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NUMBER 1

This limited edition single malt scotch whisky
is inspired by the world of surreal art.
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What kind of public space can make travelers feel comfortable when '-E?
going to and from the airport every time? For the past decades, Tasa "
Meng kept asking itself this question and has led to different levels of $
thinking and interpretation in various fields. In the new lounge, Tasa )
Meng fully utilizes the flexibly of the space and creates a variety of

themed lounges. Tasa Meng balances the best “aesthetic distance” in

business so that travelers can find a soothing space for a rendezvous of

perception in the busy airport.
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The Duty free shop
that Combines First-
Class Style and
Sincere Service

Tasa Meng uses “reinterpreting
contemporary perceived personal style”
as its mission. It calculates in detail the
environmental flow of the hardware
and the fashion spirit of the software
and constructs a “new style think tank”
to provide each traveler with a proper
interpretation of their own style. In
addition to interpreting top brands, Tasa
Meng also has a low-key international
perspective on fashion, aesthetics, and
art. In the fast-moving and crowded
airport, it invites international boutiques
to display numerous perfumes, cosmetics,
watches, jewelry brands, and combines
with other fast-selling products such as
tobacco, wine, chocolate. This provides

a brand-new look at the cutting—
edge style, allowing travelers to leave
the expectation of traditional tax-free
framework behind. This also provides
travelers with thousands of styles to
choose from based on the extraordinary
array of international boutiques.
Additionally, Tasa Meng service staff
that are known for professionalism
and friendliness to provide explanation
and guidance for the airport. The staff
have repeatedly been praised by both
domestic and foreign travelers because
of their friendly and professional
image. Here’s to hoping Taiwan’s “most
beautiful human scenery” can be
conveyed to the whole world.

For Tasa Meng, “be strict to uphold
professionalism and be considerate”
is a new solution to the airport’s
thoughtful and caring service. The
careful attention and thoughtful
consideration to each passenger from
various nationalities, has always been
the considerate service that Tasa Meng
is committed to. The establishment
of children's play area, airport library,
charging station, and sports facilities
lets travelers find a home-like place of
freedom. In addition to all the facilities,
Tasa Meng also offers a variety of types
of gourmet meals, and will set up an
emergency video connection service in
the public area, providing a full range
of services. Furthermore, Tasa Meng
will also inject innovative technology
into the exhibition area to specially
plan a performance space and digital
gallery, and letting art breakthrough
from the existing framework and be
integrated into the airport in a diverse
way. Tasa Meng will utilize more ways
of interactive technology, such as
smart shelves, digital membership
cards and a service App so it will be
more convenient for consumers and
let technology upgrade the shopping
experience.
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“The strength of the land that lies
hidden in the nation is the best
place to look.” Tasa Meng will
explore Taiwan’s rich design of
local customs and traditions and
warm kindness with travelers. It
continues a series of “Thematic
Lounges” projects to solidify
Taiwan’s friendly and genuine
beautiful scenery in people’s
hearts.

When one is in the airport, what kind of
memory is evoked? Tasa Meng brings
Taiwan’s natural beauty to life through
making local culture, customs, and
traditions into art. In the new proposal

of “D2 LOHAS of Outlying Island,” Tasa
Meng plans to organize the scenery of
the outlying islands and put it into the
open space. In addition to introducing
the tourism information of the islands
of Taiwan and the methods of ancient
fishing, It also installs a seat which
contains the image of the twin hearts
stone weir of Penhu; and with new
technology, have fish swim under
passengers’ feet, allowing travelers to
feel the natural and pleasant time of the
Outlying island.

Compared with a vacant and stiff
lounge, a place that can bring warmth
resonates better with travelers. “D3 Pingxi
the Village of Hope” is built with the
landscape of Pingxi, Taiwan in mind and
will be filled with the prayer lanterns of
Pingxi. Old wooden houses and traditional
post boxes are added to create a historical
feel and retroactive atmosphere of the
mountainous city. The placement of the
wishing bamboo also brings travelers
to interact with the local activity and
truly opens their eyes. As one’s heart
is quieted, one can find a comfortable
moment as one waits at the airport.




Appreciate the
Gourmet Style and
Genuine Souvenirs
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At the airport, a crossroads of
time and memory, Chengmeng
is concerned with the food that
travelers yearn for. It gathers the
most desirable tastes from all

over the world and provides a new
delectable option for travelers.
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ViethamLee —
Expressing Vietnamese
Sentiment using
Authentic Food

“In 1974, the United States and Vietnam are
two totally different worlds. VietnamLee is
my father’s name and it’s also mine. In the
US, that’s how they called us,” the founder of
VietnamLee said. The torrent of history has
pushed Vietnamese cuisine to all corners of the
world to “speak” different nations’ languages.
Although one lives in a place thousands of
miles away from home, this Vietnamese cuisine
is still the common language for the people
of the founder’s generation and is also the
projection of homesickness. VietnamLee is
committed to promoting quality Vietnamese
cuisine. Inheriting the love for his hometown
and promoting Vietnamese cuisine in Taiwan,
VietnamLee creates quality Vietnamese cuisine.
Whether “VietnamLee Signature Pho” or other
Vietnamese delicacies, they are all welcomed
by the travelers at the airport.

Liang Liang Hao —
Affordable Light
Meal Paradise

Gathering the favorites of gourmets, Liang
Liang Hao presents Taiwanese’ favorite
drinks and hot-pressed toast in the most
easy and friendly way. Different from the
traditional cooking process, Liang Liang
Hao overturns the Taiwanese fashionable
light meal industry in a stylish manner.
The most popular French hot-pressed
toast, made up of French pesto sauce,
specially made smoked chicken breast,
and rich Mozzarella cheese is rich in flavor
and especially popular among foodies.
The taro hot-pressed toast is made
from adding crispy pork floss to the silky
mashed taros, showing the sweet and
salty taste of the inventiveness of grown-
ups. Paired with local Taiwanese tea,
the hot-pressed toast can better express
the creativity of this exclusive Taiwanese
cuisine and satisfy the taste buds.
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For traditional desserts, creativity is the main core of the
company, especially in the forefront of confectionery leader.
“Royal Family” started with making traditional Taiwanese
pineapple cake souvenirs from 1985. The specially selected
Taiwan fragrant pineapple taste accompanied with crisp
chocolate and full-bodied exterior demonstrate how
good the simple taste is. The Taiwanese pineapple cake
that is covered with bittersweet chocolate is a fusion of
Eastern and Western classic dessert cultures, providing
an i ive interpretation of unique flavor of pineapple
cake a ocolate. In addition to the pineapple cake, the
”Originé’l Almond Cookies” of “Royal Family” also conquer
the travelers’ heart with exquisite crisp taste filled with the
aroma of almond. One can taste the delicate flavor of the
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“Yuan Rong Tang” uses tea as an opener for dialogue
and regards “tea” as a bridge of communication.
With a strict selection of unique tea varieties
carefully planted by tea farmers in various tea areas,
a masterpiece of Taiwan’s good tea is made. Not
only does it make quality tea, “Yuan Rong Tang” also
ensures professionalism through the strict layering
process of tea and the appraisal of senior tea critics
faithfully restores the beauty of the tea itself. It
connects all things related to tea, sketching out the
story of Taiwan’s tea making process. In addition to
the sweet scented and elegant floral “(Lishan) Biliu
Oolong,” the fragrant “(Nantou) Fanggui Oolong” and
the fully fermented, ripe-fruit aromatic “(Sun Moon
Lake) Yuzhen Black Tea” are also loved by the travelers.
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Yilan Taipingshan
Atayal Hunters

With the forestry industry being bleak and
the railway service suspended, the Leshui
tribe from Taipingshan, Yilan, faded away
from its prosperous appearance. Later,
after the township office moved out and
the effect of the young people moving to
the city, the tribe entered the so-called
“dark age” for nearly 20 years. There was
no traffic to the outside world nor any
township development so the tribe was
like an isolated island, forgotten by time
for more than 20 years. The local Atayal
elders, aware of such a serious tribal
cultural shock, decided to save the history
of the tribe and actively established a
development association. With the joint
efforts of the residents, the traditional
Atayal culture was gradually preserved.
Through providing diverse ecology and
culture and sharing the tribal experience,
the tribe tells the world the authentic
story of this precious land. The Leshui
tribe started the habit to replant millets
five years ago. The transformation of
planting organic crops such as millets also
brought many tourists and boosted the

tribal economy. The Leshui community
planner carefully explained to travelers
how to tie up millets or make an Atayal
hunter’s tube rice pudding boxed lunch.
Through the enthusiastic guidance of
the local people, travelers can get to
know the aboriginal tribe through their
own eyes and hands. They can hunt
in the mountains and spend a night in
the tribe. The fourth-generation Atayal
hunter, the “Wild Boar Grandfather,”
teaches travelers in this rich natural
ecological environment how to make
traps for hunting wild boars and bamboo
chickens. He also teaches the correct
use of hunting knives and helps travelers
experience legitimate Atayal hunter
archery to get a feel for the Atayal
culture, and see how they co-exist and
prosper with nature on this land. On the
bank of Lanyang River, you can listen to
the moving stories of the Atayal hunters
during Leshui’s lumbering period.,
You can even spy on the trajectory of
forestry development at that time and
learn hunting skills in person even in the
primitive town; and through visiting the
tribes, get a feel for the positive nature
and lifestyle of the tribal people.
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Taoyuan Hakka Farm
Culture

Taoyuan, which is constantly cultivating its
culture, often uses large-scale exhibition
activities (such as the Landscape Art
Festival and the Agricultural Expo) to
spread the reputation of Taoyuan
worldwide. It encourages citizens
to freely participate in various small
and medium-sized theme activities,
attracting different ethnic groups with
different perspectives to revisit this
culturally diverse city. For example, in
the Taoyuan Agricultural Expo, such
activities integrated the power of the
central and various sectors, presented

the core of new agriculture, and was
the best rural regeneration base. The
proposed “new agriculture innovation
promotion program” also led Taoyuan
agriculture into a new era and showed
the professionalism of Taoyuan
agriculture. Last year, the flower
festival that combined sightseeing and
Hakka culture, also promoted activities
such as letting a thousand people cut
rice, experiencing farming villages,
and also regional tourism. As they
tour, travelers could experience the
Taoyuan Hakka farm culture through
viewing the flowers and participating
in the activities. With the city’s deep
cultural ethos, Taoyuan Good Times

Leisure Farm, also combined traditional
stove activities such as making red
rice cake, mitaimu noodles (thick rice
noodles), and zongzi (rice dumplings),
to experience simple style of the old
days. The adults and children can also
plant rice seedling and cut rice, or feel
the vitality of rural life through the
crafts with natural feel that they make.
Travelers are invited from all over the
world to return to the time of farming
and enjoy the simple life under a
homely atmosphere.
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Liugiu Canoe Tour

It feels peaceful just standing on the
coast and looking at the sparkling blue
sea. Then what will it be like to bravely
row towards the sea and experience
life through different perspectives?
Surrounded by the beautiful sea, Liugiu is
located southwest of Pingtung County’s
Donggang. Liugiu is the only coral island
out of all Taiwan’s outlying islands and
can be reached by boat from Donggang
within 30 minutes. Ancient coral reefs
were uplifted to form the terrain at the
surface of the sea. Through years of
the ocean water’s impact, numerous
exceptional coastal views are formed.
Affected by the Kuroshio Current
tributaries, Liugiu has the highest annual
average sea temperature in Taiwan.
The sea temperature is maintained
at 25 degrees Celsius throughout the
year and is not easily affected by the
northeast monsoon. Therefore, it is one
of the most suitable places for canoeing,
snorkeling, and other maritime activities
in wintertime in Taiwan. Because of the
success of this year’s Pingtung Lantern

Festival, large numbers of tourists began
to flow into the city from all over the
country, and Liugiu became the best
place to travel to experience the pleasing
ocean life. In a canoe, you can get close
to the sea and observe schools of fish
and even sea turtles through clear
waters (the number of sea turtles here is
dense, and is the highest in the country).
Because of the warm seas, there are
thousands of different coral reefs and is

a big selling point of Liugiu. You can also
follow the sea, go around the coastline,
and observe the amazing scenery that is
difficult to see on land. Through this eco-
travel on the island, we can understand
the importance of environmental
conservation more and also find a
moment of peace and oneself in the blue
waters.
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Next to the West Coast Expressway
(Provincial Highway 2), looking to the
right from Fulian Elementary School, you
can see that there is a small settlement
in the fishing village not far away. That is
Maoao Fishing Harbor. “Maoao Fishing
Village” is located by the seashore of
Northeast Coast and is an old fishing
village near Cape Santiago. It offers a
panoramic view of the mountains and
sea. The origin of the name Maoao
is said to be from how the land looks
from the heights overlooking its bay
area which is similar to the Chinese
word, “ 91 ”, hence the name. For a
long time, due to its close geographical
relationship to the sea, the houses at
Maoao have unique characteristics
of “using local materials.” It has a
“hundred-year-old stone house” made
from piles of stone. When the early
Pingpu people came to this place, they
used local stones as building material
and built houses on the principle of
stacking stones and pushing the stones

against each other. These stones from
the coastal sandstone can be divided
into rough, concise, and rigorous, three
architectural types according to the
arrangement pattern and the masonry
method. This reflects the different
economic effectiveness of household
types. The residents here mostly rely
on farming variously colored abalone or
fishing for survival, so the folk customs
are relatively simple. Located on the
Northeast Coast, Maoao is an ancient
fishing village with more than 100 years
of history. Because the North-Link Line
does not pass through this area and
the West Coast Expressway bypasses
the village, so Maoao is fortunate to
preserve its traditional fishing village
style and become the most important
cultural asset of the Northeast Coast.
Of course, Maoao’s abundant fishery
landings attracted many people to
taste it. Whether it is a quiet walk in
the morning or a cup of coffee in the
afternoon sun, the unique cultural
landscape of Maoao is remarkably fun.
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Orchid Island
Tao Culture

The mountainous Orchid Island is a large
piece of cooled lava covered in lush
tropical rainforest that outlines some
of the best coral reefs worth preserving
in Taiwan. Orchid Island is the home to
the Tao with a total population of less
than 4,000 people. Accounting for only
1% of Taiwan’s aboriginal population,
the Tao is the smallest of Taiwan’s
aboriginal tribes. They are members of
the Austronesian immigrants. Evidence
shows that they moved to Orchid Island
less than a thousand years ago. From
their mythological and linguistic studies,
it can clearly be understood that the
Batanes Islands in the Philippines are
their starting point. Since the 1960s,
visitors were attracted by the beautiful
beaches and coral reefs of the island.
One of the most iconic scenery is Orchid
Island’s colorful traditional canoes. They
are parked on the beach in front of the
village, sparkling with cultural heritage.
Even if the ancestors used simple tools,
they did not affect these exquisite canoe’s
spirit and status at the Orchid Islands.
Made from the continuing traditional
craftsmanship, the Orchid Island canoe
has rich decoration. Its hull is composed
of 15, 21, or 27 pieces of wood, and
its three-layer structure is designed by
hand. The canoe launching ceremony
after a canoe is completed is a solemn
and ancient celebration of the island. The
people of Orchid Island have developed
a unique underground house building
in response to the high temperature,
rainy weather, and typhoon climate on
the island. Travelers come here to visit
traditional buildings in addition to seeing
classic canoes, or visit during the flying
fish festival to taste Tao’s culinary culture
through the delicious food.
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Jeju Island, South Korea

The Pride of Sea Women

Jeju Island is famous for its unique beauty and
rich natural resources. It is the first and only
UNESCO designated World Natural Heritage Site
in South Korea. However, in addition to the local
lifestyle and stunning landscape of Jeju Island, the
unique “sea women culture” has also touched the
international community, carrying forth the story
of the brave sea women and expounding the true
essence and glorious history of Jeju Island.

Jeju Island is the largest and southernmost
island of South Korea. It is originally formed from
volcanic eruptions. Due to the scarcity of land and
drainage problems, it is not suitable for growing
rice (the total agricultural land in Jeju Island is less
than 30%). On the contrary, it is rich in seafood
and seaweed (such as: abalone, shellfish, sea
cucumber, and sargassum). With this backdrop,
the people of Jeju Island created their unique
lifestyle, taking resources from the ocean. In the
past, there was not enough information to predict
the weather. Ships were easily destroyed by
sudden surges or hurricanes. Thus, diving into the
sea to collect seafood became the main source of
survival for the islanders. However, due to the lack
of men on the island, women became the main
workers, replacing their husbands and becoming
veritable “sea women”. Presently, the Jeju Island
government is striving to maintain its sea women
culture and encouraging travelers to experience
the sea women culture. It established a systematic
sea women training school and a sea women
museum which will be added to the United
Nations’ Intangible Cultural Heritage directory. The
“sea women” are the pride of Jeju Island. Their
traditional survival skills also symbolize a form of
Jeju Island women gaining real power.
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Hydra Island, Greece
Beautiful harbor and
donkeys

The Greek island of Hydra, only a few
hours’ drive from Athens, has always
been a popular attraction for the
Athenians to escape from city life. It is
called the most beautiful harbor town
in Greece and also has an important
coastal defense location in history. It
is said to be Princess Diana’s favorite
island. The most unique aspect of
this breathtaking paradise is that
there are no cars or motorcycles on
the island. Apart from garbage trucks
and ambulances, the main means of
transportation here are cute mules,
donkeys, and water taxis. Its rustic
beauty attracted Leonard Cohen and
other world-famous musicians, Sophia
Loren and other celebrities, and all
kinds of travelers seeking inspiration.

Hydra Island’s charming history started
from the 18th century when it was
very prosperous because of the trade
with Spain, France, and the United
States. Today, its prosperity is due to its
booming tourism industry and it’s the
dream destination of people who pursue
romance and beautiful scenery. It is an
especially interesting picture when the
more than 1000 mules of the island
transport luggage and the large quantity
of daily necessities. People also have
the opportunity to ride donkeys and
there are people specifically in charge
of transporting passengers from one
place to another. One can even ride the
donkey from the seaport and browse
the local scenery, adding unique insights
and cultural significance. Strolling on the
quiet, car-free island, riding the donkey,
and enjoying the tranquil blue ocean
waters are truly valuable experiences.
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areenfield loe sy,

The Colorful Feeling of Nostalgia

The nostalgic green wood decorative panel is lined with retro-
style objects. It is not a place to search for second-hand treasure,
but a sophisticated composite ice shop. Unlike other ice shops,
the Greenfield Ice Shop does not have much seating but
provides a homey atmosphere for gourmets. Indeed, not only
do internet celebrities come here, but small families do as well.
One can enjoy pot-style noodles and shaved ice or just order an
aesthetically pleasing first-rate shaved ice platter that will melt
one’s taste buds. While eating, enjoy quality time on your own
or with family. In addition to the lychee honey osmanthus ice
that everyone must try, the “Raspberry Pineapple Ice”
. from the photo is another popular shaved ice which
has a generous helping of fresh raspberry and candied
pineapple. All of this is stacked in unique sweet
and sour layers, culminating in a distinct and
refreshing ice product.
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C,Ome True Coffee

The Magical Power
of Symbiosis
with Coffee

Low-key hiding in the reformed former
police dormitory in the Japanese-style
Taoyuan 77 Park, Come True Coffee is
like a coffee shop that has moved from
Kyoto. From its brand to its exterior
and plates and dishes, everything is in
the Japanese style. Come True Coffee
is originally from Shen Ji New Village,
Taichung and attracts a lot of gourmets

200Ke Gelato’s Sho
0

Ice Products

<

due to its consistent design and style as
well as how it pays particular attention
to coffee. It then gradually expanded
to both ends of Taiwan. One of its
creative coffee drinks, the “Blooming
Purple Mist,” is a popular, aesthetically
appealing, high quality drink. This
award-winning work is developed by
the Asia Barista Champion Joe Chang.
Cold-smoked lavender-scented smoke
scatters in the air combined with
rose, lavender, and coffee, it creates
a uniquely rich, high-quality floral
aromatic coffee.

in making professional ice products. Different
from the common egg cakes in Taiwan’s streets
and lanes, it uses Hong Kong egg waffles with
crispy skin and soft cream fillings combined

With the rise of social media, today’s ice
products can’t be as boring as before. In
addition to the basic requirement of taste, sight
is the key to winning out. Under this wave of
contemporary ice products, Papake Gelato’s
Shop started with homemade fresh Italian-
style ice cream. Not only is it a popular check-
in shop for Instagram, it is also a strong player

with fresh fruits and handmade Italian-style ice
cream to create different levels of soft, hard,
cold, and hot unique tastes. One can also peel
it off one by one and taste it with rich-flavored
ice cream. In addition to the creative egg waffle
ice, Papake Gelato’s Shop also has a variety of
creative ice products such as various shaped ice
cream bars, snowflake ice, and fruit ball ice.
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Tama Tamg

An Old-School Date with
Japanese-style Shaved Ice

Walking in the lane of Taoyuan’s Chunri Road,
one’s sight is quickly captivated by an old
Japanese-style house. The hand-painted ice
kanban in front of the low wooden door is
especially eye-catching as well as the lush plants
by the door. Here is the famous Japanese ice
shop of northern Taiwan. This is also a secret
gathering place for elegant people, bloggers,
and gourmets. The traditional flower windows
and historic tables and chairs can be seen when
one enters. In addition to bringing out the
store’s unique, old-fashioned style, the decor
also tells of the store’s unique story. One can
handily pick up design books or browse through
photo collections placed in the room and enjoy
Tama Tama’s popular meals, ice products, and
drinks during one’s leisure time. As the seasons
change, the menu here is also replaced with
seasonal ice products features. For example, the
“Cantaloupe Ice” is full of summer’s refreshing
flavor and is limited, made of fresh cantaloupe
and thick-layered ice. The “Fresh Mango Ice,”
popular among Taiwanese and foreign tourists,
is the best salvation from the hot climate. The
thick taste which is stacked from fresh Irwin
mangoes, mango sauce, custom-made syrup, and
condensed milk not only contains Taiwan’s most
popular flavor, but also brings out the true flavor
that is indispensable in the summer.
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Meat up
Exaggeration is king

If one should have a cool, breezy drink in the summer, why not let it be
exaggerated! Meat Up, a new American restaurant, is very familiar with the
food and social media trend. It continually conquers the vision and taste buds of
internet celebrities and gourmets on its sui generis route. Mixed with blueberries,
raspberries, and strawberries, the “Beauty Queen” of the “Big Three Berries” is
mixed with freshly brewed milk, vanilla ice cream, and is full of fresh cream. It is
also decorated with colored round cornflakes and simmered marshmallows which
show the gorgeous and exaggerated appearance as well as an overall thick and
dense, sweet and sour taste. “Caring Guy” is a drink that one wants to find out the
meaning after hearing its name. It is the “caring man” in the exaggerated drinks.
It uses the bittersweet cocoa powder, fresh milk, and vanilla ice cream to make
a smooth taste. After squeezing cream on the rim of the cup, it is adorned with
pretzels, chocolate biscuits, crispy wafer rolls, and marshmallows. This evokes
more imagination for the taste buds. The “Sangmo”, which describes the exclusive
summer color, specifically expresses the attitude of summer in terms of taste
and color scheme. Freshly squeezed mango and strawberry accompanied with
appealing pineapple and orange slices present a balanced sweet and sour flavor.
This summer, use the trends to design drinks and tell your midsummer story.

039



BOUTIQUE

BRaE

ﬂ .

‘_—I:' A )
P 7[:%’%%64&\ 1]

& Go !

SXEIHIISY) -

| EREE ARIREER S8 {E &R/ TAISY) -
SRmARIKECESm  FIREFEBEE - T AT NESIREDIE -

8 “shutterstock




Alfred Dunhill
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Alfred Dunhill dedicated himself to creating the very finest men's luxury goods, providing
discerning men with "essential luxuries" that were as elegant and functional as they were
creative and innovative. Today, over 100 years later, it is this commitment along with
true appreciation for culture, travel and craftsmanship that secures dunhill's status as the
definitive global men's luxury brand.

B  mERIE—
B 1966 4 #E2 BOTTEGA
VENETA "B ERIE Y
—EFEE - BEEE
RAHEEHREET
R AP SR RIS A
BEEEER AR
Bt RIBAREE &
fBz— - mENKE
FEMHBRERE
MEARS D, MES
BN BENEE -

Discretion, quality,
and craftsmanship—

BO-I_I-EGA BOTTEGA VENETA has created a new standard of luxury since its founding
in Vicenza in 1966. Steeped in the traditions of Italy's master leather

craftsmen and long celebrated for its extraordinary leather goods, Bottega

VE N ETA Veneta has recently emerged as one of the world's premier luxury brands.

The company's famous motto, “When your own initials are enough,”

%K*U*%%ﬂﬁgl% expresses a philosophy of individuality and confidence.
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Founded in 1981, borsalini
embodies the excellence in
the high leather products
making. Based on the design
concept of “exquisite fashion
and practicability”, all made
with select high-end material
and exquisite craftsmanship. Its
varietal materials and diverse
designs cater to satisfying the

fashion-conscientious women’s Bl |RBERRY

different needs to show their
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The practical and trendy British
brand Burberry continues to win
the favoritism of many with its
unique fabric, classic check design
and elegant cutting. The check
pattern comprising of camel, black,
red and white was once the liner of
Burberry's raincoat series in 1924,
and has now become a classic icon.
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The renowned French brand
projects elegance and opulence.
By examining closely every Cartier
piece, there is a time-enduring
classic elegance, combined with
innovative creativity, to awe and
draw the adoration from different
generations of consumers with its
refinement and elegance in the
realm of trendy fashion.
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In Rome, Bvlgari is synonymous to
jewelry, excellence and fame; its
creative philosophy is originated
from Greek and Rome as a time-
and space-surpassing art to bestow
a touch of modernity. Precious
materials, clean lines, delicate and
exquisite designs and boldness and
creativity have created the pure
luxury and also bespoken style and
beauty.
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The house of FENDI was established in Rome
in 1925 with the opening of the first FENDI
boutique—a leather and fur workshop by
Edoardo and Adele Fendi. Immediately
winning acclaim for the quality of its products,
FENDI quickly emerged as an internationally
renowned brand remarked for its elegance,
practicality, innovation and style.
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Influential, innovative and
progressive, Gucci is reinventing a
wholly modern approach to fashion.
Under the new vision of creative
director Alessandro Michele, the
House has redefined luxury for the
21st century, further reinforcing its
position as one of the world’s most
desirable fashion houses. Eclectic,
contemporary, romantic—Gucci
products represent the pinnacle
of Italian craftsmanship and are
unsurpassed for their quality and
attention to detail. Gucci is part of
the Kering Group, a world leader in

apparel and accessories that owns
a portfolio of powerful luxury and

sport and lifestyle brands.
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Established in 1952, Chloé is in a traditional period of casual ready- to- wear brand in order to challenge the noble, Haute Couture
women clothing. The sleek, really wearable design concept of Haute Couture clothing was the pioneer of that time. Since it was
founded, the brand has been steered by well-known fashion designers, presenting bags that draw great attention, initiating hot topics
among the public and creating huge global sales that lead Chloé to the peak again.
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COACH was founded in 1941 and it has become one of US symbols in these 60 years. In
1962, the founder Miles Caha was inspired by traditional American baseball gloves, with
excellent manufacturing skills, he turned the tough, hard baseball gloves into soft, sheer
leather goods, which was the birth of first COACH bag.
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Starting out as an equestrian
gear producer, Hermes continues
to expand with great diversity
evolving with the changing time.
At present, the lebal has expanded
to include neckties, apparel,
leather goods, silk scarves,
fragrance, wristwatches, enamel
accessories, household goods of a
full range of international luxury
shops that are distinctly differ
from other brands to warrant a
collectible and keepsake value.
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The classic German brand HUGO
BOSS was founded in 1923; its
theory of business is to create
professional appearance for
successful individuals. The brand
plays a significant role in the fashion
industry, products including high-
fashion clothing, accessories,
footwear, watches, glasses and
perfumes. The high quality material
and workmanship of their products
are widely appreciated and admired
by fashion fans of all generations.
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Founded in 1976 during the Golden
Age of Munich. Each MCM piece is
personalised with a unique number
engraved on the iconic brass plate.
Like a treasured heirloom, this
signature detail is the finishing touch
to every MCM bag, making every
item iconic.
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A royal Spanish brand, Loewe
comes with more than a 150
years of history, and has since the
19th century been incorporating
extraordinary craftsmanship,
combining its long history and
fine leather materials, to create
the legend of an unparalleled
luxury brand, which earned
it the highet honor of a royal
appointment as the appointed
royal supplier in 1905.
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Michael Kors is a world-renowned, award-
winning designer of luxury accessories and
ready-to-wear. His namesake company,
established in 1981, currently produces a
range of products under his signature Michael
Kors Collection and MICHAEL Michael Kors
labels. These products include accessories,
footwear, watches, jewelry, men’s and

’s ready-to-wear, d a full 3 S
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In 1993, Miuccia Prada launched a new
brand miu miu with her nickname. The
brand suddenly became a hot topic in
fashion industry. The miu miu girls are chic
and cute while particular and outlandish,
who soon refreshes the boredom look of
runway. If Peter Pan signifies the corner
for men who never grow up; similarly, miu
miu is dedicated to women who look at
her fashionable reflection as a little girl.

050



MONTBLANC o
EERERTE MONTRBLANC™

BEEAINR—NOKREN
EERER IREERTAR
BR —N—=FafAZ
— K9 Claus-Johannes Voss 72
BB PR IR A IRZF -
WEMNRBSERMEE - &
BRYEHBEEELERMN
BMFER - EHERAER
% BEAABLRERN—

MONTBLANC has been known
for generations as makers
of high-quality sophisticated
writing instruments and recently
established its own leather

and watch manufactures.
Thus, Montblanc has become
purveyors of exclusive
products which reflect today's

high demand for quality, OMEGA

design, tradition and master

craftmanship. B BRI eF BanNsEnREs
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LI R In 1848, Louis Brantdt founded "Louis
': it i Brabdt&Fils" company in La Chaux-deFonds
= where was the core place that the watch
industry of Switzerland was developing at
that time. Almost the greatest inventions
of watches were born here. In 1894, "Louis
Brandt &Fils" introduced “Omega 19-line
caliber" which shocked the watch industry
of Switzerland. Therefore, the company
was officially named "Omega".

o 117,
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The Prada founder Mario Prada
had begun producing and selling
leather goods since 1913, all made
with select high-end material and
exquisite craftsmanship. With its
product creation and production
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made in an independent mode to
uphold the quality and a result of
perfection, its perseverance has put

Prada in a foremost position in the
world of fashion.
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The American-style Ralph Lauren Li
Boutique brings to tourists ‘
fashion that combines American P
West elements, Indian Culture J

and Hollywood Glamour, giving
. them the true blue American
P & shopping experience.
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Drawing inspiration from its
sound foundation starting
out as a shoemaking empire,
Salvatore Ferragamo combines
the traditional craftsmanship
innovative design to earn a fine
reputation around the global,
and draws the patronage from
the likes of the Hollywood
celebrities of Audrey Hepburn,
Marilyn Monroe to name a few.
As the fashion house continues
to evolve, it now offers a wide
array of fashion choices, offering
practicality and a touch of
refined elegance.

Salvatore Ferragamo
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In 1895, Daniel Swarovski, a
Bohemian inventor and visionary,
moved to the village of Wattens,
Tyrol in Austria, with his newly-
invented machine for cutting
and polishing crystal jewelry
stones. From this beginning
that revolutionised the fashion
world, Swarovski has grown to be
the world's leading producer of
precision-cut crystal for fashion,
jewelry and more recently lighting,
architecture and interiors.
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All products designed by TIFFANY&Co., including
unforgettable diamond and fluent and silver jewels,
are all perfect and flawless.Each classic designing
reveals the essence of modern designing aesthetics
and never compromises in the strict selection of
expensive metals and jewels.
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The French fashion house
Longchamp was founded by
Jean Cassegrain in Paris in 1948
and is still owned and run by the
Cassegrain family today. Longchamp
handbags, luggage and accessories
are renowned worldwide for their
style, craftsmanship and quality, a
reputation that now extends to its
shoes and ready-to-wear collections.
Longchamp is an international brand
that has maintained momentum
and energy across the decades. It
epitomizes French elegance and
inspires creativity, bringing a touch
of luxury into the lives of countless
women and men the world over.
contemporary spirit of Longchamp,
which now owns over 300 exclusive
stores worldwide.
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Founded in 1961, is one of the most
prominent fashion houses of the 20th
century.Under Creative Director Stefano
Pilati, Yves Saint Laurent's collections
include men's and women's ready-to-wear,
shoes, handbags, small leather goods,
jewelry, scarves, ties and eyewear. Defined
by elegance and French chic, unparalleled
luxury and a contemporary spirit, the house
of YSL continues to symbolize modern
fashion.
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Established in 1960 by legendary
fashion icon Valentino Garavani. Since
October 2008, Pier Paolo Piccioli have
been appointed Valentino Creative
Directors. His collection expresses the
new vision of the Valentino woman.
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Refined, understated luxury,
impeccable taste and enviable
quality: these are the elements
that have always distinguished
TOD'S, and this is what has created

=~ the loyalty amongst the brand's
=/ fans around the world.All TOD'S
V5 : .

f products are entirely Made in

Italy. This strategy has proven to
be one of the greatest strengths
of the company: a peculiarity that
distinguishes the brand and attracts
customers who truly appreciate
Italian craftsmanship.
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Founded in 1977, the U.S. Female Apparel
Retail Chains that established by Roy Raymond
mainly sells woman's lingerie, clothes, pajamas,
perfumes, etc. Every season, its fashion show
presents the latest lingerie and pajama apparel
by Victoria's Angels, which is always the global
spotlight. The sexy image is the main theme of
the product line and brand advertisement. The
woman's power has swept the globe.
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The jewelry boutique shop offers a wide
selection of Taiwan precious stone such
as coral, cat's eyes and other jewelry
to represent the abundance of Taiwan,
along with the ridge of Mt. Jade as a main
attraction. Also, the LED screen shows the
magnificent jewelry world on the outside
wall and trading desk inside makes
customers feel like home.
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“Story of Antrodia Cinnamomea,” the new
brand of Namchow Group, originated from
Mr. Alfred Fei-Lung Chen, the group’s Chair-
man and CEO, when he saw Korea marketing
ginseng to all over the world. Therefore, he
chose to use “Antrodia cinnamomea,” ex-
clusive product of Taiwan’s forest, in making
soap. With over six decades of soap manufac-
turing craftsmanship along with innovation,
Namchow has developed essence soap most
suitable for cleansing skin. Antrodia cinnamo-
mea is a precious and vital secret prescription
that has been passed down for generations
among Taiwan’s indigenous peoples. It can
maintain elasticity and luster of the skin, so it
is regarded as “the ruby of the forest.” From
ingredient screening, formula design, oil selec-
tion and formulation to producing processes,
everything has been repeatedly tested and
strictly checked to refine the warm and solid
texture of the essence soap. With a moistur-
izing formula for cleansing and pampering the
skin, the soap has surpassed everyone’s imagi-
nation and experience for soap.

Pure Natural Qil Creates Base
Most Suitable for Skin

' soap making skills.

Instead of pursuing rapid results of adding
chemicals, group’s R&D team creates a base
that can completely cleanse the skin with strict
techniques and doubled time. The unique
technique of “hot process salt fractionation” is
adopted to make the soap base, and the soap
becomes solid and durable after 7-time mill-
ing process, so it does not fracture even when
it is very thin. In addition to the bath essence
soap suitable for all skin types, “Story of An-
trodia Cinnamomea” has found that men and
women with different skin types have different
demands for cleansing. Therefore, the group
further elaborates its profound skill of develop-
ing formulas to create a series of facial soaps for
men and women and for different skin types.

The entire series of essence soap have passed al-
lergy testing by AMA Laboratories of the USA, so
even people with sensitive skin can use it. USDA
has certified that the product is 100% made with
renewable materials which bring no burden to
the skin and environment. SGS detects no heavy
metal and pesticide residues on the products.
Now, by the international gateway of Tasa Meng
Group, “Story of Antrodia Cinnamomea” will en-
able travelers from all over the world to discover
the exclusive features of Taiwan and to learn
more about the island.
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The local good taste in a

cubic pastry— T.K Food

Taiwan is praised as a paradise of street food by international
media. It is because here we have the connection between the
food and the land. Catalyzed by history and humanity, Taiwan has
developed incomparable food culture. T.K cubic pastry succeeds the
traditional Taiwanese spirits, having the good taste within the cubic
shape pastry. It shows a deep connection with the local ingredient.

It wraps up the Taiwanese innovative taste with its firm pastry.

The T.K Food was established first by
the Minguo Road in Chiayi City. It has
been 40 years. The founder, Mr. Tai,
the general manager of the brand,
used the shortbread as the base,
which is developed and transformed
from the clay oven rolls in the earliest
Chinese culture. The cubic pastry has
good taste and was named after its
own shape. The founder constantly
did the research and improved the
product, and finally created a unique
snack for the public, which is the
combination of traditional food art
and innovative taste. The multi-
layered crust brings out rich fragrance
and spread out the name of T.K cubic
party in Taiwan.

Taiwanese souvenirs
amaze people around
the world

The local good taste with sweet and
down to earth feature has been
spreading out the name of T.K food
instantly. In recent year, the T.K
food even has integrated the local
agriculture and pasturage products
into the crust, such as the Salted Duck
Egg Yolk Pastry, Alishan cubic party,
Sun-Moon lake black tea cubic pastry,
the Chinese golden butter biscuit,
and the western featured dessert,
the New York cheese stick, handmade

toasted bread. These are all favored by
domestic and international customers.
They have broken into the American
and European market, realizing the
blueprint of selling the product to the
five continents. Along with the modern
desire and taste of the lifestyle, T.K
food keeps up with the times and stays
creative. Their conscientious, careful
procedure and the international food
safety certification have successfully
promoted themselves, as a popular
Chiayi souvenir, to the global market.
They cooperate with Tasa Meng
Cooperation’s airport channel, open
out the variety and height of the local
food art, and continue to deliver the
declaration of the good taste of the T.K
cubic pastry to the world.
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The 5th Taiwan Mo Xiu Calligraphy

Organization Instructor and Students
Coalition Exhibition
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Taiwan Mo Xiu Calligraphy Organization
is known for being the orthodox
school that inherited the traditions
and elegant style of the Japanese
calligraphy world. They practice the
“Shokaisha” style created from the
famous master, Matsumoto Yoshimi. In
the age of the internet, they remarkably
protect the oriental culture. In the
international calligraphy exhibition,
calligraphy is the common language. It
transcends national borders, penetrates
different cultural backgrounds, and
coveys the spirit of cultural exchange
through communicating the spirit of
calligraphers via the art of calligraphy.
Mr. Watanabe Mitsuaki knows fully
well that passing down the baton

needs to be actively implemented.
He has been in Taiwan for nearly 30
years, done calligraphy work for more
than 40 years, and taught calligraphy
for more than 20 years. Through all
these years, he still practiced the spirit
of calligraphy diligently and led both
Taiwanese and Japanese students
in displaying their recent calligraphy
work. This exhibition includes not
only the students’ work, but also the
calligraphy work of Mr. Watanabe
Mitsuaki. It is hoped that through this
exhibition, it will further facilitate the
exchanges and communications among
‘the peers and other senior members
in the calligraphy society as well as
‘evoke travelers’ exploration of oriental
painting and calligraphy.

— G
Rl ¢ BIE#E~9/1 (B)
rbithE: © E-HED BEXRRZER
Exhibition dates : From now on~9/1(Sun)
Exhibition Venue : Art Exh1b1t10n/Gallery
in D area, Terminal 2
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The opening of “Chung Chao-

Cheng Literary Park™ will push the

Taoyuan Hakka culture to the peak

Chung Chao-Cheng is an important promoter of the revitalization of the Hakka culture. Through

his creation, he explored the Hakka people's spirit of sacrificing their lives for protecting their

homeland during the turning point of Taiwan's history. In the post-war period, he invested more in
the democratization movement and expressed his contributions to democracy and freedom in words.
The “Chung Chao-Cheng Literary Park” to be commissioned by Taoyuan not only means that Taoyuan

will become an important promoter of Hakka culture, but also creates a communication platform for
cultivating literary creative talents.

Longtan is the cradle of Hakka culture.
The official opening of “Chung Chao-
Cheng Literary Park” is not only an
important achievement of the Taiwan
Romantic Route 3 project, but also a
solemn determination to promote the
Hakka culture in Taoyuan. The press
conference on the day of the park’s
opening is attended by Taoyuan’s
Mayor Cheng Wen-Tsan as well as
President Tsai Ing-Wen, personally
affirmed that Taoyuan spared no effort
in promoting .

Between 1956 and 1967, Chung Chao-
Cheng, the mother of Taiwanese
Literature, lived in the dormitory of
Longtan elementary school in the
Chung Chao-Cheng Literary Park.
During this period, he created many

classic works and launched the
“Literary Friends Communications”
to encourage writers to communicate
and exchange ideas with each other.
Taoyuan City Government hopes
that through the restoration and
preservation of historical buildings,
the old features can be preserved
and writers’ thinking and spirit will be
displayed as well. The city government
actively promotes the construction of
Hakka culture and continues to be a
leader in Hakka culture revitalization.
Mayor Cheng added that for the
Taiwan Romantic Route 3 project, the
Hakka Highlight Construction provided
a budget of 2 billion NTD. Aside from
the Chung Chao-Cheng Literature and
Lifestyle Park, the city government will
also build Longtan district’s “Kezhuang

Tea Story Park”, Pingzhen district’s
“1895 Unprotected Taiwan Memorial
Park” and Xinwu District’s “Yongan
Fishing Harbor Culture Experience
Park” (a total of about 1.3 billion
NTD for the three projects). So far
all projects are being successfully
promoted. 3 years later, the first Hakka
Expo will be held with the Hakka
Affairs Council, showcasing the rich
and diverse Hakka culture of Taoyuan.
It is worth mentioning that Taoyuan
is also the city with the most plans
passed in the Taoyuan, Xinzhu, and
Miaoli area. In addition to the opening
of the “Chung Chao-Cheng Literary
Park,” it is hoped that in the future,
more literary artists will be fostered
through the implementation of various
constructions.
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The “Chien Hsin Haobang Cup” Hospitality
Open is an annual event for Hospitality
departments across the nation. It is the
only large-scale annual competition in
Taiwan that covers all the various skills
of hospitality. It is hosted by Tasa Meng
Education Foundation, Tasa Meng Duty
Free Shop, and Cheng Meng Co., Ltd. and
organized by Chien Hsin University of
Science and Technology. This year is the
7th annual competition and has up to 20
items of competitions, such as skillful tray

supporting, napkin folding, traditional
bartending, flair bartending, specialty
pour-over coffee/siphon, fresh cream
cake decorating, and more. In addition,
special competitions such as baking
French desserts were added. Teacher
training classes were conducted by
dispatched masters from the French
vocational training center to teach how
to make authentic French desserts,
which made people enjoy a wonderful
day of desserts.

Nancy Ku, chairman of Tasa Meng
Education Foundation, said that seeing
every player full of vigor and enthusiasm,
showing the results of their daily
practice, made her convinced that the
future of Taiwan’s hospitality industry
will develop smoothly and have a bright
future. The Haobang Cup upholds fair
and objective principles and hopes to
provide a high-level competitive arena
for the students in the nation. For three
consecutive years, four groups of first-
place players have won qualifications in
the Asia Food Association World Culinary
Competition. Among them, the fondant
contestants won the gold medal last year.
In the future, Tasa Meng hopes that the
Haobang Cup will become a springboard
for Taiwanese students to enter
international competitions, showing the
professional skills and quality service of
Taiwan'’s tourism and hospitality industry
that can rival the world.
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FERBEAR iRich Club FE(RIMA

Join the iRich Club for Premium Services

Text by BBE#4 YM Kevin Liao Translated by Rye Ting-Ru Lin

L rich

everrich #ne

L rich

everrich ===

HEREER] - MEERZFKEHHLER B8R
VENEEEKE EREERRBIEERILLHER
BRRRRENED > EREEEECUSEHRNAY
RAREE - EEE - #IE -

Ever feel like you waste way too much time before a trip
trying to find the best discount products, hotels, and flights?
There’s an alternative: visit the Ever Rich Duty-Free Shop.
There you'll find bargains and exclusive duty-free products
for yourself, friends, and family.

FIRERHEBERITERER > SIEHAITAY iRich
APP SRILFEAE | E—FHEHERBAFRE | RE
GEAGRKETITHE RN > I REHESR
FeRhER o FIRME - MBREBRERE D ZHRIE |

Ever Rich Duty Free Shop makes your life easier with
iRich App. With every purchase you make, you can also
accumulate iRich Points and redeem exclusive gifts. All you
need to do is to scan your members barcode (on the app)
at checkout and it automatically accumulates points for your
purchase. Higher membership class receives more iRich
Points!

rich

verrich =

# Download on the
@& App Store

QEBFHTHAPP > SEAEEM > L= 250 BAAE
2 EREEENPRR  FRES | BRI REMRE
& > IErILUEISERIM 50 8L ©
Download the app and register to receive a sign-up gift of
250 credits. Other discounts are available for our existing

members; Inviting a friend to register also gets you an extra
50 credits.

AEENFIHBEERAGER  BRLEINER
SRNEBEE > OEEERS TEREETVEYR
BB - HEERER RFEBTOERER - 51
RIEBNEGS ~ RS R RS B S S o

Members of Ithuu (Owl) and Cidal (Sun) will receive premium
VIP treatment and offers including free pickups/drop-offs to
Ever Rich Downtown Stores and airports, customs clearance
service by Huan Yu VIP Terminal, invitations to exclusive
events, Accommodation Vouchers to Golden Lake and
Discovery Hotels and other members only benefits.



iRich App E EERIBERIRIZ

iRich App Enriches Your Amazing Journey

ﬁéiﬁfﬁ,ﬂﬁ!&ﬁﬁ Collect iRich Points
— FHMBMRNEE £ HERLBMHE o

Present your Digital Membership Card at checkout and start collecting
your iRich Points today.

BLETE 2 4F45 Redeem iRich Points for Exclusive Gifts
HERER » BB RBRSERMAS » B5FREES -

Get members only shopping coupons and hotel vouchers.

EEE AR RIER Never Miss Another Special Offer
EHTEHENE » SIEEE A o

Receive notifications on the latest promotions with your phone.

RN

2B RFEA B RE 18 Get Your VIP Treatment

EEHisEE RTREERREE g E AR  EEER °
Be the VIP you are and enjoy airport pickups, drop-offs, expedited airport
Customs and more.

0
0
1

FBEAFIMNES FHR—EME

Download Your Exclusive Members Coupons

BEFEESEEEEEmITH
Get the iRich App on your phone and never forget to use your VIP gifts again.

()

MAE BRI ZAHEREEITE

Join the Membership Now to Enjoy Free Gifts with Purchase

BEEE NTS 15 BB
TUMI #8456

Single purchase over NT$150,000 in one single transaction and receive a loyalty gift.




ERTEIRx FEIRR iRich

The iRich App: Exclusivity and Satisfaction

WETE > R—EARDIS—ERT > §—#EH
BIRTT > RERHRFINB—FEERIE - RERFH
BO®E®I £ MREREEERRS > WHEBE
—HERE > METNMERKHERKS » RIEZRZ M
REOBRTS ©

You step foot outside your home, luggage in tow. What comes
next may be a headache of taxis and trains or it may be a
pleasure, with a private car picking you up and taking you in
comfort to the airport. No matter how far the airport is from
your home, the car delivers you there directly. And this pickup
service isn't limited to the Taoyuan International Airport - you
can enjoy multiple rides between various destinations.

WERS > R —H—NEERFARTHITE
& INERMEEMRTE - UERORTEFPO
B RIBRAMRTS » —IATUTERERE » BRE - e

ZE2RE - BINMERBTTEERFNEY L -

After arriving at the airport, you can enjoy premium one-on-
one services including prioritised and streamlined check-in
and money exchange. You may also reserve a spot in Huan
Yu VIP Terminal, which allows you to complete the customs,
immigrations, quarantine, and examination procedures all at the

3

same time in the same place - giving you extra time to focus on
more enjoyable matters.

EHEEREER D - ERFRAFTFNERERE
o HEEXERBYELAMRENESTREN  BE
REE o MERIBLRS @ mERR D A SEBEE

EIREERE » THFRITFRERARER > KR
REMY > TEUCERERESS > S—EAFEET

RE e

With this newfound pre-boarding time, you can take your pre-
booked spot at a restaurant and browse the latest shopping
catalogue. You can also pick up your goods with priority and
receive exclusive gifts when your spending hits shops’ numerous
reward levels.

IRFE BB
RIRPI AR

MARIES iRichTTHIEE » 12A1
IRAE o REIPIEISHIIAZRALE » E—
WIS EINETE ©

Sign up for iRich membership on the app to turn your next
journey from pedestrian to premium.

1. —¥f—12 5 R 75 One-on-one premium services 2, EE1ZEL AR F5 Private Airport Transfers 3, IR F 75/ 0O B8 @R ARFS Huan Yu VIP Terminal
kU FRFEIR M KIS E R L IEEE S RS SFE4IFE o Note: Services above are provided with Cidal and Ithuu level of membership with reservation.
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Matisse 15 Y0 Single Malt Scotch Whisky
RFEA4=RA VYTV BV D ATYF O 1 AF—154

2. a9 SR RE bR L2

3 Matisse 19 YO Highland Single Malt Scotch Whisky
RFIA4=ANIVE Y/ BNV R29F T4 AF 194

MATISSE

Excophional Bend Of The fined Scolch Whisky 3. E%Rz]ﬂaﬁmﬁﬁiﬁ
Matisse 21 YO Scotch Whisky
RF4—R RAVF T4 AF -2
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SINGLE MALT
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www.kavalanwhisky.com

@Kkavalanwhisky {3 @ ]
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T AR HEN MTREEIL
KAVALAN SOLIST ex-BOURBON
SINGLE CASK STRENGTH

SINGLE MALT WHISKY
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IREE S B-EFELR L
KAVALAN CLASSIC

SINGLE MALT WHISKY
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TSR L) BRI
KAVALAN CONCERTMASTER
SINGLE MALT WHISKY
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KING CAR CONDUCTOR
SINGLE MALT WHISKY
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KING
CAR

WHISKY
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RIS oL

OLOROSO WFH Mt R2EEOTL
KAVALAN SOLIST

OLOROSO SHERRY

PR s EA BT
KAVALAN SOLIST PORT CASK

SINGLE CASK STRENGTH
SINGLE MALT WHISKY
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KAVALAN SOLIST FINO SHERRY
SINGLE CASK STRENGTH

SINGLE MALT WHISKY
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SINGLE CASK STRENGTH
SINGLE MALT WHISKY
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KAVALAN PODIUM
SINGLE MALT WHISKY
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Manzanilla W¥IH M+ EEBEO. 750
KAVALAN SOLIST

MANZANILLA SHERRY

SINGLE CASK STRENGTH

SINGLE MALT WHISKY
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KAVALAN CLASSIC
SINGLE MALT WHISKY

1000ml 40% Vol.
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JOHNNIE 7 WALKER

1.AWER B BEWMKRER

JOHNNIE WALKERBLUE LABEL
THE CASKS EDITION SCOTCH WHISKY

2.AWMER EME FEEELIR

JOHNNIE WALKER
BLUE LABEL SCOTCH WHISKY

BAMER SHEH

JOHNNIE WALKER
GOLD LABEL RESERVE

ANWMERE BEKRME

JOHNNIE WALKERISLAND GREEN

5.8 ER 185

JOHNNIE WALKERAGED 18 YEARS

weSINGLETON Y

6.HABEE—RFHIIEE
Bt 2EEZR5-cLassic
THE SINGLETON OF GLENDULLAN CLASSIC
7. 5BEE—RFHER
BTt=REE%J5-DoUuBLE MATURED

THE SINGLETON OF
GLENDULLAN DOUBLE MATURED

S.HMIEEE—ZBFHIBEW
B+ 5% &5 -MASTER ART

THE SINGLETON OF GLENDULLAN MASTER ART

RIrrBEEQBRAHE T2 B RIE




SHEREERY REH LD

NEW LIMITED EDITION
JOHNNIE WALKER BLUE LABEL
GHOST & RARE PORT ELLEN

Crafted with whiskies from

long-closed ghost distilleries G

elecaerze’

s
[/'.. a b

(/gézt}f LQA,(%/

Obrdll

PORT ELLEN

) | SPECIAL BLEND 'y
PLEASEDRINKRESPONSIBLY. = = @ | | = LoRT ELLEN d
JOHNNIE WALKER BLUE LABEL Blended Scotch Whisky, A ni HISKI /
43.8% Alc/Vol. ©2018 Imported by Diageo, Morwalk, CT \/ )

|

JOHNNIE WALKER

Keep Wirthing
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REMY MARTIN

LOUIS XIIl GRANDE CHAMPAGNE COGNAC
18tt SSVF-vy o N—=Zaa=Zv v s

NEERHEZERY [ EE. 1903) HESETE
REMY MARTIN COUPE SHANGHAI COLLECTION HERITAGE FINE
CHAMPAGNE COGNAC
=LY v 2 N11903
Ty y/N—ZadZ v v s

SRS T BRI 28R
REMY MARTIN CELLAR
MASTER RESERVE CELLAR No.28
€7 —vRE— UH¥—T+7—No.28

SESFHREIESETEIL

AZBSSX.0. EXCELLENCE $HEEETE AFEFV.S.OP FHESETS
Remy Martin Club Fine Champagne REMY MARTIN X.0. EXCELLENCE FINE REMY MARTIN V.S.O.P.
Cognac 1L CHAMPAGNE COGNAC FINE CHAMPAGNE COGNAC
I—vwNar 77 AL I—INAaY XO TNITH)a I—TNEY VSOP 71
SETSER AR RIEE165R S5 R g N—maed sy O Sy Y N—ZaaZv v
REMY MARTIN CELLAR MASTER
PRIME CELLAR No.16

75—V ARE— T'514 Lt5—No.16
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LONGMORN

THE PIONEERING
DISTILLERY

BMEIBFYURE-—FFRLIR

€

SECRET SPEYSIDE BN SPEYSIDE SINGLE MALT
SCOTCH WHISKY

BOTTLE NUMBER: L01/3,914
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TRIPLE TIHE CASK, T RIPLETHENELAVOUR
THE GLENLIVET TRIPLE CASK SERIES

WO A OB = AR R R
MEOWOMT OB % R — % ¥ B+ B

THE,
JLEN

THE
GLENLIVET

SINGLE MALT
SCOTCH WHISKY

’ELE’&I?_E‘/[N‘ DISTILLER'S RESERVE"

BALANCED & FRUITY

1arscatiang

GEORGE & J.G.SMITH

RIEBE Y BERAHAE Z2RRKRE




PARK

SINGLE MALT SCOTCH WHISKY

A TRIBE

SINCE 1798

A\ )
=" vEarOLD

SPIRET 0F 135¢
SINGLE MALT ScoTny

drinkaware.co.uk
for the facts
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FREBHE

A123 EHERIIEHE

A123 Taiwan Faience Waiting Lounge

A4 BRIRETEIRIEE

A4 Blue and White Butterflies Waiting Lounge

A5 EE/N\ZEHE

A5 Taiwanese Local Cuisine Waiting Lounge

A6 RIPEIGIRIEE

A6 Taiwan Aboriginal Arts Waiting Lounge

AT EEERMEHE

A7 Taiwan Alpine Waiting Lounge

A8 EEIFFRME

A8 Taiwan Tea Waiting Lounge

A9 EEHFEIEHE

A9 Taiwan Opera Waiting Lounge

DHAEFEE

DB
Public telephon
@ HFE
Restroom
SRR AIFR
Restroom For the Disabled
B HERE
Breastfeeding Room

e

@ EREEBMAR

GPS Service

&5 580 R 755 o iy

Information

BRETEEZR

E-Library

BIMNRER

“—| Outdoor Smoking Area

=

¢ | LERS
= | Spiritual Plaza

G MR AR A Pl

Duty free Service Counter

Hith

BED
Medical Clinic
;]/IT

Bank

o SE

Mobile Phone Charging Station

B123 BITEMREE

) B123 MIT Bike Waiting Lounge

B4 fES Ei MARIZHEE

B4 Saxophone AR Waiting Lounge

H B5 XX HASBERE

B5 Formosa Painting Waiting Lounge

B6 EEKRIEHE

B6 Taiwan Fruit Waiting Lounge

@ B7 RlikfeiBEm=

B7 The Glory of High-tech Waiting Lounge

B8 BLIMEEIRIE

B8 Glamorous Textile Art Waiting Lounge

B9 BB ZAIEHE

B9 Glory of Sports Waiting Lounge

RRBIRGE

) REEAT R (hskimmng)

Massage Service
[V SEAEE
J Landscape Relaxing Area
Children playground
Ea
BYRE

= £
i

R EE e
%\%’?E;E;?Area
ﬁ B S

Taiwan Museum Shop

i 3% TE BB

TAIWAN TAOYUAN INTERNATIONAL AIRPORT TERMINAL 1

49 47

B BEESIEIE Departure Immigration Desk

HiEZEAREEE KEE Departure Immigration Hall

S EERRE

01

02

03

04

05

06

07

08

09

10

11

12

et/ &KE

Cosmetic & Fragrance

REEEE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

Liquor

RERE

Taiwan Specialty

A EE

Accessories Shop

VALENTINO

Boutique

BEREAS]

TTL

RERB/T55RAN

Tobacco & Liquor & Chocolate

REREm/MIThi
International Boutiques & Watches
BEEE

Taiwan Specialty
FIESKE

Ever Rich Jewelry

SALVATORE FERRAGAMO

Boutique

RALPH LAUREN

Boutique

MICHAEL KORS

Boutique

FHREHE

Watches Shop

et/ EKE

Cosmetic & Fragrance

BELUERE
Bistro:D Restaurant
BEGE
Taiwan Specialty

RERB/T95%N

Tobacco & Liquor & Chocolate

TR EEA

Beauty & Health Care

ESPRESSAMENTE ILLY
Café

e

Book Store

BOTTEGA VENETA

Boutique

25

26

27

28

29

30

31

32

33

34

35

36

GUCCI

Boutique

HERMES

Boutique

MONCLER

Boutique

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

OMEGA

Boutique

BVLGARI

Boutique

MONTBLANC

Boutique

ST RN

Victoria's Secret

JO MALONE

Fragrance

TUMI

Boutique

37

38

39

40

41

42

43

44

45

46

47

48

BALLY

Boutique

DUNHILL

Boutique

3CEEE

Digital Plaza

=

Book Store

FEERE

hoémee KITCHEN Restaurant

=L

Kidsland

BEFRE

Taiwan Impression

=Py

Tobacco & Liquor

LINDT

Chocolate / Pick & Mix

fetm/EKE

Cosmetic & Fragrance

RBREE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

49

50

51

52

53

54

55

56

57

58

59

60

Liquor

SWAROVSKI

Boutique

LR E= S

Accessories Shop

AGNES B

Boutique

BEREAT

TTL

RiB/155 0

Tobacco & Liquor & Chocolate

BERE
Taiwan Specialty
FIESKE
Ever Rich Jewelry

AR/ MIThiR

International Boutiques & Watches

ERFHREEE

Watches Shop

fetm/&EKE

Cosmetic & Fragrance

BEISHEE

Bistro:D Restaurant

(&

AS B35
SN -
A3.A2.A1

61

62

63

64

65

66

67

68

69

70

71

72

RBEEE
Tobacco & Liquor

TR BEZERG T

Beauty & Health Care

BNHR

Kidsland

ESPRESSAMENTE ILLY

Café

3CHEE

Digital Plaza

e

Book Store

MCM

Boutique

SALVATORE FERRAGAMO

Boutique

BOTTEGA VENETA

Boutique

GUCCI

Boutique

HERMES

Boutique

CARTIER

Boutique

73

74

75

76

77

78

79

80

81

82

83

84

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

JO MALONE

Fragrance

OMEGA

Boutique

BVLGARI

Boutique

SRFHREEE

Watches Shop

MONTBLANC

Boutique

FEEIRE

homee KITCHEN Restaurant

3CHEE

Digital Plaza

g5
Book Store
BEFERE

Taiwan Impression
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Departure Hall

D os

B -

Waiting Lounge

[ —— (ST — *
@ D7 HISEmRERARE Departure Immigration Hall
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26
B 0s z ‘e
l
W 12 R B A B Departure Check-in Hall @
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& neroeees . @ 5EE.. {S) FR R 01 (i BIEKE 16 BVLGARI 31 SCHEE 46 BTABBSER, 61 FEGEN 76 VICTORIA'S SECRET
Cosmetic & Fragrance Boutique Digital Plaza Tobacco & Liquor & Tastes Tobacco & Liquor & Chocolate Boutique
(=i HEALE e Hello Klﬁy of Taiwan
o Sreeserdne oo o T e 02 HESHE 17 FENDI 32 BEEME 47 LiRIEK 62 {LirmIEK 77 SCIEABIERE
ifﬁ s z\ﬂ == yE i = N N Ever Rich Jewelry Boutique Lohas Shop Cosmetic & Fragrance Cosmetic & Fragrance D_|g_|tal Plaza & Sound
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arty Store 03 EAREE 18 CHLOE 33 AOBHEE 48 CARTIER 63 JOHNNIE WALKER 78 EEAE/B/I5ES
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N e I 04 GODIVA 19 BERZENHI= 34 BEEEERSHTELRE 49 Fik 64 FEFEEIE 79 FERHRE
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43 B AR B = e 05 COACH 20 bzl 35 GUCCI 50 BURBERRY 65 HRIEZEL 80 EIEIEMIE
gf!%ﬁ?;:;lz g‘%l;%e?%l%g%nd ﬁzﬁﬁ Boutique Cosmetic & Fragrance Boutique Boutique Beauty & Health care International Boutiques
FERR IR el = R XALZEER 06 FEE%BRERRERL 21 FHRESE 36 BURBERRY 51 VALENTINO 66 1Likdn/&EK 81 BORSALINI
Lighting Experience Zone IQE:;:W Waiting Sas] Art Gallery Duty Free Service Counter Watches Shop Boutique Boutique Cosmetic & Fragrance Boutique
=0 ERE C5 = : = HEE FaRnEE )
&db]01ES 5 BuiiE = Eﬂi’. 07 HERMES 22 BRFHEEEE 37 hEEE 52 OMEGA 67 BTN 82 COACH
Taipei 101 Landscape — [gﬁ:éejbrary Waiting Boutique Watches Shop International Boutiques Boutique Liquor & Chocolate Boutique
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Lounge Boutique Boutique Digital Plaza Boutique Taiwan Specialty & Boutique
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saarE | [ 2REE.. ‘EEJE 09 SAINT LAURENT 24 BOTTEGAVENETA 39 HCMEEMIE 54 GuCC| 60 MRS 84 HUGO BOSS
Boutique Boutique Beauty & Health Care Boutique Taiwan Museum Shop Boutique
CETITES TR AL R . SR
%500 L&) e L 10 MIU MIU 25 VICTORIA'S SECRET 40 AEBESEIGEA 55 PRADA 70 B 85 MCM
Exploration in Hualien and Boutique Boutique Taiwan Specialty & Boutique The Fu-Cha Village Boutique
Taitung Waiting Lounge = {%@EY/Z?‘EDH&Z% _ Liquor & Chocolate
EARY(IES EEAE [:j] el 11 TOD'S 26 #RAFEmOMTHER 41 BERE 56 SALVATORE FERRAGAMO 71 BEIERLE 86 MICHAEL KORS
Taiwan Indigenous Sports Park Boutique Boutiques / Watches Tobacco & Liquor Boutique Taiwan Craft Shop Boutique
Cultural Park e N
BB o 1N YE O @2 R O
= - e e [: Medical Clini 12 MONTBLANC 27 FEE 42 SONY/TFEREIZFIE 57 fBamIREIIE 72 EEHMIE 87 LONGCHAMP
ﬁﬁ%ﬁéj%gu@ ID__E' Egjzifiifiﬁ:c%mr cdlenme Boutique Boutique Digital Plaza/ Specialty Shop POP-UP Store Sports Store Boutique
AED e . e L
LEEETETER LI T R AED 13 RALPH LAUREN 28 WBSEE 43 Hello Kitty BFEFTE 58 BOTTEGA VENETA 73 WESEE 88 3C/EEAIRIES
Taiwan Black Bear Advocacy TV Lounge Boutique Tobacco & Liquor Hello Kitty Gift Gate Boutique Tobacco & Liquor Digital Plaza & Sound
Area Vision & Book Shop
SRR BT EREE FETETEREE 14 DUNHILL 29 FHATRERIE 44 WHEEFRREE 59 K= 74 APPLEEEE 89 EilEE
Coastal Living Waiting Lounge Pingxi the Village of Hope Boutique Travel Light Concept Store Hakka & Aborigines Culture Jewelry Apple Specialty Store Wonderland
Waiting Lounge
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LOHAS of Outlying Island Wildlife Conservation Boutique Book Store Book Store Taiwan Specialty Sports Store Taiwan Specialty &
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