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Alfred Dunhill Fazmmez

Alfred Dunhil RS RISRIEFNS TEERR - /HEBR
ZIRMBETIRME “FOUNRPBE" - KEEEHN
SHIEEI S SRR MR8 - ARFR
HSX » EEERERRENILE « BilfR T B
iRE » 18EAlfred Dunhill 23R E TS REAMIAT

Alfred Dunhill dedicated himself to creating the very finest men's
luxury goods, providing discerning men with "essential luxuries" that
were as elegant and functional as they were creative and innovative.
Today, over 100 years later, it is this commitment along with true
appreciation for culture, travel and craftsmanship that secures
dunbhill's status as the definitive global men's luxury brand.

K38~ REBERN T2 H1966FEBOTTEGA VENETA
NEEAST EVER - BEEEAAHEEMKE
TERAMRBEREANBEREER  RERBER
[EfREEmiEC— - miERE [EMIEREEE
FEIRE D) REEETREEES -

BOTTEGA VENET

BAFEEREETZ

Discretion, quality, and craftsmanship—BOTTEGA VENETA has created
a new standard of luxury since its founding in Vicenza in 1966.
Steeped in the traditions of Italy's master leather craftsmen and
long celebrated for its extraordinary leather goods, Bottega Veneta
has recently emerged as one of the world's premier luxury brands.
The company's famous motto, “When your own initials are enough,”
expresses a philosophy of individuality and confidence.
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borsalini Br&rmsiELEE

BITIRR19811F » KA mhEborsalinild & E
1 RFEHER » BIRNEGERRA R SERET -
B ERASRERVE » IEBEMKINFTRE - ]
EREmANZTERNFER YT  LREBEY
MRENEL » BIRBSIEARIK -

Founded in 1981, borsalini embodies the excellence in the high
leather products making. Based on the design concept of “exquisite
fashion and practicability”, all made with select high-end material
and exquisite craftsmanship. Its varietal materials and diverse designs
cater to satisfying the fashion-conscientious women'’s different needs
to show their personal unique styles.

i ]
i} Sl

BUBBEBRY g

ERNEFEHITTENRMERE  LUBRIMER -~ £
HRFEZR - KSEBENES » REEHANE
) - EERREE -~ BE I8 - HEHEEMAE
FEE - ER21924FBURBERRYM K RIIATHE £
RET IR RRISHIER -

AR i) B ET

The practical and trendy British brand Burberry continues to win the
favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and
white was once the liner of Burberry's raincoat series in 1924, and has
now become a classic icon.
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BVLGARI

£S5 ' BVLGARIZIKE « s HIBAZ ENEERD ;
HAZRWREEAREESEURZNEN - FH
AR - EERM - HIFZRIFEEBEHE S5
it RKEEMERR  SHENEE > ARESRA
REENREREA -

BVLGARI mexThscfiseE

In Rome, Bvlgari is synonymous to jewelry, excellence and fame; its
creative philosophy is originated from Greek and Rome as a time-
and space-surpassing art to bestow a touch of modernity. Precious
materials, clean lines, delicate and exquisite designs and boldness and
creativity have created the pure luxury and also bespoken style and
beauty.

Cartier =EEmes

REZEZRME o HIEEFE - B ZECartierfy
fEfm » BANRAVEERT  URMENTENERE
*IB . EREPRE  UEEESHENRIRSIA
BEHA—BGERANB - FBER T 245 EA
SHEMER - RTHRZFANRE -

The renowned French brand projects elegance and opulence. By
examining closely every Cartier piece, there is a time-enduring classic
elegance, combined with innovative creativity, to awe and draw the
adoration from different generations of consumers with its refinement
and elegance in the realm of trendy fashion.




FENDI ezgspe1s

FENDIZREINR19255F - ERfEdoardoKiAdele Fendi
TSR E—EFENDIRE —FTREETR -
BERERESUMERSEZEE » ILEFENDIZUE
MR - ERRET  AIFHERRIFEAIR
N BREEREEmEE -

The house of FENDI was established in Rome in 1925 with the opening
of the first FENDI boutique—a leather and fur workshop by Edoardo
and Adele Fendi. Immediately winning acclaim for the quality of its
products, FENDI quickly emerged as an internationally renowned
brand remarked for its elegance, practicality, innovation and style.

GUCCI srEZ2NSARIES

BESE)  BWEEZIEH - Gucc Eff =B — @2 HAVRLEE
€ EBRIEEEEAlessandro MichelelVE{{1REF » EFESE _+—

HICHEE - E—PEEHSIREZEUMRES —HU - TRE
£ B RE - GuedRBBEREANMN=STE « BERELEE

EAFESEHRED - Guecl RBIREEE - RREREMBEN HRE
REE ) SHERHIFERISERSEDm  FEERLEEME

Influential, innovative and progressive, Gucci is reinventing a wholly
modern approach to fashion. Under the new vision of creative director
Alessandro Michele, the House has redefined luxury for the 21st century,
further reinforcing its position as one of the world’s most desirable
fashion houses. Eclectic, contemporary, romantic—Gucci products
represent the pinnacle of Italian craftsmanship and are unsurpassed for
their quality and attention to detail. Gucci is part of the Kering Group, a
world leader in apparel and accessories that owns a portfolio of powerful
luxury and sport and lifestyle brands.

021



= Boutique G

022

Chloe¢ zreszEmsg

RITIHR1952FFAYChIoé » IERRARETEILAVAI X fmhE D)
ERTERSHREIERVIEMIFH - ChloéRliSHE
REE  IFMEIRASRFEREES - BRE
IFAYS 8RB - RITILAZK » —ERAZREEIERM -
TNETHELEAPIREEE - CREIREIDH -

Established in 1952, Chloé is in a traditional period of casual ready- to- wear
brand in order to challenge the noble, Haute Couture women clothing. The
sleek, really wearable design concept of Haute Couture clothing was the
pioneer of that time. Since it was founded, the brand has been steered by
well-known fashion designers, presenting bags that draw great attention,
initiating hot topics among the public and creating huge global sales that lead
Chloé to the peak again.

(XIAC[[E#T MBS

AITIR19415F » 60EZRCOACHE R B EMSZ EHAY
REZ— ° 19625 » mHEEITI AMiles Cahafit{®
MNENBIRFERBIER  FEBENRER
7 - ASHEIERERVEIRSFE » BRI ENER
B2 5—ECOACHEREMAE -

Y

| =—,
| a b

~ e COACH
|

NEW. YORK

———

7N

COACH was founded in 1941 and it has become one of US symbols
in these 60 years. In 1962, the founder Miles Caha was inspired by

traditional American baseball gloves, with excellent manufacturing
skills, he turned the tough, hard baseball gloves into soft, sheer
leather goods, which was the birth of first COACH bag.
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G XBROHABRAT
am 02-27815999
Delancey Tea Rose Applique Watch in Saddle

coach.com
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HERMES =E#rzos

DEI PR S ERFERWHERMES » BBERA
REHMAE » DX HO%E - HRllE 2SR

o BRE R R BX S TR TAEE R
FHAmSFERIIERIBERBER » BRIREMAE
BINESEICSEE -

Starting out as an equestrian gear producer, Hermeés continues to
expand with great diversity evolving with the changing time. At
present, the lebal has expanded to include neckties, apparel, leather
goods, silk scarves, fragrance, wristwatches, enamel accessories,
household goods of a full range of international luxury shops that
are distinctly differ from other brands to warrant a collectible and
keepsake value.
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Hugo Boss wistirsiesa

RS HEmEHUGO BOSSAITINR19235F » DL 43
MINATEEERT R | RICEER  ERR7HE
BREEESENMLU - ETHEBE LSRN © &
B~ Fik  REREKERZEHm  SmENAR
RIBT » FRERNE R BER o

|l

The classic German brand HUGO BOSS was founded in 1923; its
theory of business is to create professional appearance for successful
individuals. The brand plays a significant role in the fashion industry,
products including high-fashion clothing, accessories, footwear,
watches, glasses and perfumes. The high quality material and
workmanship of their products are widely appreciated and admired
by fashion fans of all generations.
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LOEWEERAENTER M - HEBEBE150FAYE
P B1otiici » TEHBIFBEMISR » HERARE
PERREENE » SHMEREREERERESE
T AR1905F 2 EBEEEZAR MFTHER ]

MERSRE -

A royal Spanish brand, Loewe comes with more than a 150 years
of history, and has since the 19th century been incorporating
extraordinary craftsmanship, combining its long history and fine
leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as the
appointed royal supplier in 1905.

MCM zisEs7msi

MCMfR1976F 5211 » EEREERRERNEE
FMX - MCMHEIEE mEwE—RE A LAV
% ISLRENERIEHINE - - EEEE—K
HHBENT R EFEMCMERNEZEEBZE - IFE
EREEAMBEARE - BEEMUER -

Founded in 1976 during the Golden Age of Munich. Each MCM piece
is personalised with a unique number engraved on the iconic brass
plate. Like a treasured heirloom, this signature detail is the finishing
touch to every MCM bag, making every item iconic.
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MICHAEL KORS EXEEARKRE

Michael Kors73ttREZRYIFERETED » AEAT =
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Michael Kors is a world-renowned, award-winning designer of luxury
accessories and ready-to-wear. His namesake company, established
in 1981, currently produces a range of products under his signature
Michael Kors Collection and MICHAEL Michael Kors labels. These
products include accessories, footwear, watches, jewelry, men’s and
women’s ready-to-wear, eyewear and a full line of fragrance products.

miu miu FEsEREy

19934 » Miuccia PradalAB2 A\ » 383R 3 HTmhE

miu miu » ERFEE S FHTEEE R » BROE - X
MRS IEAYmiu miu Girl » —RTRIEANTEESR - A
TR/ RCESE NV ERABIETE ; miu miuziE
HTNBRARIZ » —(EREZERAFEEIR

In 1993, Miuccia Prada launched a new brand miu miu with her
nickname. The brand suddenly became a hot topic in fashion industry.
The miu miu girls are chic and cute while particular and outlandish,
who soon refreshes the boredom look of runway. If Peter Pan signifies
the corner for men who never grow up; similarly, miu miu is dedicated
to women who look at her fashionable reflection as a little girl.




MONTBLANC
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MONTBLANC has been known for generations as makers of high-
quality sophisticated writing instruments and recently established its
own leather and watch manufactures. Thus, Montblanc has become
purveyors of exclusive products which reflect today's high demand for
quality, design, tradition and master craftmanship.

OMEGA 3

18485 » ERZFIRIFEAIBIEEVRINL S Louis Brandt
& FilsiZ#x/A 8 » ERNItENIEER TRREERT X
AURZINME - 18944F » TLouis Brandt & Fils ) #H®E%A
FTOMEGA19 (19-ine) #4551 RIBRMEDYY » BB Y
InTAViEsRSE - IIET\E =4S TOMEGA]
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In 1848, Louis Brantdt founded "Louis Brabdt&Fils" company in La
Chaux-deFonds where was the core place that the watch industry
of Switzerland was developing at that time. Almost the greatest
inventions of watches were born here. In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line caliber" which shocked the watch
industry of Switzerland. Therefore, the company was officially named
"Omega".
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The Prada founder Mario Prada had begun producing and selling
leather goods since 1913, all made with select high-end material and
exquisite craftsmanship. With its product creation and production
made in an independent mode to uphold the quality and a result of
perfection, its perseverance has put Prada in a foremost position in
the world of fashion.

Ralph [.auren FrEEIER

SEMETNESAIRalph Lauren Boutique » 5&ETHT

B TR « LML RIGRIGEIE -
IR EETNESHBYITEE -
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The American-style Ralph Lauren Boutique brings to tourists fashion
that combines American West elements, Indian Culture and Hollywood
Glamour, giving them the true blue American shopping experience.




Salvatore Ferragamo s TE

RESHTRERIFEER  BaEMF TR
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Drawing inspiration from its sound foundation starting out as a
shoemaking empire, Salvatore Ferragamo combines the traditional
craftsmanship innovative design to earn a fine reputation around
the global, and draws the patronage from the likes of the Hollywood
celebrities of Audrey Hepburn, Marilyn Monroe to name a few. As
the fashion house continues to evolve, it now offers a wide array of
fashion choices, offering practicality and a touch of refined elegance.

SWAR()VSKI ,.Jtt;;iadﬁamm

18951 » ZKREKN A AKIHIEBPRIER -

i
(Daniel Swarovski) MFERSH » REBHIKES
ENE DRI TR - REE R MR RRRA R S
M - Bt » MR SRIATER RS ENTE -
ERRAREIREE BRI BRI -

In 1895, Daniel Swarovski, a Bohemian inventor and visionary, moved
to the village of Wattens, Tyrol in Austria, with his newly-invented
machine for cutting and polishing crystal jewelry stones. From this
beginning that revolutionised the fashion world, Swarovski has grown
to be the world's leading producer of precision-cut crystal for fashion,
jewelry and more recently lighting, architecture and interiors.
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LONGCHAMP

LONGCHAMP
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The French fashion house Longchamp was founded by Jean Cassegrain
in Paris in 1948 and is still owned and run by the Cassegrain family today.
Longchamp handbags, luggage and accessories are renowned worldwide
for their style, craftsmanship and quality, a reputation that now extends
to its shoes and ready-to-wear collections.Longchamp is an international
brand that has maintained momentum and energy across the decades. It
epitomizes French elegance and inspires creativity, bringing a touch of luxury
into the lives of countless women and men the world over.contemporary
spirit of Longchamp, which now owns over 300 exclusive stores worldwide.

TIFFANY & Co. ttREHRRES

B—{ETIFFANY&Co.FIEZETERE AT HES) -

zeé%/\ﬁiiﬁuﬁ']xia ' IR /ﬁﬁzﬁﬂfﬁﬁ’rﬁ 7‘
—RIEHEHERETIVE®R » #IE2 T ENREIEE2M
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All products designed by TIFFANY&Co., including unforgettable diamond
and fluent and silver jewels, are all perfect and flawless.Each classic
designing reveals the essence of modern designing aesthetics and never
compromises in the strict selection of expensive metals and jewels.
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Refined, understated luxury, impeccable taste and enviable quality:
these are the elements that have always distinguished TOD'S, and
this is what has created the loyalty amongst the brand's fans around
the world.All TOD'S products are entirely Made in Italy. This strategy
has proven to be one of the greatest strengths of the company: a
peculiarity that distinguishes the brand and attracts customers who
truly appreciate Italian craftsmanship.

TOM FORD PSR

TOM FORDE#EGUCCIRVFERAMESR 3 EfFEE -

1200545 E/AITITOM FORDSRES » B2 Marcolin

%l FEEIRERIERY » HEHSEEERT]
BEEKFEH ARSI - TOM FORDYERIEEMEIX »
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Tom Ford gained international fame for his turnaround of the GUCCI
fashion house. In 2005, he announced the creation of the TOM FORD
brand; partnered with Marcolin Group to produce and distribute
eyewear, and established an alliance with Estée Launder to create a
fragrance and cosmetics collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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Founded in 1961, is one of the most prominent fashion houses of
the 20th century.Under Creative Director Stefano Pilati, Yves Saint
Laurent's collections include men's and women's ready-to-wear,
shoes, handbags, small leather goods, jewelry, scarves, ties and
eyewear. Defined by elegance and French chic, unparalleled luxury
and a contemporary spirit, the house of YSL continues to symbolize
modern fashion.

VALEN

B EES IR AMValentino Garavani 121960
TFRITI - EFIFPier Paolo PicciolilB(TRIEHEE: » 217
JVALENTINOXI'EEERERVFTRES » — 88— - &
E—EREIE - ZPMELUTENAE » TR FmA
R e

TINO ma=res

VALENTINO

Established in 1960 by legendary fashion icon Valentino Garavani.
Since October 2008, Pier Paolo Piccioli have been appointed Valentino
Creative Directors. Their collection expresses the new vision of the
Valentino woman.
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The jewelry boutique shop offers a wide selection of Taiwan precious stone
such as coral, cat's eyes and other jewelry to represent the abundance of
Taiwan, along with the ridge of Mt. Jade as a main attraction. Also, the LED
screen shows the magnificent jewelry world on the outside wall and trading
desk inside makes customers feel like home.

: VICTQRIAS SECRET
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VICTOR IA'S SECRET

VICTORIA'S SECRET xEomsisss
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Founded in 1977, the U.S. Female Apparel Retail Chains that established by
Roy Raymond mainly sells woman's lingerie, clothes, pajamas, perfumes, etc.
Every season, its fashion show presents the latest lingerie and pajama apparel
by Victoria's Angels, which is always the global spotlight. The sexy image is
the main theme of the product line and brand advertisement. The woman's
power has swept the globe.
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What if the quest to recapture time was not only about adding years to
life, but adding life to years?

On the pristine shores of Switzerland's Lake Leman, Clinique La Prairie
was founded with a single purpose: to offer a path to rejuvenation.
Dr Paul Niehans, a briliant graduate from Zurich University, was convinced
that science was the key to unlocking the secrets of eternal youth. After
years of research, Dr Niehans made a breakthrough in 1931 at Clinique
La Prairie, developing cellular treatment — with astonishing results.

His approach was as audacious as it was effective. Word began to
discreetly spread among the elite echelons of society, drawing artists,
rayalty and world leaders to the bespoke clinic. Clinique La Prairie soon
became a sanctuary of rejuvenation — a place where time stood stil.
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FROM SCIENCE TO ART
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That same audacity has characterised La Prairie since its very inception.
Taking inspiration from the clinic, La Prairie created its exclusive Celiular
Complex. Based on the science of cellular treatment, the exclusive Cellular
Complex is a closely held secret that rests at the very heart of La Prairie.
In continuing to develop ground-breaking yet sublime formulations using
the most precious, sumptuous ingredients — rich caviar, rare platinum and
opulent gold — La Prairie has elevated science to an art,

The world of La Prairie has always been one of artistry and innovative
scientific breakthroughs, of an elevated aesthetic and elegant precision.
It is this very passion for going beyond the limits of imagination that has
honed La Prairie’s inextricable link with art since its beginnings. At
La Prairie, art is more than an inspiration. It is an attitude.

La Prairie continues to pursue this tradition of art and pioneering excellence,
fusing Swiss precision, scientific innovation, splendid ingredients and
a subtlety conceived, magical experience based on performance and
elegance. La Prairie's quest has become a promise - the promise of time.
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Deep into the ocean —
Taiwan’s secret diving spot

You might not know that Tourism
Bureau, Ministry of Transportation
and communications sets 2018
as a Bay Traveling Year. The
abundant and rich ocean ecology
and the natural landscape will
present a unique Taiwan Blue
Ocean Spotlight. The Longdong
Bay located in the northern
Taiwan is the biggest bay in
the Northeast Coast National
Scenic Area. Its unique bay
topography can defend the tides
and form rich ocean ecology.
What’s interesting is that due
to the clear water and various

topographies, the bay is the habitat
of fish and, recommended by the
scuba-divers, is the safest area
for observing many kinds of fish.
The greatest place for scuba diving
in the southern Taiwan has to be
Kenting. Kenting National Park is
the only one among the six national
parks in Taiwan that possesses the
ocean. On account of the Kuroshio
Current, the water temperature is
between 22 to 29 degrees Celsius
all year round. The water is clear
and without the sediment from the
river. This is an area full of various
creatures. It has a spectacular

scene of coral reef fish, seashell,
and algae under the sea. The scuba
divers especially love the scene
in Houbihu and Wanlitong. When
the waves are calm, the visibility
can be more than 20 meters under
the sea so that you may wander
around the garden in the sea.
The Green lIsland, praised as “the
Emerald on the Pacific Ocean”, is
a diving heaven for scuba divers.
You might not only see the world-
renowned ocean star, Coleman’s
pygmy seahorse, but also “the big
mushroom”, the Porites lobata. The
Green Island is an island formed by
the volcano eruption, and with the
Kuroshio Current going from south
to north, it brings rich nutritions
for the creatures in the sea. The
Green lIsland, the natural ocean
library, can provide a spectacular
360-degree view with the visibility
up to 30 meters and more. You
might also have the chance to see
the rare Cyerce nigricans
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The beautiful coastline and

Enjoy a serene walk -
the comforting beach in Taiwan

sands which is more spectacular.
The Jibei Beach, which was formed
by the waves, is located on the
southwest side of the island. The
sand is softer on the south. Walking
along the beach into the sand spit
that stretches into the sea, you'll
feel like standing at the end of the
world. In addition to the beach, the
interesting basalt topography or
reef scenes is another reason that

beaches are the unique scenes ’ attracts the tourists to visit. The

in Taiwan. When facing the sea,
sometimes walking on the beach
and stepping in the spoondrift is

Halfmoon Ba
T g, is a café
of the Dulan House.
no typical tables and cha .
winds, sea, and grassland that
form a melody. Walking down along
the grassland, one will see the

serene and poetic beach where the -

endless blue of the Pacific Ocean
can be seen. Different from the
serene atmosphere at the Halfmoon
bay, in Penghu, the Jibei Beach
is full of seashells and coral reef

ungAu Beach between Lobster
and Baisha New Harbor,
2d on the east side of Little

s relatively smooth
for activities along
he various and

‘mantis shrimp,
~and other creatures in
the intertidal zone and night safari
activities. What'’s intriguing is that
ChungAu Beach is a place where

“—one can see green sea turtle finding

food at a short distance and is also
the place that the green sea turtle
comes back to lay eggs.
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Seeking for the precious jewelry
in the sea — Blue tears in Mazu

The shining blue lights gather on
the sea surface and swims with
the waves. It seems like a Fantasy.
The scene of the Mazu blue tears is
listed in “15 Wonders of the World”
by CNN and has been showed
on the NASA off|C|aI web3|te
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The missing piece in one’s life!

Taiwan, surrounded by seas, possesses rich seafood culture. No matter in the night markets or decent
restaurant, one can taste the flavor of sea in different cuisines. As the summer coming closer and the
temperature getting higher, the refreshing and rich tastes of seafood are introduced into the airport.
Tasa Meng has been dedicated in the local culture. The food that is brought on table in the airport is
one of the best platforms to deliver local culture. Life is full of surprises and the taste of seafood will
splatter beautiful spoondrift in one's mouth.

SEEEHIMEEREN G 2/BEEE AR e E It is needless to mention how food can bring up one’s memory,
I EREERELN L MR BEBEE especially in the airport. The food court at the airport has a
SRR R SRR RS AR - BISE strong sense of commitment on the delivery of food culture.
BRIEM  2RESEBHNRE - RREA R promote authentic Taiwanese food culture, hoping to impress
WAk ~ WD)IBEEHE - SE R EIBELIAN - HiSE the travelers through the use of local seasonal ingredients.
EBEMEBHEENZEM  E2ER ; LH 58 Summer is the rich seafood season in Taiwan. Therefore, the
FEBIBIIEE - TMERR T ELE - BEE S seafood cuisines in the airport become the best tastes for
SRS NS ER « B ESAEN - travelers to enjoy when changing the flights.

WS RISEE  ERHREROCERISIRIRES Continuing with Cheng Meng’s passion in encouraging the
BIDE » EBE—RXALEBEEFTENDE © restaurants in the airport to use local ingredients, the summer

menu of Pian Piano Italian restaurant and Sky Elephant Thai

Tasa Meng’s subsidiary, Cheng Meng, carries on the mission to

Tk EEHEE - RIS T B S restaurant at the departure restricted area presents rich

RSO BN AR + BRI seafood cuisines. The Pian Piano Italian Restaurant delivers
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the sweetness and freshness of the seafood in Taiwan
through the pure deliciousness. The seafood spaghetti
or the deep-fried calamari, for example, does not
have many seasoning so that the gourmet can taste
the freshness of the seafood. As for the Sky Elephant
Thai restaurant, through the Thai recipes, it shows the
variety of seafood. Regardless of the moon shrimp cake,
laksa seafood noodle, or the seafood fried-noodle, they all
present the variety of Taiwanese local seafood in sincerity.
The great match of the seafood and the main dish not only
increase the taste, but bring out the refreshing fragrance. The
deliciousness of ingredient and cooking methods are served
in the airport which shows the sincerity of Cheng Meng in

providing the best enjoyment for the travelers.

Next time, remember to try the delicious Taiwanese food
prepared by Cheng Meng when coming to the airport and take

the memory of authentic Taiwanese seafood cuisines with you.
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Reserve online and collect at the airport
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a new lace of tea culture—

Open
CI‘?IA CHATHE

Traditional culture is a profound knowledge, especially the tea culture that represents a trace
back to the oriental history. From inside out and from the surface to deep inside, CHA CHA THE
continues to promote the unique Taiwanese tea culture to the world.

CHA CHA THE was established
in 2008. This year is the tenth
anniversary. Inherited the philosophy
of re-interpretation of Neo-Chinese
Chic as SHIATZY CHEN, CHA CHA THE
not only has an exquisite brand style,
but also the spirits from the long
history of tea culture. Especially that
CHA CHA THE values the traditional
Chinese culture of treating each
other with respect, it gives the new
image of tea with elegance and
magnificence, making the wishes of
giving gift not only visible on its form,
but can be felt from internal as well.

Not just the promoter
of Taiwanese tea culture

The biggest difference between CHA
CHA THE and other local brands lies
in the re-interpretation of the long
history of traditional tea culture,
which shows in four facets: food,
tea, utensils, and rituals. It further
integrates the top texture and rich
aesthetics from SHIATZY CHEN,
presenting an outstanding modern
tea culture. Moreover, CHA CHA THE
highly praises the special tea that is
exclusive in Taiwan, especially the
multi tastes of Oolong tea which
shows the excellence roasting crafts
of Taiwanese tea. Nevertheless, CCHA
CHA THE also visits the tea farmers

and selects the representative Lishan
Oolong and Tung-ting Oolong, and of
course the Oriental Beauty Tea, which
is said that Queen Victoria liked it very
much and gave the name of it. CHA
CHA THE promotes these Taiwanese
teas and the beauty of the Chinese
tea culture to the world and wishes to
pass down the culture.

The tea details inside the
gateway of the country

Tasa Meng has the travelers from
all over the world. It is one of the
channels for CHA CHA THE to share
the culture to the international stage.
Through the eye-catching package
that shows the oriental tea spirits,
CHA CHA THE’s Taiwanese style of tea
has surely differ itself from the other
brands through developing into a
unique brand. No matter the Top Four
Taiwanese Tea series, the Top Four
Taiwanese Black Tea series, or the
brand-new Tang Dynasty Tea series,
the travelers can feel the charm of the
tea culture in every aspect from CHA
CHA THE dedicated display.
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It is a rare experience for us to feel the power
of “land and people” from “a candy,” but for
Cherry Grandfather, this kind of power is the
core and philosophy of the brand.

Since when does the food made from
the local ingredients become the most
reliable and delicious taste on your
tongue? In the competitive market of
gifts and souvenirs, localization has
become a charming element. However,
in the trend of praising localization,
how many people have put the idea
into practice and do put their feet
on the land to build up an authentic
Taiwanese brand?

It was a small bakery that started in
Wanlong, Jingmei. Cherry Grandfather
tried to supply the needs for the nougat
some years ago for Chinese New Year
and had developed to using the almond
as ingredient that has higher nutrition
value. After these healthy product
became popular, the Cherry Grandfather
started focusing on Chinese sweets
product such as nougat, walnut and
date cake, and so on.

aN

B
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Cherry Grandfather himself goes
around Taiwan six times a year, looking
for local ingredients. He not only
integrates fruits into the products,
corporates with the smallholder
farmers, and creates the well-being
and shared economic chain. What is
more special is that these delicacy
gifts with Taiwanese flavor have
International certificates, including
HACCP, 1SO22000, and HALHAL. It is
once again proved the original core
value of “land and people” by using
the selected ingredients and high
standards procedure.

Cherry Grandfather’s sweet gifts that

made from local ingredients in Taiwan,
selling via the platform of Tasa Meng
Duty Free Shop, impress foreign
travelers. No matter the classic nougat,
walnut and date cake made from the
regimen black date, the pineapple
cake made from the traditional recipe
with the low sugar pineapple filling,
the persimmon cake with filling that
uses the selected persimmons from
Chiayi, or the soufflé that taste like
the breathing clouds, each of them
presents the best taste from Taiwan to
the world. Enjoying the sweets from
Cherry Grandfather with a cup of tea
or coffee will make you indulge in best
of the time .
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Honorific Birthday Memorial

— Watanabe

Shuuseki Calligraphy and Painting Exhibition

—EEAHE R

_—_I’:A‘:H(
= ==
l:tliﬂ;f JL.D

AABRNBARE  ZBMRASE
AFREREY T —H5E 2Rk, o ERALA
HEKSEMEDREX REZEM
S LA AEERAES
FRBR2FHHE - FEDK
2E > FEZNRKRE  EHEM
REZAER -

ZEHAERERBEAFTRLES
HERMRKS - EEFREAKT
R2FREFESHENER > Z#AF
HAR - B RH 22 KSR S
MALEEM - WERE TS 22 ZEMA(F &

& #EAE - TEXFHHREME
B EERER  BEFMETEL
TERERZY  UEEZEEM
BRIEAZEMNFI T E KEE - B

—XRREMEHM "EFIKE—
BEFHEER,  BRTERLSE
WMREEFBEITERNEF 2
BRERBEE AR BRHNEEA
BRERK T E B XA
BB, ERABRLXEEN "REE
A REF S RBHA TR
B RyETE EREEEE
A2FFREBRLR o

RHER : 2018/7/3(=)~2018/8/31(F)
BHME : EHGE2REDEERERER

Exhibition dates: 07/03/2018 (Tue) ~
Exhibition Venue: Art Exhibition/Gallery in D area, Terminal 2 of
Taiwan Taoyuan International Airport

08/31/2018 (Fri)

When it comes to the contemporary
artisan spirit, we must mention the
Japanese so-called “lifetime dedication.”
The exhibition, which will take place
at the Art Exhibition/Gallery in D
area, unfolds the story of Japanese
calligrapher Watanabe Shuuseki, who
has spent 42 years mastering the art of
ink. The calligraphy and Chinese ink wash
painting on the soft cotton paper are his
most genuine masterpieces.

Inspired by the elegant writing style
of the famous Japanese calligrapher
Matsumoto Housui, Watanabe Shuuseki
began a 42-year journey of mastering
calligraphy and ink wash painting.
During his stay in Japan, he was the
student of two teachers, Arai Arashi
and Suzuki Takayanagi, and self-studied
signatures such as works, templates,
and the Thousand Character Classic of
master Housui. After settling in Taiwan,
he even studied the seal characters and
seal cuttings of Mr. Hsueh Ping-Nan,
and learned Chinese ink wash painting
from masters Huang Lei-Sheng and
Chen Cheng-Chih. “Honorific Birthday
Memorial — Watanabe Shuuseki
Calligraphy and Painting Exhibition,” held
by Tasa Meng, is not only a celebration
of Watanabe’s 77th birthday, but also
presents different kinds of calligraphy
and ink wash painting masterpieces.
The calligraphy works include the “five
calligraphy fonts”: Regular Script, Semi-
cursive Script, Cursive Script, Clerical
Script, and Seal Script, as well as the one
of a kind Japanese “Kana calligraphy” and
“Chouwatai,” which combines hiragana
and kanji, presenting the fruitful work of
Watanabe’s 42-year efforts.
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New Spotlighf 6n;faiw
Indigenous Group in Taoyfan”

You might not notice that the Taoyuan
metropolitan area has the highest
Taiwanese indigenous population in
Taiwan. There is one in four Taiwanese
indigenous people lives in Taoyuan on
average. The Indigenous population in
Zhongli District is around 8,800. With
such a great amount of the Indigenous
population, it facilitates Taoyuan
to develop various policies for the
Indigenous people. For example, the
project of the featured aboriginal sites is
one of the focuses that Mr. Cheng Wen-
Tsan, Mayor of Taoyuan City, has promised
the citizens. A while ago, the Mayor
attended the opening ceremony of the
dome of the central Taoyuan indigenous
people held at the front square of the
Zhongli Indigenous’ assembly hall.

This light architecture has a white round
vault, which not only represents the
pureness of the Indigenous people, but
the dome patterned with the aboriginal
totem to show the rich cultural elements,
making the assembly place for Indigenous
people in Taoyuan embodies more
cultural meaning. Besides, Taoyuan City
Government’s plans on building the
other domes in Fuxing District, Guishan
District, and Zhongli metropolitan area
have all been done, which provide
Indigenous people in Taoyuan with
multi-purpose venue for ceremonies,
activities, sporting, leisure and other
events. The city government hopes that
the Indigenous people in Taoyuan can

- ". L ! ﬁ__

have a good development and abundant
living expectations. Moreover, Taoyuan
City Government established the first
local government level Indigenous
Development Foundation and budgeted
30 million for two years in a roll
respectively to assist the indigenous
youth in starting up their businesses.
The Taoyuan County Indigenous Culture
Center in Daxi District has won the
first place of the annual review of
“2017 Taiwan Indigenous Local Culture
Center Operation and Professional
Development”, and budgeted 38 million
to upgrade the auditorium, developing a
Cultural and Creative Developing Center.
The indigenous policies conducted by
the Taoyuan City Government have not
only been implemented solidly in local
areas, but introduced the variety and
richness of multi-culture. In the future,
the city government has planned to build
a national level indigenous cultural and
creative center in the 4 hectares land next
to the Taoyuan Aerotropolis, which is
near to the A17 station of Taoyuan Metro
Airport Line. The center may include the
indigenous TV station so as to integrate
with cultural and creative industry,
making Taoyuan a place which serves as
the best friend and the backup force for
the indigenous group. The indigenous
policies of Taoyuan City are conducted
in hopes of covering from living care
to housing support, and education to
cultural aspects so as to be a cut above
the rest.
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Since the growing season of Mama Peach is mainly in May,
which is around the Mother's Day, it has this interesting
nickname called Mama Peach. Through the Atayal fruit farmer’s
care, Mama Peach has the fame in Fuxing District, Taoyuan.
In response to the organizational purchase project organized
by the city government to relieve the sales stress of the fruit
farmers, Tasa Meng and its subsidiary, Cheng Meng, had
organized the Mama Peach Bazaar at the Gift Boulevard on the
2nd floor and the Dream Café on the 1st floor in Terminal 2 in
May. Tasa Meng purchased lots of Mama Peach, and donated
all the money earned from the bazaar to the baseball team of
San Guang Elementary School in Fuxing District, supporting the
indigenous children to develop their baseball talents.

These children moved the volunteers of Cheng Meng and Tasa
Meng Duty Free shop so that the volunteers often try to help
those young athletes in the remote area and sponsor them
with baseball gear and clothes. For the Mama Peach Bazzar this
time, Cheng Meng had invited Mr. Pan, the school officer, and
two students from the baseball team of San Guang Elementary
School to participate. They were invited to experience the
sensational buying rush of Mama Peach Bazzar at Taoyuan
International Airport in person. The event not only showcased
their hometown peach, but represented as a positive strength for
the development of indigenous community.
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JOHNNIE WALKER
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OHNNIE WALKER #

1. Johnnie Walker® 85 p8™ $& iR {GaLRE AR
Johnnie Walker® Blue Label™
The Casks Edition Scotch Whisky

DaZ— -4 —H—" TIL—F N {8k

2.Johnnie Walker® E5bg™ g5iS BRI T =
Johnnie Walker® Blue Label” Scotch Whisky
Taz—-94—h—" TIL—IR)

3.Johnnie Walker® 2ERIRIE" #SHEE L=
Johnnie Walker® Royal Route™ Scotch Whisky
Caz—- U4 —H—" AL VILIL—}

4. Johnnie Walker® £k #HFRERTE
Johnnie Walker® Gold Route™ Scotch Whisky
azZ—-Yr—h—"d—ILRK)L—}"

5.Johnnie Walker® &R SHEERLE
Johnnie Walker® Spice Road™ Scotch Whisky
az—-ot—h— R4 XO—F"

m:SINGLETON. ™

6. BT BE—EFHRERLZAEERT - Master Art™
The Singleton™ of Glendullan Master Art™
VIS GLrTATY RRE—=T—N

N

7. B E BE—EFHEER LT RREERY - Double Matured”
The Singleton™ of Glendullan Double Matured™
VGIVNYT LY TaZY ATV FaT—R

8. BT E—EFHRBMRLTRIERRT - Classic”
The Singleton™ of Glendullan Classic™
VGIVNYT GLYTaASY 9w
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LLASSIC
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A RARE BLEND OF RICH MALTS
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A SMOKY & RICH
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DRINKIQcom PLEASE DRINK RESPONSIBLY. A

'

3FH 2o :
7/_|:_7_|S||—/JLEE%)/J

B IANHE ©F




ITL

Nantou Distillery

AR RW R

Angel The Taste of Love
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Bourbon Barrel
46% abv

Sherry Barrel
46% abv

SFWSC 2017 SFWSC 2017 IWSC 2016 ISC 2016 CMB 2015
GOLD SILVER OUTSTANDING SILVER SILVER GOLD
MEDAL MEDAL MEDAL MEDAL MEDAL
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CAMUS G

=
Borderica it _ ; y
KRMFEXOTFE
Camus XO Borderies o | Ny
' Y2 XORNMPY— B
IS
W, Borderies ¥ =
X0 =
__1-—_/ I‘.
AR O
FEMRHEVSOPTE
Camus VSOP Borderies
532 VSOP KL F—
CAMUS
FREHRSETS

Camus Extra Elegance
NI2TIANT - ILAVR

FEEHUXOTE
CAMUS XO Elegance
A3aX0O ILHVR

FRIGHVSOPTE
Camus VSOP Elegance
71X 2VSOPI LAY R

CAMUS Cuvée 5.150
F&Cuvée 5.150
32 #a7zx 5150

FREXTRARETE-HR#1 L | PR e E
CAMUS EXTRA DARK & INTENSE-New! Not available in Domestic China
1 ISR A2 &1 VT VR -HEG | DEERNFR 58




MAKE YOUR
NEXT WHISKEY
A TEQUILA.

WE BARREL AGE PATRON ANEY TRON REPOSAD® UNTIL WE STRIKE THE PERFECT BALANCE
OF SMOOTHNESS) COMPLEXIT) AB g :

N
7 FEQUILA

\JOO%DE AGAVT

REPOSADO

PATRON |

BECHOUEM MEXICD
MADE 1N MEXICO

i)

SIMPLY PERFECT.

patronteqguila.com
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MARTELL

COGNAC
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TASTE THE EXTRAORDINARY
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CORDON BLEU
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EXTRA

MARTELL CORDON BLEU EXTRA
FEZMNETRHRA

ENJOY MARTELL RESPONSBLY BREABER T BE CURIOUS # &F R @
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¢ THE GLENLIVET.

RARE. PURE. UNI

THE NEW SINGLE CASK

——
GLENLIVET

SINGLE MALT SCOTCH
SINGLE CASK

TAOYUAN AIRPORT EXCLUSIVE
GEERESHE

Y BERARE REAERRE
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EXCLUSIVE TO TRAVEL RETAIL

AR E
Non Chill
FILTERED

o5 H 48 12 4F I 1% 5838 I
A rich and full flavoured single malt

AREmMARNE-—ZFHLR

Let the DEED show
7B B — ]

\/

SCOTCH WHISKY

VEARS OLD
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SINGLE MALT

WHISKY

g)

www.kavalanwhisky.com

@Xkavalanwhisky [ @ £

®®

TESIEH FREIBE AR @Z:t/.,\ﬁiﬁ
KAVALAN SOLIST ex-BOURBON

SINGLE CASK STRENGTH
SINGLE MALT WHISKY

BARE-HINT
VUZN =Ry
YYINNRIZRL YT R

il
7

ISIEH e BE-REFHLR
KAVALAN CLASSIC

SINGLE MALT WHISKY SINGLE MALT WHISKY

A% ANZy AUY—KYRE—

IV IIVTNELRTA RF— IVTNEILRTARF—

ISEEH W)IER E—EFEER
KAVALAN CONCERTMASTER

THRBEE E—FFHTR

KING CAR CONDUCTOR
SINGLE MALT WHISKY

HANZY ®EIAVYVH—

IVTNELRTARF—

IS5 Rim=

OLOROSO Z#if Bt =REE
KAVALAN SOLIST
OLOROSO SHERRY

SINGLE CASK STRENGTH
SINGLE MALT WHISKY

TSIEH RiEE R BERR
KAVALAN SOLIST PORT CASK

SINGLE CASK STRENGTH
SINGLE MALT WHISKY
BEE-ANZY YURE
R—kHRY

SVTWARG AL YT R

AV zYU—hRY
NRIGANLY TR
SVINELR DA RE—

ObIST

TEIEH EERE

FINO Z#ifE BLRR

KAVALAN SOLIST FINO SHERRY
SINGLE CASK STRENGTH

SINGLE MALT WHISKY
FINO-A/XZ Y VUK

a4/ vxl)—

IYTNELRIARF—

TSI ER BE—FFHTR
KAVALAN PODIUM
SINGLE MALT WHISKY
NSy R=F« 7 L
IYTNELRIARF—

/%%5 iRz
Manzanilla S#i1f B+ EE

KAVALAN SOLIST
MANZANILLA SHERRY
SINGLE CASK STRENGTH
SINGLE MALT WHISKY
Manzanilla-1/8Z> VU~
NyHYZ—Yv vxl—
IVTIEILNTA ZF—




017 TIWSC

FERABERECELSD
FELFABRMHEREE

'SINGLE MALT
WHISKY & EWEWA L RERNWSCEEE R EEEIES
F(International Wine and Spirit Competition) ' E+HER
7 G NELEHAE T SEMEE « BEESFREAS0EEM
Fure % RBIEEM  BEZHRIBRMNELS 2017 i
5 % BB UE 2 E 28 T (Distiller of the Year)s ! lBB
SUNEE « thEH R LR e 48 L B S AT AR !

¥

.-#"'_"

v IE T r«(;lﬁéas@fi()mR(:m T T e = b

KAVALAN SOLIST OLOROSO SHERRY
SINGLE CASK STRENGTH SINGLE MALT WHISKY

700ml 55-39.9% Vol.

!Tiif' FBH FOLOROSOSFIE MM 77 R & www.kavalanwhisky.com
BARABARLT RARNEEEN - BHSE  RERREEA @lcavalamwhicky l @
#UM\‘“%&‘ R R R R s
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FXRE EDITIO 4 % % 4L B A A 42 3 A

ICE EDITION L1 1%, S &5 RE
THHFERER - H%Emmﬁhx%zﬁm%%kﬁ@&mmi%ﬂ BRI 100% 35 45 18 24 5L /Y
BT, Bl HNAEREZUER, BMEBERBRABERE . AREE. BARNANEEZREEBMNEEE

2O, #?ﬂﬂ;?%ﬁ%ﬂﬁﬁ%%fmﬁﬁ,ﬁﬂﬁ$ﬁ EHBREBERETEH. BRREER
 45.2%. 2R E 28,000 i :

-HIGHLAND

THE ORKNEY SINGLE MALT WITH VIKING SOUL ESEE K””

SINGLE MALT SCOTCH WHISKY

/

2 EREQRHTNARZLIE




1. MER1EE SRR T2
Matisse 15 YO Single Malt Scotch Whisky
RFIA=A VYTV BNVD RAVF T4 AF—156E

2. WGERIC19MEN BB RESIR L2
Matisse 19 YO Highland Single Malt Scotch Whisky

RFA=A NGV YV B RAVF 94 AF—195
MATISSE

o Biend Cf The Fnesd Scokch Wirsky 3. E%Rzlﬂfﬁmﬁﬁiﬁ
Matisse 21 Y0 Scotch Whisky
RFI4—R RAVF U4 AF-2E

X IEA EQK

m 18 Bk 8 7 BR B



w |icuor RS THA

REMY MARTIN

BET=AEETE
LOUIS XIIl GRANDE CHAMPAGNE COGNAC
A3t S5 K vy N—ZaaZv v

NERBRUEZERY [ L8 19031 FHESETE
REMY MARTIN COUPE SHANGHAI COLLECTION
HERITAGE FINE

CHAMPAGNE COGNAC
LI—vIa> v /11903
Ty yN—Za0Z v v Y

MY MARTIN
AZEEX.0. EXCELLENCE #EEETS NE CHAME OGN
REMY MARTIN X.0. EXCELLENCE FINE
CHAMPAGNE COGNAC

LI—w)&a> XO 7NVITsYa
PP R VA e K e 4

SRR BT RIS 2855
REMY MARTIN CELLAR MASTER RESERVE
CELLAR No.28
I RL— ¥ —=T+75—No.28

NEESEREABNAYIEE165% ABBFVS.OP HESETS

REMY MARTIN CELLAR MASTER REMY MARTIN V.S.0.P. FINE
PRIME CELLAR No.16 CHAMPAGNE COGNAC
€7—VRE— T4 ALt5—No.16 LI—vLE> VSOP 71>+

Yy N—ZadZv vy

2 Ik ERA




REMY MAR

THE CELLAR MASTER'S S LE.

o ¥
-'--""

REMY MARTI X

Pritie Cellar Seleci
Cellar N 16

N04{ NDZB

Prﬁrw&ﬂaﬁ%ﬂ}yl Raerve Collar Seladion
HiE165% 2y 285

TRAVEL RETAIL EXCLUSIVE ©
URILE 8 S

ZLEBEE LY RXm T\ R BE LA
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CHABOT

3 W =emEvs
! Chabot Extra 0.7L
Yy R—IIAMZ0T7L

Chabot Prestige N* 8 Armagnac
REDE/ SR XS 0.7L
Yy R—TLAT—YN' 8T NV =v v 0T7L

REDRVSOPHYE
Chabot VSOP Gold 1L
¥ v R—V.S.OP I—/)L F1L

_ AN BRI S
. ] % Chabot XO Superior 0.7L/ 1L
{.c% S RXO. A A
o — 0.7L/1L
RS 28— IR LR0.7L .)' [ C C

Octomore 7.2 0.7L

T hET72 07L .
THIEH 1990/255 Kt E—11

ZEFTR07L

Bruichladdich 1990/25 Sherry

Cask 0.7L

TNy 057« — 1990/255F

Yxl)—ARS 07L

SR N\F B
EETR07L
Bruichladdich Laddie
8yo 0.7L

TNy I TT 14—
#7371 —8%F 07L

0*NOowaa

JEPC 2007 CC:01E—flZ5E T/=0.7L
Port Charlotte PC 2007 CC:01 0.7L
AR—b>¥+—0Ov b PC 2007 CC:010.7L

A

MREEREUAZE 20098 —Hl
ZERTR0.7L

Bruichladdich Bere Barley 2009 0.7L
TNy oI5 T1— RTN=LA
2009 0.7L
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Share responsibly ' '-“.'_ W Eys’DE SINGLE W
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AFFSOGORBEE 3F / X =#IERA8HE 2F / ERBEWRBIE 2F
BEREEREPAE 3F/ HXA=BEDPE 4F / SPPRKBEEBHEK 2F
ME=WEEMRM 2F / ZEWEEBYES 3F/ ERBESEE 2F
MA=HWEEIE 2F / RAHFRCELB

www.borsalini.com.tw
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