-82EfF KB E XN IR STAR WARS : [§
TERE—EFTAR - BBOERE —SEEMEEL
FHRA - BRSUENRE - EEHEESENK
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5.SONY WF-1000XEERIZRABENEH
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6.Canon Selphy CP1300KFSIRAEH#E
BHs.2 EMAES - 2FBBRNERENE
RETRWIFiZE— AR - BRIFEEER -
IKEIZRE T ENHE B TNEBIK !

7.SUUNTO Ultra Gold Special Edition HR
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Ageless Skin
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CLINIQUE

fresh pressed

JSHIJEIDO

Essantiol Fnergy
Mudsturizing Cream
Crisme Hydratante

TSI B Elizabeth Arden |
h| ;
) ' i
5 REPLENISH & RESTORE

1.L'Occitane
Immortelle Divine Cream

EREF FHERIEEETR
EESEESEaRERREER  BRFER &
ASOEREYE -

2.BIOTHERM

Skin Oxygen Strengthening Concentrate 50ml
HREREEILFEEAEE 50ml

REST IR T A ES - (SEIRIREE » WINEH
BRICEIANSR LRI ELTD -

3.Elizabeth Arden

Advanced Ceramide Capsules Daily Youth
Restoring Serum Trio
BEtESEMBE=XEXER
ELEMBESEL  EMERMBIEERTER
=EEEHNZIIN - BSEASHMOEETND FER
EEASTEE -

4.clé de peau BEAUTE

Firming Serum Supreme

BYHESIEZE

BHES |ISZeEENEERE - TIRAIBRER
BEET)  REFEERASEUR -

5.CLINIQUE

Fresh Pressed Daily Booster with Pure Vitamin C 10%
BZBINLHE SHE#REC 10%
FERA R TR - SN aMCIRERERE
HEREREL  BRIRE BB
MCEERAE » AR MMt EEEE » Rl
EBRHEESUINRENR - CESHTEIERR)

6.SHISEIDO
Essentail Energy Moisturizing Cream

HEERKILTE

EIRABIERES(CRMT - EHEHRENRESR
REMNRE  WIREIETEES - SRIBAE
STEAHEE -

7.Bobbi Brown

Extra llluminating Moisture Balm
BIEEDKRIER
—REASREIRZIKMERI D IIRES, - BRI
RIRND EABEEAMAMESE R | FRFSURASH « B
REMEESERERFE » BHIBERRNT] - JR
RE RAI=EE T » UNSEIBES -
8.CLARINS

Double Serum

BiREE-Ee g
BE-E_NENESUENRRBER  BASE
1ESWMBIEYBEE - REIE > BREFR
W BRI RENE -



JHI/EIDO

Essential Energy
Moisturizing Cream

Créme Hydratante

SONOYA MIZUNO - ACTRESS il

X, BRERALKIRA
> ~ E\EI I

R MRS RER I, ERAE TRESD

BREEEINE, INEFEEN, IERZEIARERNKEERK,

F—K, BERE, BREEHES, XATHNSER.

HREEROKILES, BRIREWENS, BMEIEZE, DS,
GINZA TOKYO

Essential Energy Moisturizing Cream NEW
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PRADA

1.MARC JACOBS
Decadence - Eau So Decadent

HEEKCHEERR

LERE SR MIEMIEENEHRE » DEIL T
71 RESINIERZE -

2.Yves Saint Laurent

Mon Paris Eau de Toilette

REEOERRF K

SR ERIMAMRREH NSRS - B
BAPIBEE NI EHE -

3.HUGO BOSS

The Scent Intense for Him

BIESR

ENSENFERER  BEER KERSHERHRS -
RIRIERET] -

4.GUCCI

Gucci Guilty Absolute Pour Femme

ULRES

BIR4FREEFANER MRS » RERINF
DRBBUREAR » —BIBAABEER » tHEGucci

Guilty Absolute B TENAIE R —218 3 IR EY

HERENET °

5.Chloé

Chloe Absolu 10Y

Chloé#idEEK

RERVEChlIoeENKTBE » EMABREEIRTS
ChloeESAVIERE - EAIRSIT] -

6.PRADA

LA FEMME PRADA L'EAU EDT

ERIRTRE K

HEER  BEEHET R IR BRI RIFER
IREEE - FESHERNHFIER

7.PRADA

L'HOMME PRADA L'EAU EDT

FIEEHR IR E K

ENFREMIEZ BMUEREAR » BETNEIETS
FNERE » BISH—ED ASRE N BERIERER ] -



GODIVA

Belgium 1926

SAVE 25%

GODIVA Taiwan Souvenir Collection

BiE25%

GODIVAGSERE =I5 EERT!

25% OFF

74 NEERERR A—X=-7aLsvvayv

Save 25% compared to single item purchase LUEIRFIEREREE25% HEEBAICLENT25%H1E
While Supplies Last €58B0LE FERINY & FEENET T HE CTOHBBLE R Y £
This offer is valid for GODIVA products purchased in travel retail outlets only (e.g. duty free shops in airport & downtown).
FMEBRBRRIRETERF QIHSHHARKGE) IBE < GODIVAER.
RSANWY—=FLTT MLy b (SEBRROHHEBARIR A D> 2 —[EHRE ) CHFHTT 1/ (GODIVA) BROAIREBRY FT,
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Solid or hasty, at the end of the year, we all slow down. In addition to rectifying
ourselves, the global cities are attacking fields one at a time, but also as a
cultural fuze, showing a brilliant annual scene. Despite the different cultures,
there are hundreds of different entry points, but we can still be rendered by the
factors that touch the inner memory. In this issue, please throw away the trivia
and go on a journey with iTravel. Evoke the charm of an infinite imagination,
and feel the vital essence of urban filter in close range.
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Italo Calvino, the ltalian journalist and writer of short
stories and novels, who composed “Invisible Cities”,
wrote: "The city has an invisible line that links life to
another life. At an instant release, there is a tension
between two moving dots, quickly delineating into new
patterns.” For the city, an annual event also means a
beautiful fusion of people, spirit, history, nature and
culture, and that's exactly why every city possesses its

own unimaginable charm.
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Quebec Winter
Carnival

As one of the oldest cities in North America,
Quebec, “Canada’s Snow City”, has the most
spectacular and beautiful ice and snow, and
the Quebec City Winter Carnival is one of the
four largest ice and snow festivals worldwide.
After a hundred years of organizing this
winter carnival, the level of the heat isn't
reduced, on the contrary, with each passing
year, the richness and creativity, has helped
serve up some fascinating dishes. The three-
week long winter carnival, kicking off on the
last Friday of each January and ending on the
Sunday in mid-February, is one of Quebec's
most charming moments of the year. Such
as racing canoes on the St. Lawrence River
or ice hockey, snow sculptures exhibitions,
bikini snowbathing, and dog sledding events,
all showcase the city's cold climate culture,
and that it is still a city full of fun and
unrivaled vitality.

XEREEFEE

MRBIEEREE > PEEEFANEFELTD MREARRFES
BHZRMERNGTE - BRE ~ OHRANES - AR RBEFIEX
BT EBRRFIHMES - BRI —RNERREE (BEH0FE
m+kA THESR, ) > RREBHER "EBEEE, RS R
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New Orleans Mardi Gras

If speaking about carnivals, then the largest carnival in the United States
is the "New Orleans Mardi Gras", which is absolutely the existence of guru
class. Through the history of the French and Western collegiality, the New
Orleans Mardi Gras inherits the tradition of French Catholics in the name
of the liberation of the day before fasting ("The Fasting Season" during the
first 40 days of Easter) and practical purpose of "Enjoying carnival". From
the French Mardi Gras, also known as "Shrove Tuesday" or "Fat Tuesday",
is the entire carnival year’s last day. Roughly each year, more than five
million people will attend the carnival, having different fascinating themes,
stressing on creative floats and make-up parades. Interestingly, when the
parade passes the main roads of the Garden District and Canal Street,
people start throwing out plastic prayer beads, coins or dolls, creating a
spectacular eye-opening scene.
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The Carnival of
Venice

Venice, the Queen of the Adriatic
Sea, in addition to its prestigious
waterfront terrain, is also best
known as the "The Carnival of
Venice", one of the world's three
major carnivals. The Carnival of
Venice originated in the 12th
century AD, and is also known as
the "Venetian Mask Festival. It's
said that the Carnival of Venice
was started from a victory of
the Venice Republic against the
Patriarch of Aquileia, Ulrico di Treven. During the 15th century, it
became an unprecedented national carnival. To this day, Venice has
set the Carnival to flourish in February. Walking in Venice, "the City
of Masks", you can see shops selling handmade masks everywhere.
With the Carnival’s inheritance originating from the Middle Ages,
its contemporary tradition has not yet been destroyed, but the
exclusive Venice City features reaches levels of extreme perfection.
Even travelers will also particularly rent gorgeous palace costume,
and then wear classic decorative masks, and the beautiful scenes of
the water city perfectly echo each other. It is worth mentioning that
on the last day of Shrove Tuesday, Venice also resembles a glittery
and glowing flame, and the whole city is fascinated by the gorgeous
feasts. Spectacular expanses of parade, all the way to the streets by
the canal, are all occupied by costumed aristocrats. In addition to the
bright high-altitude fireworks of the closing ceremony, the fireworks
at the end of the festival are also the most important part of the
carnival, and the fireworks light up the night sky with a unique view,
that transcends Venice all the way into the next year’s carnival.
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Iditarod Trail Sled Dog Race

A game that is won only after ten days was unfolding in the
snow-covered Alaska. The event, known as “the Last Great
Race on Earth”, not only tests the participants' adaptation of
the natural environment and crisis management skills, but also
connects people's biggest fears and riding the sled dogs. For
almost 1,600 kilometers, teams must cross the cold wilderness
for days to challenge the limits of their physical fitness and
endurance to show the best understanding of intimacy between
dogs and humans.

Every March, Alaska's “Iditarod Trail Sled Dog Race” always
attracts all walks of life that come to support the contestants.
In addition to feeling the speed of the sled, and carrying many
meaningful events, it also carries forward the feel behind
original intention of the race. In 1925, continuous snowstorms
caused the sudden outbreak of infectious diseases that was
impossible to immediately handle. At this time, when the
aircraft could not take flight and descend, a brave sledder led
the sled dogs to deliver the first rescue serums, saving hundreds
of lives. To commemorate this miracle, since 197 AlgSka has
held the annual "Iditarod Trail Sled Dog Race", 8 bugpose
of selflessly spreading love worldwide. ; .
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Las Fallas

When "burning" becomes a celebration, what does it look
like? Valencia, the third largest city in Spain, not only has a
rich, cultural and historical heritage, as the “City of Art and
Science” but in recent years has demonstrated its vibrant urban
potential. However, Valencia's biggest attraction for visitors is
in fact the medieval "Fire Festival" (Las Fallas). In honor of the
patron saint San José, carpenters at that time selected March
19, the birthday of San José, to burn painted wood or modeling
dolls Fallas made cardboard sculptures, to show ringing out the
old and ringing in the new, as well as the end of the festival.

At present, Fallas is no longer just a primitive modeling doll,
but an event drawn from the characters or social phenomena
of the moment. It has drawn worldwide attention due to
its highly satirical and humorous artistic features. During
the festival in Valencia, visitors can see the dolls carved by
artisans on the streets. There are more than one hundred
blatant themed works. They not only present the rich cultural
background of Valencia, but we can also discover the finest
craftsmanship of the city. In addition, besides the champion
Fallas, which can be contained in the collection at the Museum
of Valencia, the rest of the works will be burned together on
the final day. It is an act which symbolizes the welcoming of
the joyous new hope.
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Nuremberg Christmas Market

If Christmas is the most popular festival in European countries
when people can feel the “atmosphere”, then Christmas markets
are more like the most soothing warmth of the year. In almost all
European and American cities of the world, people can see traces
of Christmas markets. For foreigners, the markets are just like
markets in Chinese New Year. They provide people an expectation
of a new year. With its 400-year-old history, Nuremberg Christmas
Market is the largest Christmas market in Germany. While walking
along streets of the old town, you can see a wealth of handmade
decorations, Christmas gifts and traditional delicacies everywhere.
In particular, the night here is just like a gorgeous lantern; streets,
lanes and alleys are full of beautiful Christmas light decorations.
The street performer shows bring visitors unique fun.

Nuremberg Christmas Market not only has the world-famous
Christmas market, but is also known as Europe's "toy city". The
world-famous story, "The Nutcracker" took Nuremberg as its
birthplace. The center of the Christmas Market is set at the plaza
in front of Frauenkirche. Over two million tourists visit the local
market annually, bringing Nuremberg a considerable "festive
income". Interestingly, the Nuremberg Christmas Market also has
the only Children's Christmas Market. The lovely children's booth
decorations bring a sense of kind and warmth to the market.
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Winter Light Festival

Every year, from mid-November to mid-March of the following
year, is Japan's biggest winter lantern festival. In response to the
festival, "Nabana no Sato" (in Kuwana, Mie Prefecture) holds the
country’s largest lantern fair every winter. Unlike the Taiwanese
impression of lanterns, there are no lovely and playful light
decorations. Instead, they use light to highlight the large outdoor
park in Nabana no Sato, which is well-known for flowers of four
seasons, interpreting the beauty of nature through different
light decorations. Walking in the famous "Tunnel of Light" is as if
exploring in the fantasy. The vast sea of lights and the reflections
narrate Japan's "beautiful and tranquil" scenery. The fair employs
the "mature-style Lantern Festival" to signify the most fascinating
scenery of Nabana no Sato.

v

A A 4

HIRES

BEFRBEARNLEHE  SBRILBRER
Y o AN 1950F RIALIRE R - [RAERERAIKEE
EREE  BIRRVEE RS A AR AT R KA
£ 2017FARFBIENILIRESR - BFHBB
008 BAMERRIRAERSE  HISRTHEMH
RRANERBAOHKBEER - R RK S
g OBRRNAE - GREXFHRENSZHR
REFDBSE - glRITMANNENIBEES -

MESNS—ESE  EBNIUEEMNXRTY | 1
EENMEEHZREEMISERTRIE » Z/EZ
HNERMEABONBARILESRN - BRI
LEMRRUOES o

Sapporo Snow Festival

The most popular winter festival in Hokkaido is the
Sapporo Snow Festival. The Sapporo Snow Festival,
which began in 1950, was originally a school ice
sculpture show, and later evolved into the largest ice
sculpture event in Japan. In 2017, the 68th Sapporo
Snow Festival took place. More than 2 million visitors
a year from home and abroad join the event. In
addition to hundreds of heart moving ice sculpture
works of all sizes, the extended ice activities also give
tourists enjoyment. Events such as the snow slide
and snowmobile, introduced in recent years, are
both adults and children’s favorite activities. Another
culmination of the snow festival is the delicacies of
Hokkaido! Here you can enjoy not only authentic
Hokkaido cuisine, but also the appetizing ingredients
of Japanese northeastern cuisine, which draws
copious praise from diners by the warm arrangements
in freezing winter.
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ORSIREZEE MR - Harbin Ice & Snow Sculpture Festival

Sun Island Snow Sculpture Expo, Harbinilce and Snow World Park,
and Zhaolin Park Ice Lantern Art Fainare kmown as the three major
SanChEOHEO |Ce Fes“val landscapes of Harbin International IcefandiShéw Festival. "Sun Island
Snow Sculpture Fair" is more known as tf orld's largest snow carving
The celebration consists of valleys, glaciers arts carnival, and also a tourist hotspoBiineWinter Harbin. The festival
and fish. It sounds very primitive and starts in January and lasts about one 144'“; om | he arts, sports and
unimaginable. In fact, the area of Gangwon- delicious food to the history and cultUfERaINEIRE strrounded by snow
do has always been the earliest place to and ice. It draws excellent artists of ice'SCUIPEEI@ERdEreators’ thoughts
freeze in Korean winters. It is famous for from all over the world and attracts lafgesnuime ourists. The Expo
its Sancheoneo fish and otters. The "Ice earned Harbin the title "most beautig Citys €™In addition, the
Fishing" in the "Hwacheon Sancheoneo Fish performance of the light sculpturés n denty ars has also surpassed
Festival" is the most famous and unique the framework of the artistic dimemsio d pUSHEd the ice festival
event of Korea’s festivals. Every January, tens toward "contemporary aqsthetics.". § v i
of millions of tourists rush into Hwacheon to f :
participate in a variety of winter recreations.

In addition to the most popular 12,000 ice-

fishing points, more than 40 kinds of winter

activities such as sleighing, ice football and

hand-catching trout also attract more and

more tourists.
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~Talwan’s
 Festival Scene
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After é;?ﬁ%ring'an array of festivals all around the world, we
brought the focus back to Taiwan. Through the wisdom of our
ancestors, we capture the irreplaceable "Taiwanese gpir_it“ from
the culture and festival terms. Time after time in ou'r"ﬁgﬁy life of
nourishing ancient memories, we are full of a bright and warm
spiritual value. ;




The Rhythm of
Seasonal Festivals
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From childhood to adult, festivals always give
people a lively image, but can we have a deeper
understanding of the origins and implications
of these festivals? We often speak of what we
believe to be culture, but in actuality, culture is the
essence of the accumulated life experiences of
our ancestors', while old customs are the reflection
of the cultural standards of a particular place.
Festivals come from agricultural work according to
lunar calendar, are filled with Taiwanese emotions
and memories. Festivals allow us to live at
leisurely pace during holiday life.
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Old customs are rather a unique element of the traditional
Chinese culture. If the festival is a chain of time and
culture, then behind it are the agricultural festive terms.
The reason why there were lunar festive terms, was
because during the ancient time of our ancestors and
astrologists, they closely observed the four seasons and
the change of the sky and universe. The developments
of agriculture, fishery, animal husbandry, and other
industries were formed as a supplementary method to
guide the practice of production and living.

These non-daily festivals are all selected at the change
of lunar festivals or during a special time of a month.
Through the ritual conversion, people can smoothly pass
through the passage of time and profoundly influence
their work and leisure for thousands of years and beyond.
After integrating into the religion and local sacrificial
culture, the festivals and customs constitute as the Han
culture. Subsequently, the local humanistic and natural
conditions are localized. These rich and complex religious
customs, which have been accumulated by the Han ethnic
group for many years, can often be obtained from festival
offerings, entertainment, and traditional folk arts and
crafts to see the details.
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The Calendar’s
Memory

The "CALENDAR PROJECT Hardware
Calendars" by Five Metal Shop enables
old products to connect with modern life.
Tearing a page at the end of each day, the
unique calendar prototype in East Asian
culture, is a plan carrier, boldly preserving

the traditional lunar calendar, solar terms
and the daily sunrise and moonrise, to make
different generations curious about 24 solar
terms. This is how the tradition converses
with modern consumers.

Celebrating Holidays In

the Talwanese Way
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Traditional Taiwanese festivals are mostly based on the
"Solar Terms”. Suppose that Taiwan's land is a space
dimension, and lunar festival terms are trajectories of
time, creating a beautiful two-axis intersection. That is

Taiwan's most simplistic implication. This time, through
the local leading brand’s guide

of Taiwan’s traditional holiday
atmosphere, we can have a glance
of Taiwan’s cultural and creative
scene.
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A Round of Applause for the Beauty of
Solar Terms

Taiwanese agriculture industry is inherited from its solar terms and
related customs. In Taiwan, land is shown in sincerity. “Green in Hand"
represents the commitment and faith of Taiwanese food staff and their
respect for food. When paying attention to the efficiency of the digital
era, they inherit the ancient methods, and follow the solar terms. Only
practical and consistent care of the "time" can produce delicious food.
They observe the solar terms and naturalness, and refine aesthetics from
the culture and inner civilization, to deliver hidden valuable clues about
the agricultural brand.



Traditional Spirit —

Chinese New Year
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To fade away the worries of the previous year, there is
no holiday more anticipated than the Chinese New Year.
Harmoniously blending the seasonal festivals, creating a
feeling of time and the custom culture, the Spring Festival
which is extended by the traditional Chinese calendar is not
only in pursuit of auspicious peace, but also a good time for
people to celebrate together.

The “Spring Festival” is also called the “Chinese New Year”
and “Great Year” which originally referred to the Beginning of
Spring in Solar Terms. Later, it gradually signifies the important
celebration from Chinese New Year's Eve (the last day of the
year) to Lantern Festival (the fifteenth day of next January).
Especially on the January 1st to 5th of the lunar New Year, is the
most intense period, commonly known as the Chinese New Year.
Similar to the New Year, "Lunar New Year" is also the occasion
for Taiwanese say goodbye to the old, in order to welcome
a brighter future. The Spring Festival has numerous customs
and also many "auspicious" arrangements. It's like cleaning
up before the Spring Festival, which means to get rid of the
bad luck. In addition, the rice cakes symbolize promotion, give
offering to gods for their blessing, red colour to attract good
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fortune, also spring couplets and firecrackers, can be found
during the Spring Festival, adding a New Year atmosphere and
an auspicious tradition. In addition, the Chinese New Year's
Eve family reunion dinner, red envelopes (gift money) and
"stay up all night on New Year's Eve"customs also imply happy
reunion and prayer for peace and longevity. Furthermore, the
first day of the lunar year people will visit their relatives and
friends. On the second day of the lunar year, families will go to
married woman’s parent’s house. The fourth day of the lunar
year will be the greeting of the god of wealth. On the fifth day
of the lunar year, it will be the opening of the market and other
customs. These customs deeply express the feelings of the
Chinese world for the past year and the positive outlook for the
future, and elaborate on the warmest and sweetest feelings of
each person's memories.
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Light up Your Life to Experience
the Spring Festival

Celebrating Chinese New.
Yearwith Lantern Festival
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Carrying lanterns is a childhood memory for
many people. Children in groups carrying
shining stuffs strolling around the streets,
not only lighted up the road ahead, but also
made fantastic and blessing Chinese New
Year memories in their childhood. As time
goes by, lantern festivals all around Taiwan
nowadays experience its promising prospect
in the spectacular festival.
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The Lantern Festival, also known as Shangyuan Festival, is an
important traditional folk festival for the Chinese along with
Chinese New Year, Tomb Sweeping Festival, Chungyuan Festival,
Dragon Boat Festival and Moon Festival. In ancient times, the
Lantern Festival was the point to start the work in agricultural
society. Lantern Festival means the end of Chinese New Year’s
Holidays. That’s why the Lantern Festival is called “Little Chinese
New Year” as well. Traditionally, in addition to family reunion,
guessing lantern riddles and tasting yummy sticky rice balls,
fascinating lantern shows definitely cannot be missed.

During the past twenty-eight years the lantern show took place
in Taipei city annually. Since 2001, it has become a touring show
around the island. The main lantern, Chinese horoscope of the year
combines with various festive lanterns and performances of folk and
international groups, making it the most glamorous festival in Taiwan.
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The light weaving around the street is brighter than that of the
lanterns hanging on the doors. The ancient era seems to fall apart
from the contemporary technology. In the fragmented centenary
inheritance, Lao Mian Cheng in the northern part of Dihua Street
followed the ancestors’ ingenuity, remaining the temperature of the
skilled crafts. One after another, the century-old lanterns lighten
Dadaocheng with the ray of the era.
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Cardinal red lanterns in the doorway herald the historic
stories before we step into Lao Mian Cheng. Without
chore pre-arranged route and organized display in the
shop, the stuffs are full of memories and the antique
stone bricks on the floor portray a warm and plain
world for the successor of the third generation, Chang
Mei-mei.

In the late Qing Dynasty, Chang Mei-mei’s grandfather
moved from Dalongdong and settled down in
Dadaocheng. He started Lao Mian Cheng’s earliest
business of gold paper. As time went by, the industry of
gold paper withered gradually. Chang’s father, Chang
Jian-rong, took over the business and adjusted to
produce lanterns as folk necessities at that time. From
temples to the folk lives, from worshipping God to the
bright and luck symbols for the Lantern Festival, Lao
Mian Cheng’s handmade lanterns represent the power
of resilience. “When | was little, | followed my father
and learned how to make a lantern from him. Just in the
blink of an eye, sixty years passed,” the successor of the
third generation, Mei-mei said in a calm tone. Passing
on her father’s skill, Chang is good at calligraphy, too.
The left-falling stroke and right-falling stroke of the
calligraphy on the lantern reveal not only the strength
to wrist hanging, but also Chang’s great effort to
preserve traditions.

“The time is changing. In addition to keeping tradition,
we are also looking for novelty from it.” Although the
bamboo batten weaving skills remain, only temples pay
attention to their sacred connotation of craftsmanship.
Subsequently, plastic semi-finished products have
become the turning point for Lao Mian Cheng. Chang
Mei-mei takes advantage of the collage of Hakka printed
cloth and gives lanterns new lives. Moreover, products
like paper fan, little night light and stylish lamp made
with traditional lantern cloth even become new cultural
creative products, shedding different light on the old
shop.
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With rich flavors flowing down the throat, red wine can not only
enhance the delicacies on the dining table, but also become a
mild tranquilizer in a serene moment. Both tannins and the hidden
smell of oak barrels make wine buffs under the spell. Through
various textures and styles of wine’s bodies, we can have an
adventurous, flavorful journey of cuisine for our taste buds.
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With each vintage release the cool-
climate Bin 128 Coonawarra Shiraz
provides an interesting counterpoint to
the more opulent and richly concentrated
warm climate Kalimna® Bin 28 Shiraz.
Bin 128 comprises fruit sourced from the
unique terra rossa soils of Coonawarra,
a region that exemplifies the perfume,
transparency and seductive nature of
cool-climate red table wines.
Coonawarra has remained the source
of shiraz fruit for Bin 128 since the
inaugural release of the 1962 vintage.
In order to further enhance the regional
qualities of Bin 128, the wine is
matured in a mixture of new
and seasoned French oak
hogsheads, a method that
was refined during the 1980’s
when the transition was made
from American to French oak.
Sage and bay leaf coupled
with Indian spices (oak-
derived) and dark-berried
fruits. Type of oak? Tell-tale
French. Velvety/viscous
rather than manifesting the
typical regional grip/attaque
. shielded by an abundance of
even, clay-like, grainy and slippery
tannins.
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Bin 8 has been crafted in the traditional Penfolds
style. Ripe, balanced fruit flavours are supported
by softly integrated oak resulting in an impressive,
smooth red wine. It was introduced in response to
a heightened interest in shiraz and cabernet blends
— a classic Australian wine style that caught the
attention of the international wine media. Although
Bin numbers were originally named after the original
Bin location after bottling, Bin 8 was given its number
because it uses older oak previously used for Bin
128, Bin 28 and Bin 389 — with ‘8’ obviously providing
the common thread.

Fresh and lively.

Complete, full, balanced... good weight and length.
Earthy/mushroom complexities remain comfortable
in the wake of a thrust of dark chocolate,
mocha. Gripping red fruits augment an
appealing tannin/acidity
attaque.
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with Scotland's whisky malt and bottled 2 BEBEERIGIRE o
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| properties of the food ingredients.
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The term “craft beer” has recently
changed from “small-scale

BRIRE : 5%

brewing” to “attitude” in meaning.
The multiple connections between
craft beer and cuisine, stir frying
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; or fine dining alike, are significant
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positive energy that satisfies the
pickiest taste buds.

If you would like to experience the
sparks in your mouth ignited by
craft beer and classic cuisine, then
follow the beers specially selected
by Cheng Meng below. This way,
you can also savor the intact

When
Meets Qassic Cuisine
=4 s =k R b SR

TMEERNEERE > RESHEE 7 | 8%  “What kind of dining space fits an airport best?”
BIER S8 ER=EMZEX » HRE There might be no perfect answer to this question.

BTSSR EE  AMEETRYEAE But Food Greenhouse, established by Cheng

jm 2

R Meng, exactly shows the tasteful connections
2 o B S EEsE ;
ES Eg% IR EEEE B — IR WY between food and life. Through keen taste buds,

H[R % an TS Hi B2 i 5% 12 88 T RO JBL £ ZPK o you can savor each subtle, original flavor hidden

B BFAILEEEIRE (Craft beer) X  inthe cuisine. This time, we enjoy delicacies along

B ENARENEERE S SBRT H—ﬁ with craft beer, allowing the brewed golden liquid
OB o to interpret its unique flavor and texture.
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Eggenberg: Doppelbock Dunkel
weich — harmonisch

Alcohol by volume: 8.5%

Ideal serving temperature: 8~10°C

Volume: 0.33L

This beer has a rich body and a smooth texture
with mild aromas of coffee and toffee. When
heated up in the mouth, it further gives off the
smell of malt and cream. Going with delicious
beef rolls, the beer enhances the scorched scent
and the flavorful taste of beef, creating a lingering
aftertaste for your taste buds.

Eggenberg: Hopfenkénig
feinherb - elegant

Alcohol by volume: 5.1%

Ideal serving temperature: 6~8°C

Volume: 0.33L

Saaz hops, produced in
Bohemia, is considered the best
hops in the world. This beer
features silky, smooth, long-
lasting foam and the mild aroma
of aftertaste. It goes well with
Pian Piano’s slightly crispy Soft
French Bread with Bacon. The
great-smelling bacon and the
refreshing beer strike a perfect-
balance and create a wonderful
mixture in the mouth.
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Brand Originality with

a Unique Taste

Out with the rich
and col()r.ful taste of
Karasumi

Every winter, the warm current always brings a glistening
yellow Karasumi to Taiwan. This delicacy originates from
the sea. With the advanced fish production technology,
it has become an unforgettable and sensual taste for
everyone. Through the efforts of the Tasameng Duty Free
Shop to promote Taiwan's industries, Karasumi delivers the
Taiwanese flavor perfectly to the country gate and brings the
most sincere spirit of the island for your taste buds.

Cornucopia is the first professional brand of Karasumi in Taiwan. Over the past
60 years, the family has accumulated decades of skills from fish and seafood
wholesale to today's Karasumi. Li Rongzhe, coming from the third generation,
is taking away from the family’s traditional production method of fishing,
turning to a creative mode of operation, and ultimately sharing the “wild” fish
taste with everyone, such as the scarce amount of 335g big Karasumi and the
handy convenience package. It flipped the existing form of traditional Karasumi
and amazed the market with a richer taste. In fact, Li Rongzhe also revealed
that although the Karasumi is very delicious even from a simple scorching, he
still prefers to mix it with cheese to create a delicious taste of a Chinese and
western dish.

Put in Creativity to Enhance the Brand Value

From the necessities of life, Li Rongzhe likes to take a new approach to
product development, giving consumers numerous ways to enjoy Karasumi. In
particular, "quality" is what they insist on. In the past, solarization and board
pressure technology was an important key to grasp the flavor of the Karasumi,
but he has altered the tradition. He has purchased the only machine in the
industry that can remove excess oil, so that after Karasumi passes through low

temperature indoor drying, they must
undergo two sterilization methods. In order
to ensure the strict regulations of food and
health, he not only reduced the amount
of salt, he also substantially retained the
original nutritional factor of the Karasumi.
Cooperation with the Tasameng Duty Free
Shop, it is to open the international taste
of Karasumi. In addition to bringing out the
rich and colorful taste of the Karasumi, it
also provides consumers more options of
gifts: the sweet salty "black gold". Bringing
out the delight of taste buds, not only is
the opportunity for Karasumi to choose

Tasameng as the sales channel, but also
echoed the resolution that Tasameng
as airport ambassador who sincerely
promotes the spirit.




SINCE 1961

Taiwan Famous 871t oF SELgA

BRUXELLES )’

Y << v pry - = s @é
mwMEEN AR

s

(o) e
N4, QUA\,\‘\

—hREF %%ﬁ(ﬁ SILVER

AWARD
7

REUBEAR - TEARTERMOKAT > £Y
AR E = AREEMEFEER - LHEXA
FERA/NGE "HE L BB BN T HREZENE &
hg o X7 RIRESRERIAACERAERS - LA BAR R
EERFERE  REBBENROREE » EMMAL
MEELBRE QM KEE A ENMAIMITERR © LI
SIEREHEEERMUENRESK

TEAREERR
BENEENZHFALLNZ - A REIREZETEEL
FRRRFEEME ? T REFNTHE  RERBREAS ! L #H
TRAKBELITMRERMEE -
AAEESRERRE  THBEEEREZRAKS
100% BAEC R TEMRIEREE @ N EBE2E AR
FEEREL AT - CEB10SIEHEEEERRA
55 R AARBEESBRMEE  BHEE
fFRBEIEER R R AREEMR

te4h - BEMBERABEREMENERES K » &6
—FRAFERFINE AR HEHHZEDR.JOUKRE
WikEE R mEE - A—HEEBNRTERRIEiZK «
iR BEIL > BER @E - RESMEE  BR
HFIRITAT R AR EERE NG - 7FES
2017Monde SelectionERfE B T K E TR o T
HER S RRNEEEE - AeSEEEMmE
IREHGHENTRENT S  WIRABENEE !
BRENEVMELZA—EFE  BAE—EMITHE

Dr. Jou Bioteck Co.,
Htrer i

Dr Jou Six Essence Hyaluronic Acid |
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fydra Mask Sheet

S & TOILETRIES - MALTA 2017

Internationally Popular and

Beloved Skin Care Prestige

Beauty is a Piece of Mask

The beauty business started by Mr. Jou Tsao-chun
since 1934. It was named as Morita Store originally
for selling homemade clogs and daily supplies. After
finishing his study in Japan, the third generation Dr. Jou
Chun-Hsu inherited the family business and focused
on the innovation of the skincare products with the
brand name DR. MORITA, to honor his grandfather. As a
Medical Ph.D. with years of clinical experiences, Dr. Jou
also conducted the company with Japanese enterprise
management with strict quality control. Persisting with
the conscience and morale of a medical practitioner,
Dr. Jou successfully developed the renowned MIT mask
with main ingredients of collagen and hyaluronic acid. As
a leading Brand in Taiwan, Dr. Morita facial Masks have
successfully boomed as the beloved daily skin care.

Investing Highly on Research and
Innovation for Excellency

How could Dr. Morita outstand the competitors in the
red ocean market of Taiwan? Dr. Jou replied without
hesitation: The product itself is the best marketing.
Instead of spending huge budget on celebrity
endorsements, Dr. Jou, with the core value of persisting
on the excellency of quality, applies supreme Hyaluronic
Acid 100% imported from Japan. Thru long-term
collaboration with industry and academic research in
both Taiwan and Japan, Dr. Jou has received more than
10 patents related to masks innovation. End users could
immediately feel and perceive the difference after
applying Dr. Morita Facial Masks.

To accommodate the pace and requirement of modern
people for skin care, after one and half years , Dr.
Jou Biotech Corp. has recently launched DR.JOU’s Six
Essence Hyaluronic Acid Facial mask series. It contains
essences and functions of lotion, serum, cream, mask
and eye mask. Travel becomes easy and light without
bottles, boxes or cans. This rising brand also receives the

2017 Monde Selection International Quality Award. Dr. JOU
can be purchased in the airport’s duty-free section. With

the brand image of premium quality, DR. JOU has won the
international recognition and popularity.

Beauty with glamor and self-confident is the life-time bliss
for women.

How does the MIT- Dr. Jou- facial- mask become the talk
of the town? Furthermore, it is now not only the gift that
Taiwanese people bring to their relatives and friends, it is
also the must- buy for foreign tourists visiting Taiwan.

The core value of the enterprise culture and brand spirit

tells everything.
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“Hello, Miss Lin — The
Digital Mazu Pilgrimage”
Special Exhibition
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TASA MENG DUTY FREE SHOP

LAUNCHED A NEW ERA OF
AIRPORT DIGITAL INTERACTION!
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When digitalization opens up a world of
unprecedented communication, should
international airports be more capable of
embedding rich and informative multimedia
in its public domain? In this regard, to enrich
the fun of cultural activities, Tasa Meng Duty
Free Shop invited well-known exhibitions to
submerge into the airport, hoping to create
resonance through scene interaction, and
permeate Taiwan's beautiful culture.
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The special exhibition "Hello, Miss Lin" has no correlation to
a woman with the surname Lin, nor an English teacher, but is
about the most popular folk story in Taiwan “Mazu”. Through
the heartwarming proposition and the spectacular digital
interaction, the Matsu Special Exhibition" of the "Hello, Miss Lin
- The Transboundary Goddess of the Digital Matsu Pilgrimage
Procession", a lot of people have also passed through Tasa
Meng Duty Free Section D, to make this special “pilgrimage".

Connecting Chinese Culture through the
Airport

The pink main visual theme and a large wall of consciousness
stream reset the fresh image of Mazu. Under a bright-
colored background, the culture and tradition intertwined
with a contemporary style. In 2017, the General Association
of Chinese Culture (GACC) launched the "Hello, Miss Lin
Transboundary Goddess of the Digital Mazu Pilgrimage
Procession" Special Exhibition to reinterpret the "religious
culture", with a lively vision and a brand-new way to allow
younger generations to easily get closer to seemingly tough
faith, and better understand the significance of Mazu and the
code behind it.

Tasa Meng Duty Free Shop, which consecutively emphasized
on Taiwanese culture, in addition to the active planning of the
theme lounge and Art Gallery in the airport, it holds a special
“Mazu” exhibition, bringing "Traditional and Innovative,
Locally and Internationally, Connecting the Globe’s Chinese
Culture”as the main axis. This is how it initiated the energy
of the departure area. Interestingly, through the interactive
guided tour of the exhibition, the public can participate in
the "Mazu Pilgrimage Tour on the wall." From Baomazi, the
big lantern carts, the musical troupe, the Xiangdan troupe
to the Prince deity troupe and the Mile (Maitreya Buddha)
troupe, etc. Such religious customs, digital devices, audio and
video animation and sound effects, also bring the experiential
knowledge with great enjoyment.

In the realm of the country, the Tasa Meng Duty Free Shop
has enabled more people to understand the story of Taiwan
through digital interaction and multi-media approach, and
connect it with Chinese culture, ultimately creating a cultural
axis within the airport.
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When Tradition Bumps into
Creativity—Lin Chow Chin’s
Creative Lantern Exhibition
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Theme: Lin Chow Chin

Creative Lantern Exhibition . . o
Location: Art Exhibition Space “We make creative, eco-friendly artworks based on traditional

at Zone D, Taiwan Taoyuan . ” . . .
International Airport procedures and techniques.” This is the aspiration of the
Time: January 4, 2018 - March handmade lantern artist, Lin Chow Chin. This time, Tasa

28, 2018

Meng Duty Free Shop will present Taiwan’s masterly crafts by
displaying Mr. Lin’s lantern artworks at the art exhibition space
in the airport. Those lanterns, rich in connections with life, will
give passengers some fun of wild fantasies.
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Over the last decade, Lin Chow Chin has not only applied traditional lantern
making skills but also put great efforts to turn traditional lanterns
into more modern and eco-friendly artworks. In addition, he
has also made a lot of innovations in lantern structures by
successfully producing molds of various shapes. Even puzzle
games and the concept of environmental protection
become important parts in his recent design.
The poetic, creative lantern artworks are going to be
displayed at Tasa Meng’s art exhibition space. Tasa
Meng hopes to show passengers the unparalleled
charms of light, materials and structures through
Lin Chow Chin ingeniously-designed lanterns.
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Hakka Cyeling Exploration

Urban space and natural green space should never be
divided. The “Street" will serve as a series for the "2017
Hakka Romantic Avenue - Taoyuan Music Festival", which
means that everyone can witness the charm of Taiwan's
Hakka unique lifestyle. This road starts from Taoyuan,

Hsinchu, Miaoli, and stretches all the way to Taichung.

This route is not only historical, cultural, industrial, and

exuberant, it is also an important milestone in the history
of the development of the humanistic assets in Taiwan.

As a part of the Hakka cultural, Taoyuan’s "Longtan" also
carries many historical memories. The mayor of Taoyuan,
Cheng Wen-tsan, further said: "The Sankeng area is the
most important starting point for the history of Longtan.
At that time, the Sankeng ferry dock was also an important
source of agricultural water transport. The water quality
here is very good, enabling the production of rice to be

an ever-winning champion. While filming in the Taoyuan

City, we can see the ambitious intentions of the Hakka
agricultural staff, and a more in-depth understanding of the
Sankeng area."

Through the vigorous promotion from Cheng Wen-tsan,
Mayor of Taoyuan, Fan Zuoming, Vice Chairman of the
Hakka Affair Council, Jiang Jie-An, Hakka Affairs Bureau,
Taoyuan City Government, and Deng Yucai, Mayor of
Longtan, the public can explore the vicinity of the Yongfu
Temple, San Hang Street, Kanjin tribe, Sankeng Natural
Ecological Park, and 10 other attraction sites via cycling,
jogging, camping and other activities. Explore more with
an in-depth visit to the Hakka Romantic Avenue filled with
Hakka culture, and gain an understanding of Taiwan's most
beautiful human landscape.
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The Paper Windmill 368 Township-Urban Children's Art Project
originated with a pure heart with the hope of inspiring the
creativity of children's visual aesthetics and showing the power
of love and care through the presentation of every play. Tasa
Meng Duty Free Shop has always devoted themselves to the
development of Taiwan, and has also taken concrete actions
to support the Paper Windmill's hope of bringing interactive
aesthetics to local children and shortening the gap between urban
and rural performing arts.

This spectacular show, sponsored by Tasa Meng Duty Free Shop,
was adapted from the classic novel "Wu Song Fights the Tiger",
which synergizes the traditional performances with singing and
dancing, bringing a dazzling display of dynamic and interesting
effects. The event, took place in Jane-Der Primary School, poured
in over 2,400 parents with their children that night. Even the
Mayor of Taoyuan, Cheng Wen-tsan, came to be a witness. Both
children and adults were attracted by the lively performances. In
addition, Paper Windmill also used an amusing song to show that
they protect the animals for the purpose of caring for the natural
environment, to inject quintessential growth into the children of
Taoyuan.In addition to the substantial sponsorship, Tasa Meng
Duty Free Shop also led 50 volunteers to assist with the activities.
The Chairman of the Board, Gu Sugqin, further said: "Because of the
luck brought together from the collaboration of Tasa Meng Duty
Free Shop and Taoyuan, we also expect to continue sending full
love to this wonderful land. This move continues its inheritance
from generation to generation, so that the joy of children can
resonate throughout their life. "
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