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7 ’ Roland Barthes, a French intellectual leader, once said, “A city. is a N

narration... by-simply living, walking, and observing in the'city, we are
talking about the city we live in.”

Whether we are just browsing or having an insightful trip, we can dig
out the best of ourselves from the city under our feet. By living our lives
in the city, we continue to narrate the city.

This time, we ‘will look at two aviation cities; one from the east and the
other from the west, respectively Taoyuan and Amsterdam, and explore
their urban characteristics as well as their unparalleled urban value.
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From aviation city to
airport Economy

Before talking about Taoyuan and
Amsterdam, we must first understand
the origin of the definition of “Aviation
City.” American scholar John Kasarda
first came up with the concept of
“Aviation City” in 2011. According to
his book, “Aerotropolis: the Way We'll
Live Next,” it is believed that during the
development of modern cities, “airports”
will gradually become the foundation
of new cities. An airport from which
we enter a city is usually remote and
expensive. Most traditional airports are
built on the edge of a city to provide
variegated services. Residents often
regard them as “inevitable troubles.”
For example, Heathrow Airport on the
western edge of London, or O'Hare,
which is built along the northwestern
edge of Chicago; both are separated
from major cities by an undeveloped
strip. Although these airports continue
to provide services to major cities, in the
geographical aspect, they are not part
of the city. Kasarda believes that this
mode is gradually changing, and a city
will begin to develop around an airport.

Such a structure will be incorporated
into every aspect of our daily life, while
also encouraging enterprises that center
around transportation or that are
adjacent to transportation routes. “City
Airport” will also be reversed; instead of
developing around a city, business will
thrive around an “aviation city,” which
is built around an airport. In turn, an
international airport and an aviation
city will be developed, promoting
tourism, business, materials flow, as
well as industry, which is called “airport
economy.”
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Face the world
positively—Taoyuan
Airport

Taoyuan Airport is located in the core
area of the Asia-Pacific region. It can
combine the advantages of seaport
and airport (Taoyuan Airport and Taipei
Port), and it is also an airport in the
free trade area, which can accelerate
the overall development of the airport
and seaport. It not only flies to major
cities in the Asia-Pacific region, but also
has the shortest average flying hours
(2.55 hours). Moreover, it is located
in the center of the golden circle
area of Northeast Asia and Southeast
Asia. In order to help promote the
internationalization of Taiwan's industry,

"§, 4,488

Taoyuan Airport has also been actively
devoted to the aviation and non-aviation
construction of the overall airport park,
and cooperated with Taoyuan Aviation
City's core project to gradually complete
development plans of various terminals
and runways. By combining the airport
with the MRT, the unlimited potential of
Taoyuan Aviation City can be developed.

REHR : RSN ERAT

Data source: Taoyuan International Airport Corporation

2.3,660



\

Q EiM= PR

PRIABET S £ SEEUR #5 ( Amsterdam
Airport Schiphol ) 7EEMRAEEE
EMZEARMIE o B R RS
W& (ACl) RE > BERIFH
RS NRERE SRS - EE
LR EEE  EEIERERSE
—WEMIDR ; TERAERE S
SEORUEERET - Wl
BRMMPEAE @8Rz
R E T B & B A B AT LU 5
ShRISMNER - T B R ey B A G
R BEHEGLERTERMEM
FREEREBD ERXB-E
XN RESNEISHT
AR ZE I R A S o

oh BUEEIE 2017 EEEET
i

i

+=+36.9 326

— BEAES

Aerial gateway in
Europe—Airport
Schiphol

Amsterdam Airport Schiphol is a very
important aerial gateway in Europe
and is certified by the Airports Council
International (ACI), surpassing Heathrow
Airport in London, Charles de Gaulle
Airport in Paris, and Frankfurt Airport
in Germany, boasting the world's
largest direct flight number. In terms
of connections, Airport Schiphol is also
ranked second in the world. Having
frequent flights to various destinations,
it has wide network, which means
that everyone in the Netherlands can
easily visit foreign countries, which
is in turn beneficial to the country’s

economic growth. It gives the city innate
advantage to develop as an aviation city.
By combining transportation, industry
and urban development, Schiphol
may become the forerunner of the
development of aviation city.

6850

496748

BIRERIOR ¢ B RS
Data source: Amsterdam Airport Schiphol
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Although you cannot see through the huge and precase
layout of an aviation city in a short time, through tﬁe
combination of fransportation, infrastructure, business and
service, a city/can also have its own conscious narration.
Through a blooming posture, it actively links the core to the
edge, interweavin?,and making a more abundant city.

5‘?"‘ y 4




Q PkEfn =3 RES

TR ML AT ZE I A 3 I B AR ROk
CRTY HEEDEGER
HEERS B EBS R - MR
Eh - BEERETRBE YR~ T
EURFEEHHNERE S B2
BEBRLIRERNERERE
#IEEHZ— XEHE (American
Chamber of Commerce ) VIR E DT
TR - BKEMZE R RS 20 &2 30
BURERE  UHREEHEE
23 BRINEESW - EHREBIFR
WIS A A FRIE 450 EMERIEE -
BIREIMZE LRIEMZEHE EEENE
=E 5 TEMEBNETAE (164
R3TT) 0 2025 F - BKEMISME
£ 55 K¢ B BT 4F 4000 258 A
R RIBHRFFZE 6000 ZE AKX °

B 2 38 [ 482 3R 8 O ok [ B B
Wis o FIERKTIEDRAO -
BERLBERETEER  RA T8
EREBMMAFIF L 5 B B

YIRS - MRS R
BB - 2ERGEANEE
WREEEE  EETER  FEF
ERRMTHEBREE ; LBEFN
M5+2 EERITRTE ) ASHEE K
AR RERT  WHE . TR
AR ETHIM IR L

The vision of Taoyuan
aviation city

Taoyuan is actively pursuing the
development into an aviation city in
recent years. It has not only continued
to promote the construction of an
airport, but has also linked various
connection hubs around the airport. This
huge project that covers transportation,
logistics flow, industry and residential
cities will be one of the largest national
infrastructure projects in the history
of Taiwan. According to the estimation
and analysis of the American Chamber
of Commerce, Taoyuan Aviation City
will create 200,000 to 300,000 jobs, and
bring in annual revenues of more than

2.3 trillion NTD. Taoyuan International
Airport will be able to process 4.5 million
tons of cargos per year, attracting new
aerial and non-aerial related industries
that is worth a registration fee of more
than 500 billion NTD (16.4 billion USD).
The throughput capacity of Taoyuan
Airport will increase from the current
annual number of more than 40 million
to more than 60 million in 2025.

Modern industrial logistics centers,
development zones and modern urban
residential areas will be built around the
existing Taoyuan International Airport,
so the city will become “the gateway to
Taiwan and Asia”. In addition to Taoyuan
International Airport, the aviation city
will also be divided into five key areas,
respectively: Green Innovation Park,
Logistics Business Park, Lohas Residential
Area, Passenger Transportation Retail
Park and Administrative Business
Service Area, co-promoting with
the government's “5+2 Industrial
Transformation Plan,” in order to become
the aviation base that combines smart
technology, Internet of Things, as well as
“Green” technology and design.
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The vision of Amster-
dam aviation city

Amsterdam's Airport Schiphol receives
70 million passengers and 1.8 million
tons of transported goods per year.
This huge capacity has changed the
layout of and around the airport. More
than 600 international companies
and business parks are adjacent to
Schiphol Airport, creating more than
70,000 jobs and 150,000 indirect job
opportunities. These figures clearly
show that cities with aviation as its main
development have the main driving
force for economic growth. Thanks to
the connection between land, air and

sea, Amsterdam excellently showcases
the ability to link various connection
hubs. Ultimately, the supply chain has
been optimized to make the airport
area more sustainable and attractive
to businesses, thus further promoting
economic growth. This project, which
began in 1967, not only accomplished
the economic development in the
Netherlands, but also made the country
a model for the construction of a world
aviation city. Schiphol has become one
of the gathering places of the European
aviation industry, bringing together the
European headquarters of internationally
renowned aviation companies, aircraft
component distribution centers, as
well as aviation education training and
consulting institutions. In addition,
Schiphol Airport Park also has a logistics
area, trade area and enterprise research
and develop center. In the future, a
knowledge economy and digital economy
center will be set up, featuring Location,
Logistic, Law, and Language, also Known
as the “4L.” By bringing the advantages
into play, the airport can coexist and
thrive with the city. Cheng Wen-Tsan,
mayor of Taoyuan city, even visited
Schiphol Airport personally to learn their
successful experience.
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Q Taoyuan

Life tree of Taoyuan
City Library

If the existence of a building is to awaken
the city's usual hard appearance, then
Taoyuan City Library's new main building
project will definitely give the building
green breath. The plan of the building,
which is based on the concept of "Life
Tree", was completed in May 2017.
T.C.K. Architect Engineer Planner and
Azusa Sekkei (Japan) will cooperate to
carry out the project. It is expected to be
built in the Zhongzheng Art and Cultural
Zone and be completed in 2021. The
old Taoyuan City Library has been in
use for more than 30 years since 1984,
its space is no more enough for the
increasing demand and book collections.
This time, the “sky tree” is not only
different from the previous scale, but

also shows a different public space. Its
shape of the spiral going up symbolizes
living in harmony with the environment.
The conical light will also provide good
ventilation and help with environmental
protection and energy saving; it echoes
with the appearance of the exhibition
center. The appearance of the building,
with leaves and plants, also brings
out the central idea of environmental
protection. The overall building uses
wood-grained and Low-E multi-layer
glass to block the influence of the heat
island effect, so that the public can
enjoy a pleasant reading environment.
The bookshelf structures are designed
to be earthquake-resistant and gently
reflect the image of the surrounding
trees. Different contours and lines show
the balance between the static and the
dynamic, so that we can understand
the lightness and detachment of space
through our five senses.
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Q Amsterdam

Openbare Bibliotheek
Amsterdam (OBA)

The Openbare Bibliotheek Amsterdam
(OBA), located between Central Station
and the Nemo Science Museum, is a
modern glass building completed in 2007
and is currently the largest public library

in Europe. Unlike other traditional quiet
libraries, designer Jo Coenen attempted
to design it as an indoor meeting
place, perfectly reflecting the different
orientations and needs of the public
domain. In order to achieve the flexibility
and extensiveness of the building, Jo
Coenen uses as few pillars as possible
to make the space wide and open. The
modern building blends the concept of
green building, using geothermal heat to
provide the building's own heating and
cooling air condition, and automatically
adjusts the temperature indoors, in order
to save energy and reduce carbon dioxide
emission. The public library, opening 7
days a week, from 10 a.m. to 10 p.m.,
has a fully automatic system of lending
and returning books, and provides a large
number of printing facilities. In addition,
on the 1st and 4th floors, there are 2 radio
stations for public to enjoy programs.
On the 7th floor, there is a cafeteria
called V&D La Place, a theatre that can
accommodate more than 200 people, and
an outdoor terrace where you can relax
with a cup of coffee (the terrace is one of
the best places to appreciate Amsterdam
at night). Depending on the changing
nature of learning and working, OBA
offers a new range of spaces for a wider
range of users, from students and local
organizations to freelancers and start-ups,
to find their comfortable corners in the
space and enjoy their leisure time.
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Q Amsterdam
Jakarta Hotel

The Jakarta Hotel is a magnificent green building with a
sustainable character. It is built with a large number of
transparent glass fagades and a huge 30-meter-high solid wood
as the main supporting structure. The materials used are durable,
and the beams, columns and ceilings are made of natural wood,
all of which have passed FSC and PEFC forest certification. Almost
all of the materials are recyclable elements that can be easily
disassembled and reused. Furthermore, Jakarta Hotel takes
many energy-saving measures, such as collecting rainwater to
water subtropical indoor flowers, collecting solar energy on
the building facades and the roof of the patio area, as well as
converting the energy into electricity and heat the shower water.
It has self-sufficient heating and cooling storage system. Even
the employees wear uniforms designed by the environmentally
friendly fashion brand Rockland, in order to guard their hope of
the green building. Thanks to all these continuous efforts, Jakarta
Hotel has become a self-sufficient energy-cycled building and has
been certified by the Dutch BREEAM Green Building, becoming
the most “greenly” designed hotel in the Netherlands.
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Taiwan

O’right Green Headquarters

The 1500-ping fair-faced concrete building stands under the
sun in low-key, dominating the Long Tan Mountains. Being the
first “green building cosmetics factory” in Asia, O'right Green
Headquarters is an environmentally sustainable green building.
Famous for its research and development of natural hair makeup,
it not only strictly follows the corporate tenet in all aspects, but
also implements the concept of sustainability in the headquarters
building. In addition to passing the “Taiwan EEWH Green Building
Golden Grade” and a series of ISO certifications, it presents the idea
of “green thinking” in every detail. The indoor low-carbon office
performs well in ventilation, and can gently take in natural lighting;
deep-opening window is designed to isolate direct light; planting
green vegetation indoors and Taiwanese native trees outdoors also
confirms the brand's determination to actively implement carbon
reduction. With solar panels and wind turbines, the headquarters
is able to achieve 100% solar and wind power generation. Along
with the fair-faced concrete building profile, it attracts visitors from
all walks of life to make a pilgrimage here.
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Bade Pond Ecology Park

Tracing back to the Qing Dynasty, it is recorded that during Emperor
Qianlong’s rule, Taoyuan platform lacked a stable water supply
and was difficult to irrigate the farmland due to stream piracy. In
view of this, the ancestors began to drill ponds, divert water to
irrigate crops to enjoy the harvest. In the heyday, there were up
to tens of thousands of ponds, reflecting the importance of water
irrigation and water storage in Taoyuan. It also explains why
Taoyuan'’s water pond is closely related to its settlement. Despite
the decline of water ponds, Taoyuan continues to promote “Pond
Reconstruction Movement.” By doing so, people preserve the
culture of ponds as well as their unique ecology. For instance, the
5-hectare Bade Pond Ecology Park combines walking path, water-
friendly space and the baptism of light art. Citizens can leisurely
sit on the grass and experience the simple and intimate pleasure
that the pond brings.
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Mt. La La Natural Reserve

In southern Taiwan, there are giant trees in Mt. Ali; while in
the northern Taiwan, the representative is Mt. La La. Located
in the Fu Xing District of Taoyuan City, Mt. La La is rich in forest
species. It was originally named as Da Guan Mountain. The
“Mt. La La Natural Reserve” covers several mountainous areas
near the Northern Balong. In addition to the towering giant Red
Cypress and Taiwan Cypress, there are green maple and beech,
which are also shockingly beautiful during the season change. In
the Atayal language, “Da Guan” means “beauty,” while “La La”
is translated from “R'ra,” referring to “overlooking from a high
location.” In the Mt. La La Natural Reserve, with rich ecological
resources, one can appreciate precious cypress, mixed
coniferous-broad-leave forests, and primeval forests along the
3.7-kilometer trail. Visitors can enjoy the Phytoncide of the
plants and appreciate the mysterious ecology of the nature.
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Taoyuan 77 art zone

The new popular check-in spot “77 art zone,” which was named
according to public vote, is located in the former business district
of Taoyuan Railway Station. It allows visitors to enjoy quiet
atmosphere in a busy area, and gives the buzzling old town a new
look. It is a former historical site of the police quarters during
the Japanese occupation period, and the original features of
Japanese-style wooden buildings are remained. It was rebuilt
in 2018 as a cultural and art park. Citizens can visit the art zone
with a Japanese garden in their spare time and enjoy the scenery
and comfort of slow life. In addition, the diverse exhibition space
in the park is a popular choice for local artistic groups. Besides
selling artistic products, there are also DIY experiencing lessons,
exhibition halls, menu-free restaurants, performance venues,
resting areas, holiday markets and other interactive venues,
forming an important catalyst for art promotion in Taoyuan.
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Lan Room in Da Xi

The centuries-old Lan Room on Da Xi Old Street is a three-
bay shop house built in 1918 by a scholar, Lu Ying Yang, in
Da Xi during the late Qing Dynasty, whose son is the famous
Taiwanese painter Lu Tie Zhou. In 2015, after a group of
people from all over the world, who were keen to save the
old house, had raised funds to buy the house, and those
new owners of Lan Room continued to operate this historical
cultural asset through “Lantia Innovation Co., Ltd,” which
becomes today’s Lan Room. Lan Room is planned to serve as
a bookstore, exhibition hall and tea room, allowing visitors
to appreciate the centuries-old house. While inheriting the
cultural history of Da Xi, Lan Room has also become the “old
house information hall,” providing a platform for old house
restoration, repair and activation, allowing more old house
lovers to communicate here.
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Da Xi Tea Factory

Da Xi Tea Factory, which is hidden in the
alleys, is a green building that blends
Taiwanese, Japanese and English styles.
In 1956, a wild fire damaged the tea
factory. At that time, President Chiang

Kai-shek ordered to fully assist rebuilding
it, which is why the historical relics built
in 1926 could be preserved to this day.
Now, in addition to retaining most of
the original structure and appearance,
the interior of Da Xi Tea Factory is also
built in a refined light-industrial style.
The design concept of the compound tea
culture space not only keeps pace with
the times and closely relates to the land,
it also brings out the nostalgic memory
of Taoyuan, expressing the warmth
of the old house. It is like tea leaves
expanding in hot water, giving off the
simple taste of tea in the old tea factory
era. Now, Da Xi Tea Factory is proud of
being a tea expert, promoting the true
relationship between the tea experts and
the local culture and arousing the gentle
memories of the generation.
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Amsterdam canal

The history of Amsterdam is closely related to water, with its
canals and ports occupying a quarter of its space. Its 165 canals
have been built over the past few centuries to promote trade
and transport and to open up wastelands in order to expand
the city. In 2010, the canal circle of Amsterdam was listed as a
World Heritage by UNESCO. These canals provide a stunning
backdrop to the city's historic center. Rafting along Amsterdam's
canals is one of the most memorable ways to discover the city's
attractions. A fleet of more than 200 cruise ships receive more
than 3 million passengers every year, offering a diverse range
of water activities in Amsterdam. Each of these canals has an
intriguing history or other important and interesting sights.
Whether you visit here for the first time or not, appreciating
Amsterdam from a ship makes it an even more magical city.
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Hoge Veluwe National Park

Hoge Veluwe National Park is located in Gelderland Province
in Netherlands and covers an area of about 5,500 hectares. It
is one of the largest national parks and nature reserves in the
country, with diverse landscapes (including wasteland, sand
dunes and woodland), making it a popular natural ecological
attraction in the country. Most of these landscapes are surmised
to have been formed during the last Ice Age. Interestingly, in this
National Park, which is also known as Van Gogh Park, hides the
Kroller-Miller Museum. It is one of the museums that exhibit
most of Van Gogh’s work in the Netherlands, second only to Van
Gogh Museum. Van Gogh’s well-known work “The Café Terrace
on the Place du Forum” (one of the three starry sky works)
is exhibited in Kroller-Miller Museum. Visitors can enjoy the
perfect journey of art and ecology, immersing themselves in the
unique environment.




COVERSTORY

L2 E
0| et E E
012 4 85 Benthem Crouwe = 7 B W5
B = =421
SRR —H L=, H RS =
B2 B FNE =g AR 5=
H 13 H 5 M 4L i =]
i . f E=! I I
S BT [E B B et ; fm/E
RS B s A E o ttEE
mn &4 g = = NElE Bg =
£ == = mss ol . g
= SANEHESNiInE=NE

BT AR E 45 R R BT

R ERIFBET R R, - RARNEREEMR - 7
REBESE ~ BESIELBEERSE  EERFHEMN
TANEERAENER PO o BT HREL - R
1889 FFIM » BB HEHROBEERNRY  AEEH
PEB X SR BRENIET - BuhH 8600 B IE - LU
REFRERE - BLRTARSIENES ; B2EYS
s ERALEAEME - SN —REEERARER]
RIERARBER - BAER  AAHPIERRE -
F—RAIRRAMRNER G5 REERRREER

MKERE LE S MFERREEEK IR mEE
Z ERERERE - AR DS MR EALEENRE

Amsterdam Central Station ede : A orda

The magnificent Amsterdam Central Station is the main 0 Be e ouwel A ect Office of the Ne
transportation hub in the Netherlands. Within one finds tons of enovated the Stede e onserving the
commuter, regional and international trains; it is the main transport and the famo a e new building is pa

center for urban trams and buses.Opening in 1889, the Amsterdam e re bmerged into the ground. The entrance
Central Station is considered a symbol of the Dutch economic 0 an open area a spacio e ansparent e
recovery and was known as the Neo-Renaissance building at the e 2 e made of reinforced fibers dire
time of its founding. The station is supported by 8,600 stakes to e entrance is affectionate 0 3 e “ba b
keep the building stable and to avoid accidents caused by earth- D S boldly extends and echoe e
flow. The exterior walls are made of red stone, with eye-catching e shops and restaura e e are loca
carvings, spires and large bell towers on the outside. Only one of ansparent bod e two exhibition spaces are

the two bell towers serves as a clock, with the other serving as the onnected b o escalato a closed tub
reading of wind vane. Legend has it that the wind vane symbolizes ors can pa oug e e and acce e
maritime trade in the Dutch waters, while the clock symbolizes the area to stay near to the exhibition ha out d b
railway industry; the delicate relief between the two towers is the performance pecia end e Co
art form that illustrates the hope of prosperity in the Netherlands. attra ernational travele
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{‘2(!‘ u The blooming spring is coming to our city. Flowers are going to spread
\ among the concrete jungle with various visual impression and codes.

"* ' However, except for.the view with flowers growing on the treetop, what

others ways can‘we “taste” the poetic feeling of the spring blossom?
The rising Cuisine Art Desigh seems to approach closer to our five
senses. When'the impression of the taste is not limited to the exquisite
ingredients and cookery, it can become performance art of color and
creativity. Food then turns into a slide of the time that represents the
culture and brings us incomparable five-sense energy.
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T GA flower café
- Daily Florimania
e

In the place surrounded by flowers, we feel pleasant. With different
display and installation, the flora art becomes the media of visitor’s unique
b emotions, letting them release the daily pressure and feel light again. This
& ,:a- is the romantic feelings brought by the flower art and also the ingenious

{ philosophy developed by the GA flower café. With flowers in every
corner, visitors may enjoy outstanding meals and desserts within, while
taking photos with the abundant flowers indoor and enjoy the cuisine
with flowers surrounded by. GA flower café pays such attention to the
ingredients, using strawberries from Kumamoto and cream from France,
‘ hoping that the moment of the first bite will ignite the visual and taste

pleasure, creating the joy with flower art, desserts, and the environment.
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MUME
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Sunnie

The flower art de-
signer on the dining
table

For Sunnie, the encounter of food and
flower art is a sincere and interesting
experience. Inherited the philosophy
of her father’s flower business, Sunnie
had developed her own insists on the
flower art from her father’s influence.
After working for the Taipei Florist as a
flower art designer, she decided to go
for professional development in Blue
Elephant, Bangkok to learn the food
art. Thus, the combination of cuisine
and flower has a priceless outcome
under Sunnie’s exquisite arrangement.
It not only has a beautiful display,
but the cuisine is also tasty. As she
said, “There is beauty waiting to be
discovered. About the art of food,
what is needed is the consensus from
you and your dining table. Using
seasonal ingredient is always the best.
Greet the owners of the stands when
you are in the market, or go to the
flower market to browse the eatable
flowers. You would then find that the
door to the food and flower could be
easily pushed open. And this is the fun
that you can have in your own place.”

@12 1. Cuisine and:styling by Sunnie
Photd@Faphed-by Ouver Studio
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MUME

The local taste with
unlimited tolerance

Enter the official website of MUME, and
you will see a line that says, “We work
closely with farmers, fisherman, and
local food producers to showcase the
beauty of their products with the aim of

supporting the local food supply chain
and to decrease the carbon footprint of
imported products.” With this kind of
introduction, we may sense the tolerance
and localness of this restaurant, which
was rated with one Star in Michelin
Guide. We can travel along the road
imaging how the ingredients got here
via one cuisine. All the words are made
into the ingredients, containing the
local taste and culture. The three chefs
of MUME interpret Taiwanese taste
with western perspectives. From the
seasonal ingredients to vanilla and
flowers, all become the melodious notes
on the plate. After putting them into
your mouth, they will show the incisive
interpretation of the ingredients and the
creativity that comes from the cultural

,,_ e

-

7

/

roots. After being rated with one star
in Michelin Guide, MUME continues to
bring the Taiwanese taste to the world
and shows the irreplaceable local mark.
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the champion strawberry cake gift box

The sweetness of
humble and ingenuity

The common souvenir that Taiwanese
people buy is the pineapple cakes, which
are also favored by many international
visitors; while how to improve the taste
of the pineapple cake to the next level is
a profound knowledge. Wang Peng Chieh,
whose design of Lead Generals won the
bakery art champion of the Masters de
la Boulangerie in 2018, had shown his
talents again in the strawberry cake. He
used the bread in the fire sector, which
is highly praised by the commenters, and
integrated the form of pineapple cake,
showing a unique taste of championship.
The champion strawberry cakes have
the taste of litchi liqueur and dried
strawberry, producing rich taste effects.
The stuffing keeps the strawberry and the
seeds so that people can not only taste
the layer, but also the exquisite bakery
skills of the strawberry cake. One can
deeply feel the fragrance of the stuffing
and surf in the five-taste sensation of
the world bakery champion. Don't know
what to buy for a souvenir? Strawberry
cake is the best recommended choice.
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Fruity

Sweet Girls’ Flower
Delight

The handmade drink shop nowadays is
not simply a handmade drink shop. It
is an existence that makes our daily life
better. Entering Fruity, you will see the
flower art design, and the most eye-
catching one must be the colorful drink
in everyone’s hands in the crowd. Fruity
not only pays good attention to the
interior decoration but also takes good
care about the innovation and the taste
of the drink. Fruity insists on using fresh
ingredients every day to make the drinks.
They use natural honey and cane sugar
to add to the taste, and also make use of
the feature of butterfly pea flower that
can change color in different pH value,
without using chemical pigments. Each
kind of fruit is collected from different

places in Taiwan and then delivered
to the shop. They have fresh taste and
fragrance of the fruits and create a
style that is different from the regular
handmade drink shop. People buying
drinks here can take flower photos that
other shops don’t have, so it attracts
many visitors who enjoy taking photos
and check-in to come and visit. Fruity
arouses the little daily happiness that the
modern people are expecting, adding
some out-of-ordinary moment in life.
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Alfred Dunhill

RN EE |
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Alfred Dunhill dedicated himself to creating the very finest men's luxury goods, providing discerning
men with "essential luxuries" that were as elegant and functional as they were creative and innovative.
Today, over 100 years later, it is this commitment along with true appreciation for culture, travel and
craftsmanship that secures dunhill's status as the definitive global men's luxury brand.

K  -@mERL
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BOTTEGA VENETA
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BOTTEG A IR BEEEE D | REEENREENEES -

Discretion, quality, and craftsmanship—BOTTEGA VENETA has

VEN ETA created a new standard of luxury since its founding in Vicenza in

1966. Steeped in the traditions of Italy's master leather craftsmen

%K*U*ﬁi%ﬂ&%lﬁ and long celebrated for its extraordinary leather goods, Bottega
Rl = Veneta has recently emerged as one of the world's premier luxury

brands. The company's famous motto, “When your own initials are
enough,” expresses a philosophy of individuality and confidence.
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Founded in 1981, borsalini embodies
the excellence in the high leather
products making. Based on the
design concept of “exquisite fashion
and practicability”, all made with
select high-end material and
exquisite craftsmanship. Its varietal
materials and diverse designs cater to
satisfying the fashion-conscientious
women’s different needs to show
their personal unique styles.

borsalini

BURBERRY
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The practical and trendy British
brand Burberry continues to
win the favoritism of many
with its unique fabric, classic
check design and elegant
cutting. The check pattern
comprising of camel, black, red
and white was once the liner
of Burberry's raincoat series in
1924, and has now become a
classic icon.
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Cartier
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The renowned French brand
projects elegance and opulence.
By examining closely every Cartier
piece, there is a time-enduring
classic elegance, combined with
innovative creativity, to awe and
draw the adoration from different
generations of consumers with its
refinement and elegance in the
realm of trendy fashion.
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In Rome, Bvlgari is synonymous
to jewelry, excellence and
fame; its creative philosophy
is originated from Greek and
Rome as a time-and space-
surpassing art to bestow a
touch of modernity. Precious
materials, clean lines, delicate
and exquisite designs and
boldness and creativity have
created the pure luxury and also
bespoken style and beauty.
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FENDI ZREI1R 1925 & » E§F Edoardo
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The house of FENDI was established in
Rome in 1925 with the opening of the
first FENDI boutique—a leather and fur
workshop by Edoardo and Adele Fendi.
Immediately winning acclaim for the quality of its products, FENDI quickly
emerged as an internationally renowned brand remarked for its elegance,
practicality, innovation and style.

BRSET)  BIfFNEEHEM > Gueci EAEE—EZHNRKEHEE -

G UCCI ZBEIFEHBE Alessandro Michele FIEV1RES » EFER _+—tHicHY

2F B SEEHENRIEMME L —AIN - TREE BN
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§K$¥m§1} Gucci FRERFEEE - RIREREECAMBAEC HFRBEXRESR - SIFARKHIL
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Influential, innovative
and progressive, Gucci is
reinventing a wholly modern
approach to fashion. Under
the new vision of creative
director Alessandro Michele,
the House has redefined
luxury for the 21st century,
further reinforcing its position
as one of the world’s most
desirable fashion houses.
Eclectic, contemporary,
romantic—Gucci products
represent the pinnacle of
A _ - Italian craftsmanship and are
e S B unsurpassed for their quality
: e and attention to detail. Gucci

L = is part of the Kering Group,
N a world leader in apparel
. and accessories that owns a

portfolio of powerful luxury

and sport and lifestyle brands.
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Established in 1952, Chloé is in a traditional period of casual ready- to- wear brand in order to challenge the noble, Haute
Couture women clothing. The sleek, really wearable design concept of Haute Couture clothing was the pioneer of that
time. Since it was founded, the brand has been steered by well-known fashion designers, presenting bags that draw great
attention, initiating hot topics among the public and creating huge global sales that lead Chloé to the peak again.

BITIIR19415 » 60FERCOACHEMRERZRHAIRTKZ— 1962
COACH T MAERITIAMiles CahaftBHNENEINFERSIER » 55
E%j E,JgE BENRIERM - SHEERENEIRTE  ERRNANENENVEE
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COACH was founded in 1941 and it has become one of US symbols in

these 60 years. In 1962, the founder Miles Caha was inspired by traditional

American baseball gloves, with excellent manufacturing skills, he turned the

tough, hard baseball gloves into soft, sheer leather goods, which was the
birth of first COACH bag.
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Starting out as an equestrian
gear producer, Hermes
continues to expand with
great diversity evolving with
the changing time. At present,
the lebal has expanded to
include neckties, apparel,
leather goods, silk scarves,
fragrance, wristwatches, enamel
accessories, household goods
of a full range of international
luxury shops that are distinctly
differ from other brands to
warrant a collectible and

keepsake value. H u go BOSS EEHEHEMAEHUGO BOSSEITT

19235 » I TREIMATIE
B TIRIERET suzkz sEgne.
R RS R RS -
ETRESLSHRE - &
B T EEREKSRS

; . HE o SRENENEHT -
e 6 TERE S A -

The classic German brand HUGO

— BOSS was founded in 1923; its

— - — y <. - theory qf business is to create
—— professional appearance for
successful individuals. The brand
_ plays a significant role in the fashion
, | I f industry, products including high-
i = = i 3 | fashion clothing, accessories,
' footwear, watches, glasses
and perfumes. The high quality
material and workmanship of their
products are widely appreciated
5 : and admired by fashion fans of all

P il ‘a generations.

A
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A royal Spanish brand, Loewe comes with more than a 150 years of
history, and has since the 19th century been incorporating extraordinary
craftsmanship, combining its long history and fine leather materials, to create

M‘ M the legend of an unparalleled luxury brand, which earned it the highet honor

of a royal appointment as the appointed royal supplier in 1905.
5| pR Al il
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Founded in 1976 during the Golden
Age of Munich. Each MCM piece is
personalised with a unique number
engraved on the iconic brass plate.
Like a treasured heirloom, this
signature detail is the finishing
touch to every MCM bag, making
every item iconic.
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MICHAEL KORS
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Michael KorsisttFRE ZAVIF R ETET -
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Michael Kors is a world-renowned, award-
winning designer of luxury accessories and
ready-to-wear. His namesake company,
established in 1981, currently produces
a range of products under his signature

Michael Kors Collection and MICHAEL miu miu

Michael Kors labels. These products include

accessories, footwear, watches, jewelry, kv E‘Eé m A %I‘—'jie"i‘
7 7 ’ ’ D

men’s and women'’s ready-to-wear, eyewear *ﬁ*'" LE'JH‘ 15&

and a full line of fragrance products.

1993%F » Miuccia PradallBE2
BN\ > R T FT@mEmiu miu
HISEEE R MERERRE - 8
KR ZE ~ XHERHIERYmiu miu
Girl » —IRTREARNTEER -
WRRNRKES AINHARE

ARVESE » miu miugl 2R~ ER
AW 3% » —(ERESE BRI S
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nit) !l"illl________ In 1993, Miuccia Prada launched

P a new brand miu miu with her
nickname. The brand suddenly
became a hot topic in fashion
industry. The miu miu girls are
chic and cute while particular and
outlandish, who soon refreshes the
boredom look of runway. If Peter
Pan signifies the corner for men
who never grow up; similarly, miu
miu is dedicated to women who
look at her fashionable reflection as
a little girl.
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MONTBLANC
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MONTBLANC has been known
for generations as makers of
high-quality sophisticated
writing instruments and
recently established its
own leather and watch
manufactures. Thus, Montblanc
has become purveyors of
exclusive products which
reflect today's high demand for
quality, design, tradition and
master craftmanship.

MONTRLANCS

OMEGA
T IERERD R

18485 » RS IIMFBARRER
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In 1848, Louis Brantdt founded
"Louis Brabdt&Fils" company in
La Chaux-deFonds where was the
core place that the watch industry
of Switzerland was developing
at that time. Almost the greatest
inventions of watches were born
here. In 1894, "Louis Brandt &Fils"
introduced “Omega 19-line caliber"
which shocked the watch industry of
Switzerland. Therefore, the company
was officially named "Omega".
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The Prada founder Mario
Prada had begun producing
and selling leather goods since
1913, all made with select high-
end material and exquisite
craftsmanship. With its product
creation and production made
in an independent mode to
uphold the quality and a result
of perfection, its perseverance
has put Prada in a foremost
position in the world of fashion.

Ralph Lauren
FTAEESDEANS

SEMENEBAIRalph Lauren
Boutique @ 52ETEIE 3 FAELIETT
BN Z XL RIFFRIGIBIE » BIRE
EHEEEINRBIBYINERE -

The American-style Ralph Lauren
Boutique brings to tourists fashion
that combines American West
elements, Indian Culture and
Hollywood Glamour, giving them
the true blue American shopping
experience.
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Drawing inspiration from its
sound foundation starting
out as a shoemaking empire,
Salvatore Ferragamo combines
the traditional craftsmanship
innovative design to earn a fine
reputation around the global,
and draws the patronage from
the likes of the Hollywood
celebrities of Audrey Hepburn,
Marilyn Monroe to name a few.
As the fashion house continues
to evolve, it now offers a
wide array of fashion choices,
offering practicality and a
touch of refined elegance.

T REKRBRKEER
SWAROVSKI ;Jg.rsh?.ﬁﬁ . ﬁﬁﬁfﬁz%} (Daniel
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In 1895, Daniel Swarovski, a
Bohemian inventor and visionary,
moved to the village of Wattens,
Tyrol in Austria, with his newly-
invented machine for cutting
and polishing crystal jewelry
stones. From this beginning
that revolutionised the fashion
world, Swarovski has grown to be
the world's leading producer of
precision-cut crystal for fashion,
jewelry and more recently lighting,
architecture and interiors.
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LONGCHAMP

TIFFANY&Co.
HSRIE R
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All products designed by TIFFANY&Co.,
including unforgettable diamond and
fluent and silver jewels, are all perfect and
flawless.Each classic designing reveals the
essence of modern designing aesthetics and
never compromises in the strict selection of
expensive metals and jewels.

f£1948F HJean Cassegrainft
ERENINmE » ESREHAE
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The French fashion house
Longchamp was founded by Jean
Cassegrain in Paris in 1948 and
is still owned and run by the
Cassegrain family today. Longchamp
handbags, luggage and accessories
are renowned worldwide for their
style, craftsmanship and quality, a
reputation that now extends to its
shoes and ready-to-wear collections.
Longchamp is an international brand
that has maintained momentum
and energy across the decades. It
epitomizes French elegance and
inspires creativity, bringing a touch
of luxury into the lives of countless
women and men the world over.
contemporary spirit of Longchamp,
which now owns over 300 exclusive
stores worldwide.
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Yves Saint Laure pias
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PilatiZffitAYYves Saint Laurent®
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iZYves Saint Laurentfi& B St =
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Founded in 1961, is one of the most
prominent fashion houses of the
20th century.Under Creative Director
Stefano Pilati, Yves Saint Laurent's
collections include men's and women's
ready-to-wear, shoes, handbags, small
leather goods, jewelry, scarves, ties
and eyewear. Defined by elegance and
French chic, unparalleled luxury and a
contemporary spirit, the house of YSL
continues to symbolize modern fashion.

VALENTINO

OB

Rl B ESF B A% KBl Valentino
Garavani [R1960F&IYI - ERIEPier
Paolo PicciolilBfRIEMRE: - 2RY
VALENTINOXZ 't ERERVHTIRES » — &8
—XZf8 - #HE—ERIE - RIJMELL
EENAS » R FRAP AR — o

Established in 1960 by legendary fashion
icon Valentino Garavani. Since October
2008, Pier Paolo Piccioli have been
appointed Valentino Creative Directors. His
collection expresses the new vision of the
Valentino woman.

054



BTEMENRIVEE » BRI
H@IK » S ARTRREM - B
LeE R RALIETOD 'SHIZE
VEAHIE » BIRFETOD'SEE
GERHTEHRENERRA -
TOD'SFTEHEREEHEKX
FBSE » EEREHARTOD'SHE
KEVENSD » fE2 EEXEmAEAH
fRFEMm

Refined, understated luxury,
impeccable taste and enviable
quality: these are the elements
that have always distinguished
TOD'S, and this is what has
created the loyalty amongst the
brand's fans around the world.
All TOD'S products are entirely
Made in Italy. This strategy has
proven to be one of the greatest
strengths of the company: a
peculiarity that distinguishes the
brand and attracts customers
who truly appreciate Italian
craftsmanship.

TOD'S
IR R

TOMFORD

N

TOM FORD
PRI RTINS

TOM FORDREH#EGUCCIHIFER MERS
TEREZE - [R2005F43EMHEINITOM
FORDMRE » B2 MarcolinEEE & FAEEN
HERRRY > HEESEEREIISE
KAEH R - TOM FORD¥ERISE
HEIN  TEEREREEARBERE
ZERE -

Tom Ford gained international fame for his
turnaround of the GUCCI fashion house.
In 2005, he announced the creation of the
TOM FORD brand; partnered with Marcolin
Group to produce and distribute eyewear,
and established an alliance with Estée
Launder to create a fragrance and cosmetics
collection. Taiwan's first boutique made a
grand opening at Tasa Meng Duty Free Shop.
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The jewelry boutique shop offers a wide
selection of Taiwan precious stone such
as coral, cat's eyes and other jewelry
to represent the abundance of Taiwan,
along with the ridge of Mt. Jade as a main
attraction. Also, the LED screen shows the

1 magnificent jewelry world on the outside
VICTORIA S SECRET wall and trading desk inside makes
customers feel like home.
=V G NA2 S
KRR

1977 FFHRoy Raymond&ITTAYZEH
EHTERREES - TERELE
AKX % X BKERE -5
SREEHEHEIFTHXREMRER
FHMBEXRARET - AR IEERE
o IR ESEFEMRERLS
EE - AR AIWoman's Power
LI -

— gt I AL
i

Founded in 1977, the U.S. Female Apparel
Retail Chains that established by Roy
Raymond mainly sells woman's lingerie,
clothes, pajamas, perfumes, etc. Every
season, its fashion show presents the
latest lingerie and pajama apparel by
Victoria's Angels, which is always the
global spotlight. The sexy image is the
main theme of the product line and
brand advertisement. The woman's
power has swept the globe.
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The chocolate with the taste
of Taiwan

The Taiwanese fruits decorated on the black chocolate easily brings out local characteristics and the rich
layered tastes of modern dessert. From the visual to the taste, Chocoarts presents the unique creativity
that Taiwan is proud of and takes your taste buds through an unforgettable journey.

In the 1980’s when chocolate was not
yet popular in Taiwan, the founder of
Chocoarts had first tasted chocolate
when he was on a business trip toa
food exhibition held in Belgium. After
he returned to Taiwan, he started
to study chocolate. He fell in love
with the dark brownish/liquid and
enjoyed pondering the philosophy of
tempered and untempered chocolate.
He then returned to Belgium to learn
the art of chocolate. Since 1989,
Chocoarts has insisted on using
chocolate ingredients imported from
Belgium, tempering chocolate (using
only natural cocoa butter), and using
high-quality production processes,
which the brand highly values. This
is how they have been creating

their unique and popular Taiwanese
chocolates for three decades.

Persistence for taste

“Making chocolate can be easy
and difficult at the same time,
especially when tempering. Though
the temperature can be controlled
manually, the crystallization
temperature might vary every time
and affect the outcome.

Chocoarts chooses professional
equipment from Germany and Japan
to do the tempering and guarantees
quality consistency,” said Ryan, the
manager of Chocoarts. Chocoarts
began developing their chocolates
with Taiwanese flavors, subsequently

capturing the attention of consumers
all over the world. The combination
of chocolate with fruits from Taiwan,
such as Mango, pineapple, banana,
longan, etc., was a pioneering
development in the culinary world.
With professional assistance from
Tasa Meng corporation, the new
dessert that represents Taiwan is
proudly introduced. Whether it is the
smoke-dried longan fruit, the dried
strawberry from Dahu, Miaoli, or the
Kaoliang liquor.from Kinmen, they all
present the taste of Taiwanese culture.
No chemical flavors are added - the
adherence to food safety and the art
of chocolate are guaranteed to make
the usual taste become extraordinary.
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The tea leaves flew into the cup and unfolded themselves
gracefully; such visual effect is one of the unique impressions of
the Orient. Pah Ji Hue brings in the details of the oriental culture
and creates their own products that show the culture of the place.
Following the hospitality of the Taiwanese people and culture, they
sophisticatedly interpret the new combination of the hot tea leaves.

. PAH |1 HUE®

v a0 110 cam T

—

i

The name, Pah Ji Hue, was originated
from the Taiwanese phrase that means
“wishing the longevity.” Pah Ji Hue was
founded on tea farmers, who placed
their priority on healthcare. Having
the concepts of health, nature and
non-toxic, they developed the product
that has embedded the local cultural
features. The Taiwanese Tea then
has coated with Taiwanese culture,
creating a flexible and multivariate
appearance.

How to find a path to break through
the market saturation and get into
the international market is definitely
a challenge for Taiwanese tea. Pah
Ji Hue, a new brand founded on
innovative tea brand, has the mission
of passing down the hundred old
histories. They inherited the diligent
and attentive endeavor from the tea
farmers, and gave new lives to the
homeland tea. They continue to tell
the stories that the last generation
had started and cultivated carefully,
restarting the tea fragrance created
through the taste.

“In addition to the adjustments on
the use of tea and the flavor, on the
visual impression, we also applied the
Taiwanese cultural features on the
wrapping, which can easily fulfilled

o)

the needs of international visitors
who would love to take some local
souvenirs home,” said Lee, Zhen-
Ling, the chairman of the brand and
also the fourth generation of the
tea farmer family. Whether it is the
oriental tea put in western tea bag,
integrating fruits into the tea and thus
creates a new Taiwanese fruit tea,
or the tea candy that made from the
selected tea from the tea garden and
still contains the nutrition and the tea
flavor, all has shown the innovation
based on the hundred-year-old
foundation. They work with
Tasa Meng duty-free shop that
supports the local brands, to
bring the local product to the
world in the airport.
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Weaving Scenery with Rush:
Yuan-Li Handiwork Weaving

Art Exhibition

Craft art is an exploration beyond art. It will make people easily fall into the infinity of the
aesthetics. The Yuan-Li handiwork art has been existed for nearly three centuries. The details
of the craft contain the culture codes of the region and nation, elaborately showing the

unbeatable achievement of weaving.

In order to preserve and pass down the
precious and elegant soft rush weaving
craft art, the Taiwan Yuan-Li Handiwork
Association was established in 2009
by the regional residents and devoted
to preserving the soft rush weaving
culture. The foundation helps the
females who have the skills of weaving
have their old job back, making a living
by weaving to maintain the traditional
industry, expecting to find the deep
memory of the traditional craft again.
“Xi Cao” is the pronunciation of “soft
rush” in Taiwanese. In the old days, the
soft rush was used for weaving mats.
It can absorb the moisture and is skin-
friendly. Its unique fragrance and the
exquisite weaving methods are loved in
the country and around the world. The
Association also provides opportunities
for females to pass down the tradition
and also continues professional

development. Taiwan Yuan-Li Handiwork
Association, in order to promote the
traditional soft rush weaving craft,
has attended many domestic and
international exhibitions. Through the
exhibitions, they shared the history and
cultural information of soft rush weaving
to let the public learn more and get
closer to their local culture. Not long
ago, they had an exhibition: the Scenery
of Traditional Taiwanese Rush-Weaving,
found in the art exhibition/Gallery in D
zone, Terminal 2. The exhibition showed
the comprehensive development of the
weaving craft, the features of the
materials, the weaving tools,
steps, all kinds of weaving
patterns and the example

of the semi-finished . Z
products. There were (\_
also documentaries
introducing the craft,

Golden Soft Rush under Sunshine and
Soft Rush in Memory, which introduced
the texture of the weaving for the visitors
to learn more about the process of the
industrial production. There was even
a room in the exhibition, decorated
with all kinds of rush-weaving works.
Visitors were allowed to go into a world
surrounded by the weaving artworks
and feel the atmosphere created by the
exhibition. By learning the development
of the weaving art, the soft rush culture
once again is weaved into our memory.
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Mo Chen

To be treated fairly and with respect is a major human rights issue that requires urgent attention.
Sunshine Social Welfare Foundation has been the voice for burn survivors and people with facial
disfigurement. Like those who fight for equality, the Foundation aims for a peaceful and fair world. They
hope to send positive messages to society through every event they hold and in turn, encourage society

to pass on this warmth to others.

“Irrespective of appearance, everyone
should be treated with respect and
equally. When we respect others
whose thoughts, appearance or
positions are different from us, we
learn to appreciate the beauty in
difference and see the world from
various perspectives, thus the world
will be limitless,” said the Sunshine
Social Welfare Foundation at the
beginning of the Face Equality Day.
Sunshine Foundation has been
helping burn survivors and people
with disfigurement for a long time.
They found that people with facial
disfigurement but also people without
disfigurement all had experienced
being mistreated, being teased,

criticized or given negative nicknames
because of how they look, which
affected their confidence and made
them reluctant to interact with others.
Aiming to change this inequality, the
Foundation organizes Face Equality
Day on May 17th every year. When
pronounced in Chinese, the date of
this meaningful event sounds like “you
and me together”. Through outdoor
fairs, creative exhibitions, marathons
and other events, Sunshine breaks
the echo chamber and speaks to the
public. By continuing to promote Face
Equality, they hope that everyone can
be treated with respect and equality.
In the photography exhibition “Twins”
organized with Tasa Meng, we can

see the meaning and importance of
Face Equality through the lens of the
photographer, Mo Chen. Let’s discover
the confidence and optimism of people
who look different yet shine brightly.

B

equality

FE AR 1

Exhibition dates : 04/02(Tue)~06/02(Sun)
Exhibition Venue : Art Exhibition/Gallery

in D area, Terminal 2
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See the Imagination through
Modern Arts -

Five decades after the moon Ianding, our knowledge of the moon is still limited. There are numerous
“branches in the temporal tree of science history, and we are still on the one dedicated to exploring the

universe. Amongst this are artists creating works through intuition. They break out of the art frame and

individual limitation - free to*explore their infinite imagination about the wonders of the Universe.

What does the universe look like in
your eyes? This is an open-ended
Juestion. Not long ago, the Taoyuan
City Government cooperated with the
Natiohal Taiwan Museum of Fine Arts -
for the very first time and they brought

. different perspectives of modern art.
Taking Cosmicomics by Italo Calvino#
the Italian novelist, as the core of the
exhibi'gion, along with the romantic
s&rry night, the exhibition showed
the connection between the Universe
and human civilization, which let
the visitors experience imaginative
and adventurous time traveling. The
modern art exhibition themed on
the universe is praised by the city

3

»
i LE@FEEEBI@%DE@%&%—

Mayor, Cheng Wen-Tsan. He said that
the curation of modern art is not just
the delivery of art knowledge, but to
broaden one’s mind and show their
values. He hopes that in the future,
this kind of event will be promoted
often so that more citizens can get
closer to arts. He even said that, “Art
bank is one of the crucial policies of
the Ministry of Cultlire. It is different
from the artwork collection and
exhibition. The policy of art bank
provides artworks for rent to the public
and private organizations. In addition
to supporting artists, it also creates

more opportunities for the artworks

to be seen, allowing more people to

FIERE

.

.

learn to appreciate art and beauty,
and thus more artistic talents will be
nurtured. ” The art in the city can not
only ferment the beauty of the city,
but it can also nurture the taste for art
among citizens and visitors. It would
help the artists have a more supportive
and responsive environmentso that
they can devote themselves more
to creation, generating positive and
diverse art-appreciation atmospheres.
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Gathering Power through Image:
Eyes on You Care & Cure
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In order to enhance the knowledge of
sight protection and prevent avoidable
blindness, Taiwan Prevent Blindness
Foundation has been devoted to
bringing the medical resources to the
rural area. The Foundation worked
with Tasa Meng, who is also keen on
charity, to organize the photography
exhibition, Eyes on You: Care and Cure.
The exhibition shows the perspectives
of the doctors, service providers, and
patients. The photographer, Mr. Kuo
Cheng-Chang, took photos of the
medical service, sight care, and health
services in rural areas in Taiwan and in

e 1 {90 4 2t

B/
) |
5, 13&

Myanmar. The medical problems were
introduced one photo after another.
One of the many informative aspects
is the opportunity for visitors to scan
QR codes next to each photo in the
exhibition and listen to the recordings
of the photographer talk about the
photo in Chinese and English; allowing
visitors to become closer to the scene.
There were five other charity booths
invited by Tasa Meng, Chi Cheng, the
chairman of Hope Foundation, Tsai Ai-
Jen, the director of the Taiwan Breast
Cancer Foundation, Shu Jing Shian, the
executive of the Sunshine Social Welfare
Foundation, Hu Yu-Fang, the director
of the Children Are Us Foundation,
and Chang Fu-Mei, the chairman of
the Taiwan Black Bear Conservation
Association. The chairman of Tasa
Meng, Gu Su-Qin further donated $2.4
million NTD for six charity groups on
behalf of the company, continuing the
spirits of corporate social responsibility.
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Arrival Immigration Hall
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Arrival Immigration Hall
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k= mEEEE 01 WEERE 13 FEERHERRE DL
Restroom Internet hémee KITCHEN Restaurant Duty Free Service Counter
SRISTRRIPR @ 5 8 AR #5 il 02 RiES%HEMRERIL 14 WFEERE
Restroom for the Disabled Information Duty Free Service Counter hémee KITCHEN Restaurant
WEALE enmamg oy O EE/ELE .
Breastfeeding Room uty free Service Cou nter
04 &i 7
i R e
shower & Chocolate 15 FIEERHERREHL
05 SEIEHEAS Duty Free Service Counter
PR RS e 6 ™ 16 BEEE/FE/5RN
06 {LitR/EKE " ;E;Iv;n;p;g j:(TIo:bacco & Liquor & Chocolate
. WE\E rﬁgﬁrg ﬁE’ﬁEE Cosmetic & Fragrance o 7K &
Resting Area J Massage Service ;-\i‘LPo/\mge 07 BERE/RE/T5RN Cosmetic & Fragrance
Taiwan Specialty & Tobacco & Liquor 18 {blaGR/EFKE
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Taiwan Specialty & Tobacco & Liquor & 23 BiBE/T57mH
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12 fbfm/EKE 24 fbham/EK/FE/ 55N

Cosmetic & Fragrance Cosmetic & Fragrance & Tobacco & Liquor & Chocolate
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National Museum of History
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Departure Immigration Hall

Flight Information
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Arrival Area
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Sports Shop
10 3CHHEE
Digital Plaza
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Book Store
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Travel & Health

13 BLHFR

Kidsland
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Fragrance & Cosmetic
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Luxury
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Liquor & Tobacco Book Store
B ~ 1552 A 26 3CHEIE 34
Liquor & Tobacco & Chocolate Digital Plaza
FarEm 27 EENR&RE 35
Luxury Sports Shop
&K~ it 28 HRIEEFEERE 36
Fragrance & Cosmetic Beauty & Health Care
HREF & 29 TUMI 37
Jewelry & Watch Boutique
BRI A 30 COACH 38 4
Fashion Avenue Boutique
ABERNERE 31 BURBERRY 39
Taiwan Specialty Boutique
LR 32 GUCCI
Kidsland Boutique

W
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Gate23
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EAST WING

TOD’'S
Boutique

RERBEE

Duty Free Shop

RERMEE

Duty Free Shop

RBRHFSEEE

Liquor & Tobacco

RERBEE

Duty Free Shop

Duty Free Shop

AERR

Living Lab
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FERBEAR iRich Club FE(RIMA

Join the iRich Club for Premium Services

Text by BBE#4 YM Kevin Liao Translated by Rye Ting-Ru Lin

L rich

everrich =ne

L rich

everrich ===

HEREER] - MEERZFKEHHLER B8R
VENEEEKE EREERRBIEERILLHER
BRRRRENED > EREEEECUSEHRNAY
RAREE - EEE - #IE -

Ever feel like you waste way too much time before a trip
trying to find the best discount products, hotels, and flights?
There’s an alternative: visit the Ever Rich Duty-Free Shop.
There you'll find bargains and exclusive duty-free products
for yourself, friends, and family.

FIRERHEBERITERER > SIEHAITAY iRich
APP SRILFEAE | E—FHEHERBAFRE | RE
GEAGRKETITHE RN > I REHESR
FeRhER o FIRME - MBREBRERE D ZHRIE |

Ever Rich Duty Free Shop makes your life easier with
iRich App. With every purchase you make, you can also
accumulate iRich Points and redeem exclusive gifts. All you
need to do is to scan your members barcode (on the app)
at checkout and it automatically accumulates points for your
purchase. Higher membership class receives more iRich
Points!

rich

verrich ===

# Download on the
@& App Store

QBFHTHAPP > EAEEM > L= 250 BAAE
2, EREEEMNPRR  FRES | BRI REME
5 > IErILUEISERIM 50 &L ©
Download the app and register to receive a sign-up gift of
250 credits. Other discounts are available for our existing

members; Inviting a friend to register also gets you an extra
50 credits.

AEENFIHBEERAGER BRI LEINER
SRNEBEE > OEEERS TEEETVEYR
BB - HEERER RFEBPOERER - 51
RIEBEGE « RS R RS B S SR o

Members of Ithuu (Owl) and Cidal (Sun) will receive premium
VIP treatment and offers including free pickups/drop-offs to
Ever Rich Downtown Stores and airports, customs clearance
service by Huan Yu VIP Terminal, invitations to exclusive
events, Accommodation Vouchers to Golden Lake and
Discovery Hotels and other members only benefits.



iRich App E EERIBERIRIZ

iRich App Enriches Your Amazing Journey

ﬁéiﬁfﬁ,ﬂﬁ!&ﬁﬁ Collect iRich Points
— FHMBMRNEE £ HERLBMHE o

Present your Digital Membership Card at checkout and start collecting
your iRich Points today.

BLETE 2 4F45 Redeem iRich Points for Exclusive Gifts
HERER » BB RBRSERMAS » B5FREES -

Get members only shopping coupons and hotel vouchers.

EEE AR RIER Never Miss Another Special Offer
EHTEHENE » SIEEE A o

Receive notifications on the latest promotions with your phone.

RN

2B RFEA B RE 18 Get Your VIP Treatment

EEHisEE RTREERREE g E AR  EEER °
Be the VIP you are and enjoy airport pickups, drop-offs, expedited airport
Customs and more.

0
0
1

FBEAFIMNES FHR—EME

Download Your Exclusive Members Coupons

BEFEESEEEEEmITH
Get the iRich App on your phone and never forget to use your VIP gifts again.

()

MAE BRI ZAHEREEITE

Join the Membership Now to Enjoy Free Gifts with Purchase

BEEE NTS 15 BB
TUMI #8456

Single purchase over NT$150,000 in one single transaction and receive a loyalty gift.




ERTEIRx FEIRR iRich

The iRich App: Exclusivity and Satisfaction

WETE > R—EARDIS—ERT > §—#EH
BIRTT > RERHRFINB—FEERIE - RERFH
BO®E®I £ MREREEERRS > WHEBE
—HERE > METNMERKHERKS » RIEZRZ M
REOBRTS ©

You step foot outside your home, luggage in tow. What comes
next may be a headache of taxis and trains or it may be a
pleasure, with a private car picking you up and taking you in
comfort to the airport. No matter how far the airport is from
your home, the car delivers you there directly. And this pickup
service isn't limited to the Taoyuan International Airport - you
can enjoy multiple rides between various destinations.

WERS > R —H—NEERFARTHITE
& INERMEEMRTE - UERORTEFPO
B RIBRAMRTS » —IATUTERERE » BRE - e

ZE2RE - BINMERBTTEERFNEY L -

After arriving at the airport, you can enjoy premium one-on-
one services including prioritised and streamlined check-in
and money exchange. You may also reserve a spot in Huan
Yu VIP Terminal, which allows you to complete the customs,
immigrations, quarantine, and examination procedures all at the

3

same time in the same place - giving you extra time to focus on
more enjoyable matters.

EHEEREER D - ERFRAFTFNERERE
o HEEXERBYELAMRENESTREN  BE
REE o MERIBLRS @ mERR D A SEBEE

EIREERE » THFRITFRERARER > KR
REMY > TEUCERERESS > S—EAFEET

RE e

With this newfound pre-boarding time, you can take your pre-
booked spot at a restaurant and browse the latest shopping
catalogue. You can also pick up your goods with priority and
receive exclusive gifts when your spending hits shops’ numerous
reward levels.

IRFE BB
RIRPI AR

MARIES iRichTTHIEE » 12A1
IRAE o REIPIEISHIIAZRALE » E—
WIS EINETE ©

Sign up for iRich membership on the app to turn your next
journey from pedestrian to premium.

1. —¥f—12 5 R 75 One-on-one premium services 2, EE1ZEL AR F5 Private Airport Transfers 3, IR F 75/ 0O B8 @R ARFS Huan Yu VIP Terminal
kU FRFEIR M KIS E R L IEEE S RS SFE4IFE o Note: Services above are provided with Cidal and Ithuu level of membership with reservation.
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Matisse 15 Y0 Single Malt Scotch Whisky
RFEA4=RA VYTV )b ATYF I 1 AF—154

2. a9 SR RM bR L2

3 Matisse 19 YO Highland Single Malt Scotch Whisky
RFIA4=ANIVE Y/ BNV R29F T4 AF 194

MATISSE

Exceplional Bend Of The Fnes Scolch Whisky 3. E%Rz 1 ﬂaﬁmﬁﬁi%
Matisse 21 YO Scotch Whisky
RF4—R RAVF T4 AF -2
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KAVALAN CLASSIC KAVALAN CONCERTMASTER KING CAR CONDUCTOR
SINGLE MALT WHISKY SINGLE MALT WHISKY SINGLE MALT WHISKY
hikS ANZy AH—RYAT— ARGy REIATII—
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_AN
SINGLE MALT

WHISKY

www.kavalanwhisky.com

@kavalanwhisky [3@E £

T
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IR EsnEie Hﬁiﬁ BtE2EREEIL B Esame CHEW EsamEE R BB REEIL IR EEsame
KAVALAN SOLIST ex-BOURBON OLOROSO ®B#j# Mt EREOL KAVALAN SOLIST PORT CASK FINO W¥IF Bi=mE 1L

SINGLE CASK STRENGTH KAVALAN SOLIST SINGLE CASK STRENGTH KAVALAN SOLIST FINO SHERRY

SINGLE MALT WHISKY OLOROSO SHERRY SINGLE MALT WHISKY SINGLE CASK STRENGTH
AN SINGLE CASK STRENGTH BE-HISY YURR SINGLE MALT WHISKY
YURE =R SINGLE MALT WHISKY M—bhAo FINO-ANZ > YUAE
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SHAEEN B—FFMLE07L

IBEMER B-EFmLIRIL
KAVALAN PODIUM
SINGLE MALT WHISKY
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LTI AE—

N Eame

Manzanilla B¥]H ML 2REO0.75L
KAVALAN SOLIST

MANZANILLA SHERRY

SINGLE CASK STRENGTH

SINGLE MALT WHISKY
Manzanilla-f1/tZ > VU
b= —Iy L l—
DUTNEN A AE—
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KAVALAN CLASSIC
SINGLE MALT WHISKY

1000ml 40% Vol.
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www.kavalanwhisky.com
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JOHNNIE 7 WALKER

1.AWER B BEWKRER

JOHNNIE WALKERBLUE LABEL
THE CASKS EDITION SCOTCH WHISKY

2.AWMER EE HEFEELIR

JOHNNIE WALKER
BLUE LABEL SCOTCH WHISKY

BAMER SHE2HE

JOHNNIE WALKER
GOLD LABEL RESERVE

ANHER BEHRM

JOHNNIE WALKERISLAND GREEN

5.8 ER 185

JOHNNIE WALKERAGED 18 YEARS

wSINGLETON -

6.HABEE—RFHIIEE

Bt 2EEZR5-cLassic

THE SINGLETON OF GLENDULLAN CLASSIC
7. 5RBEE—RFHER

B+ 26 % 5)-pouBLE MATURED

THE SINGLETON OF
GLENDULLAN DOUBLE MATURED

S.HMBEE—ZFIFHIER
B+ 25 & 5 -MASTER ART

THE SINGLETON OF GLENDULLAN MASTER ART

AFrBEQBRAHE T2 B RIE
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NEW LIMITED EDITION

JOHNNIE WALKER BLUE LABEL

GHOST & RARE PORT ELLEN

~ Crafted with whiskies from
long-closed ghost distilleries

ODwdtecacree
3 L%n%mé

Clopenmoiily
092M Alrl

Ohbart

L] r
PORT ELLEN

JOHNNIE WALKER
Keep) Wealkeing
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REMY MARTIN

NSESEEHIZERY [ 8. 1903 FHESIETE

REMY MARTIN COUPE SHANGHAI COLLECTION HERITAGE FINE

CHAMPAGNE COGNAC
=LY v 2 N11903
Ty N—ZadZ vy Y

NSRBI ABTAIIZ 285

REMY MARTIN CELLAR

MASTER RESERVE CELLAR No.28
€7 —vRE— UH¥—T+7—No.28

SESEEEABTRIEE165E
REMY MARTIN CELLAR MASTER
PRIME CELLAR No.16

75—V ARE— T'514 Lt5—No.16

NIBHHRISESETSIL
Remy Martin Club Fine Champagne
Cognac 1L

I—vNgry 77 AL

BET=ABETE
LOUIS XIIl GRANDE CHAMPAGNE COGNAC
18tt SSVF-vy o N—=Zaa=Zv v s

AZESX.0. EXCELLENCE fHESIE T2 AFEFV.S.OP FHESETS
REMY MARTIN X.O. EXCELLENCE FINE REMY MARTIN V.S.O.P.
CHAMPAGNE COGNAC FINE CHAMPAGNE COGNAC
I—INAaY XO TNITH)a I—<NE> VSOP 71
D R e e 4 S NR—Zae0Z vy
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GLENLIVET
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Sherry Butt
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TAOYUAN AIRPORT EXCLUSIVE
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SINGLE MALT SCOTCH WHISKY

A TRIBE APA

SINCE 1798
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drinkaware.co.uk
for the facts

~IE) BERE




SENEBRES - F-MEHIRRE

». [ ISIGE

B3.B2B1

% gg
E B8
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A123 EHERIIEHE

A123 Taiwan Faience Waiting Lounge

A4 BRIRETEIRIEE

A4 Blue and White Butterflies Waiting Lounge

A5 EE/N\ZEHE

A5 Taiwanese Local Cuisine Waiting Lounge

A6 RIPEIGIRIEE

A6 Taiwan Aboriginal Arts Waiting Lounge

AT EEERMEHE

A7 Taiwan Alpine Waiting Lounge

A8 EEIFFRME

A8 Taiwan Tea Waiting Lounge

A9 EEHFEIEHE

A9 Taiwan Opera Waiting Lounge

DHAEFEE

DB
Public telephon
@ HFE
Restroom
SRR AIFR
Restroom For the Disabled
B HERE
Breastfeeding Room

e

@ EREEBMAR

GPS Service

&5 580 R 755 o iy

Information

BRETEEZR

E-Library

BIMNRER

“—| Outdoor Smoking Area

=

¢ | LERS
= | Spiritual Plaza

G MR AR A Pl

Duty free Service Counter

Hith

BED
Medical Clinic
;]/IT

Bank

o SE

Mobile Phone Charging Station

B123 BITEMREE

) B123 MIT Bike Waiting Lounge

B4 fES Ei MARIZHEE

B4 Saxophone AR Waiting Lounge

H B5 XX HASBERE

B5 Formosa Painting Waiting Lounge

B6 EEKRIEHE

B6 Taiwan Fruit Waiting Lounge

@ B7 RlikfeiBEm=

B7 The Glory of High-tech Waiting Lounge

B8 BLIMEEIRIE

B8 Glamorous Textile Art Waiting Lounge

B9 BB ZAIEHE

B9 Glory of Sports Waiting Lounge

RRBIRGE

) REEAT R (hskimmng)

Massage Service
[V SEAEE
J Landscape Relaxing Area
Children playground
Ea
BYRE

= £
i

R EE e
%\%’?E;E;?Area
ﬁ B S

Taiwan Museum Shop

i 3% TE BB

TAIWAN TAOYUAN INTERNATIONAL AIRPORT TERMINAL 1

49 47

B BEESIEIE Departure Immigration Desk

HiEZEAREEE KEE Departure Immigration Hall
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01

02

03

04

05

06

07

08

09

10

11

12

et/ &KE

Cosmetic & Fragrance

REEEE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

Liquor

RERE

Taiwan Specialty

A EE

Accessories Shop

VALENTINO

Boutique

BEREAS]

TTL

RERB/T55RAN

Tobacco & Liquor & Chocolate

REREm/MIThi
International Boutiques & Watches
BEEE

Taiwan Specialty
FIESKE

Ever Rich Jewelry

SALVATORE FERRAGAMO

Boutique

RALPH LAUREN

Boutique

MICHAEL KORS

Boutique

FHREHE

Watches Shop

et/ EKE

Cosmetic & Fragrance

BELUERE
Bistro:D Restaurant
BEGE
Taiwan Specialty

RERB/T95%N

Tobacco & Liquor & Chocolate

TR EEA

Beauty & Health Care

ESPRESSAMENTE ILLY
Café

e

Book Store

BOTTEGA VENETA

Boutique

25

26

27

28

29

30

31

32

33

34

35

36

GUCCI

Boutique

HERMES

Boutique

MONCLER

Boutique

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

OMEGA

Boutique

BVLGARI

Boutique

MONTBLANC

Boutique

ST RN

Victoria's Secret

JO MALONE

Fragrance

TUMI

Boutique

37

38

39

40

41

42

43

44

45

46

47

48

BALLY

Boutique

DUNHILL

Boutique

3CEEE

Digital Plaza

=

Book Store

FEERE

hoémee KITCHEN Restaurant

=L

Kidsland

BEFRE

Taiwan Impression

=Py

Tobacco & Liquor

LINDT

Chocolate / Pick & Mix

fetm/EKE

Cosmetic & Fragrance

RBREE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

49

50

51

52

53

54

55

56

57

58

59

60

Liquor

SWAROVSKI

Boutique

LR E= S

Accessories Shop

AGNES B

Boutique

BEREAT

TTL

RiB/155 0

Tobacco & Liquor & Chocolate

BERE
Taiwan Specialty
FIESKE
Ever Rich Jewelry

AR/ MIThiR

International Boutiques & Watches

ERFHREEE

Watches Shop

fetm/&EKE

Cosmetic & Fragrance

BEISHEE

Bistro:D Restaurant

(&

AS B35
SN -
A3.A2.A1

61

62

63

64

65

66

67

68

69

70

71

72

RBEEE
Tobacco & Liquor

TR BEZERG T

Beauty & Health Care
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