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GODIVA

Belgium 1926

BUY 3 GET 1 FREE

Buy 3 boxes of GODIVA Taiwan Souvenir Collection
and get the 4th box free
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(e.g. duty free shops in airport, downtown & Express Rail Link Station).
HMERRBARIRESTEBF R, mARKEEEEL) BE2GODIVAER.
FSARWLY—=FILFI by b (SHEA. HHEEARCEEKRERASZE D > 4 — BT L)
[EH1FTH5TT 1 /3 (GODIVA ) BROHFIREBYET,



83

N

v

DRINKIQ.com PLEASE DRINK RESPONSIBLY

AFIEBEEQBRRAHE 228 RE




3 i year please wish yourself a “brand new |dea” about life and a “new journey,”

| 1' Looklng for the ' meaning ofgorng on@ journey in the glimmer with full enegy IR e /
o charged asa new beglnnmg for the comrng wonderful year 7y Uik i i ]
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THE BEGINNING OF A
NEW JOURNEY
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o Iet your new year be-full of challenge§/ growth-and new experience. Now you _
can getrid of your stress and follow the,Sunrlse Plan proposed by |Trave| 4 8 i
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Allshan used to be an
_important forest in Taiwan
c hadabundant natural
resotirces. Now Alishan
1 hé;s become a well-known
forest recreation area,
imous for the mountain
7 forest sea of
Enrlse and the

“The Alishan raily ransferring the forest
resource during the Japanese government period,
started from Chiayi station which is 30 meters above the
sea heading toward the Alisha mountain range, which is
2,000 meters high. The spiral-winding route goes with

However the Alisha giant tree area that is newly open is
the real fairyland in the world. There are trees that range
from 800 years to 2, 000 years old Wanden :

The sunrise at AI|shan is we_ll-known. Most visitors prefer
to come up the night before and then _ta_ké the train at
the early morning to wait for the splendid sunrise. But

the beauty of Alishan is not just about the sunrise. Since -

_the elevation is high; Alishan is free from light pollution;

only the visitors who stay overnight at Alishan have
the chance to enjoy the everlasting starry night. Let
the milky way become the most beautiful memory and
ferment the fantastic life story.
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Hehuanshan

The ravishing Shangri-La above the
clouds

Hehuanshan, which belongs to the
Taroko National Park, is formed from
seven mountain ranges. The location is
uniquely ideal for the formation of snow,
something rarely seen in Taiwan. In the
winter, the water vapor from the Liwu
and Lanyang rivers freeze from the cold
current and turn the mountain into a
winter wonderland. Hehuanshan has
often been called the hometown of snow.

However, the best view of Hehuanshan
is not the pure white snow. The vibrant
flora season during spring and summer

offers stunning pink flowers and
gorgeous green foliage, while the maple
trees turning red in autumn is beautiful
too. As the Central Cross-Island Highway
opens, it leads to the hidden paradise.
If you visit the sunlight-exposed side
from Kunyang and Xiaofengkou, the
green fargesia covers from the valley
to the top of the mountain - like a
green carpet over the natural world. It
is full of endless fantasies that inspire
humanizing and cultural thoughts.

Not allowing Alishan to monopolize the
limelight in the sunrise view, Hehuanshan
also has the breathtaking view of dawn.

The observation tower in the Songxue
building, located in Qilai ridge, has a
clear view. From there, you can enjoy
the radiant sunshine light up the world
without the crowd of tourists; creating a
sense of solitude and repose. Some say
that the beauty of Hehuanshan lies in the
ever-changing view within a day. Besides
the extraordinary view of the sea of
clouds, there is also the splendid starry
night. When the night comes, the stars
become an elaborate display of celestial
torches that bring light to the sky. It is as
though you’re surrounded by an ocean of
stars that create a mysteriously romantic
feeling of serenity.
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Tataka, Yushan

The splendid sky decorated with dazzling stars

Tataka, at the intersection of Yushan mountain range and
the Alishan mountain range, is the highest spot on the New
Central Cross-Island Highway. The name “Tataka” means
lookout post in the language used by the Tsou people. The
weather is stable and is often sunny; therefore it has been
a good spot for lookout and observation. Whenever there
is a meteor shower and the galaxy rises, the dazzling lights
decorate the dark, forming a romantic night.
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Yangmingshan

The breathtaking sunrise

Yangmingshan was once called as Grass Mountain and is
the third national park in Taiwan. It is closed to the Taipei
metropolitan area, so it has convenient access. Yangmingshan is
where the Tatun Volcano Group located and has a different view
in four seasons. It is the backyard garden for Taipei residents and
also a good spot for watching the sunrise. The basin geography
often makes the cloud and mist surround around the mountain.
As the sun rises from the horizon, the gold shines on the cloud
sea, as if opening up a splendid painting.
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'~—Sanxunﬁar

w._.Sanxmntal Wwas a head‘land'-m.the ﬁurst place,aﬂy__contmumg seawater —
- erosmn after Iong_g_g_lod has made &heﬂﬁhoreqcoraTreef“mre isan
-arch bridge connecting the island of Sanxiantai and the coast;
"éﬂd, theThree hills on the fisland is the reason why it gets its name. In
x addmon to the attractions like Xianjian gorge, the Hehuan cave, andthe™
~=bat’s cave, there-are:landforms such as sea groove, stack and etched
pothole. The view is gorgeous especially at dawn when the sun comes
up and colors the bridge and sea with golden yellow, which will take
your breath away.

Green Island

Enjoy the beauty of the galaxy and the sky

Green Island is the fourth biggest offshore island in Taiwan
and is formed with volcanic tholeiite, andesite, and volcanic
explosive fragments. There are coral reefs around the island, °
which has rich ocean ecology, and also rare ocean hot spring
and the live coral that can be compared with the Great Barrier

‘Reef in Australia. Many visitors like to go to.the Fanchuanbi

Grassland, known as the carpet of the Green Island, to enjoy
the galaxy on the broad grassland without any light pollution
and collect all the dazzling stars into your eyes.
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HATCHING NEW WISHES
UNDER THE MOONLIGHT |
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Starry night is a stunning view that nature gives us. Different from
the brightness of the daytime, the serenity of the night gives people a
sentimental feeling as if you go through a dark valley, and bring up your
eyes to see the starry night, giving you the infinite fantasy. When the New
Year is around the corner, your perplexed mind needs the night full of
splendid stars to help you break through the dark and bring up new hope.
Let’s visit the wonderful attractions all over the world and add more joy to
your life; energize yourself and get prepared for tomorrow.
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fis Stonehenge, England

~Wandering through the light trails of the
‘marvelous landscape

,-Llste.d as World Heritage, the Stonehenge consists of
a ring of stantling stones, with each standing stone
'wejghin'g'qround'fo tons. The standing stones and

= the lintels laying on top make the diameter of the
ring extend to about 100 meters long. It is estimated
that the Stonehenge ‘was built 5,000 yéars ago in the =
unique shape. It is also the most well-known prehistoric

~ .monument in England. Though the reason why and
how it was built remains a mystery, we cannot deny the
strong impression of this architecture. Especially during
the $limmer festival, the-first light of the sunrise will -
pass the group stone arch of the altar and light up-the

» world. In the night without light pollution, the stars will

%E";ETEEPE’J%EL ._ . _.— Las -decorate the standlng stones and create-the maglcal
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National Park in Utah,
the*United|States

Enter the wildness of the alien world

If you are looking for beautiful desert wilderness
as if the end of the universe in Star Wars, then
you have to visit the Utah state.

Utah might not be as famous as the Grand Canyon
and the Yellowstone National Park, but it has
five national parks which each has their own
attractions. The arch icon on the Utah license
plate comes from the Arches National Park. Due
to the orogeny and the erosion, there are over
2,000 natural formed stone arches in the national
park. It has the biggest and most sandstone
arches in the world. During the sunrise and the
sunset, this area will turn to tangerine and scarlet,
creating a splendid view.

The Bryce Canyon National Park is the smallest of
nation parks inUtah State. Though it has the name
of Canyon, it is actually formed by the fault on the
highland. The most prominent landscape is the
standing stone forest. When the spring shines spray
on the natural stone carving, it looks like the stones
have-put on golden clothes, such a breathtaking
view it is! Meanwhile, the Park is also regarded as
the “dark night park,” a good location for camping.
Thanks to the arid climates and the low light
pollution, the stars shine more brightly in the night
sky. If you visit here during the full moon, you could
enjoy a walk under the moonlight; wandering in
Bryce’s romantic wild.

The Canyon National Park is 500 m? and there is no
road that leads to the Park, so it is the most difficult
area to access in Western America. This area contains
all'the peculiar landforms, such-as-peak;, stone forest,
butte, plateau and so on. Both the radiant lights
at the sunrise and the clear blue sky create the
endless wild world with an isolated atmosphere.
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Mount Fuji, Japan

Bath in the holy light of the red Mt. Fuji
Japan always has a religious belief in mountains. Mount
Fuji, located across Shizuoka Prefecture and Yamanashi
Prefecture, is the mountain formed after the volcano
eruption. With the snow always standing on top of the
beautiful mountain, Mt. Fuji is the highest mountain in
Japan and is viewed as the holy mountain, which supports
the Japanese culture and art. Hokusai, the great master of
Ukiyo-e, took the symmetry of the Mt. Fuji as inspiration
and created the art series of “Thirty-six Views of Mount
Fuji.” Though there are many visitors coming for Mt.
Fuji, it only opens for the public during July and August.
When the night falls onto the mountain, the stars that
hang upon the sky are like the guiding lights for
visitors. But what is the most famous of Mt.
Fuji is the holy light of the sunrise. The halo
that reflects from the cloud mist is seen to
bring the witness good luck for the whole

year.
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Bukhansan National Park
(Seoul, South Korea)

The Best Attraction for New Year wishes on New
Year’s Day

As the sun rises from the horizon, symbolizing the beginning
of the day, many people would make wishes, praying for the
disappearance of the unfortunates as the sunlight chases
them away and welcomes the bright and better future. It is
not difficult to see that many attractions near the mountains
or the sea will be crowded with many visitors in the early
morning on the New Year’s Day. Among all the attractions, the
Bukhansan in Seoul, the capital of South Korea, is filled with
many visitors who go hiking in regular days for its beautiful
scene, abundant natural ecology, and the comprehensive
cultural resources. When you stand on the cloud observation
deck, you are able to see Seoul and Han River. President
Mun Jae-in also came here to present his expectation for the
coming year; waiting from the dark night till the moment that
the light burst out, and embraces the touching sensation.
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Alfred Dunhill

W= 17 s "
Alfred Dunhil X GEISRIEFNETE
#2HG » ABESERENSTEE “fg Un |
NRPEE" - BESEEHESHINEE LONDON

IS ERIBRERETEFA—E - B8
FERINSK » [EREEETRENIE
BR TERMIME » #BEAlfred
Dunhil £ERIE B TE R mhEATHNAT -

Alfred Dunhill dedicated himself to creating the very finest men's luxury goods, providing
discerning men with "essential luxuries" that were as elegant and functional as they
were creative and innovative. Today, over 100 years later, it is this commitment along
with true appreciation for culture, travel and craftsmanship that secures dunhill's status
as the definitive global men's luxury brand.

K~ RBRITE—E19660HEBOTTEGA VENETAREERIS T —&
ESE - EEEATHEEHNEET B2REIREPEANBEREE
o R RIERESEREC — - REIRE [EMIERERE

SELRE D | REEEITREEAEE BO‘I—I'EG A
Discretion, quality, and craftsmanship—BOTTEGA VENETA has created a
new standard of luxury since its founding in Vicenza in 1966. Steeped in VEN ETA
the traditions of Italy's master leather craftsmen and long celebrated for

its extraordinary leather goods, Bottega Veneta has recently emerged %K*U*ﬁ%ﬂﬁglﬁ
j=——

as one of the world's premier luxury brands. The company's famous
motto, “When your own initials are enough,” expresses a philosophy of
individuality and confidence.
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Founded in 1981, borsalini embodies
the excellence in the high leather
products making. Based on the
design concept of “exquisite fashion
and practicability”, all made with
select high-end material and
exquisite craftsmanship. Its varietal
materials and diverse designs cater to
satisfying the fashion-conscientious
women’s different needs to show
their personal unique styles.
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borsalini
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The practical and trendy British
brand Burberry continues to
win the favoritism of many
with its unique fabric, classic
check design and elegant
cutting. The check pattern
comprising of camel, black, red
and white was once the liner
of Burberry's raincoat series in
1924, and has now become a
classic icon.
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BVLGARI RS » BULGARIZKE -
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In Rome, Bvlgari is synonymous
to jewelry, excellence and
fame; its creative philosophy
is originated from Greek and
Rome as a time-and space-
surpassing art to bestow a
touch of modernity. Precious
materials, clean lines, delicate
and exquisite designs and
boldness and creativity have
created the pure luxury and also
bespoken style and beauty.

Cartier
KEENSE

KEEEMZmE - SR
&S ME Cartier BI/Efm » BAR
REVIEHRI IRBMEFERY
BIERE  ERFEHARE  UE
FHSHENRERSIABHEA—
BEEIER B - B T 2R
HINAHEPHBEMIES » MRT
MR FIRRE -

The renowned French brand
projects elegance and opulence.
By examining closely every Cartier
piece, there is a time-enduring
classic elegance, combined with
innovative creativity, to awe and
draw the adoration from different
generations of consumers with its
refinement and elegance in the
realm of trendy fashion.
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FENDI
B FREEITE

FENDI %8 B 1R 1925 & » & B
Edoardo & Adele Fendi 7 & &
FAER 55— FENDI FFEE—F &%
RETH BREESUMER
SEZBE - 1% FENDI UEH
HItREE ~ ERRVERET ~ RIFTHE
SRFEIRI - NREEFEER
FRAE o

The house of FENDI was established in Rome in 1925 with the opening of the first FENDI
boutique—a leather and fur workshop by Edoardo and Adele Fendi. Immediately winning
acclaim for the quality of its products, FENDI quickly emerged as an internationally
renowned brand remarked for its elegance, practicality, innovation and style.

BEFET]  BIEIBEEHEH » Gucci [E
TEE-EETTNNEEE > ZBRRISRE
Alessandro Michele IERRE ' EFTEE
N EE  E—SEEHEHSIRRZ
FUlmhE e —HIMtINg - TIRFE - ENR R
- Gucci RFERAFNNSWTE - e
RV E S HTEMEN - Gueci RBRASE
£8 - SiRMEEABEE I ERIBRERE
SIERETIHERIEERZER R  EFR
iEmE -

Influential, innovative and progressive, Gucci
is reinventing a wholly modern approach to
fashion. Under the new vision of creative
director Alessandro Michele, the House has
redefined luxury for the 21st century, further
reinforcing its position as one of the world’s
most desirable fashion houses. Eclectic,
contemporary, romantic—Gucci products
represent the pinnacle of Italian craftsmanship
and are unsurpassed for their quality and
attention to detail. Gucci is part of the Kering
Group, a world leader in apparel and accessories
that owns a portfolio of powerful luxury and
sport and lifestyle brands.

GUCC]
RRESNEATES
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Chloe
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BITTHR1952FAIChloé » IEREIRAE
EIER X BEAOERAERS
R EHEERIEMRIFER - ChloéRl
EHERER - IFFRMIRN
SRFREEIER ' BRERD
SR8 - BINIDAZK » —BHEA
BELETRIEM - NETHELZAPYEE
EH - SHEIREEITE -
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Established in 1952, Chloé is in a traditional period of casual ready- to- wear brand in order to challenge the noble, Haute
Couture women clothing. The sleek, really wearable design concept of Haute Couture clothing was the pioneer of that
time. Since it was founded, the brand has been steered by well-known fashion designers, presenting bags that draw great
attention, initiating hot topics among the public and creating huge global sales that lead Chloé to the peak again.

BITIIR19415F » 60 2KCOACHE M BERBMZRERVTRZ— © 1962
F > mEBILIAMiles CahaftEHMHIEINVEIRFERSEIER » 15
BIEENRLSEN » iSEERENEINTE BRI ENERD
BEKM » E—ECOACHEREHLAE -

COACH was founded in 1941 and it has become one of US symbols
in these 60 years. In 1962, the founder Miles Caha was inspired by
traditional American baseball gloves, with excellent manufacturing skills,
he turned the tough, hard baseball gloves into soft, sheer leather goods,
which was the birth of first COACH bag.

COACH
EFTENES
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Starting out as an equestrian
gear producer, Hermes
continues to expand with
great diversity evolving with
the changing time. At present,
the lebal has expanded to
include neckties, apparel,
leather goods, silk scarves,
fragrance, wristwatches, enamel
accessories, household goods
of a full range of international
luxury shops that are distinctly
differ from other brands to
warrant a collectible and
keepsake value.

Hugo BOSS EESERISHUGO BOSSAITT
1R1923%F » I TBMIA L

FHYSTIRENR S hars sonee. o

RRAREECESAMN -
ETHBELSRME - &

B . B 5% RERENERS
i 5 SRENERRMT -

BN A ARFEE K -

= The classic German brand HUGO

= 5 - W il BOSS was founded in 1923; its

— = | 2 = - theory of business is to create

; — = . professional appearance for

successful individuals. The brand

b =s : plays a significant role in the fashion

SARN | ; | = ! ; : industry, products including high-

2 ] ) b ' X fashion clothing, accessories,

_ _ footwear, watches, glasses

' e ' =3 ' : : and perfumes. The high quality

; ' material and workmanship of their

products are widely appreciated

and admired by fashion fans of all
e B . 4 generations.
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Founded in 1976 during the Golden
Age of Munich. Each MCM piece is
personalised with a unique number
engraved on the iconic brass plate.
Like a treasured heirloom, this
signature detail is the finishing
touch to every MCM bag, making
every item iconic.

LOEWE
TS =R E

LOEWEERAMIER A
B BEEBE150FEE
F o B1ottfiE » TES
BEREIRR  HERARE
PERBEBEENE - B
HREREEREMMEE
T AIEIR1905F FEE
EEER MFFTHEDS)

A royal Spanish brand, Loewe comes with more than a 150 years of
history, and has since the 19th century been incorporating extraordinary
craftsmanship, combining its long history and fine leather materials, to create
the legend of an unparalleled luxury brand, which earned it the highet honor
of a royal appointment as the appointed royal supplier in 1905.
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MICHAEL KORS
EREERERE

Michael Kors#3ttFRERRYIFiEER
ETEM » AHATBAY A SIRNIIIR 1981
T ETERRIIEEMichael
Kors CollectionBAKMICHAEL
Michael Kors - EmEIEECAN ~ &
¥~ Btk ~ IKE ~ BURE - RiR
AR EHREINRT -

Michael Kors is a world-renowned,
award-winning designer of luxury
accessories and ready-to-wear. His
namesake company, established in
1981, currently produces a range of
products under his signature Michael
Kors Collection and MICHAEL Michael
Kors labels. These products include
accessories, footwear, watches,
jewelry, men’s and women’s ready-
to-wear, eyewear and a full line of
fragrance products.

miu miu
e RV TR E

19931 » Miuccia Pradal B /)
B BRIFREmiu miu - ERFE
BERMEZEERNE  BERIE
XM HEAIMIU miu Girl » —H5T
REANTEER - MNRR/)RKE
SANPERERARIETE 5 miu miu
MR IBRANGZX » —(BrEE
B AV EIS -

In 1993, Miuccia Prada launched a new
brand miu miu with her nickname.
The brand suddenly became a hot topic in fashion industry. The miu miu girls are chic and cute while particular and
outlandish, who soon refreshes the boredom look of runway. If Peter Pan signifies the corner for men who never
grow up; similarly, miu miu is dedicated to women who look at her fashionable reflection as a little girl.
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MONTBLANC %
— MONTBLANC

BERANIR—NONENEEES » A

SERITEER - —N—=FBAZ
—FHYClaus-Johannes VossiRitiBHEAIE
MEFRIRIED » WENRIESEMEIE -
B Em e R T 2 ARMRIFER -
HAE/\BEEE - SCHR3IIERN
—IEEE

MONTBLANC has been known for
generations as makers of high-quality
sophisticated writing instruments and
recently established its own leather and
watch manufactures. Thus, Montblanc has
become purveyors of exclusive products
which reflect today's high demand for
quality, design, tradition and master
craftmanship.

18481 » BEIRITHAIARE
O M EG A $JRITIS TLouis Brandt & Filsi&
#NE > ERLESIERKLT
SEREIEIR TSRV - 1894
T » [Louis Brandt & Fils] #E
H&% TOMEGA19% (19-
line) &1 RYERIEILY - Ei
THITHEERSE - WIENER
#5 TOMEGA] -

In 1848, Louis Brantdt founded
"Louis Brabdt&Fils" company
in La Chaux-deFonds where
was the core place that the
watch industry of Switzerland
was developing at that time.
Almost the greatest inventions
of watches were born here.
In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line
caliber" which shocked the
watch industry of Switzerland.
Therefore, the company was
officially named "Omega".
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PRADAZ!## AMARIO Prada
B1913FHREETREN
HRY LSRNV EEE
BT IRIMTMN - Em
AR EER S EII LA I F 2
R mE » EMERRT
EMWR » FPRADATERFIE
G BETREERIMAN -

The Prada founder Mario Prada had begun producing and selling leather goods since
1913, all made with select high-end material and exquisite craftsmanship. With its product
creation and production made in an independent mode to uphold the quality and a result
of perfection, its perseverance has put Prada in a foremost position in the world of fashion.

SIEMERNEEAIRalph Lauren Boutique » 52ETRIA 5 FAERHA
o I ERBFRISHEIR » RIRFEEREZEINRBAVEY

. Ralph Lauren
The American-style Ralph Lauren Boutique brings to tourists fashion %ﬁ1$ﬁ§ﬁﬁ§b@*§

that combines American West elements, Indian Culture and Hollywood
Glamour, giving them the true blue American shopping experience.
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Drawing inspiration from its
sound foundation starting
out as a shoemaking empire,
Salvatore Ferragamo combines
the traditional craftsmanship
innovative design to earn a fine
reputation around the global, and
draws the patronage from the likes
of the Hollywood celebrities of
Audrey Hepburn, Marilyn Monroe
to name a few. As the fashion
house continues to evolve, it now
offers a wide array of fashion
choices, offering practicality and a
touch of refined elegance.

2 BWAROVSKI
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Salvatore Ferragamo
RERHTE

SWAROVSKI
T L R AIPEIRE )

1895 » RBEKAB KA AT
XHE® - MEZMHE (Daniel
Swarovski) MAEIRESH - K37
HIKREMEUIEIFIEKSS » BF
BB A A APV EE T - B
It - MEEE R SRR R H
HENIE - BRENREINERE—
BRI K R REER -

In 1895, Daniel Swarovski, a
Bohemian inventor and visionary,
moved to the village of Wattens,
Tyrol in Austria, with his newly-
invented machine for cutting
and polishing crystal jewelry
stones. From this beginning
that revolutionised the fashion
world, Swarovski has grown to be
the world's leading producer of
precision-cut crystal for fashion,
jewelry and more recently lighting,
architecture and interiors.
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LONGCHAMP

EETBTELIR

7£1948F FHJean CassegrainfE2ZREITIHIGRAER »

SEEMECassegrain R EATIEE - I
11258 FRRKURRHHESEZINEET
2 - HEISEBNRt EREEE T KEm
RIEEC - BRIEEINEBEAV300EU LM -

The French fashion house Longchamp was founded
by Jean Cassegrain in Paris in 1948 and is still owned
and run by the Cassegrain family today. Longchamp
handbags, luggage and accessories are renowned
worldwide for their style, craftsmanship and quality,
a reputation that now extends to its shoes and ready-
to-wear collections.Longchamp is an international
brand that has maintained momentum and energy
across the decades. It epitomizes French elegance and inspires creativity, bringing a touch of luxury into
the lives of countless women and men the world over.contemporary spirit of Longchamp, which now
owns over 300 exclusive stores worldwide.

TIFFANY&Co.
SR IE AR S

B—ETIFFANY&Co.HIEZET &0 :E A ETJ
W7l - FREEANTHTHZEE T
IR RIZHVIRET - R — RS ETIE
% HEESTENRI=BIEERNEE
B  EOETLBAVERIRERE -

All products designed by TIFFANY&Co.,
including unforgettable diamond and
fluent and silver jewels, are all perfect and
flawless.Each classic designing reveals the
essence of modern designing aesthetics and
never compromises in the strict selection of
expensive metals and jewels.




Yves Saint Laurent
IS ZERY ATV BT

RITIAR1961 5 » B+ tHifc &R
R mhiEe— - Bff&EtElStefano
PilatiZfitAYYves Saint Laurent®
y BESE TR EHEFR
FREEMRSE » REBEAIVAI RS EHE
¥ NRENSRERZRSIREH -
iEVYves Saint Laurentiitigf (&
TEIRAAVRFRANRS -

Founded in 1961, is one of the most
prominent fashion houses of the
20th century.Under Creative Director
Stefano Pilati, Yves Saint Laurent's
collections include men's and women's
ready-to-wear, shoes, handbags, small
leather goods, jewelry, scarves, ties
and eyewear. Defined by elegance and
French chic, unparalleled luxury and a
contemporary spirit, the house of YSL
continues to symbolize modern fashion.

VALENTINO
LI EE

HiBEESF B RE KEIValentino
Garavani [R1960F&I11 - ERIEPier
Paolo PiccioliiZfRIEEE » 2IRT
VALENTINOR M ZERERVHTIREF » — &8
—X28 HE—ERIE - ZITMEL
EENAE » AR — -

Established in 1960 by legendary fashion
icon Valentino Garavani. Since October
2008, Pier Paolo Piccioli have been
appointed Valentino Creative Directors.
Their collection expresses the new vision
of the Valentino woman.
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MEAHIE » BIRFIETOD'SAESD
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MELS » EEEMASTOD'SHE
KEET] » FE2 EERERET
fREEML °

Refined, understated luxury,
impeccable taste and enviable
quality: these are the elements
that have always distinguished
TOD'S, and this is what has
created the loyalty amongst the
brand's fans around the world.
All TOD'S products are entirely
Made in Italy. This strategy has
proven to be one of the greatest
strengths of the company: a
peculiarity that distinguishes the
brand and attracts customers
who truly appreciate Italian
craftsmanship.
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TOD'S
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TOM FORD
PRI RATNINARS

TOM FORDHB#EGUCCIFIFERMERS
TEREZE - [R2005F4BEfHEIIITOM
FORDMRE » B2 MarcolinEE B & FEEN
HERERY - HEESHEEETEE
IKFUERZERRT - TOM FORD¥ERISIE
eI TEEREREEARBERE
ZERS -

Tom Ford gained international fame for his
turnaround of the GUCCI fashion house.
In 2005, he announced the creation of the
TOM FORD brand; partnered with Marcolin
Group to produce and distribute eyewear,
and established an alliance with Estée
Launder to create a fragrance and cosmetics
collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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The jewelry boutique shop offers a
wide selection of Taiwan precious stone
such as coral, cat's eyes and other
jewelry to represent the abundance
of Taiwan, along with the ridge of Mt.
Jade as a main attraction. Also, the LED
screen shows the magnificent jewelry
world on the outside wall and trading
desk inside makes customers feel like

VICTORIA'S SECRET L
X ER

1977FFHRoy Raymond&lTTHYZEE
EHTMERESES » TERELE
ALK RE X FRKERS - &
EREFHESFTHXREMRER
FTH NIRRT - REREINEEE
o DIERNESEZEMRERLSR
B #ERRAIWoman's Powerf®
BEIR -

Founded in 1977, the U.S. Female Apparel
Retail Chains that established by Roy
Raymond mainly sells woman's lingerie,
clothes, pajamas, perfumes, etc. Every
season, its fashion show presents the
latest lingerie and pajama apparel
by Victoria's Angels, which is always
the global spotlight. The sexy image is the main theme of the product line and brand
advertisement. The woman's power has swept the globe.
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The Local Authentic Taste —
Black Bridge Foods

The best way to experience a culture is to try their food. For the entirety of the 60-year-history, Black
Bridge Foods has been dedicating to the promotion of the local authentic food of Taiwan, and bringing
the traditional Taiwanese food onto the international stage. It has continued to deepen the Taiwanese
Culture in each of its products, making a brilliant page in the history of local culture.

“The ultimate dream of any food
brand is to develop an overseas
market.” Spanning three generations,
Black Bridge Foods is now 60 years
old. It is the national brand that has
grown with Taiwan, and represents
Taiwanese food culture. “Facing the
market environment and the global
competition, Tasa Meng duty free is
our best supportive friend and invited
us to open a store at the Taoyuan
International Airport. Thanks to the
store at the national gate, Black
Bridge Foods has reached Hong
Kong and become the representative
Taiwanese food brand there,” said
Chen Chun-Li, the chairman of the
Black Bridge Foods.

Same as the attitude of the founder
of Black Bridge Foods who took the

food business as an ethical matter, Tasa
Meng has also helped the promotion
of local brands with their initial aim,
hoping to demonstrate their duty-free
spirit by arranging the brand section at
the spot where passengers would walk
past; Not only has Tasa Meng invited
Black Bridge Foods to set up a “pop up
shop” in the D area, it has also marked
a start for more Taiwanese brands that
deserve attention.

The more local, the
more global

Starting as a humble stand in front
of the founder's home, Black Bridge
Foods has been flourishing for 60 years
- concurrent with the prosperous
period of economic growth in Taiwan.

“We do not just make the Taiwanese

R T
% ¢ RIS P SR
 © RIS AR BEE

flavor, but also produce ham and
German sausages. We keep thinking
about how to combine these products
with Taiwanese products, such as the
mullet roe sausage or the radish cake
with sausage. These are the stories
that make Black Bridge Foods different
from other brands.”

Standing at the Black Bridge's pop up
shop, the editor has seen passengers
of all ages coming and going, enjoying
the shop. “The more local, the more
global,” is not just a motto of Black
Bridge Foods, but also the DNA that
Tasa Meng valued. Tasa Meng will
continue to discover more local brands
and share their special stories with
tourists.
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Regarding the choices of souvenirs when traveling, there are many cosmetics and local food in
the airport shops. However, as the health wave that spreads out around the world nowadays,

there are health care duty-free shops popping up in the airport. The products of

Zuellig Pharma, the professional medical health care company, have been
franchised and are highly recommended by the passengers from all

over the world.
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The international brand needs a
professional-channel to promote,
which is the constant general rule
known by everyone. Zuellig Pharma
sell the international medicine brand,
Taiko Pharmaceutical, and Tiger
Balm via Tasa Meng to both overseas
friends and Taiwanese public. They
could not only practice and extend the
health intellect, but also meets the
health care consideration that both
Zuellig Pharma and Tasa Meng highly
regard, who provide considerate
health service for passengers.

Zuellig Pharma is Asian leading
healthcare pharmaceutical company,
which has top logistic service, digital
resolution, and business model to
support the growing health care needs
in Asia Pacific area.

Zuellig Pharma Company was
established in 1988 and is the biggest
healthcare pharmaceutical service
company. It aims at popularizing the
healthcare services in Taiwan and
has over 800 employees and serves
over 25 thousand clients, including
hospitals, clinics, pharmacies,

and other health institutes. It
also cooperates with hundreds of
prestige international pharmaceutical
_ companies to build and provide high-
quality healthcare services.

-—

‘The Tiger Balm and Taiko that are sold

at Tasa Meng duty-free shop have the
original motivations in “embracing
healthcare” and “realizing health

society respectively”. Tiger Balm uses

the oriental herbs and the wisdom
that has passed down for hundred
years to provide an effective and safe
way to sooth the pain, depending on
different symptoms and lifestyles. And
Taiko, imported directly from Japan
and uses natural ingredients, focuses
on the mild and light products that
can effectively help with the digestion
and diarrhea without affecting the
regular intestinal peristalsis. It is
good both for carrying with while
traveling and keeping them at home.

It supports various needs in life and is

a must-have item for everyone.
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A smart anti-aging miracle —
StriVectin, a miracle for wrinkle repair

The StriVectin wrinkle repair miracle that has been franchised to Luxasia, Taiwan, has been the best

seller in Tasa meng duty-free shop. It has a brilliant effect on skin-repairing and skin-strengthening, and
bring our skin back to the healthy condition.

]

NAN

Airport is the starting point for every
passenger to the world and is also
a great place for exploring new
experiences, especially in the duty-
free shops, where a passenger can
buy the cosmetics which are normally
expensive with a better price. The
duty-free shop area is the place that
many stylish passengers would not
miss. Tasa Meng have professional
sales and good enterprise image that
can provide each customer a sense of
trust and a good shopping experience.
Tasa Meng is a good choice as the
partner for promoting the brand
and also a perfect channel for brand
cooperation

Amazing product effect

StriVectin was established in Salt
Lake City, the United States. In the
beginning, the company focused on
the stretch mark cream when they
were about to enter the market.
When they conducted the market
survey, they found out unexpectedly
that the cream made the customers’
skin smooth and tight when they
misused it on their faces, looking
ten years younger. Therefore, the
cream won the name of “Intensive
Concentrate For Wrinkles & Stretch

Marks.” The research on it took over
30 years and based on the NIA114
patent; it has 30 independent medical
researches, 90 global patents, and
150 independent research articles.
The effects of the product have been
acknowledged in many dermatology
symposiums and clinical practices that
the product helps the skin to absorb
and active the self-repair ability. The
company further developed series
of the anti-aging products, including
classic anti-wrinkle, tighten & lift, multi-
action. The products are favored by
many Hollywood celebrities and have
attracted many attentions from the
fashion business and the market.

Same as Luxasia’s strict quality
inspection of products, StriVection
wrinkle repair miracle has been
acknowledged by many dermatology
symposiums and clinical practices.
Before a product is launched, Luxasia
always commissions research institute
to conduct the human experiment,
using the clinical trial to verify the
effect on the skin. It is expected to
enhance the self-identity and relieve
stress through effective skin care,
and show the wisdom of anti-aging
aesthetic with excellence.
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Roamlng around gaps Tracks o

mind” — Chen Qiu-Yue Exhibition
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“The entanglement between tradition
and modernity, the contradiction
between the East and the West, the
tolerance and exclusion between the
media; these are the constant questions
appearing in my production process. |
tried to find a solution and test my own
ability. At the same time, | try to find a
place where | can dwell in the sweetness
of the unrealistic space,” said artist Chen
Qiu-Yue.

Exploring an equivalent and
symmetrical relationship from
different media has always been
interesting for Chen Qiu-Yue. There is
always a “gap” between the distance

. EBHERE : ENE#~2019/01/30

o BHE : EEREFE2REDEEXREER

« Exhibition dates: As From Today ~ 01/30/2019

« Exhibition Venue: Art Exhibition/Gallery in D area,
Terminal 2 of Taiwan Taoyuan International Airport

PRRK H 1l

of each object, whether it is abstract
or figurative. She said: “One’s past is
called memory. The future is still an
illusion. The distance between them is
some feet and also the world. How to
calculate the nearest distance? How
to define the ‘gap’? Between tradition
and modernity, or the fuzzy boundary
after globalization, does ‘gap’ really
exist?”

This time, Chen Qiu-Yue used different
paper and bottom plates to express
the imaginary “gap.” She used wood,
acrylic paint, mineral pigments, rice
paper, canvas, ink, charcoal pen,
gold fiber board and other media to
reveal the concept of the coexistence
of realism and illusion. It is worth
mentioning that in the second half of
the exhibition area, a series of works
created by the left hand of the artist at
the time of injury are also exhibited.
Even the title of the exhibition was
handwritten with her left hand, and
the aesthetic experience of Chen Qiu-
Yue’s “roaming” and “gap” is told.



“Colorful Wings” — Huang Yuh-Mei
Watercolor Painting Exhibition
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Airport, in addition to a mobile
transition field, it can also be a
catalytic base for aesthetics. Under
the meticulous planning of the
Tasa Meng Group, both the artistic
exhibition space in the D zone of the
airport and the art gallery on the first
floor of the second terminal show the
philosophical thinking of the aesthetics
of hatching the art by the Tasa Meng
Group. This time, the Cheng Meng-
the branch of Tasa Meng Group
invited Huang Yuh-Mei, a watercolor
artist whose main painting material
is poultry, to perform the strength
for cultivating aesthetics in the multi-
functional field of the airport. Under
the baptism of art, the transit time of
the soul is the most affluent.

The “Colorful Wings” exhibition
brought together the artist’s poultry-
based materials in the past ten years.
She hopes to combine the familiar
flowers and birds with watercolor
to create a unique style in a single
creative direction. Huang Yuh-
Mei also elaborates, in the most
sincere way, on the solid creation
of the works from the details of the
structure identification, living habits,
environmental maintenance, habitat
and ecology of the birds, and stays
close to the land to collect information.
In the past five years, especially,
Huang Yuh-Mei visited her own
second hometown, Nantou, hoping
to interpret the local humanities and
the simple and natural atmosphere
through paintings, and forming a
temperature-bearing connotation in
every piece of painting.
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New Highlight of the Hakka Culture
in the Northern Hakka Park: |
the Xiaoli Flora HAKKA March

What kind of view are the 330 thousands of colorful flowers? The new spot in Taoyoun City gives the
most intellectual and beautiful answer. The Northern Hakka Park located in Bade Xiaoli, Taoyuan, is a
newly established Hakka base, which combines the surrounding cultural area and builds up a new multi-

cultural spot in Taoyuan.

How to present the culture in the city
is a crucial task for every city mayor
to ponder on. The Northern Hakka
Park, with the mission as the cultural
corridor, is located in the original Bade
No.1 cemetery. The park rebuilt the

beautiful natural landscape with the
vibrant flora sea. Mayor Cheng Wen-
Tsan was an honorary attendee that
held the opening ceremony for the
Xiaoli Flora HAKKA March. The Xiaoli
Flora HAKKA March built the landscape
of the Northern Hakka Park with the
flora sea and promotes the highlight of
Hakka culture to the world.

Having the area of 2.7 hectares, the
Northern Hakka Park has not only
turned the cold cemetery into the

inviting green area, but also installed
the observation point, the pavement,
installation arts, and night lighting
system and other facilities. There are
330 thousands of flowers to form
the flora sea. Visitors are welcome
to come with their family before
February, 2019, when the flowering
period ends up.

The Northern Hakka Park not only
integrates the surrounding areas,
such as Neili and Longgang area,
and also cooperate with Yuan Ze

University on Xiaoli Cultural Corridor
project. It is expected to develop
the culture of Hoklo, Hakka, Military
dependents, and Burma immigrants
with the multi-cultural experiences
from Neili, Xiaoli and Longgang. It will
also coordinate with the MRT green
line, connecting the transportation,
culture, entertainment, and education
to promote the Hakka culture in
Taoyuan.
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From a trayeler to a tea lover, Tasa Meng
cooperates with Taoyuan City Government to
promote tea culture
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When talking about tea in Taiwan,
one must first know about the
country's excellent natural agricultural
conditions. Thanks to the nice weather
and the various landforms, the natural
environment nurtures our tea culture,
making Taiwanese tea globally-
known. Both the High Mountain
Tea and the Oolong tea fascinate
the world with their unique fresh
fragrance. In Taoyuan, the nutritious

=

N/

-

wj

O

Bhf 2R L

soil and the suitable climate form the
peerless culture. You will find there
are abundant agricultural products,
including various high-quality teas.
Tasa Meng cooperates with Taoyuan
City Government to promote tea
culture, “from a traveler to a tea
lover.” Taoyuan City Government also
organized a professional evaluation
committee to choose the “Taoyuan
black tea,” “Taoyuan high-quality black
tea,” and “Lalashan High Mountain
Oolong tea” to share the spirited tea
of Taoyaun. There will be more teas
included, and Tasa Meng will maintain
cooperation with Mayor Cheng Wen-
Tsan’s policies, building up the city's
beautiful scenery and sustaining the
reputation of its fine tea.
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Tasa Meng sends love,
handmade with heart
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Tasa Meng’s enterprise spirit has been
aiming at contributing to society.
This year, Tasa Meng went with the
colleagues from Accounting Department
to the Mustard Seed Children’s Home
during the cold wintertime to make the
gingerbread house with kids. They also
introduced all kinds of business in Tasa
Meng to children to learn more about
how the duty-free shops work with the

“Taoyuan International Airport.

The Mustard Seed Children’s Home
was established in 1957 and it provides
shelters for the youth, age from 4 to 18,
who could not live with their primary
family. There are daily- care, learning

consulting, and diverse enrichment
classes for kids staying there, hoping
that when they reach 18 years old, they
would be able to live independently.
The Children’s Home also provides many
internship opportunities of enterprises
to let children know various walks of
life, providing more options for the
children to choose from for their own
career in the future. Children were
reluctant to leave the church after the
gingerbread houses were done. They
circled around the volunteers to express
their gratitude. The climate of this
charity event was that Gary, the general
manager of Tasa Meng, showed 'up as
the Santa Claus to deliver Christmas
gifts. Seeing the bright'smile on every
kid, Tasa Meng colleagues felt warm
and believed deep inside that we should
keep doing the charity to bring more
positive effect. Tasa Meng will set an
example of a good deed for others to
follow, encouraging more people to join
the charity.
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1.AMER EMR BEMEKRENR

JOHNNIE WALKERBLUE LABEL
THE CASKS EDITION SCOTCH WHISKY
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E
oy
b .,.-~‘.“'
= = Tty 5
|

BANEER M2 E

JOHNNIE WALKER
GOLD LABEL RESERVE
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JOHNNIE WALKERISLAND GREEN
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JOHNNIE WALKERAGED 18 YEARS
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THE SINGLETON OF GLENDULLAN CLASSIC
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Bt S1EE %5)-DOUBLE MATURED

THE SINGLETON OF
GLENDULLAN DOUBLE MATURED
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Bt 2% %5 -MASTER ART

THE SINGLETON OF GLENDULLAN MASTER ART
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JOHNNIE WALKER BLUE LABEL
GHOST & RARE PORT ELLEN

Our rarest whiskies reawakened.

 PORT ELLEN
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*
PORT ELLEN /
PLEASE DRINK RESPONSIBLY.

JOHNNIE WALKER BLUE LABEL Blended Scotch Whisky. | m s | 4
43.8% Alc/Vol. ©2018 Imported by Diageo, Norwalk, CT cxizsre SFueede | RN

JOHNNIE WALKER
Keep Wealking
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RARE. PURE. UNIQUE.
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THE ART OF GENEROSITY
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Nantoy Distillery
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Bourbon Barrel
46% abv

IWSC 2018 SFWSC 2018
OUTSTANDING SILVER SILVER
MEDAL MEDAL

SILVER

MEDAL

Sherry Barrel
46% abv

WWA 2018 SFWSC 2017 ISC 2017
GOLD SILVER
MEDAL MEDAL
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A123 EHERIHEHE

A123  Taiwan Faience Waiting Lounge

A4 BRIRE TR

A4 Blue and White Butterflies Waiting Lounge

A5 EE/ZEHE

A5 Taiwanese Local Cuisine Waiting Lounge

A6 [RIPEITIREE

A6 Taiwan Aboriginal Arts Waiting Lounge

AT EEEREHE

A7 Taiwan Alpine Waiting Lounge

A8 EEIFSIRME

A8 Taiwan Tea Waiting Lounge
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A9 Taiwan Opera Waiting Lounge
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Breastfeeding Room
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E-Library
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Mobile Phone Charging Station
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B123 BITEIREE

B123 MIT Bike Waiting Lounge

B4 fESEi BARIZHEE

B4 Saxophone AR Waiting Lounge

H B5 XX ESERE

B5 Formosa Painting Waiting Lounge

B6 EEKRREE

B6 Taiwan Fruit Waiting Lounge

@ B7 RikfeiBEm=E

B7 The Glory of High-tech Waiting Lounge

B8 BICHEEIRIEE

B8 Glamorous Textile Art Waiting Lounge

B9 BB ZAIEHE

B9 Glory of Sports Waiting Lounge

RRBRGE

7] REEAT R (hscimm )

=8 Massage Service
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Taiwan Museum Shop
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Cosmetic & Fragrance

REEEE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

Liquor

BEZE

Taiwan Specialty

HimEEE

Accessories Shop

VALENTINO

Boutique

BEREAE]

TTL

REREB/ThRA

Tobacco & Liquor & Chocolate

A/ MIThik
International Boutiques & Watches
BE8E

Taiwan Specialty
FIESKE

Ever Rich Jewelry

HiBE5AREESHEIE Departure Immigration Desk
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HiEsEAREES KEE Departure Immigration Hall

SALVATORE FERRAGAMO

Boutique

RALPH LAUREN

Boutique

MICHAEL KORS

Boutique

FHRIEHE

Watches Shop

et/ EKE

Cosmetic & Fragrance

BEYLUEE
Bistro:D Restaurant
BEGE
Taiwan Specialty

REREB/T9%N

Tobacco & Liquor & Chocolate

IR EE S

Beauty & Health Care

ESPRESSAMENTE ILLY

Café

£

Book Store

BOTTEGA VENETA

Boutique
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32

33

34

35

36

GUCCI

Boutique
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