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We can all get to know better
versions of ourselves through great
journeys. What if the design of the
airport’s public space could be the
start of such a journey? After many
years, Tasa Meng has taken on
responsibility for the aesthetics of
the country’s entrypoint, and each of
their projects has driven the trends
of its time. In 2020, Tasa Meng will
continue to invest their innovative
and creative energies, elegantly
expressing the uniqueness of the
airport’s duty-free shopping area.
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A Sympathetic
Space with Style and
Unique Service

Tasa Meng has invited major international
boutiques to set up shop in the fast-moving
and bustling airport, bringing together a
large number of international perfume,
cosmetics, watch and jewelry brands,
as well as a variety of popular goods
such as tobacco, wine and chocolate,
providing rich and high-class style. In
addition, Tasa Meng has focused on the
details, facilitating upgrades to Zone D’s
thirteen washrooms and shopping carts,
to create a convenient and relaxed
shopping environment.

In the future, more smart technologies
will be used to enhance the consumer
experience, such as smart shelving,
digital membership cards, and service
apps. These technologies will make
shopping more convenient, reflecting
Tasa Meng’s goal of using innovative
technologies to improve the shopping
experience.

Using Imagination
and Stories to Pass
on Local Aesthetics

With the local customs of Taiwan as
their starting point, Tasa Meng has
created several unique themed waiting
lounges, softening the rigid layout of the
airport and returning part of the public
space to travelers. In the future, Tasa
Meng will set up different interactive
technologies, providing refreshing new
experiences to waiting

passengers.
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A New Wave of Al
Smart Technology
Tea Service Robot

Kaifu Lee, author of the "New World
of Al" and chairman of the Sinovation
Ventures, said, "Al is just like electricity, it
will change the history of mankind. Al has
passed the era of invention, and now it has
entered the era of application, which will
become easier and easier and will

affect all industries”. Such a

prediction now seems to

have set off a huge

wave around the world. Even airports,
countries’ gateways, are no exception.
Taoyuan Airport, reputed as the world’s
“warmest” airport, displays its human
warmth through its meticulous service. In
particular, in Terminal 2, just after passing
the ID check there is a professional tea
master serving freshly brewed hot tea. The
excellent tea here at "Taiwan Good" makes
it a place for frequent travellers to stop at.
In response to the new wave of Al smart
technology mentioned above, Tasa Meng
Duty Free has also specially designed an
"Al Smart Helper" to provide tea service to
more airport passengers.

This carefully designed robot, dubbed "Tea
Service Robot", has not only attracted the
curious gaze of many onlookers, but also
furthers the cause of promoting Taiwanese
tea to the public. The tea master places
the brewed tea on a specially made tea
tray on the front of the robot helper.
After pressing the dispatch button, the
robot follows its set route, providing
travellers with tea at a number of fixed
points along it. The robot adopts a fun
approach in its service, using simple
greetings and description to explain
the various characteristics of the
products, enhancing the impression
of Taiwanese tea. In addition, the tea
service robot is also equipped with
a trash can and a proximity sensor.
When it encounters a person on its
route, it will automatically come to a
stop in order to avoid risking collision.
The cute eyes that can adopt different
expressions also attract travellers to take
pictures as mementos of this special
experience.
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Jewelry Box from Formosa
Dreamy Miracle

Taiwan is known as the "Kingdom
of Fruits". Not only is it rich in many
different types of fruit, but also its
advanced agricultural technology allows
many fruits to be produced all year
round. No matter the season, you can
always get your hands on fresh and
delicious Taiwanese fruit. In view of
the excellent quality of Taiwanese fruit,
"Dreamy Miracle", with their refreshing
fruit popsicles made from natural
fruit, are striving to raise Taiwanese
food brands to international heights.
To this end, they have introduced the
"attractive” series - a true visual feast
with unique flavors, giving new meaning
to the term "Taiwan Fruit Popsicle".

"Dreamy Miracle" exercises strict control
from the moment the fruit is planted.
The fruit must pass SGS inspection
before it can be harvested. The company
also receives technical support from
their parent company, Guannan
Biotechnology, which is Taiwan’s
only specialist frozen fruit producer.
Customers can not only taste the fruits’
natural flavors, but also absorb their rich
nutrition. These fruit popsicles created
from beautiful Taiwan are natural,
healthy and dreamy visual feasts. During
distribution, Dreamy Miracle strictly
maintains temperatures of -18°C in order
to preserve freshness. The company
selects only the top seasonal fruits in
Taiwan, and they are transported directly
from their place of origin to be washed
and diced before being hurried to the
freezer and packed, ensuring that each
popsicle is full of fresh and natural flavors
and visually creative combinations
of colored fruits. Head to the D3 bar
in Departure Area D, 3F, Terminal 2,
Taoyuan Airport to have a taste!
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Across the Temple of Knowledge
of the World-The library that
triggers 1magination
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The Community’s Most
Beautiful Hall

With an appearance akin to a large open
book, the Longgang branch of Taoyuan
Public Library uses straightforward
architectural vocabulary to bring the
wonder of books to the Longgang
area. Jun-Ting Lu (CTLU Architect &
Associates), who was responsible for the
main design, grew up locally, and with this
project has helped Zhongli's intellectual
side to reemerge. He said in an interview:
“The significance of this library lies in
enabling everyone to find a corner that
suits them.” Taiwanese life and daily
affairs in military dependents’ villages

chatting in the shade of trees served as
inspiration for the building’s design. The
high-ceilinged space and the irregular
timber elements create a warm and
mild character. The unique book-shaped
sunshades and large windows on the
north and south sides of the building
draw one’s gaze and allow in gentle
rays of light. Solar power and rainwater
recycling reflect contemporary
green architecture’s demand for
environmental sustainability, and
make this beautiful building continue
to inspire the imagination of the
local community. Through unique
architecture, the magnificence of
reading is spread in Taiwan.

HETH I EE R
New Taoyuan Main Public Library
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Tree of Life that
Encircles Knowledge

As a place where knowledge is explored,
the architectural environment of libraries
generally does not permit the rigidness
of Brutalism, but instead uses physical
material to internalize a kind of thought-
provoking human essence. The New
Taoyuan Main Public Library is due to be
completed in 2021. The project brought in
Azusa Sekkei (Japan), one of the design
teams behind the main stadium of the
2020 Tokyo Olympics, to work together
with T.C.K. Architect Engineer Planner to
develop a spiralling tree-shaped multi-
level structure to support the main
internal framework of the building. The
main concept behind the design is “The
Tree of Life”. The conical environmentally-
friendly and energy-saving ventilated
light well and low emissivity multi-layer
glass set in the center of the roof, large
eaves and plants further emphasise the
symbiosis between the building and the
environment. Natural lighting, inductive
air-conditioning and well-planned
ventilation tell the story of the building'’s
primary elements - the knowledge spiral,
the green spiral, the environmentally-
friendly outer layer and the bookshelf
shear wall. The bookshelves surrounding
the central structure have a unique
feeling of mobility, condensing the scale
and subversive architectural nature of the
building, and forming a beautiful library
worthy of the city of Taoyuan.
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Hot Spring Town’s
Green Wooden Ship

It is precisely thanks to the distribution
and storage of knowledge enabled by
libraries that we have the ability to
learn and reflect upon all eras, and on
the remarkable role of the public space.
This kind of thinking not only provides
contemporary architects with new
ideas, but also removes the limits on
library design. The Taipei City Library
Beitou Branch, which has been selected
as one of the 25 most beautiful public

libraries in the world, is located in the
lush Beitou Park. It is the first green
library building in Taiwan and was
designed by Zhang Qinghua, a well-
known green architect in Taiwan. The
design has won important domestic
architectural awards such as the
“Taiwan Architecture Award” and the
“Public Construction Commission
Golden Quality Award”. The exterior
of the building evokes a simple and
elegant wooden ship sailing into Beitou
Hot Spring Township, and together with
the surrounding green terrain and rich
ecology form the iconic landscape of
Beitou. Besides hardware such as solar
panels, the rainwater recovery system
and the large floor-to-ceiling windows,
all the materials used in construction of
the building can be recycled and reused.
The design incorporates wooden
grilles and deep balconies to reduce
incoming thermal radiation, while the
inclined roof and grass slope allow
the collection of rainwater for reuse.
In addition, the interior space also
includes an area dedicated to books
on green architecture and ecological
conservation, making reading a catalyst
for change. Understanding the urban
environment is the first step towards
practicing environmental sustainability.
The height of the bookshelves is
deliberately limited in order to preserve
the openness of the natural landscape
and the views of readers. Here, not only
the sun and the air flow in an out, but
also the space itself is full of fascinating
visual freedom; from the reading area
on the balcony, the Beitou River can be
seen flowing past, welcoming visitors
to linger on in this enchanting place of
knowledge and wonderful architecture.
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From Where Knowledge
Flows

A building like an alien spaceship rises
from the ground. This “horizontal flow"
library, taking inspiration from the shape
of a Mobius strip, not only revolutionizes
the architectural appearance of
Taiwanese libraries with its design
and technology, but also breaks new
ground in library design. The “never-
ending” nature of the Mobius strip
represents the idea of the library being
an enduring source of knowledge, while
giving the building a curved appearance
that is unique in Taiwan. Inspired by
the two main rivers (Dajia River and
Dadu River) that run through the city,
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the facade of the Taichung National
Public Information Center, remodelled
by J.J. Pan and Partners, makes use
of eight different sizes of white mosaic
tiles delicately arranged in an attempt
to evoke image of rippling water and
river pebbles. The idea of flowing water
mirrors the currents of knowledge
that are stored in and flow through the
building and the exchange of information
that occurs within. In order to realize
the unconstrained trunk-like columns,
the designers used 3D design and on-
site solid-modelling to create a gentle
organic effect. Subtle blends of textures,
profiles, light and shadow, are used to
tell the story of the rich energy that this
contemporary library brings to Taichung.
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Architecture Brought to
Life by Books and Trees

With the evolution of the times,
architecture has broken free from the
confines of concrete monstrosities.
The Kaohsiung City Library, designed
by Liu Peisen Architects, is the world's
first suspended green building, the
world's largest suspended courtyard,
the world's most transparent library,
the world's first 7.5-meter-high pillar-
free enclosed courtyard in a library, the
country's first comprehensive building
and the country’'s most functionally

flexible building. The library’s original
construction techniques combine
excellent green architecture and an
unusual suspended structure with the
concept of “library in the trees and
trees in the library” to imperceptibly
alter the space. The minimalist design
deliberately retains a simple profile,
leaving the imagination and plasticity
as the preserve of the interior space. In
particular, the "four-corner structure”,
“steel bar suspension®, “indoor column-
free space” and "top-down construction”
are difficult construction methods that
break away from the traditional square
pillar structure, rethinking the reading
environment with books and trees
as the starting point. Walking to the
amphitheatre on the top floor, visitors
can also overlook Kaohsiung Harbour
from this pioneering building that sent
waves through the architectural world.
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Fantasy Library in a
Shopping Mall

The spectacular Starfield Library in
Seoul caused a sensation from the
moment it opened. In addition to its
strikingly large bookcase design, its
unusual location in a shopping mall

attracts book lovers, selfie enthusiasts
and tourists from all over the world.
Glass curtains walls ensure this
2,800-square-meter, two-storey space
enjoy ample natural illumination,
making the three tall bookshelves
with their 50,000 books even more
prominent. These gorgeous 13-meter
tall "Book Towers" offer a wide variety
of books and e-books to browse.
Domestic and foreign magazines alone
number over 600. You can also take
magazines to other areas within the
shopping mall to read. Compared
with traditional libraries, the Starfield
Library is more like a cultural space. It's
not only frequented by bookworms, but
also brings together art and literature-
related events and activities such as
meet-and-greets with authors, book
clubs, talks, and poetry readings. Since
its opening, the library has reversed
the long-term downturn of the mall and
become a popular attraction in Korea.

REEZE
Tianjin Library
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Pure White Eye
of Knowledge and
Perception

Tianjin Library's white bookshelves spread
out like a wave enveloping the central
“eye” within the cubic building. The library
was designed by the Dutch architectural
design studio MVRDV working together
with the architectural branch of the
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Tianjin City Planning and Design Institute.
It uses abstract local cultural markers,
and contains knowledge elegantly in a
huge space. Glass curtain walls let in an
abundance of light, making the elliptical
space with its curved, stacked layers
easily visible from the external structure.
The wide atrium follows the undulating
form of the bookshelves, resulting in an
outward appearance that resembles an
eye, a reference to the cultural purpose of
the library. As a landmark building of the
city’s cultural district, the Tianjin Library's
futuristic appearance invigorates the
social space and promotes awareness
of public buildings in the city. The five-
storey building also contains a large
number of educational facilities, reflecting
the country’s underlying desire to impart
learning and knowledge. Although the
discovery that some of the books on the
bookshelves are not real and are purely
decorative caused a stir in the architectural
world, it hasn't damped this pure white
library’'s popularity.
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Admont Abbey Library
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A Beautiful Library in a
Palace of Art

Admont Abbey is a Benedictine abbey
in the small town of Admont, Austria,
on the Enns River. It is the oldest
surviving monastery in Styria and has
the largest library of any monastery in
the world. The Admont Abbey is famous
for its Baroque architecture, art and
manuscripts. Although the monastery
itself was built in 1074, the Admont
Abbey Library was not completed until

1776. The abbot of the time, Matthaus
Offner (abbot from 1751-1779), entrusted
the design to the famous Austrian
Baroque architect Josef Hueber in
1764. The library has a total length of
70 meters and a width of 14 meters
(with a central dome of 12 meters). Like
the library hall of an imperial palace,
it consists of three primary connected
spaces. Twelve eye-catching pink marble
columns together support the main
circular dome in the middle, and from
each side there extend three additional
narrow spaces. The ingenious and
magical interior lighting comes from 48
long windows and 12 hidden windows,
creating moving patterns of light and
shadow that bring life to the gorgeous
white and gold colours, mirroring the
rich history of the Admont Abbey Library.
In particular, the seven dome murals
completed by the Austrian Baroque
painter Bartolomeo Altomonte create
a fantastical atmosphere and raise the
artistic level of the entire library with
their depictions of human philosophy
from science to divine revelation. In
addition, the library also contains the
famous Austrian Baroque sculptor Josef
Stammel’s "Four Last Things", 200,000
books and more than 1,400 manuscripts,
and has become a pilgrimage destination
for art, architecture, history and book
lovers alike.
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Trinity College Dublin The Old Library
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Enigmatic Gallery of
Books

The line between information and
knowledge is disappearing, and
the emergence of technology has
eclipsed the so-called “culture of
reading”, resulting in a crisis of
potential degeneration. Observing the
existence of libraries from a historical
perspective, they stand steadfast on
the side of paper books, guarding the

most influential and oldest printed
books. These books promote human
thought and history, just like those
in the magnificent library of Trinity
College in Dublin. To satisfy readers’
thirst for knowledge for more than
three centuries, this stunning library
has collected over 200,000 books,
from popular classics to other printed
works, as well as preserving precious
historical manuscripts. These inspiring
works, and the superb architecture,
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attract lovers of reading from all over
the world to come and visit. The history
of the library can be traced back to 1592,
and the building contains dark oak wall
linings and elegant vaulted ceilings.
Within it are housed double-storey
bookcases that stretch from the floor
all the way to the ceiling, upon which
the world's oldest and most valuable
books are collected. Dublin’s Trinity
College Library fascinates people with
its 200-foot long gallery that creates a
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magical atmosphere with a seemingly
infinite depth of field, while also housing
a collection of marble busts of the most
outstanding philosophers and writers
in history. One of Ireland's three oldest
harps can also be found here, as well as
a 1200-year-old Irish national treasure -
a hand-written Bible called “The Book of
Kells” that carries on its pages the most
precious memories of history.
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The Largest Library in

the World

Founded in 1800, the Library of Congress
in the United States is one of the largest
and best-equipped libraries in the
world, and is the oldest federal cultural
institution in the United States. It records
US government legislation, collects
the knowledge and advancements of
civilizations around the world, and
preserves these historically significant
documents and extremely precious
resources for future generations. The

Library of Congress celebrates the
contributions of the United States
to world knowledge, and the library
building is @ momunent to those who
promote knowledge. The design of the
Library of Congress was inspired by
that of the Palais Garnier in Paris, with
a 23-carat gold-plated dome covering
the world's “largest, most expensive and
safest” library building. More than forty
painters and sculptors contributed to
the decoration of the facade and interior
spaces of the library, such that its place in
classical culture transcends that of many
European libraries. The bookshelves
have a total length of approximately 838
miles, and the collection contains more
than 167 million items, including over 39
million books and other printed materials,
3.6 million audio recordings, 14.8 million
photos, 5.5 million maps, 8.1 million
pieces of sheet music and 72 million
manuscripts. Besides preserving paper
copies, the Library of Congress has also
opened up a part of its vast collection for
people to access freely online.

SRR T B

ACRERAIERIE TG EME » BB A F (R E I I - B2 AR

st A 2 HAE Sl NET RIS SRk o — L B %Eﬁ%glﬁLiik”*: 2
MBS AT HELS FIPGEHFAC - I¢7ﬁ+¢\ﬁ%% pRE R H CEE

= 0 HIK ‘ J%ﬂ°ﬁ&§ I ﬁ¢°Ju%W%
ﬁ?ﬁ**%ﬂ%ﬂﬁjiﬁﬁ$q¢/5§' SR L R A s AEZRSSIR LRI
oA Fir S L E R Z° éﬁﬁﬂﬁl Wﬁ%mﬁﬁ BRI A -

-+

If the motive force ofc&tarts with passion, how much passion and spirit are
required to keep focussed on a single thing? The Japanese sushi master Jiro Ono once
said, "I have been repeating the same thing again and again in order to improve, and
am always yearning for improvement. Even at my age, after working for decades, I still
don't think I am perfect, yet I feel happy every day. I love my work and devote my life
to it”. Break down the process and steps, then make each link the best you can. Before
seeking delicious taste, first pour in a lifetime of learning and passion - only then can you
arrive at the ultimate culinary experience in symbiosis with the artisan spirit.
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Wu Pao Chun — An Artisan Baker Breaking out from Taiwan
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In the traditional trends of the Taiwanese
bakery market, the popping-up of
European bread is not only challenged
the taste buds but also reversed the drift
of the bread industry at that time. The
one who leads the European bread into
Taiwan bread broad is none other than
the internationally renowned master -
Wu Pao Chun. Today, he is no longer a
young man apprenticed to bread-making
for living, but a helmsman who boldly
portrays the soul of contemporary bread.
He hopes to continue on the path of
creating bread with his original spirit, and
use it as the window to experience the
world, and touching the hearts of people.

As a teenage apprentice, Wu Pao Chun
spent fourteen hours a day sharpening
his bread making skills. Then he began
his compulsory military service, so that
was all the bread-related foundation he
had. Afterwards, he came to prominence
in international competitions, which
put Taiwan Bread on the world stage.
"Although my teenage dream was
ridiculed as unrealistic, and at that time,
| failed to achieve my goal, this did not
mean that | would never have the ability
to fulfill my dream later on ."said Wu.

Artisanship is Endless Learning

"As a baker, | feel that no matter at
what stage, | have to constantly learn
and always be curious about things".

Constantly returning to the start-point and
keeping in mind what one originally set
out to do, the career path of the artisan
can be walked with a more determined
will. For a period of time, the impression
of Wu Pao Chun in various circles seemed
to change from that of "World Bread
Champion" to "Manager". People's
impression of Wu Pao Chun's baking also
came to an end with " Taiwan Longan with
Red Wine Bread" in 2008 and " Taiwan
Litchi Rose Champion Bread" in 2010.
Since the brand was established, although
Wu Pao Chun had to pivot towards the
world of business, he has nevertheless
always retained his bread heart, which he
likens to a diamond. No matter where he
is, his first priority remains the same as
always - baking bread.

Now, as the brand stabilises, he
is returning to the role of a baker,
covering his hands with flour again. He
made a new start with his "Panettone",
and after a technical breakthrough
recently in November 2019, presented
his "Dream Dough", once again
utilising local Taiwanese ingredients
(in this case cape jasmine). The Dream
Dough also contains one of his favorite
traditional childhood flavors - Teochew
dumplings. He hopes that every year
he can develop new flavors that will
amaze the world, and pass on the
memory of Taiwan’s natural conditions
using his hands.
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Desserts — Escape from Paris

Pivoting gracefully from the field of
microbiology, Camille, head dessert
chef at Escape from Paris, combines
the precision of science and technology
with the art of pure aesthetics in French
desserts. After graduating from the
Ferrandi culinary school in France, Camille
worked in the Four Seasons Hotel on the
Champs-Elysées in Paris, and began her
dessert journey. As a rising star in the
dessert world, she continues to humbly
and rigorously refine her baking skills. In
different recipes, she uses her valuable
experience as a dessert chef to design
French flavors in her own style. Camille
said: "Tasting French desserts is like
enjoying an exquisite edible work of art;
it must transition between different levels
of vision, smell, and taste”.

Escape from Paris is notable not only
for the gorgeous appearance of the
desserts, but also for the tastes of Taiwan
embedded within. "From Taiwanese
green tea, jasmine tea, four seasons
spring tea, and ruby black tea to red heart
guava, kumquat, black sesame sauce,
popped rice, and Ma Gaoshan pepper,
we try to make use of local Taiwanese
ingredients in the creation of each new
product, in the hope that we can bring
the wonderful flavors of Taiwan to bloom
in French desserts”.

Professionalism Dry Noodles
that will Reawaken your
Senses—JAMES YAMAKIYA
Noodles

ZHZT ETtoday 2 RIBF 1 F T
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Having just won the “Outstanding” prize

in the ETtoday Star-Food Ranking dry
noodles championship finals, JAMES

YAMAKIYA Noodles is a star in this era of

intense competition in the instant noodle
market. Adopting the professionalism

spirit of boss James and using his many
years of experience as a springboard,
JAMES YAMAKIYA Noodles is challenging

preconceptions about instant noodles’
preparation time, delivering noodles to

customers’ tables within only two and a

half minutes, reflecting the professionalism

DNA behind the brand. "After careful
calculation, we’ve determined that our
90 grams of noodles and sauce is the
most perfect proportion. The special
thin square noodles allow the sauce to
completely cover the noodles, and they
are made of hard flour. The noodles are
tough and chewy and have also reduced
the cooking time" said JAMES YAMAKIYA
Noodles' general manager Wu.

Besides the noodles, the brand’s unique
sauce also concentrates natural healthy
oils made from ground nuts with the
chef’s favourite flavors. The initial
research and development took three
and a half years, and involved numerous
adjustments and setbacks. The brand
even uses special customized sauce
grinding machines to produce this small
sauce packet with an unusually high nut
content of up to 80%, echoing manager
boss James’ meticulous approach to the
production of noodles and sauce.

f D
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BURBERRY
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The practical and trendy British brand

Burberry continues to win the favoritism of many with its unique fabric, classic check design and
elegant cutting. The check pattern comprising of camel, black, red and white was once the liner of
Burberry's raincoat series in 1924, and has now become a classic icon.

'R - mERIE—
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MOTTEGA VENI

Discretion, quality,
and craftsmanship—
BOTTEGA VENETA has created a new standard of luxury since its founding
in Vicenza in 1966. Steeped in the traditions of Italy's master leather
craftsmen and long celebrated for its extraordinary leather goods, Bottega
Veneta has recently emerged as one of the world's premier luxury brands.
The company's famous motto, “When your own initials are enough,”
expresses a philosophy of individuality and confidence.

BOTTEGA
VENETA
EAFIEHEE T E
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Founded in 1981, borsalini
embodies the excellence in
the high leather products
making. Based on the design
concept of “exquisite fashion
and practicability”, all made
with select high-end material
and exquisite craftsmanship. Its
varietal materials and diverse
designs cater to satisfying the

fashion-conscientious women’s BVLGARI
different needs to show their
personal unique styles. N
== 5 Sy |
ISEXTHIEAFIRE *;f;%mf‘vm‘\“j;ﬁi@
HEZEMRIER ; HAISBHIR
B IR B ZE 5 S s ZE R B -
B V L G A R [ FHERRR - BEREM ~ 5%
- - RGBS AR ET - KIEM
BAIR - &gz AR
FREAREENZEREA

s ‘ In Rome, Bvlgari is synonymous to

] - L nr jewelry, excellence and fame; its

I T i creative philosophy is originated from

\ A L iii ' Greek and Rome as a time-and space-
'- e ' = 0 i surpassing art to bestow a touch of

| modernity. Precious materials, clean
lines, delicate and exquisite designs
and boldness and creativity have

R : created the pure luxury and also AEFSOGORBHEE IF/ EBMA=HASE 2F / EREEREBDPIWIE 2F / EXREERB\BPEKLE 3F E",‘
" e ————— bespoken style and beauty. = -
e ) MA=ZHEDPE 4F / @PPEEEBHE 2F / i =S KX 2F -

EROESRIE 2F/ MX=HWEEE 2F / SHABYPL 1F / BXHFCE LB
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COACH was founded in 1941
and it has become one of US
symbols in these 60 years. In
1962, the founder Miles Caha
was inspired by traditional
American baseball gloves, with
excellent manufacturing skills,
he turned the tough, hard
baseball gloves into soft, sheer
leather goods, which was the
birth of first COACH bag.

Cartier
IREREE S

REEBRE 2 M - BHEERE
#HE =18 Cartier IIER - FEA
ARPZLHERN  LLEREEH
BMRIERE - TR IR -
PDEERESHENRSRSIAR
HR-BEENE X BEN
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B AR MRS o

The renowned French brand
projects elegance and opulence.
By examining closely every Cartier
piece, there is a time-enduring
classic elegance, combined with
innovative creativity, to awe and
draw the adoration from different
generations of consumers with its
refinement and elegance in the
realm of trendy fashion.

SEERARE RERNERAT
fR#5 &5 02-27815999

NEW YORK
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The classic German brand HUGO
BOSS was founded in 1923; its
theory of business is to create
professional appearance for
successful individuals. The brand
plays a significant role in the fashion
industry, products including high-
fashion clothing, accessories,
footwear, watches, glasses and
perfumes. The high quality material
and workmanship of their products
are widely appreciated and admired
by fashion fans of all generations.

Hugo Boss
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Starting out as an equestrian gear
producer, Hermes continues to expand
with great diversity evolving with the
changing time. At present, the lebal has
expanded to include neckties, apparel,
leather goods, silk scarves, fragrance,
wristwatches, enamel accessories,
household goods of a full range of
international luxury shops that are
distinctly differ from other brands to
warrant a collectible and keepsake value.
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LONGCHAMP
EETETBIR
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The French fashion house Longchamp was founded
by Jean Cassegrain in Paris in 1948 and is still
owned and run by the Cassegrain family today.
Longchamp handbags, luggage and accessories are
renowned worldwide for their style, craftsmanship
and quality, a reputation that now extends to its
shoes and ready-to-wear collections.Longchamp
is an international brand that has maintained
momentum and energy across the decades. It
epitomizes French elegance and inspires creativity,
bringing a touch of luxury into the lives of countless
women and men the world over.contemporary
spirit of Longchamp, which now owns over 300
exclusive stores worldwide.
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A royal Spanish brand, Loewe
comes with more than a 150
years of history, and has since the
19th century been incorporating
extraordinary craftsmanship, combining its long history and fine
leather materials, to create the legend of an unparalleled luxury
brand, which earned it the highet honor of a royal appointment as
the appointed royal supplier in 1905.
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Michael Kors is a world-renowned,
award-winning designer of luxury
accessories and ready-to-wear. His
namesake company, established in
1981, currently produces a range of
products under his signature Michael
Kors Collection and MICHAEL Michael
Kors labels. These products include
accessories, footwear, watches,

jewelry, men’s and women'’s ready-
to-wear, eyewear and a full line of

fragrance products. M C M
5| PR AT I

MCM 72 1976 F£R 17 > IEERTE
RERRERNESFR - MCM 1Y
BIAE REHEE —BEAMCNE
FESRA% o XN ERERNK A
Rk L o BB — R AAETRT
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Founded in 1976 during the Golden A N NEENESERRS L AR
Age of Munich. Each MCM piece is E
personalised with a unique number
engraved on the iconic brass plate.
Like a treasured heirloom, this

signature detail is the finishing touch
to every MCM bag, making every

" 1010 P 0218 02-81017711 | ERSOGO{LAE21E 02-27111290

item iconic.

N =HADE2E 04-22500073 | EWEHE4LE 07-2155987 g
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In 1848, Louis Brantdt founded "Louis Brabdt&Fils" company in La Chaux-
deFonds where was the core place that the watch industry of Switzerland
was developing at that time. Almost the greatest inventions of watches were
born here. In 1894, "Louis Brandt &Fils" introduced “Omega 19-line caliber"
which shocked the watch industry of Switzerland. Therefore, the company was
officially named "Omega".

PRADA
Rk BT

PRADA £ #¥ A MARIO Prada B
V3 FEFRBREELHERGER
5 BLISRMNM B RBEHNT
THAMTERL > E MBI ERRE
YLBEEFRERSE &
MZESSTRAIZR »  PRADA 12
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The Prada founder Mario Prada had
begun producing and selling leather
goods since 1913, all made with select
high-end material and exquisite craftsmanship. With its product creation and production
made in an independent mode to uphold the quality and a result of perfection, its
perseverance has put Prada in a foremost position in the world of fashion.
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VALENTINO
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Established in 1960 by legendary
fashion icon Valentino Garavani.
Since October 2008, Pier Paolo
Piccioli have been appointed
Valentino Creative Directors. His
collection expresses the new
vision of the Valentino woman.

Salvatore Ferragamo

RERETE
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Drawing inspiration from its sound foundation
starting out as a shoemaking empire,
Salvatore Ferragamo combines the traditional
craftsmanship innovative design to earn a fine
reputation around the global, and draws the
patronage from the likes of the Hollywood
celebrities of Audrey Hepburn, Marilyn
Monroe to name a few. As the fashion house
continues to evolve, it now offers a wide array
of fashion choices, offering practicality and a
touch of refined elegance.
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The jewelry boutique shop offers a
wide selection of Taiwan precious
stone such as coral, cat's eyes and
other jewelry to represent the
abundance of Taiwan, along with
the ridge of Mt. Jade as a main
attraction. Also, the LED screen
shows the magnificent jewelry world
on the outside wall and trading desk
inside makes customers feel like
home.

VICTORIA'S SECRET
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Founded in 1977, the U.S. Female Apparel
Retail Chains that established by Roy
Raymond mainly sells woman's lingerie,
clothes, pajamas, perfumes, etc. Every
season, its fashion show presents the
latest lingerie and pajama apparel by
Victoria's Angels, which is always the
global spotlight. The sexy image is the
main theme of the product line and brand
advertisement. The woman's power has
swept the globe.

-

£1LSOGOE EfE418 02-2731-8991

A =WEIEREKIALEE3E 02-2345-8989
AEEEEESE T AEDE 0800-001-699
REERIRESTHIEL 0800-098-668

715 E&#E% 0800-555-006
EHEBEFHEEHD 08-3622-999

FB: grosse.tw
IG: grossetw

www.grosse.com.tw
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Returning to the Original Aspiratiori
of Delicious Food —

JAMES YAMAKIYA Noodles

The appearance of JAMES YAMAKIYA Noodles is an unprecedented bright spot in the instant noodle
market, and reflects James' culinary aspirations. Heston Blumenthal, a chef from the United Kingdom
with three Michelin stars, said: "If it doesn’t taste good, it doesn’t go on the menu". This frank
statement not only echoes the culinary expectations of JAMES YAMAKIYA Noodles' boss, but also brings
"delicious" back to the basics that are too often taken for granted.

m AR RIR LT AT SRR
BENMGFI IS LLE - FHEER
ZlE2 042 RAER 3
RAICURIE TS E RS R IR o

= ARREREE—EIFEERN
75 o e8I BR - TEMFR
WRBME R AT Z B RRY
PRI - BRI RAHIRER

m JAMES YAMAKIYA Noodles lays the
perfect foundation at the preparation
stage, with an accurate grasp of
formula and proportions, such that
consumers need wait only two and
a half minutes for the noodles to be
prepared and the sauce packet added
before they can taste the chef's perfect
special dishes.

® The quality of their ingredients is
something JAMES YAMAKIYA Noodles
has always been very particular
about. The soy sauce, nuts, wild
pepper and other raw materials are
all selected from among hundreds of
different producers, and the brand
makes sure to stick closely to the
ingredients’  original flavors.
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From his beginnings as a junior high
school student helping to barbecue
food at his family’s Japanese restaurant
to becoming a household name well-
known for his creativity, James' journey
as a chef has been one of constant
improvement, driven by the simple
philosophy of "taking in the delicious
tastes". After appearing on television in
2006, James started to venture abroad
in 2007. Since then, he has visited more
than 30 countries and 200 cities, and
met face-to-face with 1,000 chefs from
all over the world. He took these rich
experiences and turned them into a
powerful energy, driving the conception
of JAMES YAMAKIYA Noodles.

Delicious Flavors in Your Home

Unlike cuisine in the past, precise
details such as the process and the
heat must be integrated and quantified
in the dry sauce noodle dishes served
at JAMES YAMAKIYA Noodles. This
is full of challenges for James, but
nevertheless, the brand still succeeds
with unprecedented and unsurpassed
skill. This is reflected in the words of the
general manager: "A complete storyline
needs a combination of protagonist
and supporting cast. If sauce is the
soul of the food, then the noodles are
the energy that gives it a halo". JAMES
YAMAKIYA Noodles takes cuisine from
different places and adjusts it to suit
the tastes of Taiwanese people. They
have increased the depth of flavor

in the dry sauce noodles, integrated
distinct regional tastes, and made use
of creative ingredients, allowing the
three types of noodles they offer to
give rise to a multitude of different
flavors. The noodles are served to the
table in just two and a half minutes,
winning 2nd place for the brand in the
ETtoday Star-Food Ranking dry noodles
championship finals. Customers can
choose between super spicy noodles,
spicy nut tsukemen or Sichuan spicy
noodles and enjoy the different tastes
in the comfort of their own homes.
The cooperation with Tasa Meng in
the international airport, aside from
bringing more recognition to the brand,
also hopes to introduce the delicious
taste of Taiwan’s JAMES YAMAKIYA
Noodles to domestic and international
travelers, bringing color and peace of
mind to their lives through delicious
flavor.
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Herbal Tea for a New Era —
Ladies Tea

The history of Taiwanese tea can be traced back to the fifth emperor of the Qing Dynasty, and
it is regarded as Taiwan's first economic miracle. Under the influence of such a rich tea culture,
Taiwanese tea has long ago diversified away from a single type, moving towards a variety of
creative styles. The birth of "Ladies Tea", in addition to refining the specialist knowledge of
Taiwan's tea, is also an elegant development in tea tasting.

4T

f&dl

BifE S 2=t o SR

| WS wE D> A0 WE RS 1 - o5 AR S Al - 1B RIS

tli

¥

7N

y

Rl

HETD

I 0 5 A o W
’

T
=T

it

B—%% @ MR LRI (RFT 2 20T ‘RS RERAKREE - EBER
SHRME?H TFRRAL BB A “1%5’]%& i%ﬂ:}?%ﬂﬁﬁﬂ

g
Ve

4@ % A Emily 55 - SRIBEYIEAL - A& E)ﬁfAIE (iR  BBREH Toke 2 sip of tea - what s the scene

H you are picturing at this moment?

N1 VN , = A

% . RABIEERNER - R f= 8 FSSC ~ IS0 ~ HACCP <= For Emily, the founder of Ladies Tea,

& T HEBHER  —RZATFSE %%.@%WM TREEEEN & the rise of the brand is not only a

4 R - AT HRERFSTIR  BRE. B9 RIEERTEN boldstatement of Telwan herbal tea,
= R but also brings the opportunity to
5 ) B s Emily 45755783 AERRE :

—oi = DBNBSHIB » Emily FRER BfFIRE - WADEILESR » HX enjoy afternoon tea with her sister,

>
>¥+M¥E¥$El?‘bﬁ§

}}_
ht

HREM » SHRAREHEARS RRINEYRRIHERE - FANARAEHE Andy
BH - BIREA TFRRA L R Fret . T EMAERERIRTAE
WIEENE - HRENRLERE BERNEAAWEILISER - &

who is allergic to tea. In order to
eliminate the ingredients used in
traditional tea that may trigger some
people's allergies, Emily has traveled

o [ESHrRED - NEM B0 - MEdHES B

S A
RS (LD i

— 3

2 B, ERHE - FEBESRNRATEEE T ERA LY all over the world to find natural
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gentle herbal power of Ladies Tea.
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The Unique Charm of Taiwan’s

Herbal Tea
- By using. <?Iifferent pr(?portions and R TAREA DEESSENRAR
LE P compositions of various types of W B R EARED - SIEE
" - raw ingredients, different flavors of D%Hgﬁli;;ﬂ SGS EREEMREMER 0
herbal tea can be uncovered. Ladies FFNEMD FAARZK ©
Tea uses only the most stringent D .
processes from the selection of raw " ﬁ%i.ﬁ}ééﬁ, K%:ME%W MAAE
ingredients, formula and processing MR » AR %ﬁmﬁ O
all the way to the manufacturing B EEEERAE DRSS L
of the packaging; each batch must TG SR H A =SS 0k o

first pass inspection by an impartial
third-party, tracing and control of
source using deeds, and professional
international certifications such as
FSSC, ISO, HACCP, in order to bring
consumers the highest standard of
product. In addition, cooperation
with the Tasa Meng sales platform
helps to promote Taiwanese herbal
tea. As the general manager Andy
said, "We want to let travelers

from around the world know that
Taiwanese tea is not only Alishan
Oolong tea, we also have all kinds
of natural herbal teas that can
represent the characteristics of
Taiwan". In the future, Ladies Tea
will continue to innovate and put
out exquisite teas that are full of the
flavors of Taiwan, acting as a catalyst
to spread the charm of Taiwanese
herbal tea.

Ladies Tea seeks only the highest-quality
natural ingredients and makes healthy
herbal tea products. Each product goes
through SGS inspection for agricultural
chemicals, so that everyone can enjoy
only the best tea.

Peach Oolong Tea incorporates peach
pulp into Taiwanese high-mountain
oolong tea, for a new sense of romance.

Osmanthus Buckwheat Tea blends deep-
boiled buckwheat with Taiwanese
osmanthus, resulting in a creative tea
with a bright and sweet flavor.
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Showing the Foree of Creation—

Indigo Dye

"Material is the basis of creation." This spirit is not only key
to the technique of indigo dyeing, but also plays an important
role in telling the story of Taiwanese culture. The indigo
extracted from the Assam indigo is an important raw material
for indigo dyeing, and is also the cultural pride of Miaoli’s
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Therapeutic blue and white lines
spread radially across the cloth.
This printing and dyeing culture,
which inherits 3000 years of history
from China, has been passed down
through Master Xun’s ancient
proverb “blue comes from the
Indigo plant" (a well-known Chinese
metaphor for a student surpassing
his master). Indigo, the key raw
material used to produce the blue
dye, is extracted from Assam indigo,
and was an important source of
foreign trade for Taiwanese in the
early period. In the latter half of the
19th century, with the increase in
tea trade, trade in indigo declined.

Sanyi Zhuoye House.

Today, this ancient art can only be
found in a handful of places.

Sanyi Zhuoye House in Taiwan’s
Miaoli County includes a leisure
farm, special guesthouse and a
garden restaurant. It is one of the
few integrated natural dyeing and
weaving craft parks in Taiwan.
Here, people can not only fully
experience the mystery of bluegrass,
but also through planting, picking,
processing the dye and actually
dyeing the cloth, get a taste for this
deep culture. Besides the dyeing
and weaving park, Zhuoye House
has also established the Zhuoye

indigo dye brand ‘Indigo Dyeing
House’ to develop many innovative
naturally dyed products. Now in
the Art Exhibition Space in Zone
D, innovatively designed indigo-
dyed tablecloth, patterned cloth,
household items, bags and shoes
can be found on display, promoting
Taiwan’s unparalleled aesthetic
power internationally through Tasa
Meng’s arts and culture platform.

Exhibition dates: From now until 16th
February, 2020

Exhibition location: Art Exhibition/
Gallery, Area D, Terminal 2 (Near D7
Waiting Lounge)
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Tasa Meng Responds to
Andrew Food Bank's Plan
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Over the years, the Tasa Meng
Education Foundation has never
wavered from their commitment
to issues such as education for
disadvantaged families and rural
children. At the end of each year, the
foundation works together with other
organizations to provide materials and
undertake activities such as visiting to
disadvantaged people, taking action

to show their compassion. Especially
in the winter, many children and
young people from disadvantaged
families need social assistance to
get through the cold season. This
year, Tasa Meng has joined hands
with the Andrew Charity Association,
whose core values are supporting
the vulnerable, providing emergency
assistance and disaster relief, and
promoting education. Tasa Meng has
brought together colleagues from
across different departments such
as finance, general affairs, HR and
accounting to dedicate themselves to
helping Andrew Food Bank prepare
packages of materials. Through doing
the packing and organizing themselves,
they are taking practical action to pack
them full of love and blessings, so that
disadvantaged children can feel Tasa
Meng'’s heartfelt care.

Start the Cycle of Love
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An aging society, declining birth rates,
and more young people pursuing
employment abroad have focused
society’s attention on the problems
and needs of elderly people who
live alone. According to a report by
CommonWealth Magazine, statistics
collected for the survey "Towards an

TIPS

Ultra-Old Age Society - A Survey of the
Perceptions and Attitudes of Young
People", which was jointly conducted
by United Daily News and 7-Eleven,
show that although nearly 60% of
respondents said that they were most
concerned about the elderly, the real
action taken to care for them is not
great. In order to reduce depression
among elderly people and lower the
risk of dementia, in the cold winter
the sales department of Tasa Meng in
Kaohsiung went to the Sinli Elderly Care
Home in the city’s Lingya District, which

i bt

mainly provides long and short-term
care for sufferers of strokes, chronic
diseases and disabled elderly people.
There, Tasa Meng’s staff organized
board games events to stimulate the
brains of those with reduced mobility
and provide companionship. It is hoped
that the chatting and simple interactions
facilitated by playing board games can
allow the elderly to feel the sincere care
of the Taiwanese people, and that this
kind of positive activity can let more
people understand the beauty of giving
and sharing, kickstarting a cycle of love.
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FERBEAR iRich Club FE(RIMA

Join the iRich Club for Premium Services

Text by BBE#4 YM Kevin Liao Translated by Rye Ting-Ru Lin

Lrich i rich

everrich #ne
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Ever feel like you waste way too much time before a trip
trying to find the best discount products, hotels, and flights?
There’s an alternative: visit the Ever Rich Duty-Free Shop.
There you'll find bargains and exclusive duty-free products
for yourself, friends, and family.
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Ever Rich Duty Free Shop makes your life easier with
iRich App. With every purchase you make, you can also
accumulate iRich Points and redeem exclusive gifts. All you
need to do is to scan your members barcode (on the app)
at checkout and it automatically accumulates points for your
purchase. Higher membership class receives more iRich
Points!
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Download the app and register to receive a sign-up gift of
250 credits. Other discounts are available for our existing

members; Inviting a friend to register also gets you an extra
50 credits.
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Members of Ithuu (Owl) and Cidal (Sun) will receive premium
VIP treatment and offers including free pickups/drop-offs to
Ever Rich Downtown Stores and airports, customs clearance
service by Huan Yu VIP Terminal, invitations to exclusive
events, Accommodation Vouchers to Golden Lake and
Discovery Hotels and other members only benefits.
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iRich App E EERIERIKIZE

iRich App Enriches Your Amazing Journey

SHEBTRELUF 5 {E Collect iRich Points
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Present your Digital Membership Card at checkout and start collecting

your iRich Points today.

BLENTA B YUF42 Redeem iRich Points for Exclusive Gifts
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Get members only shopping coupons and hotel vouchers.

B EENARRIER Never Miss Another Special Offer
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Receive notifications on the latest promotions with your phone.

LB IRTFEA B 254 Get Your VIP Treatment
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Be the VIP you are and enjoy airport pickups, drop-offs, expedited airport

Customs and more.
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Download Your Exclusive Members Coupons

BEFEEEESFEMLAN -

Get the iRich App on your phone and never forget to use your VIP gifts again.



ERTEIEx FEBIRR iRich

The iRich App: Exclusivity and Satisfaction
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You step foot outside your home, luggage in tow. What comes
next may be a headache of taxis and trains or it may be a
pleasure, with a private car picking you up and taking you in
comfort to the airport. No matter how far the airport is from
your home, the car delivers you there directly. And this pickup
service isn't limited to the Taoyuan International Airport - you
can enjoy multiple rides between various destinations.
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After arriving at the airport, you can enjoy premium one-on-
one services including prioritised and streamlined check-in
and money exchange. You may also reserve a spot in Huan
Yu VIP Terminal, which allows you to complete the customs,
immigrations, quarantine, and examination procedures all at the
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same time in the same place - giving you extra time to focus on
more enjoyable matters.
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With this newfound pre-boarding time, you can take your pre-
booked spot at a restaurant and browse the latest shopping
catalogue. You can also pick up your goods with priority and
receive exclusive gifts when your spending hits shops’ numerous
reward levels.
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Sign up for iRich membership on the app to turn your next
journey from pedestrian to premium.

kU FIRFEIR M KIS E R L IEEE S RS SFELIFE o Note: Services above are provided with Cidal and Ithuu level of membership with reservation.
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KAVALAN CLASSIC
SINGLE MALT WHISKY

1000ml 40% Vol.
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wiw.kavalanwhisky.com
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