tTraveI

T R AV E L M A G A Z

2019 | AUTUMN | NO.71

Bouthuelﬂz—;ﬁﬁ;_qmﬁ =T ATRCE i
Cover Sfoty | 2HABKZM N
HEBRKE | SEEKERT T

ey - AR



“Neu [KEEP

ey
f—

" ORIGIN SERIES

4 SCOTTISH REGIONS, 4 UNIQUE FLAVOURS
FREOXER, OESS AKX

V. WG

0
PR

JOHNNIE WALKER

DIAGEO & & B4 akA

Drink Responsibly DRINKiQ.com




YOURS TO EXPLORE

A B B & F R P&




002

FaVve

RAVEL MAGAZIN

019
040

056

| Service REBFEIHARTS

RBEERHILH

| New Arrival |
Bk HEES
EFFHITRIER
EIRENAHLD
ZF LEIRIES

| Cover Story HIEMNE |
=35 /N i3

\ \Fashion Guide R{THER |
HEIREREELSMm
BmaEREME Go !

| Taste Culture RIKX3IL |
Promotion fEEE mitEE
Cultural X &&E

Special Report HKEISE

Corporate Social Responsibility 2887 7
Unique Taiwan &/&5FE YY)

HBhR 8517 Published |
RERIDBRAT

TASA MENG CORPORATION
£51T A Publisher |

352 Su-Chin Ku

ik Address |

adtmEEiLEE 57 5% 3 122 1 3F-1, No.57,
Fu-Hsing North Road, Taipei, Taiwan
EFIRFSEE Service Line |
0800-001-699

81k Website |
www.tasameng.com.tw

HERFR# Cover |
Shutterstock

EEIBHE Producer |
REESHEBNEBERDERATMA
DRE

HOME MEDIA GROUP LTD CITE BRANCH
ik Address |

BIMRERR R 14158 6 18
6F.,No.141, Sec. 2, Minsheng E. Rd.,
Zhongshan Dist., Taipei City 104, Taiwan

BEE Tel |

+886-2-2500-7578

iTravel #FERRBIRIDBRATLIR - FHIPZ
BHERSZ IPIRERYRE  BECTESR
RGN TN BRIER Y RERVRBZ X
TNEE - AP HREAS ZRER ST
B FEARTESFEORACBHRER 5
FAFTE S MR AR RADEIE
ITravel Travel Magazine is published by Tasa
Meng Corporation. Images in the publication
are for reference only and may differ from the
actual goods available. Advertisements in
the publication shall not be construed as an
approval or endorsement of the products or
services advertised unless expressly stated in
the advertisement. All editorial content in this
publication is protected by copyright and may
not be republished or reproduced in any form
without prior permission from the publisher.
The opinions and writing in this publication do
not represent the position of the publisher.

MIX
Paper from
responsible sources

@ ow ng FSC™ C006330
SOYINK| s rsccocssasmas



N\ HIGHLAND
‘3‘ PARK

SINGLE MALT SCOTCH WHISKY

A TRIBE APART.

SINCE 1798

gis ..

EAGLE

SPIRIT oF Ty
SINGLEMALT Scatny

drinkaware.co.uk
for the facts

HERB
TS 12K




004
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Tasa MEenG
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Duyy free

What kind of public space can make travelers feel
comfortable when going to and from the airport every
time? For the past decades, Tasa Meng kept asking itself
this question and has led to different levels of thinking and
interpretation in various fields. In the new lounge, Tasa
Meng fully utilizes the flexibly of the space and creates a
variety of themed lounges. Tasa Meng balances the best
“aesthetic distance” in business so that travelers can find a
soothing space for a rendezvous of perception in the busy
airport.
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From Style to
Service, The Most
Comprehensive Duty
Free Shop

Tasa Meng, with decades of history, has
performed a leading role in advancing
aesthetics and style in the airport.
With each of their projects, they have
created something that reflects its time
and circumstances. At the airport where
time and memories mix and combine,
Tasa Meng duty free shop provides a
lovely atmosphere. Throughout their
impressive journey, Tasa Meng has
gathered top brands and subtly blended
fashion, aesthetics and art with an
international viewpoint. They have
brought in major international brands
to come and establish a presence
in the airport, and crossed national
borders searching far and wide for
perfume, cosmetics, timepiece and
jewellery brands, as well as all kinds of
popular goods such as tobacco, alcohol,
and chocolate. Tasa Meng provides
travellers with an all new frontier of
fashion, surpassing their expectations
by marking themselves out from
traditional duty free shops with such an
exceptional array of fine international
brands and varied styles.

In addition, Tasa Meng’s professional
and caring customer service assistants
are able to offer information and
assistance with any issues or problems
that customers may have. The staff
have repeatedly received praise from
both domestic and international
travellers, gaining attention for their
professionalism. They hope to let
domestic and international travellers
feel the energy and warmth of Taiwan
through Taiwan’s “Most Beautiful
Humanistic Scenery”. Tasa Meng’s new

philosophy behind their considerate
airport service is “strictly maintain
professional boundaries while taking
meticulous care”, and they are putting
their heart and soul into making
considerations for travellers of all
different nationalities, as they have
always done. A children’s play area,
an airport library, a charging area
for electronic devices and exercise
facilities were established in order to
give passing travellers places during
their journey where they can feel as
free and unrestricted as if they were at
home. Aside from these varied facilities,
Tasa Meng will install emergency video
call services in public areas, providing
comprehensive services for travellers. In
the future, Tasa Meng will also pioneer
an all new design for different kinds of
art exhibition with their creative skills.
Their “Taiwan is Good” exhibition space
and digital art gallery project allow art
to break out of existing patterns and
integrate into the airport in a more lively
and varied form. In the future their
creative skills will be put into practice to
upgrade the shopping experience with
the introduction of more interactive
technologies, including smart shop
shelving, digital membership cards and
a service app, in order to make things
more convenient for consumers.
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New Locally Styled
Shared Spaces

New Coastal-Themed
Waiting Lounge That
Will Awaken Your
Sense of Beauty

In addition to their continued hard work
in support of Taiwan’s local culture, Tasa
Meng is also seeking to lead travellers
to uncover Taiwan’s rich indigineous
design and human warmth. In their
new “D1 Coastal Living Waiting Lounge”,
the seating that Tasa Meng has created
from repurposed surfboards and sails
displays the special characteristics of
Taiwan’s north-east coast, and travellers
are brought on a visual tour of Taiwan’s
famous sites and beautiful natural
scenery. The coastal theme of this rest
space also serves as a counterpart to the
“D2 LOHAS of Outlying Island Waiting
Lounge”. In the near future, some creative
and interactive technologies will be added
in both waiting lounges which will allow
travellers to experience surfing and see
shoals of fish for themselves.

A Five-Star Restroom
Experience Focuses
on the Details

“Details” are critical for achieving a feeling
of quality, and for places such as an
airport, a focal point where these details
come to the fore is in the restrooms.
Considering some travellers have
impaired mobility or are accompanied
by infants, Tasa Meng has sought to pay
attention to these details, using them as
a starting point from which to perform
renovation and improvement work on
thirteen restrooms in Zone D, including
an innovative smart model restroom. In
the future, aside from installing TOTO
intelligent toilet seats in all restrooms,
baby care beds will also be added in
disabled restrooms. Through upgrading

Tasa Meng’s themed waiting lounges mark a softening from the strict and
regular decor that is the norm in the airport, and it is hoped that Taiwan’s
welcoming and beautiful scenery will leave a lasting impression in the eyes
and hearts of travellers from around the world. The space is given over to
them, and through culture and art they can see a different perspective, while
paying respects to the wonder of this country.

the facilities, the environment as a whole
and its functional convenience are in turn
improved. Tasa Meng has also poured
their design vision into these spaces, and
the project will be carried out following
the theme of “Taiwan’s Hundred Peaks”.
As of the time of writing, a Hehuan
Mountain themed restroom near the
D3 waiting lounge has already been
completed, and the other restrooms
will be progressively upgraded over the
coming weeks and months, in order to
provide travellers with superior service.

With Customer
Service in Mind, Tasa
Meng Introduces the

“Angel Shopping Cart”

“Service that moves people” — Tasa
Meng has always strived to provide the
finest customer service, and they hope
that their service will be an out-of-the-

ordinary experience that can move
customers. Their dedicated efforts have
won them international praise, and
they will continue to press forward with
their mission to take care of the needs
of travellers during their journeys. The
newly launched Angel Shopping Cart
has allowed those travellers who are
accompanied by infants to enjoy a more
comfortable shopping experience while
their infant sits safely and securely in the
cart, ensuring that the customers who
are most in need of care are satisfied.
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Since the founding of Swarovski in Austria
in 1895 until the present day, it has become
a byword for top-tier crystal jewellery
and ornaments. With exceptional quality,
exquisite craftsmanship and outstanding
creativity, they provide customers with a
visual feast of different pieces to choose
from. Aside from their devotion to offering
fashionable and superior jewellery and
ornaments, Swarovski is also engaged
in social projects, and their “Swarovski
Waterschool” global education programme
has to date benefited 500,000 children
living close to large rivers around the
world. They have also supported the
development of creative industries and the
protection of natural resources through
the Swarovski Foundation, established in
2013, and their work to advance women
and children’s rights and welfare stands as
a positive contribution to society.

This time, Swarovski launched their
time-limited “Summer City Buzz” Pop-
up store in the airport. The store was
richly decorated with diverse designs
including a summertime themed RV as a
highlight. Inspiration was drawn from the
picturesque scenic islands of Portofino,
Capri, Mykonos and Naxos to bring the
summer sunshine into the airport, evoking
memories of azure blue skies. The Pop-up
store not only let people know about this
series of products, but also encouraged
women to #FollowYourDesires this
season and boldly express yourselves.
Next season, Swarovski will deliver a
fantastical fashion journey inspired by
Northern Europe with their all-new Magic
Light series, with scenery from Iceland
and starry polar skies. Through this series
of jewellery, watches and accessories,
evocative of the mystical charms of light
and nature, they hope to strengthen and
emphasize the importance of positive
energy and personal style through design,
letting customers feel the incomparable
glittering splendor of Swarovski.
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The Fragrance of Coffee at the
Departure Gate — Starbucks

From a coffee tree in the source country to the cup of coffee in
your hand, Starbucks has continuously been breaking new ground
relative to other coffeehouse chains with their demand for quality.
They select and roast only the highest quality coffee, providing
consumers with a lifestyle, rather than simply something to
drink. Today, Starbucks can be found all over the world, and
the company has become the world’s largest consumer and
retailer of coffee beans. They continue to strive for the finest
quality coffee, combining excellent flavor with a comfortable
and relaxed environment. This has brought widespread acclaim
from international coffee experts, with Starbucks being dubbed
the “legendary king of coffee”. Of course, for travellers passing
through the airport, being able to ponder life over a cup of coffee
also serves to bring them some tranquility from their hectic day,
satisfying and comforting both spirit and taste buds. The newly
opened Starbucks near Gate D3 thus provides the bustling throngs
of travellers with a little oasis of peace.
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Jewellery Boxes from Formosa
— Dreamy Miracle

Starting from the planting of the fruit trees, Dreamy Miracle
maintains the strictest possible process control. Each plant
must conform to SGS test criteria before being harvested.
With technical guidance from their parent company Guannan
Biotechnology, Taiwan’s only specialist domestic producer
of frozen fruits, Dreamy Miracle affords food-lovers the
opportunity to savour the natural fruity flavors and increase
their fruit intake. Not only that, their fruit popsicles, a product
of Taiwan’s beautiful natural conditions, provide a natural,
healthy and dream-like visual feast. During transportation and
distribution, Dreamy Miracle strictly maintains a temperature
of -18°C throughout in order to preserve freshness. They
select only the best seasonal Taiwanese fruits, and transport
them directly from the producing area to be washed and cut
up before being immediately frozen and packaged. Every
popsicle therefore retains the fresh, natural flavors of the
fruit. If you're interested in sampling these naturally delicious
popsicles yourself, you can find them in Terminal 2 of Taoyuan
Airport, at D3 Bar in departures Zone D on 3F!
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| The Northern Cross-Island Highway |

Meandering Through
Taiwan’s Primeval
Forests

Compared to the expansive and
boundless roads of the Americas and
Europe, Taiwan’s roads have many tourist
spots concentrated along the route,
and thus provide a pleasant and refined
feeling in terms of natural scenery.
Stretching from Daxi, Taoyuan in the west
to Yilan in the east, the Northern Cross-
Island Highway is Northern Taiwan’s main
route to Yilan. The route passes through
the Xueshan mountains, with majestic
scenery, winding valleys, and Taiwan’s
precious Cypress forests. Whether it’s
a free and easy road trip or a journey
with a clear destination, the Northern
Cross-Island Highway fills you with a
yearning for the green sprawl. From Xikou
Terrace, Jiaobanshan Park, Jiaobanshan
Scenic Area, Fuxing Bridge, Luofu
Bridge, Dongyanshan Forest Recreation
Area, Ronghua Dam, and Philosophical
Mountain Nature Reserve, to Mingchi
Forest Recreation Area, the Northern
Cross-Island Highway exhibits undulating
mountain landforms. This is particularly
evident at the section of Provincial
Highway #7 after Luofu (23K), which is
located on a mountain ridge. Here, the
Directorate General of Highways has
safeguarded Taiwan’s original Incense
Cedar trees and channeled mountain
spring water into ecological pools,
attracting all kinds of mountain flora and
fauna. The diverse vegetation enhances
the visual impression for drivers and
gives the Northern Cross-Island Highway
a unique roadside landscape and rich
natural ecology. The section near Mingchi
(Pearl of the Northern Cross-Island
Highway), with its vast expanse of old-
growth forest, imbues the journey with a
certain magic feel. The traveller can linger
in the clouds and mist, breathing in the
forest air.
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Filming Location
of the Classic
Automobile
Commercial

It is said that “Any mountain, high or low,
can be given spirit by god; any waters,
deep or shallow, can be given spirit by a
dragon”. For Jinshui Road, perhaps “Any
road, long or short, can be given beauty
by snaking turns” is more appropriate.
Connecting Jinguashi and Shuinandong,
this section of road only 700 metres
in length, known as a vital link of the
North #34 County Road, was once the
only road leading from Jinguashi to
Shuinandong. Tracing a course alongside
the ravine of Jiufen brook, there are not
only magnificent scenes of mountains
interwoven with water, but also the
cultural villages of Jinguashi and Jiufen.
The road skirts around the mountainous
terrain in a spiraling ascent, flanked on
one side by a vertiginous river valley and
on the other by verdant green slopes.
Although the scenery is beautiful, the
road is a test of the driver’s skills. The
ten successive hairpin bends mark this

as Taiwan’s most distinguished road,
while also creating precipitous driving
conditions. But it is precisely because
of this special terrain that Jinshui Road
attracts so many domestic and foreign
car companies and enthusiasts to
film here. For drivers, conquering the
characteristic bends of Jinshui Road
requires concentration. Those seeking
the spectacular scenery of the road as it
spirals upward can take the branch road
towards Quanjitang. After a steeply sloped
section, before the bend, the traditional
Chinese-style Jing Ming Pavilion can be
seen, and this is a great spot for taking
pictures of Jinshui Road’s winding bends.
Continuing further towards the sea,
passing the Golden Waterfall, Waste Flue,
and the Remains of the 13 Levels, on the
connected Binhai Road there are views
of the Yin and Yang Sea, and the traveller
can experience the exquisite sights of the
Golden Mountain City.
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Explore Taiwan’s
Secret Mountain
Ecology

Leading to Taiwan’s famous Alishan region,
Provincial Highway 18 is also known as
“Alishan Highway”. Climbing from 200m
to 2500m above sea level, the route is
rich with beautiful natural terrain, diverse
ecologies, and human cultural resources,
and is Taiwan’s most classic travel route.
This road, with its billowing clouds and
mist, possesses diverse ecologies ranging
from subtropical to polar climates, and
refined broadleaf forests, which make
the traveller feel carefree and joyful.
Where this road stands out compared
to Hehuan Mountain Road is that its

exquisite folded mountain chains have
been watched over by the indigenous
Tsou people as part of their territory
for generations, with their unique and
intriguing human culture. According
to a report in Smile Taiwan, after the
enormous damage inflicted on the road
by Typhoon Morakot in 2009 the Fifth
Maintenance Office performed almost
10 years of painstaking conservation
work to bring the ecology along the route
back to life. The safety of the landscape
and the road was upgraded to a high
standard, including the construction of
a mountainside retaining wall using a
“vegetation engineering” approach to
stabilise the slope. This method involved
filling with toppled trees and fallen leaves,
which successfully brought fireflies back
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to Alishan Road. The thick forests along the
route also help butterflies move back and
forth freely through the areas between the
mountain forests and the road. At sections
with wider hinterland, Formosan alder and
calico flowers were planted, creating an
environment of shady forests and providing
butterflies with a source of honey, bringing
new life to Alishan Road. Furthermore,
driving along the road, travellers can
reach Chukou, Xiding, Longtou, Shizhao
and Alishan National Forest Recreation
Area. Whether it’s viewing the sun in
a sea of clouds, enjoying the nostalgia
of the old railway tracks, or roaming
the walking paths, there is something
for everyone. Those who enjoy human
culture can visit the aboriginal villages
to learn about the history and culture of
Taiwan’s indiginous people.
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Hualien-Taitung
Coast's Beautiful
Woven Belt

Suhua Highway was the first road con-
structed by the government in Eastern
Taiwan. As early as the 13th year of the
reign of the Tongzhi Emperor of the Qing
Dynasty, government work units received
orders to open up a land route connecting
Su’ao and Hualien. At the time, it was
known as the North Road. By the 21st
year of the Republic of China (1932),
the 118km long Suhua Highway was in

operation, opening up the incredible
oceanside scenery. This road, leading
from Su’ao in Yilan County to Hualien,
hugs the East Coast, with panoramic
views of the vast Pacific Ocean and steep
mountains. Over hundreds of years of
construction work, this road has recorded
the memories of the mountains and sea
and the sweat of our forebears, and bears
witness to the great character of migrants
and pioneers old and new. Suhua Highway,
with its blue seas, has several scenic
viewing points along the route, including
the Chongde path down to the sea by
the northern mouth of Chongde Tunnel,
where travellers can admire the limestone
landforms and cliffside vegetation above
the pebble beach, or the classic and
well-known Qingshui Cliff. This region
encompasses the 20km between Chongde
and Heping, and is the most thrilling and
spectacular section of Suhua Highway.
Qingshui Cliff is primarily composed of
gneiss and marble, and is nearly vertical
as it meets the Pacific Ocean. This makes
Suhua Highway’s construction halfway
up the mountain even more distinct, like
a beautiful woven belt passing through
Taiwan’s beautiful Hualien-Taitung Coast.
Looking up at the steep cliffs and out
over the vast sea, the magnificence of the
natural world can be felt. Interestingly,
this concentration of natural marvels
and impressive road construction was
printed in 1961 on the Bank of Taiwan’s 1
Yuan banknotes, further emphasizing the
wonder and beauty of Suhua Highway.
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his astonlshmg road has also been called “Rollercoaster
~ Road” due to the undulatlons in height present at

e -attratts visitors even when it’s windy and rainy. During

' - a rainstorm, the grandeur of the scenery here is even
more readily observed. It is therefore regarded by some
as the world’s most beautiful road. On the Atlantic Road,
“travellers can experience Norway’s mountains, ocean,
fjords, lakes and rivers, and even see whales, seals and
seabirds. Lingering on the road, one can observe the
primeval appearance of the vegetation covering the
islands, and tour nature reserves and wetlands.

The ocean has always been extremely important to
Norway, not only as a medium of transportation, but
also in relation to industry, recreation and the economy.
The Atlantic Road not only improved the transportation
of goods for the fishing industry, but also represents
an unforgettable and magnificent journey for anyone
wanting to experience spectacular natural scenery and
human engineering, whether in a car, on foot or on a
bike. Furthermore, the beautiful views have attracted
more than ten automobile manufacturers to shoot
commercials here.

some sections. Unlike most. roads the Atlantic Road

er?ﬁakeas it caresses the ocean R
isla s’Startmg in Averoy and extending to | Eide, . ——
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| Nevada’s Valley of Fire Road |

The Fantastic Red
Road

The Valley of Fire Road is well known
for its peculiar scenery, and is the main
road through the Valley of Fire State
Park, the oldest state park in Nevada,
USA. Even though it has been paved with

asphalt, the road is still very bumpy and
has many bends, making it a relatively
challenging drive. However, if you have
an affinity for red, this may be your
favourite road in the world, because
of the huge quantities of beautiful
red sandstone, which under sunlight
appears to be on fire. This unusual
and special property led to the road’s
designation in 1995 as Nevada’s “scenic
road”. After following the road through
a 7km long desert plain, then winding
through a series of bare hills, travellers
will find themselves at the entrance to
the State Park. The interesting thing is,
when you drive on this road through
the hills, more and more hills and
gracefully curved trails come into view,
overwhelming your eyes. If you are
coming here, please do not forget to
bring your camera. The views here give
the illusion that one is on mars, filled
with an unimaginable energy.
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Icefields Parkway
Adventure Log

Highway 93, also known as the Icefields
Parkway, is located in Alberta, Canada,
between Banff and Jasper National
Parks. It has a total length of 144 miles,
with breathtaking views of ice fields.
The Icefields Parkway has been listed
in National Geographic as “the drive of
a lifetime”. This road, which captures
the wild beauty of the Candian Rockies,
winds its way through craggy peaks.
Along the route, one can not only view
glaciers, but also sparkling blue lakes.

Every ten miles there is a spot where
you must pull over to take pictures,
and on every corner there’s the chance
of seeing wildlife. Some people joke
that no matter how you travel on this
road, you should never put down
your camera. Winters on the Icefields
Parkway are long, lasting until the
middle of June. By the end of June,
the frozen lakes melt and turn blue-
green, and by mid-July no snow falls on
the mountain hiking routes. Between
June and August, the highest daytime
temperatures are between 17°C and
20°C, with nighttime lows of 2°C to 3°C.
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The Precious Ring-Road of
Iceland

Iceland’s Route 1, also known as the Ring-Road, is the primary
highway of Iceland that connects Iceland’s large cities together.
Built in 1974, with a total length of 1332km, Route 1 passes
through rich terrain including fjords, mountains and plains.
Aside from its economic benefits as a freight shipping route,
it links together some of the island’s smaller communities and
also attracts travellers to come and “conquer” the road. Driving

on this ring-road that encircles the island like a necklace, you
may also come across scenes familiar from movies. Despite only
requiring 12 hours to drive around, eager travellers may remain
in this island country for one to two weeks, depending on the
season, using the road as a starting point for their travels.
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| America’s Route 66 |

Mother Road of the USA

The romance of Route 66 continues to attract people from all
over the world. This legendary old road leads from Chicago to
Los Angeles, tracing a diagonal through the heart of the country.
Along the route one can see typically American style roadside
scenes such as neon signs and truck stops freckled with rust.
A journey on Route 66 is also a journey through the USA’s
history. Before it came to be called Route 66, this was one of the
country’s earliest transcontinental roads. In the three decades
around World War I, Route 66 gained the title of “The Main
Street of America” because it snaked through some of the main
towns of the American Midwest and Southwest, with hundreds
of little cafes, motels, gas stations and places to see along the
route. It reflects the changes in the makeup of the population
from the Rust Belt to the Sun Belt.
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Awmmw Appetét& - The WMM“‘;
of the Private Kitchen
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Breaking free from standard restaurants and restricted zu' e, | ivate
kitchens have deconstructed the relationship between > and their
appetite and restarted the beautiful process of people s’eachhing for
food. From everyday dislies and fusion cuisine to creative\delicacies,
private kitchens are more than"jgg,tdlk - they follow in the spirit of
artisans and master chefs to prllde foo:ijéftsmanship that transports
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the guest back to nature.
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A Flower Garden Feast in
a European-Style House

Following the road uphill, a red-brick
mansion with wooden doors comes
into view. Known as the “Foot of the
Mountain” private kitchen, this is a private
kitchen in Taoyuan offering European
cuisine. There is no fixed menu. Aside
from the dining table and the dishes upon
it, the comfortable lawn and plants here
also draw one’s gaze. Here, guests can
enjoy an escape from the clamour of the
city and relax in a quiet and comfortable
environment, with the proprietor’s fluffy
poodle to welcome them. A graduate

O PkEMFREMHAE 2 & 246 5%

O No. 246, Section 2, Fumei
Road, Pingzhen District, Taoyuan
City

of Le Cordon Bleu in Tokyo, head chef
Kevin is an expert at blending authentic
French cuisine with his own creative twist,
producing classic dishes such as Scallops
Provencal, Porcino Mushroom Risotto,
and Duck Confit for guests to savor in a
spacious environment surrounded by
greenery. The desserts here also come
highly recommended. In particular, the
Sour Cherry and Mint Cheesecake and the
Tarte Chiboust tantalise the tastebuds of
the sweet-toothed and have prompted
many internet foodies to express their
appreciation for Foot of the Mountain
private kitchen.
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Le Cordon Bleu Private
Kitchen in an Invisible
Rationalist Building

Nestled against chinaberry trees, Ding
Kitchen’s rationalist structure is actually
full to the brim with culinary warmth.
The greenery here serves not only as
visual comfort, but is also self-supporting
functional farmland. Boss and head
chef Ding Wei-Hong considers where his
ingredients are sourced from, and has
therefore planted various edible plants
on the land around the building that can
be incorporated into the dishes. The deep
mastery of culinary arts acquired from
Le Cordon Bleu and experience working
in well-known restaurants synergize to
create Ding Kitchen’s culinary feast. There
is no menu here, and seasonal ingredients
and local Taiwanese flavors are used to
produce dish after dish of fusion cuisine.
The sauce that is sometimes produced
and sold from here has also become
highly sought after by gourmands.
Besides the culinary delights on offer, chef
Ding Wei-Hong also sometimes discusses
the culinary uses of different vegetables
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with organic planting experts, bringing
the unassuming yet delicious vegetables
to the dining table with minimal waste.
Through cuisine that retains the charming
tastes of the ingredients themselves,
guests are moved and brought on a taste
journey through Taiwan’s local flavors.

L INFO

O HEHRZEE M =E 155
527 58
® No. 27, Lane 155, Section

3, Yuanlin Road, Daxi District,
Taoyuan City
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® No. 17-3, Dafeng Street, Luzhu
District, Taoyuan City ( 20 mins
from the airport )
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O ERHAINE 195 SRR
(AOFEFEREE L)

O Rear Building, No. 195,
Chenggong Road, West Central
District, Tainan City ( entrance
on Zhongcheng Rd )

A Magnificent and Breath-
taking Buffet

As private kitchens gradually enter the
mainstream, how can different ingredients
be used to connect people with their
taste buds? Compared to simpler or
more homely restaurants, Rich Ginger
Private Kitchen offers a higher end dining
experience. Ingredients such as first-class
seafood, black truffles, and Kobe wagyu
beef are everyday cuisine here. Head chef
Wei Ling also attaches great importance to
the freshness of the food. Every day, early
in the morning, freshly caught seasonal
seafood is bought south from Keelung.
Thanks to his superb skills, his cooking
preserves the fresh taste for the guests
to savor, establishing Rich Ginger Private
Kitchen’s distinct position in the world of
private kitchens.



Awaken Your Senses
with Wagyu

Contour lines, thick and thin and
white like bolts of electricity,
blossoming boldly in bright red
slices of meat - this is wagyu beef,
part of Japan’s top tier of culinary
culture. Oka Beef private kitchen
occupies a bare-faced concrete
building rising steeply from the
ground amongst the alleys of
Chenggong Road, Zhongxi District,
Tainan. The minimalist design
from local architect Mao Shen-
Chiang fuses the sobriety and
simplicity of bare concrete and
timber, ingeniously subverting the
stereotype of a butcher’s shop, and
sets aside a space for guests focused
on meat products and food culture.
Here, one can savor the cadence
of juicy wagyu beef followed by
onigiri, steak, and sukiyaki, all while
sitting on a Y-chair designed by
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Danish national treasure Hans J.
Wegner. The fresh fish and seasonal
fruit and vegetables purchased
each morning from the hundred-
year old Shuixian Gong Market are
further testament to Oka Beef’s
commitment to present the best
delicacies to their customers.
Sometimes mild and light,
sometimes strong-tasting and bold,
the different arrangements reflect
Oka Beef’s cooking philosophy.
In choosing to open up in Tainan,
where there are many similar
establishments, Oka Beef showed
that they are not at all afraid of
competition. The combination of
a top class wagyu beef shop and
private kitchen creates a new level
of culinary experience in Tainan.
Through the taste journey while
chewing wagyu, the imagination of
the world towards wagyu cuisine is
rekindled.
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O No. 4, Alley 2, Lane 359, Fujin
Street, Songshan District, Taipei
City
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Culinary Recollections
and Art of the Home

Shiyi is a private kitchen that subverts the
imaginations and stirs up the memories
of guests. Setting it apart from ordinary
private kitchens, the impression here is like
walking into the world of Japanese writer
Keigo Higashino’s “Miracles of the Namiya
General Store”. Shiyi creates a feeling of
home to induce a culinary relationship
between chefs and food lovers. With
valuing elders, the sharing economy, and
experiential catering as their starting point,
Shiyi have newly set up shop in an old
house on Minsheng Community’s Fujin
Street. The head chefs are all elders, with
the oldest being ninety-three years of
age. The elders and young people share
and exchange their stories and their art
of cooking, thereby enabling these to be
transmitted and passed on. Whether a
bowl! of stewed minced pork with rice, or
a simple and unpretentious light soup,
at Shiyi you can always experience the
sentiment of daily life, and recollect and
ruminate as you chew.
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BURBERRY
Epsese

ERHERYITENRHEE  LUBR
AR~ RIS FBIR - KAER
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BY B % BRI 1924 £ BURBERRY [
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The practical and trendy British brand

Burberry continues to win the favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and white was once the liner of
Burberry's raincoat series in 1924, and has now become a classic icon.

B RBRIZE—
B 1966 4 #E BOTTEGA
VENETA "B ERIE Y
—EFEE - BEEE
- - RAHEEHREET
11 E B A R R SIS A B
BEEEER AR
Bt RIBAREE &
fBz— - mENKE
FEMHBRERE

Iy

- | WEAHESD REE
Bk BERNEE -

N - - ) Discretion, quality,
and craftsmanship—

BO-I_I- EGA BOTTEGA VENETA has created a new standard of luxury since its founding
in Vicenza in 1966. Steeped in the traditions of Italy's master leather

craftsmen and long celebrated for its extraordinary leather goods, Bottega

VE N ETA Veneta has recently emerged as one of the world's premier luxury brands.

The company's famous motto, “When your own initials are enough,”

%K*U*%ﬁﬂﬁgl% expresses a philosophy of individuality and confidence.
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borsalini
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Founded in 1981, borsalini
embodies the excellence in
the high leather products
making. Based on the design
concept of “exquisite fashion
and practicability”, all made
with select high-end material
and exquisite craftsmanship. Its
varietal materials and diverse
designs cater to satisfying the
fashion-conscientious women'’s
different needs to show their
personal unique styles.

BVLGARI
I58X THIEAFIIKE

BVLGARI

TEZE % > BVLGARI 2 EKE ~ =i
BZEHFEER ; HAIRBHR
B A7 B R T
FHERRR - BEEREM -~ %%
AR BB BRI ET - KIET
BAE  EpimmEE AR
BPRESEEINEERSA -

In Rome, Bvlgari is synonymous to
jewelry, excellence and fame; its
creative philosophy is originated
from Greek and Rome as a time-
and space-surpassing art to bestow
a touch of modernity. Precious
materials, clean lines, delicate and
exquisite designs and boldness and
creativity have created the pure
luxury and also bespoken style and
beauty.
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COACH was founded in 1941
and it has become one of US
symbols in these 60 years. In
1962, the founder Miles Caha
was inspired by traditional
American baseball gloves, with
excellent manufacturing skills,
he turned the tough, hard
baseball gloves into soft, sheer
leather goods, which was the
birth of first COACH bag.
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Cartier
KREGHET

REEBRE 2 M - BHEERE
#HE =18 Cartier IIER - FEA
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The renowned French brand
projects elegance and opulence.
By examining closely every Cartier
piece, there is a time-enduring
classic elegance, combined with
innovative creativity, to awe and
draw the adoration from different
generations of consumers with its
refinement and elegance in the
realm of trendy fashion.
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A royal Spanish brand, Loewe comes with
more than a 150 years of history, and has
since the 19th century been incorporating
extraordinary craftsmanship, combining its
long history and fine leather materials, to
create the legend of an unparalleled luxury
brand, which earned it the highet honor
of a royal appointment as the appointed
royal supplier in 1905.

72 [ A% B 12 f2 HUGO BOSS Bl 3z

s rammics  FUZO BOSS
ANEPE, AEENS & i fRa (e

BERAEEREENN
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o

.

The classic German brand HUGO
BOSS was founded in 1923; its =
theory of business is to create : —

professional appearance for = F""ﬂ_‘:—‘ X i
successful individuals. The brand 2. AT :._L" y A ‘

plays a significant role in the fashion : W [ ' ’ oF
industry, products including high- i
fashion clothing, accessories, i ¥ i L e —
footwear, watches, glasses and :
perfumes. The high quality material

and workmanship of their products =
are widely appreciated and admired .

by fashion fans of all generations. -m-
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G UCCI AREBN - AMENEEFRE  Gued EAEEE—ERHMWE 8
» ZEIBAIEAHEE Alessandro Michele (IENRRE - B EE_+—1tt
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Influential, innovative and
progressive, Gucci is reinventing a
wholly modern approach to fashion.
Under the new vision of creative
director Alessandro Michele, the
House has redefined luxury for the
21st century, further reinforcing its
position as one of the world’s most
desirable fashion houses. Eclectic,
contemporary, romantic—Gucci
products represent the pinnacle
of Italian craftsmanship and are
unsurpassed for their quality and
attention to detail. Gucci is part of
the Kering Group, a world leader in
apparel and accessories that owns
a portfolio of powerful luxury and
sport and lifestyle brands.

LUETHE 543 5 LB AR SR A HERMES - B
ERRNBHAR  BRSHABE - HERMES
BRI TSR IR B -
M mks T BHES KA
S22 A EHRTERE S - BAREMS
b BB A ©

Starting out as an equestrian gear producer,
Hermes continues to expand with great
diversity evolving with the changing time.
At present, the lebal has expanded to
include neckties, apparel, leather goods,
silk scarves, fragrance, wristwatches, enamel
accessories, household goods of a full range of
international luxury shops that are distinctly
differ from other brands to warrant a
collectible and keepsake value.
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MICHAEL KORS
ERETABNRR

Michael Kors 7%t 573 42 B9 05 iR 2 5T B -
PIE A& RATI BRI 1981 FF > BT E
& % %! B & Michael Kors Collection L &
MICHAEL Michael Kors ° /B & FCAM ~ §E
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Michael Kors is a world-renowned, award-
winning designer of luxury accessories and
ready-to-wear. His namesake company,
established in 1981, currently produces a range
of products under his signature Michael Kors
Collection and MICHAEL Michael Kors labels.
These products include accessories, footwear,
watches, jewelry, men’s and women'’s ready-
to-wear, eyewear and a full line of fragrance
products.

MCM
5 | AE A

MCM 72 1976 £ 3837 IEfERfE
RERABERNESENR - MM -
BIEBRHEE —HEAMCNE =
FESRES - SEZI NS IRE MAVAC L
R L - EEEH—EAHET AT
HESEMMBNEESBE
B e EaMEAMmEaR
M~ BERLER -

Founded in 1976 during the Golden
Age of Munich. Each MCM piece is
personalised with a unique number
engraved on the iconic brass plate.
Like a treasured heirloom, this
signature detail is the finishing touch
to every MCM bag, making every
item iconic.
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Drawing inspiration from its
sound foundation starting
out as a shoemaking empire,
Salvatore Ferragamo combines
the traditional craftsmanship
innovative design to earn a fine
reputation around the global,
and draws the patronage from
the likes of the Hollywood
celebrities of Audrey Hepburn,
Marilyn Monroe to name a few.
As the fashion house continues
to evolve, it now offers a wide
array of fashion choices, offering
practicality and a touch of
refined elegance.

Salvatore Ferragamo
SEERETH

OMEGA
T IERERD R

i

VT, S B 1= )

i

i

1848 F - IR Z I BT R AB IR A
377 "louis Brandt & Fils SE$K/A R -
B R FRm TR RER T MW
% 0 HB o 1894 £ 0 T Louis Brandt &
Fils | #EH %24 T OMEGA19 % (19-line )
o NBEEKE > ERTY mITE
R WIFNERR "OMEGA, ©

In 1848, Louis Brantdt founded "Louis
Brabdt&Fils" company in La Chaux-deFonds
where was the core place that the watch
industry of Switzerland was developing at
that time. Almost the greatest inventions
of watches were born here. In 1894, "Louis
Brandt &Fils" introduced “Omega 19-line
caliber" which shocked the watch industry
of Switzerland. Therefore, the company
was officially named "Omega".
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PRADA
IRk BET

PRADA £l ## A MARIO Prada B
1913 FRREEWHERHFR
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The Prada founder Mario Prada
had begun producing and selling
leather goods since 1913, all made
with select high-end material and
exquisite craftsmanship. With its
product creation and production
made in an independent mode to
uphold the quality and a result of
perfection, its perseverance has put
Prada in a foremost position in the
world of fashion.

LONGCHAMP

BE L ESEEIX

LONGCHAMP

1T 1948 [ Jean Cassegrain 7£ 2224137
K - 2452 2 M E Cassegrain RIEFT
R o WIMMITEME « FRELINEH
HEZTERIRPBETE - HAEEIR
& ET 25K B 88T B R B EL ©
BRIERIRERIBA 300 B EFERE

The French fashion house Longchamp was
founded by Jean Cassegrain in Paris in 1948 and
is still owned and run by the Cassegrain family
today. Longchamp handbags, luggage and
accessories are renowned worldwide for their
style, craftsmanship and quality, a reputation
that now extends to its shoes and ready-to-
wear collections.Longchamp is an international
brand that has maintained momentum and
energy across the decades. It epitomizes French
elegance and inspires creativity, bringing a touch
of luxury into the lives of countless women
and men the world over.contemporary spirit of
Longchamp, which now owns over 300 exclusive
stores worldwide.
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VALENTINO VALENT]NO
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Established in 1960 by legendary
fashion icon Valentino Garavani.
Since October 2008, Pier Paolo
Piccioli have been appointed
Valentino Creative Directors. His
collection expresses the new
vision of the Valentino woman.

VICTORIA'S SECRET
PN A

1977 £F F3 Roy Raymond £ 37 #9 3< B 4
HUMRESTEL > TEHEHELMR
K RE-EKR - BKERET - 8F
R 2555 B #E 25 A1 58 B R A P9 R B S
BN REEL RSN - ARE 2T EIEE,
DM RBME S EFEMRETLRES
R RARHI Woman's Power fEHS 2B o

Founded in 1977, the U.S. Female Apparel
Retail Chains that established by Roy
Raymond mainly sells woman's lingerie,
clothes, pajamas, perfumes, etc. Every
season, its fashion show presents the
latest lingerie and pajama apparel by
Victoria's Angels, which is always the
global spotlight. The sexy image is the
main theme of the product line and brand
advertisement. The woman's power has
swept the globe.
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The jewelry boutique shop offers a wide
selection of Taiwan precious stone such
as coral, cat's eyes and other jewelry
to represent the abundance of Taiwan,
along with the ridge of Mt. Jade as a main
attraction. Also, the LED screen shows the
maghnificent jewelry world on the outside
wall and trading desk inside makes
customers feel like home.
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GODIVA
Belgium

ium 1926

BUY 3 GET 1 FREE

Buy 3 boxes of GODIVA Taiwan Souvenir Collection
and get the 4th box free

BH3ix1
RASEGODIVARSERISH HEARS), MATSE3X1ER,

S EBATLATLE b

I71 N"EBREBRA—AR=7aL b3y
SERATIEENTTLEY K,

While Supplies Last IX5EB01E kv & GEBENET S IETOHBMLE LY ET
Picture is for reference only R RIZE EHRIEA A—P TH
This offer is valid for GODIVA products purchased in travel retail outlets only
(e.g. duty free shops in airport, downtown & Express Rail Link Station).
FERRERRREFERS (S, hrKkSEEL) MR GODIVAER.
FIRLY—=FTLFY MLy b (ZEA, HEBARUESEKERASED D> 8 — B L )
[EHF5T7T+ /% (GODIVA) BROAHRELE Y FET,
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Tea-tasting Knowledge

The widely popular oriental red comes
from Yuchi Township in Nantou, the
hometown of Taiwan No. 18. This clear
and gorgeous black tea, as beautiful
and dazzling as ruby and with a rich and
charming flavor, has thoroughly won
the hearts of world tea experts. With
over a hundred years of experience in
tea production, Taiwan Tea Corporation
adheres to traditional techniques,
painstakingly cures the tea locally, and
brings the fragrance of Sun Moon Lake’s
ruby black tea to the world. Natural
scents of Chinese cinnamon and simple
yet elegant peppermint, along with
an agreeable mouthfeel, perfectly
encapsulate the elegance and grace of
oriental tea.

Every type of tea has an optimal method
of infusion which should be followed
to bring out the tea’s distinctive flavor.
Generally, oolong tea and black tea are
suited to high temperatures, while green
tea and Oriental Beauty tea should be
infused at around 80°C. The strength
and the infusion time can be adjusted
according to personal preference. Cold
infusion is appropriate in the summertime
— simply add 1g of tea leaves to 150ml of
cold boiled water, place it in the fridge to
steep for eight hours, and then you can
enjoy refreshing cold-infused tea!

Classic Tea Aromas

From Hundred-Year-
Old Tea Craft

Pondering life while sipping on golden yellow tea is a daily activity
for many people. But beyond this, it is also a time-honored form
of cultural expression. Taiwan Tea Corporation, with their‘long
involvement in tea production in Taiwan, follow this ancient
wisdom as they continue to develop and promote Taiwanese
tea. They draw on their extensive experience acquired over their
hundred-year history to pass on the culture of tea drinking as a

way of enriching everyday life.

The forerunner to the Taiwan Tea
Corporation, established in 1899,
was called the Japan Mitsui General
Partnership Company. They were a tea
producer of high repute that rose to
prominence during the era of Japanese
rule in Taiwan. From the tea processing
plants that they set up in Haishan and
Daxi in northern Taiwan, equipped with
the latest machinery, they produced
the widely acclaimed Nittoh Black Tea.
After the Japanese withdrawal from
Taiwan in 1950, the government took
over the tea plantations and processing
plants, and Taiwan Tea Corporation was
formally established. In 1952 it passed
into private ownership, becoming one
of the first fifteen listed companies
in Taiwan. From 2008 onwards,
Taiwan Tea Corporation progressively
transformed its operations to become
not only a producer of tea but also
a place for leisure. First, Antique
Assam Tea Farm and Xiongkong Tea
Plantation were added, after which
Daxi Tea Factory, Daliao Tea House and
Tongluo Tea Factory were successively
established. Today, the area has
become a spot for vacationing and
tourism, where visitors can explore-and
relax among the tea fields. Taiwan Tea
Corporation observed that domestically
produced tea was insufficient to
meet the demands of the market,
with the proportion of tea materials

imported from abroad exceeding
70%. Furthermore, the quality of
the imported tea varied greatly,
with frequent food safety problems
occurring relating to pesticide residue,
and the Taiwanese tea industry was
concerned. With this in mind, Taiwan
Tea Corporation took the initiative
to purchase Laopi Farm in Pingtung,
totaling 717 hectares in the area.
Employing modern farming techniques,
and with the largest planted area of tea
in Taiwan, their superior quality locally
produced tea has taken the place of
imports and raised the quality of tea
consumed in Taiwan.

Over the last hundred years, Taiwan
Tea Corporation has relied on its
specialist tea production techniques
and an unyielding insistence on
quality. Today they have both 15022000
and HACCP international food safety
certifications. By working together
with Tasa Meng Duty-Free to utilize
the professional sales platform they
provide in the airport, they spread
appreciation for local Taiwanese tea
among international visitors. Passing
tea lovers can become familiar with
teas produced from Taiwan’s natural
conditions and their therapeutic value,
and througha cup of tea'take their
taste buds on a tour of the beauty of
Formosa.
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Candy That Speaks Simple
Happiness — Tang Shop

Carrying the world’s sweetest flavors under your arm is one of life’s little pleasures. Founded on
the principle of taking care and thought over every individual piece of candy, Tang Shop aims
to pass this simple and little daily happinesss in hand with sweet souvenirs full of Taiwanese
spirts. Through Tasa Meng Duty Free store in the airport, those sweetness and happiness can be
brought home with you.

If a brand is conceived in order to
provide more opportunities for
those in need of help, might you
feel moved? The establishment of
Tang Shop brought together three
forward-thinking women who shared
common views and tastes in relation
to food and drink. Initially relying on
their own skills and their own hands,
they developed unrivalled nougat
and crunchy nougat. Then, with the
aim of assisting children suffering
from cerebral palsy, they launched
a compassionate working platform
which allows those affected by
cerebral palsy to independently earn
a salary through their own efforts.
Through the positive cycle of this
work, they can feel that they have
a place in society. Tang Shop is as
committed as Tasa Meng to advancing
the charitable causes of caring for
underprivileged groups and holding
charity sales to raise money.

Tang Shop’s supervisor of research
and development, blue belt master
Milo, is responsible for bringing
together Taiwan’s highest quality

ingredients during the production of
the candies. Only genuine ingredients
with no colorings or additives are
used, producing distinctive flavors
that retain characteristics of Taiwan’s
independent farmers. Their use of
Tainan Yuli mangos, Yilan Sanxing
onions, Guanshan pineapple and
Dahu strawberries have made Tang
Shop a driving force behind the
unearthing of Taiwan’s natural flavors.
And underneath these sumptuous
flavors, the innovative spirit of Taiwan
blossoms. Snowflake crisp, salted egg
yolk nougat, south jujube walnut cake,
and bubble tea toffee all rank highly
among the airport’s most popular
confections.

Furthermore, Tang Shop is strict about
selecting top-notch raw ingredients
such as New Zealand milk powder,
trehalose, and superior quality fresh
milk, and practices “management
according to food hygiene and food
safety safe operating procedures
throughout the entire process”. They
have been honored with a Taiwan
Quality Assurance Gold Award, an iTQi
International Superior Taste Award, as
well as 1S022000, HACCP and HALAL
certification. Cooperating with Tasa
Meng allows Tang Shop’s nougat to
attain greater popularity, bringing
Taiwan’s finest quality hand-made
delicacies to the wider world.




060

2019 @ EH TR EERGEMS0F » BESESHTEEEEEIRET - REEAMRES0FHY
S2EER - B AEEFHERREL 2RI SEEMERRNASSIEEE -

REsE_MEENRETERD HREESER

BRI EEEME TR -

A Y R ERBR L2 EL 5B E A
HEWRE » B 1966 Fi25  hEE
REREEBMAEHRATER
BREXMAEREE  BAFFES
WmyY THRARESRE , EEEEE
WESCEBEER T4 TEX
B AR EEAZI RS -

—AHRERRLEZEEELS
HXE  ERUKRBETER
B EEEMAEREEPERR
REXMABES  REEBSR
BEZEEE  RESE_MEZ
XRBRZERERE  HEER TR
RESER, - R -

EENEERENE RSN 2006 £
HE R AETE ~ S PESEEE - 2008
FREHF ~ KR ~ BEI=FHEL ;
2009 1015 H ALK FEET ; 2010 £
220114  BAEARFDD FTH0H -
MERANERREL  ZBAMLLEHE
RIERFREEE B EHARATE—F
= BEGEFHLAEH
BR - B—RERKEARABERNTE
B HEBZTANSHERN
HARETERNMRTE  £8KRIE
NEBERZAH T ZFAEREARN
TR - BN ~12/15 > BHEE
—RARTZESBEFR  MEZFM
FEm SRR !

|

i

= v, RN

REERE :9/19 (M) ~12/15 (H)
B BETHE D BESEEEE




\m

Let's Come Together —
World Children’s Art Exhibition

2019 is the fiftieth year of the World Children’s Art Exhibition, and is also an important milestone
symbolising Taiwan’s fifty years of international links, friendship and exchange. This year, Tasa Meng
has joined with the ROC National Taiwan Arts Education Center and the ROC Children’s Arts Education
Society to present the World Children’s Art Exhibition in the Art Exhibition /Gallery in Terminal 2 of the
airport as a form of international exchange.

The ROC National Taiwan Arts Education
Center has worked together with
the ROC Children’s Arts Education
Society to hold the World Children’s
Art Exhibition since 1966 as a means
of promoting international cultural
exchange and the development of
children’s arts education. Over its fifty-
year history, the exhibition has received
widespread and enthusiastic support
and participation from countries
around the world.

Tasa Meng is a proactive participant
in the children’s development
and charitable activities, and has
extended a special invitation to the
ROC National Taiwan Arts Education
Center and the ROC Children’s Arts
Education Society this year to bring this

and prosperity. Every piece of artwork
from children from different countries
is a portrait of how the child sees and

profound exhibition to the airport’s experiences life, captured through their . :
Art Exhibition/Gallery. Tasa Meng keen powers of observation. The vivid 3 - : ﬁ“
looks forward to connecting with the and bold brushwork record the world :‘;. i S )
world through the creative power and as it appears to them. The exhibition e‘? ’. 4
unlimited imagination of the artworks. is ongoing until 15th December, and 33‘: e

you are welcome to stop by and spend o
In 2006, this unique exhibition visited some time appreciating the unlimited /u &2

the countries of Latvia and Lithuania; creativity full of children’s imagination. 40
in 2008, it visited Austria, Poland and , TS )

Germany; in 2009, Japan and Korea; and
in 2010 and 2011, Malaysia, Singapore,
Canada and America. International

Exhibition dates : Thu. 19th . i“‘ e
- September - Sun. 15th D b

contact such as these visits allows the ep‘eljn' e un, ecem, ?r. t i
Exhibition location: Art Exhibition / i

Gallery, Area D, Terminal 2

world to further understand Taiwan

and creates bonds of mutual affection
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" Story of Houses — The Renovated |
Ancient Residence of Yuangu

Benpu in Daxi Reconstructs a
Magnificent History

Each brick and roof tile you see is not only a brick or tile, it also has a history behind it. The historical
building of Yuangu Benpu carries the memory of the lives of the residents of Daxi and the site has been
reborn with an injection of funding from the Ministry of Culture and Taoyuan’s Department of Cultural

Affairs. It is once more generating fresh cultural power, and serves as an example for the renovation of

old houses.

Yuangu Benpu has almost two hundred
years of history, encompassing four
or five generations of a Daxi family.
It bears witness to the humble yet
remarkable daily lives of the city’s
residents. An investment of over
NTS40 million from the Ministry of
Culture and Taoyuan’s Department
of Cultural Affairs has allowed the
restoration of the second and third
sections of Yuangu Benpu and their
associated spaces to be completed.
The restoration team also carefully
recorded the method and course
of their work, in an effort to set
an example for the restoration of
historical buildings in the future, and
to find a new, modern way of thinking.

Taoyuan’s mayor, Cheng Wen-tsan,’

has said: "The whole of Daxi is like one
big museum, and its unique history
can be found in every corner. The city
government is promoting the ‘Slow Town
Daxi - Regeneration of Historic Sites’
project, bringing the old city to life through
the conservation of Daxi’s Old Street,
gradually progressing to the regeneration
of the old houses. Daxi’s precious cultural
resources are being preserved, and every
old house represents a story”. Yuangu
Benpu is the first old private residence on
Daxi Old Street to be restored, and is also
Taoyuan'’s first museum about the private
lives of ordinary residents to receive a
subsidy from the Ministry of Culture. In
the future, Taoyuan'’s city government will
continue to invest in thoroughly restoring
other old houses one by one. They look
forward to using the power of old and

new to continue to give more people the
opportunity to explore and experience
the warmth and history of Daxi.

Accompanying the completion of
the restoration of Yuangu Benpu,
Taoyuan has also held the ‘Eternal
Craftsmen’ series of activities, inviting
local Daxi artist Chiang Kai-Chun to
collaborate on the creation of an AR
tour of the historical site that visitors
can interact with. A broader invitation
has also been extended to young and
old designers to work together, using
their life stories and the culture of the
people to transform Yuangu Benpu
into an “eternal place”, becoming a
new test ground of Dakehan and once
again passing on the beauty of Daxi.
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Since 2006, Paper Windmill Theatre has
been bringing their classic children’s
play Paper Windmill Fantasia to every
corner of Taiwan for over twelve years,
showing children in the cities and
countryside the joy of art. From the
theater to the meadow, this classic play
from the veteran Taiwanese group is
on a mission to bring theater to rural
areas in order to allow more people to
experience its beauty.

oS

TASA MENG CORPORATION

After sponsoring Paper Windmill
Theatre’s art projects for children
in Taiwan's 368 townships and their
anti-drugs performances at youth
campuses, Tasa Meng would also like
to provide the same opportunities
for children from vulnerable groups
and rural areas to benefit from art
education and have a joyful childhood.
To this end, they specially invited
nineteen social welfare groups
(totalling over seven hundred and fifty
children from vulnerable families) to
come to the theater and enjoy the
classic work Paper Windmill Fantasia
performed in Kaohsiung’s Jhih-De Hall.
By combining different performance
forms including drama, dance,
multimedia, black lights and puppets,
the play creates a magical world that
surprises and delights children and
excites their creative imagination.
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BOTTEGA VENETA

Boutique

25

26

27

28

29

30

31

32

33

34

35

36

GUCCI

Boutique

HERMES

Boutique

MONCLER

Boutique

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

OMEGA

Boutique

BVLGARI

Boutique

MONTBLANC

Boutique

ST RN

Victoria's Secret

JO MALONE

Fragrance

TUMI

Boutique

37

38

39

40

41

42

43

44

45

46

47

48

BALLY

Boutique

DUNHILL

Boutique

3CEEE

Digital Plaza

=

Book Store

FEERE

hoémee KITCHEN Restaurant

=L

Kidsland

BEFRE

Taiwan Impression

=Py

Tobacco & Liquor

LINDT

Chocolate / Pick & Mix

fetm/EKE

Cosmetic & Fragrance

RBREE

Tobacco & Liquor

GODIVA

Chocolate / Icecream

49

50

51

52

53

54

55

56

57

58

59

60

Liquor

SWAROVSKI

Boutique

LR E= S

Accessories Shop

AGNES B

Boutique

BEREAT

TTL

RiB/155 0

Tobacco & Liquor & Chocolate

BERE
Taiwan Specialty
FIESKE
Ever Rich Jewelry

AR/ MIThiR

International Boutiques & Watches

ERFHREEE

Watches Shop

fetm/&EKE

Cosmetic & Fragrance

BEISHEE

Bistro:D Restaurant

(&

AS B35
SN -
A3.A2.A1

61

62

63

64

65

66

67

68

69

70

71

72

RBEEE
Tobacco & Liquor

TR BEZERG T

Beauty & Health Care

BNHR

Kidsland

ESPRESSAMENTE ILLY

Café

3CHEE

Digital Plaza

e

Book Store

MCM

Boutique

SALVATORE FERRAGAMO

Boutique

BOTTEGA VENETA

Boutique

GUCCI

Boutique

HERMES

Boutique

CARTIER

Boutique

73

74

75

76

77

78

79

80

81

82

83

84

BURBERRY

Boutique

COACH

Boutique

TOD’S

Boutique

JO MALONE

Fragrance

OMEGA

Boutique

BVLGARI

Boutique

SRFHREEE

Watches Shop

MONTBLANC

Boutique

FEEIRE

homee KITCHEN Restaurant

3CHEE

Digital Plaza

g5
Book Store
BEFERE

Taiwan Impression
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Departure Hall
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Departure Immigration Ha‘II

Departuré Check-in Hall
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RBRBEE

bea=1=1 SHEmIRERE

FIEERIREE

16 AERFEREBMBELIRE

Tastes of Taiwan & Boutiques

17 GUCCI

Boutique

18 BURBERRY

Boutique

19 u/T =] *ﬁ DDE}’%E

International Boutiques

FERPERE BEE B fRRAE 01 HERMES

Lighting Experience Zone Nursery Room The Fu-cha Village Boutique

TE=F#E HEFLE 2 Hello Kitty

Cart Breastfeetﬁg Room Epé ]E . 02 {I:HZZII‘IZIIII/%I%7J< IDEJ

— . = Hello Kitty Gift Gate Cosmetic & Fragrance
8 rﬁﬁ%ﬂ&i‘% E’-@fﬁ%%h—_ﬂ Bt
nterne = b S
ot 2 03 FOBIRAIGEAE
ﬁﬁfﬂ&iﬁ@ ET/:TE)ED EE?% EF‘ wy L Tobacco & Liquor & Taiwan
il Outdoor Smoking Area Information 02 Specialty

>y P 4 RERBE 25 B L=

Z‘ﬁ?‘%:’f‘: "‘ % ?b E Hello Taiwan: Tea 04 7 ‘ﬁ E I%E

Prayer Room L 24 Orchid Gallery Experience Area Ever Rich Jewelry

AFERBE SEBEE e TS 05 OMEGA

Resting Area Children Playground Taiwan Museum Shop Boutique

[ E=rsrae AHEE

Lighting Experience Zone Public Telephone giﬁtﬁ 06 BOTTEGA VENETA

== Boutique
alkl0lERR BEAE
Taipei 101 Landscape Sports Park

WS B =R

Airport Library

i Green Relaxing Area
SBERIEIERHEE
Coastal Living Waiting Lounge
SEMETHERE

LOHAS of Outlying Island

Waiting Lounge

Waiting Lounge

TV Lounge

iHakka Creative Park

HETETBIERE

Pingxi the Village of Hope

tagpprErws I
Exploration in Hualien and
Taitung Waiting Lounge

SREF BIREE

HEERZ AR @

EtESRERRE

e-Sports Experience Center

\\\\\\\\

Talwan Black Bear Advocacy Area

ERRENAREIR

Pili Puppet Legend

REREIBERHEE

Wildlife Conservation

5] RERX(EE

Taiwan Indigenous Cultural Park

CIE MR

Taiwan Music Waiting Lounge

CoZER BRI

Skyline Theme Waiting Lounge

ST 2
SEEEH RS
Ta|wan Cinema Waiting Lounge

FHFTELL

Mobile Phone Charging Station

Eifis

B
Reataurant & Café

SRAT

Bank

%({kgshop

07

08

09

10

1

EIfE cemmms

BEL

Medical Clinic

‘% AED

AED

13

14

15

VICTORIA'S SECRET
Boutique

AR RATHIER
Boutiques / Watches

e B IE

National Palace Museum

=

Tobacco & Liquor

BRI

Travel Light Concept Store

25

Book Store
3CHEE
Digital Plaza

BORER

Lohas Shop

RESEE

Tobacco & Liquor

20 3CHEE
Digital Plaza
21 MRAEZEGE
Beauty & Health Care
22 A BEREBIREN

23

24

25

26

27

28

29

30

Taiwan Specialty &
Liquor & Chocolate

BVESR
Tobacco & Liquor

SONY/EFERE S PIE

Digital Plaza/ Specialty Shop

Hello Kitty ZEEEILE

Hello Kitty Gift Gate

a2 R/ R AR

Hakka & Aborigines Culture

S

Book Store

%5/@/1: /%Eqﬁ‘éuu

Tobacco & Liquor & Tastes
of Taiwan

etk /B 7K

Cosmetic & Fragrance

CARTIER

Boutique

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

Fik

Watches

BURBERRY

Boutique

VALENTINO

Boutique

OMEGA

Boutique

LOEWE

Boutique

GUCCI

Boutique

PRADA

Boutique

SALVATORE FERRAGAMO

Boutique

R REIE

POP-UP Store

BOTTEGA VENETA

Boutique

78

Jewelry

BEE

Taiwan Specialty

/TS5 T]

Tobacco & Liquor & Chocolate

et /B 7K

Cosmetic & Fragrance

Whisky Boutique
Liquor
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50 &
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52

53
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56

57

58

59
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Cc10

*RECES_MEDEIEKIRE

BEEE

Liquor

R EE L

Beauty & Health care

et fal &K

Cosmetic & Fragrance

BTN

Liquor & Chocolate

Taiwan Spemalty &
Liquor & Chocolate

B
The Fu-Cha Village

EYRER IS

Taiwan Museum Shop

EEHmE

Sports Store

RBEEEE

Tobacco & Liquor

APPLEERE[E

Apple Specialty Store

EEHmIE

Sports Store

VICTORIA'S SECRET

Boutique

B/, 3z
SCIREAIRIEE
Digital Plaza & Sound
Vision & Book Shop

BIERENETRT]
Taiwan Specialty &
Liquor & Chocolate

FERIRE

Watches & Jewelry

61

62

63

64

65

66

67

68

69

70

71

FBIRRBARFEKIRIBRE

BIEAE f IS

International Boutiques

BORSALINI

Boutique

COACH

Boutique

BVLGARI

Boutique

HUGO BOSS

Boutique

MCM

Boutique

MICHAEL KORS

Boutique

LONGCHAMP

Boutique

BCIF B NIRIEE
Digital Plaza & Sound
Vision & Book Shop

UL

Wonderland

BEZEIBIRN

Taiwan Specialty &
Liquor & Chocolate
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FERBEAR iRich Club FE(RIMA

Join the iRich Club for Premium Services

Text by BBE#4 YM Kevin Liao Translated by Rye Ting-Ru Lin

L rich

everrich #ne

L rich

everrich ===

HEREER] - MEERZFKEHHLER B8R
VENEEEKE EREERRBIEERILLHER
BRRRRENED > EREEEECUSEHRNAY
RAREE - EEE - #IE -

Ever feel like you waste way too much time before a trip
trying to find the best discount products, hotels, and flights?
There’s an alternative: visit the Ever Rich Duty-Free Shop.
There you'll find bargains and exclusive duty-free products
for yourself, friends, and family.

FIRERHEBERITERER > SIEHAITAY iRich
APP SRILFEAE | E—FHEHERBAFRE | RE
GEAGRKETITHE RN > I REHESR
FeRhER o FIRME - MBREBRERE D ZHRIE |

Ever Rich Duty Free Shop makes your life easier with
iRich App. With every purchase you make, you can also
accumulate iRich Points and redeem exclusive gifts. All you
need to do is to scan your members barcode (on the app)
at checkout and it automatically accumulates points for your
purchase. Higher membership class receives more iRich
Points!

rich

verrich =

# Download on the
@& App Store

QEBFHTHAPP > SEAEEM > L= 250 BAAE
2 EREEENPRR  FRES | BRI REMRE
& > IErILUEISERIM 50 8L ©
Download the app and register to receive a sign-up gift of
250 credits. Other discounts are available for our existing

members; Inviting a friend to register also gets you an extra
50 credits.

AEENFIHBEERAGER  BRLEINER
SRNEBEE > OEEERS TEREETVEYR
BB - HEERER RFEBTOERER - 51
RIEBNEGS ~ RS R RS B S S o

Members of Ithuu (Owl) and Cidal (Sun) will receive premium
VIP treatment and offers including free pickups/drop-offs to
Ever Rich Downtown Stores and airports, customs clearance
service by Huan Yu VIP Terminal, invitations to exclusive
events, Accommodation Vouchers to Golden Lake and
Discovery Hotels and other members only benefits.



|

iRich App E E BB RIKIZE

iRich App Enriches Your Amazing Journey

SHEBTRELUF S5 {E Collect iRich Points
FHMBMNEE R HERMB/HE o

Present your Digital Membership Card at checkout and start collecting
your iRich Points today.

BEENR B YUF42 Redeem iRich Points for Exclusive Gifts
HERZER MBI RREBIRMAS > E5REES -

Get members only shopping coupons and hotel vouchers.

BE BN ARRIER Never Miss Another Special Offer
BATEIHENE > RLEEIEZE o

Receive notifications on the latest promotions with your phone.

*‘ﬁﬂﬁﬁ*ﬁ%%f 3 Get Your VIP Treatment

EBRISEE - RFEBBRARFEEERRER » IIEBER o
Be the VIP you are and enjoy airport pickups, drop-offs, expedited airport
Customs and more.

FBHAIIMES FH—EME

Download Your Exclusive Members Coupons

SEEEBRmMITH -

Get the iRich App on your phone and never forget to use your VIP gifts again.

g EE[




ERTEIRx FEIRR iRich

The iRich App: Exclusivity and Satisfaction

WETE > R—EARDIS—ERT > §—#EH
BIRTT > RERHRFINB—FEERIE - RERFH
BO®E®I £ MREREEERRS > WHEBE
—HERE > METNMERKHERKS » RIEZRZ M
REOBRTS ©

You step foot outside your home, luggage in tow. What comes
next may be a headache of taxis and trains or it may be a
pleasure, with a private car picking you up and taking you in
comfort to the airport. No matter how far the airport is from
your home, the car delivers you there directly. And this pickup
service isn't limited to the Taoyuan International Airport - you
can enjoy multiple rides between various destinations.

WERS > R —H—NEERFARTHITE
& INERMEEMRTE - UERORTEFPO
B RIBRAMRTS » —IATUTERERE » BRE - e

ZE2RE - BINMERBTTEERFNEY L -

After arriving at the airport, you can enjoy premium one-on-
one services including prioritised and streamlined check-in
and money exchange. You may also reserve a spot in Huan
Yu VIP Terminal, which allows you to complete the customs,
immigrations, quarantine, and examination procedures all at the

3

same time in the same place - giving you extra time to focus on
more enjoyable matters.

EHEEREER D - ERFRAFTFNERERE
o HEEXERBYELAMRENESTREN  BE
REE o MERIBLRS @ mERR D A SEBEE

EIREERE » THFRITFRERARER > KR
REMY > TEUCERERESS > S—EAFEET

RE e

With this newfound pre-boarding time, you can take your pre-
booked spot at a restaurant and browse the latest shopping
catalogue. You can also pick up your goods with priority and
receive exclusive gifts when your spending hits shops’ numerous
reward levels.

IRFE BB
RIRPI AR

MARIES iRichTTHIEE » 12A1
IRAE o REIPIEISHIIAZRALE » E—
WIS EINETE ©

Sign up for iRich membership on the app to turn your next
journey from pedestrian to premium.

1. —¥f—12 5 R 75 One-on-one premium services 2, EE1ZEL AR F5 Private Airport Transfers 3, IR F 75/ 0O B8 @R ARFS Huan Yu VIP Terminal
kU FRFEIR M KIS E R L IEEE S RS SFE4IFE o Note: Services above are provided with Cidal and Ithuu level of membership with reservation.
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1. NGRS — iR L=
Matisse 15 Y0 Single Malt Scotch Whisky
RFEA4=RA VYTV BV D ATYF O 1 AF—154

2. a9 SR RE bR L2

3 Matisse 19 YO Highland Single Malt Scotch Whisky
RFIA4=ANIVE Y/ BNV R29F T4 AF 194

MATISSE

Excophional Bend Of The fined Scolch Whisky 3. E%Rz]ﬂaﬁmﬁﬁiﬁ
Matisse 21 YO Scotch Whisky
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KAVALAN CLASSIC KAVALAN COMCERTMASTER KING CAR CONDUCTOR KAVALAN PODIUM

SINGLE MALT WHISKY SINGLE MALT WHISKY SINGLE MALT WHISKY SINGLE MALT WHISKY

hiksy ANFy AvY—hTRY— ANTy KEIAVTIE— ANRSY R—T1FL

Py P TNER I AR~ LTI EN I AR~ LS ILEI TS Ak — DR TNEN I AR~
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SINGLE MALT

WHISKY

G,

www.kavalanwhisky.com

@Kkavalanwhisky {3 @2
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KAVALAN SOLIST ex-BOURBON OLOROSO W#T7# M4+ 2EE07./ KAVALAN SOLIST PORT CASK FINO #iH Bt2EE 1L Manzanilla B## &+ R EEO.75L
SINGLE CASK STRENGTH KAVALAN SOLIST SINGLE CASK STRENGTH KAVALAN SOLIST FINO SHERRY KAVALAN SOLIST
SINGLE MALT WHISKY OLOROSO SHERRY SINGLE MALT WHISKY SINGLE CASK STRENGTH MANZANILLA SHERRY
HAEE-NINS SINGLE CASK STRENGTH BEW-NNSY VURE SINGLE MALT WHISKY SINGLE CASK STRENGTH
YURE -y SINGLE MALT WHISKY H—hkHAY FINO-H/tS> YUAL SINGLE MALT WHISKY
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KAVALAN CLASSIC
SINGLE MALT WHISKY

1000ml 40% Vol.
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Nantou Distillery
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Angel The Taste of Love
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Bourbon Barrel

DM A K Single Malt Whisky

WORLD

WHISKIES

AWARDS

CATEGORY
SILVER
IWSC 2018 SFWSC 2018 WWA 2018 SFWSC 2017 ISC 2017

OUTSTANDING SILVER SILVER SILVER GOLD SILVER
MEDAL MEDAL MEDAL MEDAL MEDAL
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REMY MARTIN

LOUIS XIIl GRANDE CHAMPAGNE COGNAC
18tt SSVF-vy o N—=Zaa=Zv v s

NEERHEZERY [ EE. 1903) HESETE
REMY MARTIN COUPE SHANGHAI COLLECTION HERITAGE FINE
CHAMPAGNE COGNAC
=LY v 2 N11903
Ty y/N—ZadZ v v s

SRS T BRI 28R
REMY MARTIN CELLAR
MASTER RESERVE CELLAR No.28
€7 —vRE— UH¥—T+7—No.28

SESFHREIESETEIL

AZBSSX.0. EXCELLENCE $HEEETE AFEFV.S.OP FHESETS
Remy Martin Club Fine Champagne REMY MARTIN X.0. EXCELLENCE FINE REMY MARTIN V.S.O.P.
Cognac 1L CHAMPAGNE COGNAC FINE CHAMPAGNE COGNAC
I—vwNar 77 AL I—INAaY XO TNITH)a I—TNEY VSOP 71
SETSER AR RIEE165R S5 R g N—maed sy O Sy Y N—ZaaZv v
REMY MARTIN CELLAR MASTER
PRIME CELLAR No.16

75—V ARE— T'514 Lt5—No.16
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SCOTCH WHISKY
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DEFINING MOMENTS B & — %

COGMNAC

MARTELL

BE CURIOUS & & R o

ENJOY MARTELL RESPONSIBLY ERERAFEZER T2

RIELBE N ERAHRAE R2BHIE
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TRIPLE CASK SERIES
NEW LOOK, SAME EXCEPTIONAL TASTE.
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